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Zone  1: 

Boston  Herald  Traveler  .  15x20H 

•prlMflcld  Republican  .  liOxlSH 

^ne  2: 

New  Tork  Herald  .  20x15 

New  York  Sun  .  20%xl5^ 

New  York  Times  .  I»xl5^ 

New  York  Ttlbune  .  15x20 

.  New  York  World  .  l»Hxl5^ 

Kffalo  Courier  .  I 

ITalo  Express  .  20^x15^ 

Buffalo  Times  .  10x15 

Syracute  Herald  .  20x15 

STractiee  Post  Standard  .  15x20)4 

Newark  Sunday  Call  .  20x15  I 

Zone  3: 

WasbInKton  Post  .  15x20Vi 

Waahlnjtton  Star  .  15x20)4 

Pblladelphia  Press  .  U%x  9% 

Pliiladelpbia  Public  I^edger..  20)4xl5i4 

Pbiladeiphla  Record  . 

Baltimore  American  .  20x15 

Baltimore  Son  .  20)4x15)4 

Zone  4; 

Charlotte  Observer  . 

Atlanta  Journal  .  ^)4xi5)4 

Zone  5 :  I 

dneinnati  Commercial  Tribune  15%^x21 

Nashville  Banner  .  15)4x2094 

Louisville  C/Ourier  Journal...  19x15 
Zone  7: 

Okioafo  Tribune  . (  I6V4X  9% 

Peoria  Journal  &  Transcript . 

Detroit  Free  Press .  15x19)4 

Detroit  News  .  15x19)4 

Dm  Moines  Capital  .  15)4x21 

Des  Moines  Register  .  19^x15)4 

Zone  »•  : 

St.  IjOuIs  Post  Dispatch  ....  20x15)4 

8t.  Louis  Globe  Democrat  ...  20)4x14 
Zone  9: 

Santa  Fe  New  Mexican .  20x15)4 

Ft.  Worth  Record  .  15x20 

Ft.  Worth  Star-Telegram  . . .  15x20)4 

■eustoT)  Chronicle  .  15x20 

Bouston  Post  .  15x20 

Zom*  10: 

Aaicondn  Standard  .  19)4x15)4 

f  Zone  1 1 : 

Denver  Rocky  Mt.  Newo .  21x15 

Omaha  Bee  .  15)4x21 

•  Z<me  12: 

*  Los  Angeles  Times .  20)4x16)4 

Canada: 

Montreal  Standard  .  21)4x17 

Toronto  World  .  20x15)4 


Rotogravure  advertising  has  passed  the  experimental  stage. 
It  has  proved  itself  as  a  medium  for  national  advertising.  Yuban, 
Lux,  Cutex,  Woodbury’s  Soap,  Pompeian,  Wilsnap,  and  other 
notable  successes  were  based  on  rotogravure. 

The  rotogravure  combines  the  many  advantages  of  newspaper  adver¬ 
tising  with  a  characteristic  usually  claimed  as  a  monopoly  by  magazines — 
beautiful  printing. 

Through  this  medium  copy  with  a  pictorial  appeal  can  be  placed  in 
a  section  devoted  to  pictures — a  section  which  receives  100%  attention 
from  millions  of  readers  of  Sunday  newspapers. 

It  is  an  extraordinary  tribute  to  rotogravure  that  through  it  advertisers  can  now 
reach  a  circulation  of  more  than  five  million  as  indicated  by  the  opposite  table. 

CHICAGO  TRIBUNE  ROTOGRAVURE 

''  TTie  Chicago  Tribune  has  been  signally  successful  in  the  handling  of 
rotogravure.  .More  than  135  advertisers  have  already  bought  space  on  a 
non-cancelable  basis  in  TTie  Chicago  Tribune  Rotogravure  for  1920.  Some 
of  the  schedules  run  well  into  1921.  Tribune  presses  are  the  best  in  the 
United  States.  Tabloid  size  of  page  used  by  The  Chicago  Tribune  has 
been  found  particularly  suitable  for  this  type  of  advertising.  A  high  stand¬ 
ard  has  been  maintained  for  both  news  pictures  and  advertising  matter. 
Expert  assistance  in  the  handling  of  copy  has  been  given. 

In  addition  to  all  the  foregoing.  The  Chicago  Tribune  has  a  far  greater  circula¬ 
tion  than  any  other  rotogravure  newspaper.  The  circulation  as  given  on  the  tabulation 
opposite  is  that  of  the  government  statement  September  30,  1919.  Recently,  however, 
the  circulation  of  The  Sunday  Tribune  has  been  in  excess  of  750,000. 

If  you  are  interested  in  Rotogravure  a  representative  from  one  of  the  following 
Chicago  Tribune  advertising  offices  will  be  glad  to  call  on  you. 


Homs  Office 

_  Eastern  Office  - 

About  thrre-fifths  of  the  above  circufation  is  in  the  citi^  of  Pacific  Cout  Office  **"*"”*«,■  Haas  Bidg,,  ] 

Publicaiion  and  iwo-tifths  outside  those  cities.  It  is  obvious,  -  12S  Pall  Mall,  Loodoo,  S 

therefore,  that  the  greatest  part  of  the  United  States  can  be  Paris  Office  -  ..4M  Rue  St.  Hanoi 

covered  by  rotogravure  advertising. 

The  Chicago  Tribune’s  1920  BOOK  OF  FACTS  will  be  out  soon. 

Requests  for  free  copies  must  be  sent  on  business  stationery. 


•  7  So.  Dearborn  St.,  Chicaco,  Ill. 

.  -  S12  Fifth  Ave,  New  York,  N.  Y. 

-  -  MC  Haas  Bldg.,  Los  Angelas,  Cal. 

12S  Pall  Mall,  Uthdoo,  S.  W.  I,  England 
-  42t  Rue  St.  Honors,  Parle,  France 
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Editor  &  Publisher  for  April  3,  1920 


NEW  YORK  STATE 


As  a  Road  Man  Looks  At  It 


Talk  territory  to  a  road  man.  Take  a  man  who  has  traveled, 
say  in  the  west,  or  the  northwest — a  man  who  knows  distances, 
and  cities,  and  possibilities  and  put  this  kind  of  a  trip  up  to  him. 
See  his  eyes  sparkle.  Watch  him  fairly  drool  out  of  the  corners 
of  his  mouth. 

Well,  first  we  have  New  York  City,  with  some  7,000,000  peo¬ 
ple-ordinary  human  people  who  eat,  and  wear  clothes,  and 
work,  and  go  to  shows  and  hustle  like  sin. 

The  subway  and  trolley  take  us  to  Mt.  Vernon,  where  over 
40,000  more  good  folks  live.  Another  little  trolley  ride  and  we 
are  in  Yonkers,  where  100,000  people  enjoy  life. 

About  an  hour  and  a  half  up  the  river  and  we  hit  Beacon, 
where  we  ferry  over  to  Newburgh,  with  about  28,000  folks  to 
sell  to. 

About  an  hour  on  the  dear  old  Erie  road  and  we  are  right 
in  the  heart  of  Middletown,  with  17,000  people  as  prospective 
customers. 

Then  we  double  back  to  Newburgh,  cross  over  to  Beacon 
and  in  less  than  an  hour  we  are  in  Poughkeepsie,  with  33,000 
folks,  including  the  sub  debs  of  Vassar  College  and  Smith 
Brothers  Cough  Drop  factory. 

About  an  hcur  and  half  away  is  Albany,  with  110,000  folks 
and  the  State  Capitol. 

A  thirty  minute  trolley  ride  puts  us  into  Troy,  where  laun¬ 
dries,  shirts  and  collars  were  invented,  and  where  some  76,000 
people  pay  rent  cr  collect  it,  and  either  curse  or  justify  prof¬ 
iteering  landlords,  as  the  case  may  be. 

Thirty  more  minutes  by  trolley  and  we  are  in  Schenectady, 
where  100,000  people  make  electrical  machinery,  locomotives 
and  money. 

About  two  hours  to  the  north  Glens  Falls  holds  some  17,000 
insurance  agents  and  shirt  makers. 

Then  we  return  to  Schenectady  and  trolley  over  to  Glovers- 
ville,  the  place  where  gloves  were  invented,  and  the  home  of 
22,000  glove  makers. 


♦Albany  Knickerbocker  Press  (M) . 

•Albany  Knickerbocker  Press  (S) . 

Auburn  Citizen  (E) . 

♦Brooklyn  Daily  Eagle  (E) . 

♦Brooklyn  Daily  Eagle  (S) .  . 

♦Brooklyn  Standard  Union  (E) . 

♦Brooklyn  Standard  Union  (S) . 

♦Buffalo  Courier  &  Enquirer  (M&E)... 

♦Buffalo  Courier  (S)  . 

Buffalo  Evening  News  (E)... . 

Buffalo  Evening  Times  (E) . 

Buffalo  Sunday  Times  (S) . 

Coming  Evening  Leader  (E) . 

Elmira  Star-Gazette  (E) . . 

^Glens  Falls  Post  Star  (M) . . 

♦Gloversville  Leader-Republican  (E) . . . 
♦Gloversville  Morning  Herald  (M) .... 
Ithaca  Journal-News  (E) . 

iamestown  Morning  Post  (M) . 

.ockport  Union  Sun  and  Journal  (E)... 

♦Middletown  Times-Press  (E) . 

Mount  Vernon  Daily  Argus  (E) _ 

♦Newburgh  Daily  News  (E) . 

New  York  American  (M) . 

New  York  American  (S) . 

New  York  Globe  (E) . . 

Government  Statement,  October  1st, 
♦A.  B.  C.  Report,  October  1st,  1919. 
tPublishers’  Statement. 

♦♦Publishers’  Statement  for  January, 
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We  trolley  over  to  Fonda,  where  we  catch  the  railroad,  and 
in  less  than  an  hour  we  are  in  Utica,  where  80,000  people  are 
waiting  to  buy  our  goods. 

Then  we  slide  over  to  Syracuse — about  an  hour  and  a  half 
it  takes,  and  find  150,000  people  there.  An  hour  and  a  half  by 
trolley  and  we  reach  Auburn,  where  33,000  people  live — not 
counting  the  permanent  boarders  at  the  penitentiary. 

About  two  hours  and  we  are  in  Rochester,  and  Oh  Boy  I 
we  don’t  wonder  that  250,000  folks  like  that  town  well  enough  to 
live  in  it. 

The  next  jump  is  to  Buffalo,  with  about  450,000  people  to 
sell  to.  That  takes  about  two  and  a  half  hours.  A  trolley  takes 
us  to  Niagara  Falls  in  an  hour,  and  we  have  45,000  more  cus¬ 
tomers  to  serve.  Another  little  trolley  ride  and  we  are  in 
Lockport,  with  19,000  prospects.  Then  we  trolley  back  to  Buf¬ 
falo,  where  we  take  the  Erie  road  again,  this  time  for  James¬ 
town,  about  three  hours  away  by  Erie,  where  some  40,000  folks 
are  busy  making  furniture. 

Another  three  hours  on  the  Erie  and  we  are  in  Corning, 
with  14,000  customers.  A  short  ride,  about  an  hour,  and  we 
reach  Elmira,  with  41,000  people  to  cultivate,  and  another  hour 
gets  us  to  Ithaca,  where  17,000  humans  and  students  live,  and  in 
less  than  two  hours  we  reach  Binghamton,  with  55,000  mighty 
good  people  to  sell  to,  and  we  have  practically  covered  about 
ten  million  customers. 

This  territory  is  easy  to  cover  for  a  road  man.  It  is  easy 
to  cover  in  an  advertising  way. 

These  daily  newspapers,  working  in  the  same  towns  the  road 
man  hits,  and  with  the  people  the  road  man  sells  to,  put  your 
merchandise  before  your  customer’s  customers  quickly,  effect¬ 
ively  and  economically. 

You  cannot  find  an  easier  territory  to  work,  nor  can  you  find 
a  more  productive  territory. 

Win  New  York  State  and  ten  per  cent  of  the  United  States 
belongs  to  you. 


New  York  Evening  Journal  (E) . 

New  York  Post  (E) . 

♦♦The  Sun  and  New  York  Herald  (M) 
♦♦The  Sun  and  New  York  Herald  (S) 

New  York  Sun  (E) . 

♦♦New  York  Telegram  (E) . 

♦♦New  York  Telegram  (S) . 

New  York  Morning  Telegraph  (M)... 
New  York  Morning  Telegraph  (S).... 

New  York  Times  (M) . 

New  York  Times  (S) . 

New  York  Tribune  (M) . 

New  York  Tribune  (S) . . 

New  York  World  (E) . 

New  York  World  (M) . . 

New  York  World  (S) . . 

Niagara  Falls  Gazette  (E) . 

Poughkeepsie  Star  (E) . 

Rochester  Herald  (M) . 

Rochester  Times-Union  (E) . 

Schenectady  Union-Star  (E) . 

Staten  Island  Daily  Advance  (E) . 

Syracuse  Journal  (E) . 

♦Troy  Record  (M&E) . 

Utica  Daily  Press  (M) . 

Yonkers  Daily  News  (E) . 

tSeven  Day  Average. 

Total  Circulation . 
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"IN  PHILADELPHIA  NEARLY  EVERYBODY  READS  THE  BVLLETIN” 


MORE  DATA  ABOUT 

PHILADELPHIA 

“The  City  of  Homes”  stands  FIRST  in  the  U.  S.  in  the  number 
of  dwellings  owned  by  their  occupants. 

Half  a  million  Philadelphians  are  shareholders  in  about  1,200 
Building  &  Loan  Associations. 

More  than  400,000  dwellings  shelter,  and  about  16,000  manu¬ 
facturing  places  employ,  about  700,000  male  and  300,000  female 
workers. 

48,000  storekeepers  provide  distribution  through  wholesale 
and  retail  channels. 

Over  three  million  people  live  in  the  Philadelphia  metropolitan 
district. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating 
in  the  Philadelphia  newspaper  “nearly  everybody”  reads — 

THE  BULLETIN 

Net  Paid  Average  for  February 

Copies  481,791  a  Day 

The  Bulletin  is  the  only  Philadelphia  newspaper  which  prints  its  circulation  figures  regularly  each  day. 

No  prize,  premium,  coupon,  or  other  artificial  circulation  stimulation  methods  have  ever  been  used  by  “The  Bulletin.” 


EDITQR&PUBLISHER 

Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the 
date  of  publication — ^by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World 
Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330. 

Charter  Member  Audit  Bureau  of  Circulations. 


‘  “Light  songs  we  breathe  that  perish  with  our  breath 

Out  of  lips  that  have  not  kissed  the  rod. 

They  shall  not  live  who  have  not  tasted  death. 

They  only  sing  who  have  been  struck  dumb  by  God.” 

Kilmer’s  words  for  poets  is  the  message  for  all  who  write  and  print.  We  cannot  see  straight, 
except  by  the  light  of  the  open  tomb.  The  Easter  gleam  illuminates  the  path  of  daily  duty.  Beyond 
all  recurring  problems  and  fears,  beyond  all  coveted  rewards  and  cherished  hopes,  lies  the  sunrise  of 
the  Resurrection,  with  its  free  and  unfettered  immortality. 

This  is  a  present  truth  more  pertinent  to  our  vocation  than  any  passing  phase  of  newspaper-mak¬ 
ing.  Only  as  men  rise  into  the  grandeur  of  the  conception  of  endless  life  are  they  qualified  to  become 
servants  of  the.  needs  of  mankind’s  spirits.  Nobody  requires  the  inspiration  of  Easter  more  than  the 
editors  of  newspapers,  whose  work  is  beyond  a  business,  for  it  is  a  calling  and  a  ministry. 

Our  Easter  confidence  is  in  a  Comrade  of  real  men — a  fellow  of  the  Galilean  fishermen,  of  the 
tax-grafting  politicians,  of  the  mechanics  and  of  the  farmer  folk  of  His  day  —  Who  is  still  working 
for  a  better  world.  He  is,  as  He  was,  undaunted  by  set-backs  and  temporary  defeats,  because  the 
eternal  Tomorrow  belongs  to  Him  and  to  His  fellow- workers  for  the  truth. 

The  highest  inspiration  to  the  noblest  service  lies  in  the  fact  that  Christ  not  only  lived,  but  that 
He  also  rose  from  the  grave,  and  pledges  His  Personality  and  His  power  to  the  present  life  and  eter¬ 
nal  persistence  of  all  who  put  their  backs  under  His  unfinished  task  of  human  redemption. 

This,  I  take  it,  is  the  meaning  of  Easter:  It  gives  an  infinite  significance  to  a  man’s  present  work, 
because  it  clothes  both  the  man  and  his  work  in  the  beautiful  garment  of  immortality. 

To  a  troubled  Today  it  links  a  triumphant  Tomorrow. 

As  that  militant  old  writer  and  publicist  and  preacher,  Paul  of  Tarsus,  sununed  it  up,  “We  are 
workers  together  with  God” — and  on  both  sides  of  the  grave. 
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iEaatpr  anil  tlfp  lElittnr 

By  WILLIAM  T.  ELLIS  ^ 


(IVritteH  exclutively  for  Editor  &  Publiiher) 

HAT  kept  that  well-beloved  newspaperman  and  poet,  Joyce  Kilmer — who  died,  face  front, 
wearing  the  American  uniform,  in  No  Man’s  Land,  with  a  bullet  hole  in  the  center  of 
his  forehead — from  becoming  one  of  the  half-baked,  sex-dominated,  self-pitying,  mawk¬ 
ish  crew  of  Bolshevik  “intellectuals”  who  dub  themselves  the  real  poets  of  our  time?  It 
was  his  deep  sense  of  religion.  He  had  spiritual  faith,  and  therefore  sanity.  So  he  sang: 


“Vain  18  the  chiming  of  forgotten  hells 

That  the  wind  sways  above  a  ruined  shrine. 
Vainer  his  voice  in  whom  no  longer  dwells 

Hunger  that  craves  immortal  Bread  and  Wine. 
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Editor  &  Publisher  for  April  3,  1920 


EMPIRE  PRESS  CONGRESS  PLANS  CALL 
ATHOLSTAN  TO  ENGLAND 


Eminent  Australians  Named  as  Delegates — Lord  Northcliffe’s 
Presence  Depends  on  Health — Hope  to  Prolong 
Stay  in  Canada  After  Tour 


By  HERBERT  C.  RIDOUT 

London  Editor,  Editor  &  Publisher 


London,  March  16. 

P  L.\XS  for  the  Imperial  Press  Con- 
ference  at  Ottawa  from  August  4 
to  .August  7  proceed  apace.  The  Empire 
Press  Union  has  the  details  well  in 
hand,  and  although  it  is  not  possible  to 
give  complete  information  as  to  the  list 
of  visitors,  owing  to  the  fact  that  many 
of  them  are  unable  to  make  their  ar¬ 
rangements  so  far  ahead,  it  is  evident 
from  what  the  secretary  of  the  Empire 
Press  L'nion,  H.  E.  Turner,  tells  me,  the 
difficulty  will  be  to  accommodate  all  who 
will  take  part. 

Some  of  the  finer  details  of  the  trip 
will  be  settled  when  Lord  Atholstan, 
president  of  the  conference,  arrives  in 
England.  He  is  expected  early  in  Aprii 
and  arrangements  are  being  made  for 
his  reception.  I>uring  his  visit.  Lord 
.Atholstan  will  take  his  seat  in  the  House 
of  Lords. 


Their  Presence  Certain 


Among  those  whose  presence  is,  I 
understand,  certain,  are  Viscount  Burn¬ 
ham,  who  is  chairman  of  the  British 
delegatino ;  Lord  Riddell,  Sir  Campbell 
Stuart,  associated  with  Lord  North- 
cliffe;  Sir  Frank  Newnes,  Sir  Emsley 
Carr,  News  of  the  World ;  H.  A. 
(iwynne.  Morning  Post,  and  Miss  Bil- 
lington.  Daily  Telegraph,  and  of  the 
Society  of  Women  Journalists.  Lord 
Bcaverbrook  is  endeavoring  to  be 
present,  while  Lord  Northcliffe’s  de¬ 
cision  depends  upon  the  state  of  his 
health. 

The  delegation  will  be  composed  as 
follows;  United  Kingdom,  60;  repre¬ 
sentatives,  Australia,  14;  South  Africa, 
9;  New  Zealand,  7;  India.  6  (including 
4  Anglo-Indians  and  2  representatives  of 
the  Indian-owned  Press)  ;  Ceylon,  1 ; 
Malay  Peninsula  and  Straits  Settle¬ 
ments,  1 ;  West  Indies,  1 ;,  and  Far 
East,  1.  Invitations  have  been  sent  to 
the  presidents  of  the  Institute  of  Jour¬ 
nalists  and  the  National  Union  of  Jour¬ 
nalists.  The  proprietors’  federations  of 
the  United  Kingdom  will,  of  course,  be 
represented. 

The  following  have  been  nominated  by 
the  Australian  section  of  the  Empire 
Press  Union  as  delegates  to  represent 
the  press  of  Australia: 


Australian  Delegates 


Hugh  Denison,  Sydney  Sun;  D. 
Braham,  Sydney  Telegraph ;  Sir  Thomas 
Hughes,  Sydney  Evening  News;  j.  O. 
Fairfax,  Sydney  Morning  Herald  and 
the  Australian,  chairman  of  the  Empire 
Press  Union ;  Theodore  Pink,  Mel¬ 
bourne  Herald;  Geoffrey  Syme,  Mel¬ 
bourne  Age ;  Sir  Langdon  Bonython, 
Adelaide  Advertiser;  A.  Langler,  West 
.Australian ;  J.  Kirwan,  Kalgoorlie 
Miner;  J.  Knight,  Brisbane  Courier; 
Norman  White,  Brisbane  Daily  Mail, 
and  J.  Varley,  Grafton  Examiner. 

Sir  Maitland  Park,  chairman  of  the 
South  .African  Section  of  the  Empire 
Press  Union,  sailed  for  South  Africa  on 
March  12. 

The  existing  arrangements  for  the 
British  delegates  show  that  they  are  ex¬ 
pected  to  arrive  at  Halifax  July  25,  and 
the  schedule  is  being  based  upon  that 
date.  It  is  hoped,  however,  that  it  will 
not  be  necessary  to  leave  Quebec  before 


September  IS,  as  according  to  the 
present  schedule  the  delegates  cannot  get 
Itack  to  Quebec  from  the  transcon¬ 
tinental  trip  until  September  12,  and  it 
is  extremely  desirable  that  they  should 
have  two  or  three  days  free  there  before 
sailing.  The  date  of  arrival  at  Halifax 
has  been  confirmed  by  cable  from  Lord 
.Atholstan  to  Lord  Burnham. 

The  whole  program  is  in  the  hands  of 
the  railway  people  for  final  discussion, 
.since  there  are  so  many  trains  and  so 
much  traffic  during  that  period  of  the 
year  that  very  slight  changes  produce 
very  large  results. 


his  duties  on  the  Evening  World  on 
March  29. 

Merton  E.  Burke,  who  has  been  night 
editor  on  the  News  from  the  start,  has 
been  appointed  managing  editor.  Harry 
I.anigan  becomes  night  editor  and  Wil¬ 
liam  Plummer  news  editor.  All  three 
are  former  Boston  newspaper  men. 

Mr.  Clarke,  who  has  also  been  con¬ 
nected  with  the  Hearst  newspapers  in 
Boston,  was  a  pioneer  in  proposing  an 
illustrated  daily  for  New  York,  doing 
the  4irst  work  along  this  line  in  1918. 
War  prohibitions  on  new  papers  ended 
his  efforts  and  he  spent  a  year  on  the 
New  A'ork  Morning  World  as  city  edi¬ 
tor.  He  became  associated  with  George 
Utassy  and  R.  R.  McCormick  and  J.  M. 
Patterson  of  the  Chicago  Tribune  in 
the  Illustrated  Daily  News  last  summer. 


ARTHUR  CLARKE  REJOINS  WORLD 


Merton  E.  Burke  Succeed*  Him  a* 

Managing  Editor  New  York  News 

.Arthur  L.  Clarke,  who  has  been  man¬ 
aging  editor  of  the  News,  New  York, 
since  its  establishment  last  June,  has 
returned  to  the  New  York  World  or¬ 
ganization  as  assistant  to  John  H.  Ten¬ 
nant.  managing  editor  of  the  Evening 
World.  Mr.  Clarke  has  not  been  active 
in  the  affairs  of  the  News  for  several 
weeks,  having  lieen  called  to  California 
by  the  fatal  illness  of  his  mother.  He 
returned  a  few  days  ago  and  took  up 


Stretch  Leaves  Detroit  Journal 

Detroit,  Mich. — H.  A.  Stretch,  for  the 


past  three  years  advertising  manager  of 
the  Journal,  retired  this  week  to  be¬ 
come  associated  with  Popular  Science 
Monthly.  Mr.  Stretch  will  have  charge 
of  the  advertising  in  the  Motor  .Annual. 


Rich  Ne'kvspapers  Are  Hoarding  Newsprint 


By  M.  E.  FOSTER 

Publisher  Houston  (Tex.)  Chronicle 


(Written  exclusively  for  Editor  &  Publisher) 


T N  my  opinion,  one  thing  that  is  causing  the  scarcity  of  white  paper  and  the 

outrageously  high  prices,  is  the  fact  that  hundreds  and  hundreds  of  pub¬ 
lishers  are  hoarding  paper,  or  buying  in  excess  of  their  current  needs.  There 
is  one  publisher  in  Texas,  for  example,  who  boasts  of  the  fact  that  he  has  a 
year’s  supply  of  paper  in  warehouses.  There  is  another  one  that  brags  about 
having  a  six  months’  supply  ahead.  I  have  heard  of  other  publishers  just 
like  that  in  practically  every  State  in  the  Union  where  there  are  any  papers 
of  fairly  good  circulation,  and  financial  ability  to  buy  ahead. 

Just  as  long  as  publishers  adopt  such  tactics  as  that,  just  that  long  will 
all  the  rest  be  at  the  mercy  of  manufacturers  and  jus't  so  long  will  there 
be  a  seeming  famine  in  the  product  which  we  all  need  so  badly.  Even  those 
publishers  doing  the  present  hoarding  will  suffer  when  in  the  market  again. 
They  are  merely  preparing  more  trouble  and  more  burdens  for  themsclvs, 
while  adding  to  the  general  burdens  at  this  time. 

I  have  tried  this  year  to  hold  down  our  tonnage  in  every  way  possible  and 
have  succeeded. 

I  notice  that  one  of  our  competitors  brags  of  the  fact  that  he  has  saved 
a  lot  of  white  paper  by  leaving  out  objectionable  advertising.  That  makes 
me  laugh.  We  have  printed  forty  per  cent  more  advertising  than  that  com¬ 
petitor  and  have  left  out  an  average  of  3,0(X)  inches  of  advertising  daily,  and 
it  was  most  desirable  advertising.  We  have  frequently  averaged  as  high  as 
70  per  cent  advertising  to  a  paper;  we  a.e  limiting  our  editions  now  and  have 
curtailed  in  every  legitimate  way.  We  are  not  using  as  much  paper  as  we 
were  a  year  ago,  and  have  refused  to  buy  on  the  present  auction  market  ex¬ 
cept  in  one  or  two  instances.  I  wired  yesterday  for  price  on  100  tons  to  be 
shipped  in  April  and  May.  The  firm  to  whom  I  wired  supplied  us  with  paper 
in  1916  at  the  price  of  1.78  mill.  That  same  firm  in  resixinse  to  my  tele¬ 
graphic  inquiry  very  kindly  offered  to  sell  me  the  100  tons  at  12  cents  mill, 
an  advance  of  about  650  per  cent. 

If  big  firms  like  the  International,  M.  &  O.,  and  the  Great  Northern  can 
make  a  legitimate  profit  selling  paper  at  5  cents  or  slightly  higher,  then  what 
about  the  mill  that  is  now  charging  from  10  to  12  cents?  Is  it  profiteering 
or  is  it  simply  good  business? 

But  to  go  back  to  the  original  subject.  I  think  this  matter  of  hoarding 
paper  is  the  one  thing  the  Government  should  investigate.  I  do  not  believe 
in  Government  regulations  of  the  size  of  newspapers  or  the  circulation  of 
nwspapers,  but  I  think  the  hoarding  of  white  paper  is  just  as  outrageous, 
just  as  sinful  as  the  hoarding  of  food. 


FORTY  PER  CENT  GAIN 
IN  FEBRUARY 


New  York  Evening  Post  Statistici  She, 
75,621,779  Lines  Printed  b 
87  Leading  Paper*  in 
Short  Month 


Discuss  Woodpulp  Shortage 

Shortage  in  the  supplies  of  woodpulp, 
which  threatens  to  bring  about  a  con¬ 
tinuous  rise  in  the  cost  of  newsprint 
paper,  was  discussed  Wednesday  at  a 
meeting  of  the  Association  of  American 
Woodpulp  Importers  in  New  York.  Re¬ 
ports  were  made  to  the  effect  that  the 
Scandinavian  countries,  and  principally 
Sweden,  which  have  been  shipping 
woodpulp  to  this  country  each  year, 
were  now  sold  out.  It  was  decided  that 
representatives  of  the  association  should 
go  to  Scandinavia  in  the  near  future  to 
investigate  this  alleged  shortage. 


Figures  compiled  for  87  newspapers 
in  18  cities  by  the  New  York  Evening 
Post  Statistical  Bureau  for  the  month 
of  February,  1920,  show  a  net  advertis- 
ing  gain  of  22,430,906  agate  lines  over 
the  same  month  in  1919.  The  total 
vertising  carried  by  the  listed  paper; 
was  75,621,679  lines,  a  gain  of  approx¬ 
imately  40  per  cent.  The  total  is  aboni 
4,000,000  lines  less  than  that  of  Janu¬ 
ary,  1920.  Of  the  87 ‘papers  listed,  K 
show  gains  and  two  show  losses.  Tht 
statistics  by  cities  follow: 


tViO  1919  Gain 

New  York. .  1 1,948,764  8,446,324  3  5024* 

HirminKh.'im.  2,570,596  1,646,414  '92411; 

ChiciiKO  -  5,830,96  5  4,0  58,964  1.772’(m 

Philadelphia.  6,392,944  5,260,777  1  I,"' 

I. os  Angeles  6,462,370  3,669,456  , 

llultimore  ..  4,676,415  3,307,818  1  3MJ9; 

Hoston  -  2,952,268  2,013,181  939’oc 

Cleveland  ...  4,561,675  3,193,800  l,39oiB 

Washington.  3,66  7,26  5  2,840,029  827214 

RuflFalo  _  3,373,932  2,487,135  iUn 

St.  Louis  ...  3,554,700  2,519,880  l.Olt’ji 

San  Francisco  3,475,094  2,315,208  1,1598# 

Minneapolis..  2.981,356  2,282,014  69934! 

Indianapolis..  2,963.040  2.203,674  7593# 

Milwaukee  ..  2,399,942  1,735,372  664570 

New  Orleans  2,723,4  1  9  1,7  1  4,909  1,008510 

St.  Paul .  2,197,734  1,567.118  630’61( 

Cincinnati  .  .  2.866,200  1,928,700  937500 


Totals..  .75,621,679  53,190,773  22,43IH# 


April  Fool  Club  CelebratM 


The  twenty-second  annual  meeting  oi 
the  April  Fool  Club,  on  April  1,  at  the 
New  York  Press  Club,  was  unlike  its 
name,  a  very  real  affair  and  heartily 
enjoyed  by  the  thirty  members  present 
The  club,  which  was  organized  in  1897, 
is  compo.sed  of  members  of  the  staff  of 
the  old  New  York  Morning  .Adverti»r. 
AVhen  that  paper  was  sold  in  1897  to 
Mr.  Hearst,  it  was  a  complete  surprise 
to  all  employes,  who,  when  they  carae 
to  work  that  first  day  of  .April,  were 
greeted  with  the  salutation,  “.April  1 
Fool.’’  Having  a  keen  sense  of  humor, 
they  at  once  organized  the  .April  Fod 
Club.  .At  the  meeting  this  year,  Josepl 
J.  O’Reilly  presided  as  toastmaster,  awl 
among  the  speakers  were ;  Percy  L 
Howard,  former  president  of  the  Net 
York  Press  Club;  Charles  .A.  Lachaus- 
see;  Judge  Edwin  Rogers,  of  Jersey 
City;  Daniel  J.  O’Keefe,  former  man¬ 
aging  editor  of  the  New  A’ork  Commer¬ 
cial,  and  Walter  Sammis.  Percy  How¬ 
ard  was  elected  president  for  the  coming 
year  and  Charles  A.  Lachanssee,  secre 
tary. 


Last  of  an  Old  School 


Howard  Hinton.  “H.  H.”  of  the  old 
Home  Journal,  died  on  Wednesday  » 
New  York,  aged  86  years.  He  was  per¬ 
haps  the  last  link  since  the  death  of 
H.  M.  .Alden  of  what  may  be  termed 
the  classical  period  of  American  lifr 
rature.  Contemporary  of  N.  P.  Willis. 
William  Cullen  Bryant,  (ieorge  Ripkj 
and  other  well  known  .American  men 
of  letters  associated  with  the  Hotnt 
Journal. 


Ad  Agents  Discuss  Labor 

The  Association  of  New  York  Ad¬ 
vertising  .Agencies  was  holding  > 
luncheon  at  the  Hotel  Mc.Alpin  at  tbr 
time  Editor  &  Publisher  went  to  press 
The  topic  of  discussion  was  “Labor,'’aiid 
the  speakers  programmed  were  Hu^ 
Frayne,  general  organizer  of  the  A  f- 
of  L.,  and  Sherman  Rogers,  ex-lumber¬ 
jack  of  the  Northwest. 


The  South  Bend  (Ind.)  Tribune  In* 
adopted  the  standard  A.  A.  A.  A.  rate 
card,  with  an  increased  rate  effectn* 
April  1. 
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®  WILBUR  STOREY  LAUNCHED  YELLOW  JOURNALISM 
u  AS  EDITOR  OF  OLD  CHICAGO  TIMES 


Descendant  of  New  England  Puritans,  He  Won  Fame  and  Success  Late  in  Life,  After  Stormy  and 
Varied  Elarly  Career  in  the  Middle  West,  by  ^^Raising 
Hell  and  Selling  Newspapers.’* 


r)  tell  the  story  of  how  Wilbur  F.  The  very  make-up  of  the  Chicago 

Storey  built  up  the  Chicago  limes  By  REMSEN  CRAWFORD  Times;  its  flaunted  heraldry;  its  glaring 

jji)  made  himself  one  of  the  most  pow-  headlines ;  its  double-leaded  editorials, 

^rful  figures  in  journalism  of  the  nine-  satisfy  his  boundless  ambition.  And  in  alluding  to  his  early  practice  of  law.  bristling  with  challenge  and  offense; 
t«nth  century  and  tell  it  briefly  must  this  hurried  glimpse  of  his  life  from  When  Storey  became  half  owner  of  the  seemed  to  carry  an  impulse  of  audacity, 

necessarily  be  to  tell  it  unfittingly.  To  barefooted  boyhood  to  budding  fame  paper,  the  incomparable  vitality  and  It  might  have  taken  for  its  watchword 

relate  the  experience  of  this  indomit-  brings  up  the  glowing  chapters  which  vigor  of  the  man  took  sway.  the  slogan  of  Irving’s  old  Salmagundi 

iblt  man  with  brevity  would  be  a  task  relate  the  brilliant  achievements  of  Wil-  It  was  then  that  he  adopted  the  jour-  papers :  “to  instruct  the  young,  inform 

of  oratory,  and  it  would  require  a  mas-  bur  F.  Storey,  the  great  editor,  whose  nalistic  motto  for  which  he  is  well  re-  the  old.  correct  the  town  and  castigate 

itfofthat  art  like  Ingersoll  at  the  tomb  name  is  inerasably  chiseled  in  the  build-  membered  by  our  elders  today:  “Raise  the  age.” 

of  Xapolccn.  Indeed,  there  was  an  ir-  ing  and  the  re-building  of  the  great  city  Hell  and  Sell  Newspapers!”  No  news  But,  that  would  have  been  borrowing 


repressive  something  about  Storey’s  of  Chicago,  and  whose  fame  has  diffused  was  too  sensational  for  him,  no  head-  another  man’s  powder  horn.  Wilbur  F. 

! _ itsplf  thmiifThniit  tnp  wnrm  whprpvpf  .  ... 


career  in  journalism  which  reminds  one  itself  throughout  the  world  wherever 
of  the  force  and  genius  of  Napoleon,  a  newspaper  is  read. 

We  find  him  at  the  age  of  twelve  It  must  have  been  noted  already  by 
laving  his  father’s  farm  in  the  back-  the  studious  reader  that  Mr.  Storey  had 
woods  of  Vermont  to  learn  to  set  type  accomplished  more  than  any  ordinary 
on  a  little  country  weekly  newspaper,  man  before  he  really  found  himself— 
tht  Middlebury  (Vt.)  Free  Press.  At  before  he  bought  a  one-half  interest  in 
seventeen  he  was  a  reporter  on  the  the  Chicago  Times  and  became  a  na- 
Joumal  of  Commerce.  New  York  City,  tional  figure.  Born  in  Vermont  in  the 
His  ambitious  and  restless  nature  took  year  1819,  he  had  served  as  a  printer 
him  to  LaPorte,  Ind.,  where  he  em-  while  he  was  so  young  he  would  have 
larked  as  a  mere  boy  in  his  first  news-  to  sit  on  a  high  stool  to  reach  his 
paper  enterprise,  the  LaPorte  Herald,  “cases.”  He  had  been  a  reporter  in  New 
electing  his  co-partner.  Ward  Hanne-  York  City,  an  editor  of  three  newspap- 
gan.  to  the  I'nited  States  Senate,  but  ers  in  Indiana  and  Michigan,  which  he 
wrecking  the  paper  in  doing  so.  He  be-  had  founded  himself,  and  been  a  suc- 
came  editor  of  a  democratic  paper,  the  cessful  merchant,  and  had  become  sole 
Tocsin,  published  at  Mishawaka,  Ind.,  owner  of  the  Detroit  Free  Press,  a 
but  he  imparted  too  much  of  his  sensa-  newspaper  which,  under  the  stimulus  of 
tional  temperament  to  the  product  of  his  magic,  kept  on  growing  until  it  is 
his  genius  even  for  a  town  of  that  wild  today  one  of  the  most  conspicuous  and 
and  woolly  name,  and  the  paper  failed  widely  quoted  members  of  the  Ameri- 
inayear  and  a  half.  can  press.  Had  his  career  been  stopped 

Next  we  find  him  reading  law  at  short  there  he  would  still  have  been 
Jackson,  Mich.,  but  poring  over  the  remembered  as  a  man  of  remarkable 
pages  of  Blackstone  was  not  reckoned  activities  in  journalism, 
by  the  gods  of  his  destiny,  and  soon  he  But  when,  on  June  1,  1861,  Wilbur 
was  starting  up  the  Jackson  Patriot,  a  F.  Storey  entered  the  newspaper  arena 


WiLBua  F.  Stokiy 


Storey  had  powder  of  his  own  and 
“Raise  Hell  and  Sell  Newspapers”  was 
a  good  enough  motto  for  him.  Besides, 
it  suited  Chicago’s  mood  in  that  day 
and  time,  for  hitherto,  it  should  be 
stated,  the  newspapers  of  Chicago  were 
little  more  than  the  scissored  reproduc¬ 
tions  of  the  New  York  sheets. 

Famous  Heads 

A  story,  long  identified  with  the 
legends  of  American  journalism  but 
which  probably  few  newspaper  men 
know  had  its  foundation  in  fact  with 
Storey’s  management  of  the  Chicago 
Times,  may  be  told  here  to  illustrate  the 
great  editor’s  perchant  for  “yellow” 
headlines.  A  reporter  had  been  sent 
out  to  cover  a  hanging.  The  culprit 
avowed  on  the  gallows  that  he  was  in¬ 
nocent  of  the  crime,  and  that  he  would 
die  blessed  with  the  consciousness  that 
he  would  step  from  the  trigger  of  the 
gallows  to  the  arms  of  his  Savior. 
“Jerked  to  Jesus”  was  the  lurid  allitera¬ 
tion  of  the  big  black  type  which  headed 
the  story  in  the  Chicago  Times.  Mr. 


little  newspaper  which  proved  to  of  Chicago  to  match  wits  with  such  line  too  lurid.  He  has  been  called  “the  Storey  liked  it  so  well  he  gave  the  au- 

-  -  --  -  thor  of  the  headline  a  substantial  bonus 


|b(  his  first  journalistic  success,  and  men  as  Joseph  Medill,  Cyrus  H.  McCor-  first  yellow  journalist  of  America”  be- 


bronght  him  forth  to  such  prominence  mick,  Horace  White,  and,  later  on,  cause  of  his  mastery  in  the  art  of  play-  promoted  him. 
that  President  Polk  appointed  him  Joseph  B.  McCullagh,  Victor  L.  Law-  ing  upon  the  sensorium  of  the  public.  Meanwhile,  some  fellow  on  a  rival 
postmaster  of  the  town  of  Jackson.  Ap-  son,  Melville  E.  Stone,  and  a  host  of  He  had  the  power  of  exciting  tempor-  newspaper,  equally  as  alliterative,  if  not 
parently  his  income  as  postmaster  went  others  of  their  ilk,  he  was  just  fairly  arily  great  interest  and  emotion.  He  so  lurid  and  captious,  headed  the  same 
a  long  way  towards  keeping  the  Pa-  at  the  threshold  of  his  fame.  The  Chi-  could  make  the  news  of  the  day  read  story,  “Happy  In  Heaven.”  It  just  so 
liot  alive,  for  when  President  Taylor  cago  Times  had  been  founded  in  1854  like  melodrama.  If  there  had  ever  been  happened  that  the  editor  of  this  paper 
rtmoved  him  he  dispo.sed  of  his  news-  by  Isaac  Cook,  James  W.  Sheahan  and  anything  of  the  “sombre  New  England  was  a  conservative  journalist  of  the  old 
piper,  and  became  a  druggist,  grocer  Daniel  Cameron,  but  the  paper  had  been  spirit”  about  this  man  from  Vermont  school  and  disapproved  of  such  liberties 
|ind  stationer  all  in  one.  running  along  with  what  President  it  vanished  with  the  changeful  air  of  with  the  news  on  the  part  of  copy-read- 

Wi'.son  has  called  “indifferent  success”  the  “Windy  City.”  c*’S-  So,  when  Storey’s  man  sent  word 


Withdraws  from  Church 

Here  in  Jackson,  Mich.,  we  catch  the 
W  glimpse  of  the  sentimental  side  of 
tUs  young  man,  for  it  was  here  that 
lilt  romance  of  the  printing  press  lost 
Its  sway  over  Wilbur  F.  Storey  and 
Ptnnitted  his  marriage  with  Miss  Maria 
Ilham.  Here,  too,  he  joined  the  Con- 
Ftgational  church,  the  first  symptom 
«f  his  heritage  of  Puritan  propensities 
Iron  his  New  England  forefathers, 
hot  Storey  seemed  destined  to  stir  up 
» row  wherever  he  should  go,  and  when 
*oioe  of  the  church  members  hauled  him 
“P  for  an  investigation  of  some  alco- 
Wk  preparations  sold  in  his  drug  store, 
he  withdrew  from  the  church  and  never 
•Piti  identified  himself  with  religious 
“tstitutions.  Later — it  was  in  1853 — he 
vent  to  Detroit  and  bought  a  half  inter- 
'**  0'  the  Detroit  Free  Press. 

It  wasn’t  long  before  he  was  the  sble 
°*J'*r  of  the  paper,  and  rapidly  putting 
forward  as  one  of  the  most  conspicu- 
jf*  newspapers  of  the  Central  West. 

cleared 

Selling  out  and  putting  the 
in  his  pocket  he  looked  the  coun- 
^over  for  an  opening  with  a  news- 
which  might  give  him  a  field  to 


RED  BLOOD! 

— the  thing  that  makes  the  brain  resourceful,  the  eye  clear,  the  ear 
sensitive,  the  tongue  truthful  and  the  hand  strong 

— 'the  pulsing,  throbbing  thing  that  builds  true  journalism  and  moulds 
honest  public  opinion  for  love  of  fellow  man  and  good  deeds  achieved. 
Red  blood  and  true  journalism  can  be  made  weak,  watery  and  unhealthful 
through  the  administration  of  sugar-coated  poison  and  these  are 

DANGEROUS  DAYS 

So  every  newspaper  man  who  cherishes  his  profession — the  greatest 
in  the  world — should  read 

LIVING  JOURNALISM  AND  POISON 
THAT  KILLS 

By  Charles  Grant  Miller 

Journalist  and  writer,  formerly  editor-in-chief  of  the  Cleveland  Plain 
Dealer,  and  for  seven  years  chief  editorial  writer  of  the  Scripps  string 
of  newspapers. 

A  startling  series  of  instructive  articles,  the  first  of  which 
will  appear  March  13  and  at  short  intervals  thereafter  in 
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ers.  So,  when  Storey’s  man  sent  word 
to  his  competitor  for  headline  honors 
“I  got  a  bonus  and  a  big  job  for  my 
“Jerked  to  Jesus,”  what  did  you  get  for 
your  “Happy  In  Heaven,”  the  poor  fel¬ 
low  replied  “I  caught  hell  for  being  too 
‘happy  in  Heaven’  and  lost  my  job.” 

If  Storey  didn’t  take  that  fellow  on 
the  Chicago  Times  it’s  a  wonder. 

A  Picker  of  Doers 

Like  most  of  the  great  editors  of  his 
day  Wilbur  F.  Storey  had  a  way  of 
getting  about  him  a  cluster  of  bright 
lights — the  men  who  did  the  work. 
Austen  I.  Patterson  was  his  business 
manager,  and  among  his  editorial  lights 
and  news  gatherers  and  handlers  were 
such  men  as  Charles  R.  Dennett,  Hay¬ 
den  Smith,  M.  J.  Russell,  Charles  At¬ 
wood,  Frank  McClenthan,  Horatio  Sey¬ 
mour,  Mr.  Henneberry,  Mrs.  Sullivan 
and  many  others. 

It  should  be  remembered  that  when 
Storey  took  charge  of  the  Chicago 
Times  the  flush  of  Civil  War  was  on, 
an  environment  of  excitement  well  suited 
to  the  temperament  and  nature  of  the 
man.  It  may  or  may  not  be  due  to  such 
a  state  of  affairs  that  the  making  of  the 
fame  of  the  Chicago  Times  was  so  rapid 
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in  those  days  of  the  troublesome  ’60s. 
But,  after  the  proclamation  of  emanci¬ 
pation  Storey,  in  1863,  caused  his  news¬ 
paper  to  cease  to  advocate  the  further 
prosecution  of  hostilities. 

“Let  the  war  come  to  an  end”  was  his 
cry,  and  it  raised  a  howling  sensation 
in  that  day,  for  it  was  much  too  far 
ahead  of  General  Grant’s  “Let  us  have 
peace.”  But,  Storey  did  not  stop  there. 
He  caused  a  bitter  attack  to  be  made 
in  his  paper  upon  President  Lincoln  and 
the  administration.  Perhaps,  he  classed 
this  simply  among  his  other  methods 
of  “raising  hell”  with  a  view  to  selling 
papers,  but  he  didn’t  get  away  with  it  so 
easily. 

SuppreMion  of  tke  Times 

On  June  3,  1863,  a  file  of  soldiers  en¬ 
tered  the  press  room  of  the  Chicago 
Times  and  took  charge  of  the  property. 
President  Lincoln  had  issued  orders 
for  the  suppression  of  the  newspaper. 
Storey  had  gained  by  this  time  a  strong 
hold  upon  the  mind  of  the  public  in  the 
Central  West,  and  he  was  not  without 
his  followers  even  to  this  extreme.  It 
was  not  surprising,  therefore,  that  mass 
meetings  were  held  where  the  rights  of 
a  free  press  were  demanded,  and  some 
powerful  influences  were  brought  to  bear 
at  Washington  which  resulted  in  Presi¬ 
dent  Lincoln’s  revoking  his  order  of 
suppression  on  June  4th.  In  a  subse¬ 
quent  and  more  sober  mood  Mr.  Storey 
caused  this  announcement  to  be  made 
in  the  editorial  columns  of  the  Chicago 
Times ; 

“After  this,  the  Times  will  support  all 
wars  the  country  will  undertake.” 

With  its  popularity  undimmed  by  this 
incident,  Storey’s  newspaper  went  rush¬ 
ing  along  to  the  front  ranks  of  Ameri¬ 
can  journals.  In  1866  it  became  neces¬ 
sary  to  construct  a  new  building  for 
the  outfit.  This  was  on  Dearborn  Street 
at  Calhoun  Place.  The  plant  and  good¬ 
will  of  the  paper  were  then  worth  easily 
over  a  million  dollars,  and  Storey  was 
gradually  becoming  sole  owner.  This 
he  achieved  in  1870,  so  that  when  the 
great  fire  destroyed  the  metropolis  of 
the  west  in  1871,  Storey  saw  the  wealth 
he  had  so  sensationally  and  rapidly  ac¬ 
quired  and  which  he  had  possessed  but 
one  brief  year  go  up  in  smoke. 

Storey  Lost  Faith 

On  Monday,  October  9,  1871,  that 
black  day  in  Chicago’s  history  we  find 
this  hitherto  undaunted  man  Storey  for 
the  first  time  in  his  life  despondent,  dis¬ 
couraged  to  the  point  of  despair.  His 
faithful  co-worker  in  the  editorial  shop. 
Franc  B.  Wilkie,  went  out  to  his  home 
to  see  him  about  his  future  plans. 
Storey’s  long,  erect  figure  was  towering 
above  a  little  group  of  other  prominent 
citizens  of  Chicago  crestfallen  and  de¬ 
jected  as  they  had  gathered  to  contem¬ 
plate  a  gloomy  future.  His  long  beard, 
which  had  always  given  him  the  appear¬ 
ance  of  a  Mormon  elder  despite  his  sen¬ 
sational  nature  and  electrical  manner, 
was  slightly  tinged  with  gray.  He  was 
then  around  52  years  old. 

“No,  I  shall  not  attempt  to  ressurrect 
the  Times,”  he  said  to  Wilkie,  “for  it  is 
utterly  destroyed  and  so  is  Chicago.” 

As  he  spoke  his  alert  eyes  squinted  as 
they  scanned  the  black  cloud  of  smoke 
which  was  hanging  like  a  funeral  pall 
upon  the  center  of  ruined  Chicago.  The 
fire  was  still  raging  near  the  river  and 
north  of  it.  No  wonder  that  every  man 
of  that  little  group  echoed  the  senti¬ 
ments  of  Storey :  “Chicago  is  utterly  and 
forever  destroyed.” 

“The  damage  to  both  the  city  and  to 
my  paper,”  continued  Mr.  Storey,  “is  too 
great  to  be  repaired.  I  am  an  old  man 
and  I  can’t  commence  life  all  over  again. 
I  can  secure  from  these  ruins  about 
$80,000  and  on  this  I  can  live  comfort¬ 


ably  the  remainder  of  my  life.  If  I 
venture  that  in  starting  the  Times  I 
risk  all  that  I  have  and  would  prob¬ 
ably  lose  it.” 

But,  he  was  not  the  kind  of  man  to 
wear  a  haggard  countenance  long.  His 
fellow  workers  on  the  old  Times  per¬ 
suaded  him  at  length  to  try  again.  He 
found  some  old  type  stored  in  the  cel¬ 
lar  of  his  residence  and  they  managed 
to  get  a  single  cylinder  press  from  a 
man  on  the  West  Side  which  had  es¬ 
caped  the  fire,  and.  hastily  rigging  up 
a  temporary  office  at  No.  lOS  West  Ran¬ 
dolph  Street,  the  men  who  had  made  the 
Chicago  “Times  famous  among  American 
newspapers  brought  it  forth  again,  an 
eight-column  folio,  on  October  18,  of 
that  fateful  year. 

The  following  December  the  Times 
resumed  its  old  quarto  form.  In  no 
time  it  regained  its  popularity.  Adver¬ 
tisements  poured  in,  and  its  growth  dur¬ 
ing  the  70s  was  even  more  miraculous 
than  it  had  been  during  the  delirium  of 
success  which  had  attended  Storey’s 


management  during  the  decade  preced¬ 
ing  the  great  fire. 

A  new  building  was  erected  for  the 
plant  in  1873  In  1877  Storey  estab¬ 
lished  a  news  bureau  in  London  to  re¬ 
port  the  operations  of  the  Russo-Turk- 
ish  war,  and  followed  this  in  1880  by- 
establishing  in  London  a  full  Old  World 
bureau  with  agencies  in  all  the  principal 
capitals  of  Europe.  He  opposed 
Greeley  in  1872,  was  bitter  against  Til- 
den  in  1876,  but  wheeled  into  line  and 
supported  him  later.  He  was  for  Han¬ 
cock  in  1880  and  for  Cleveland  in  1884. 

In  March,  1878,  Mr.  Storey’s  health 
began  to  fail,  and  he  went  to  Hot 
Springs  and  later  to  Switzerland,  where 
he  had  a  paralytic  stroke.  He  was 
legally  adjudged  insane  in  1884  and  Aus¬ 
tin  I.  Patterson,  his  business  manager, 
was  made  conservator  of  his  property, 
which  was  the  Chicago  Times,  then  val¬ 
ued  at  more  than  a  million  dollars. 

On  October  27,  1884,  he  died.  The 
story  of  how  the  Times  became  the 
property  of  H.  H.  Kohlsaat  with  the 


'T'HE  following  schedule  will  be  followed  on  the  tour  of  the  members  of  the 
National  Editorial  Association  through  Eastern  Canada  after  the  close  of 
their  annual  convention,  meeting  this  year  in  Boston: 
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SCHEDULE 
11 KH)  P.  M. 
7:00  A.  M. 
11:00  A.  M. 


12:00  Noon 
8:00  P.  M. 
10:30  P.  M. 
1 :00  A.  M. 
9:00  A.  M. 
12:00  Noon 
4:00  P,  M. 
6:50  P.  M. 
7:00  P.  M. 
8:00  A,  M. 
3:00  P,  M. 
8:30  P.  M. 
9:00  P.  M. 
3:30  A.  M. 
11:00  A.  M. 


12:00  Noon 
4:30  P.  M. 
5:00  P.  M. 
10:00  P,  M. 
1:00  A.  M. 
7:30  A.  M. 
8:30  A.  M. 
9:00  A.  M. 
1:00  P.  M. 
7:30  P.  M. 
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3:30  A.  M. 
9:30  A.  M. 
12:30  P.  M. 
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4:00  P,  M. 
6:35  A.  M. 
12:30  P,  M. 
2:00  P.  M. 
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6:00  P,  M. 
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9:00  A,  M. 
10:35  A.  M. 
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10:15  A.  H. 
8:00  A.  M. 
12:00  Noon 


Chicago  Herald,  and  how  the  -- 
newspapers  stood  out  conspicuonJ^ 
the  Chicago  field  for  a  long  tim^ t 
miliar  to  the  American  readers 
papers,  but  the  association  of  Wilbiit*t 
Storey’s  name  with  the  enterprin  » 
der  whatever  name  the  paper  may 
fold  itself  is  irresistible. 


PRINTERS  ACCEPT  CU| 
IN  TACOMA  WAGES 


Publishers  and  Union  Hands  Ctaj 
promise  in  Effort  to  Ease  Tern(( 
Burden  of  Scale  Adopted 
in  December 


(Special  to  Editor  &  Publishm) 

Tacoma,  Wash. — Another  chapter 
written  this  week  in  the  wage  c»| 
troversy  between  the  employees  ia^ 
mechanical  departments  of  tlie  Tacaj 
newspapers  and  the  publishers  whenikl 
unionists  voluntarily  agreed  to  a 
cut.  The  controversy  has  extcii4« 
over  several  months  and  last  DecenfcB 
reached  its  climax  when  the  prlntel 
stereotypers,  mailmen  and  pressaaT 
struck  and  tied  up  the  publication ofW 
News-Tribune,  Ledger,  and  Times.  L 
The  new  scale  which  TypographkJthroug 
Union  No.  170  has  agreed  to,  and  whd 
has  received  the  indorsement  of  tk 
stereotypers  and  pressmen,  takes  tk 
place  of  the  present  scale  of  $8.62  ak 
^.48  for  day  and  night  work  respe 
tively,  which  was  handed  down  bj  i 
board  of  arbitration  in  December.  Tli 
scale  was  a  flat  72.5  per  cent  incroi 
over  the  $5  scale  of  1914. 


Same  at  Seattle 

Newspaper  publishers  reopened  tk| 
scale  on  March  12  and  asked  to  havt 
cut  to  $7.25  and  $7.75,  an  increase  t 
25  per  cent  over  the  scale  in  fom 
prior  to  negotiating  a  new  scale  St) 
tember  1.  The  scale  which  the  unionct 
have  agreed  to  and  which,  it  is  ait 
will  be  accepted  by  the  employers,  pz- 
vides  for  $8  and  $8.50  for  a  ( 
seven  hours,  the  scale  in  fora  : 
Seattle. 

Members  of  the  Tacoma  typograptiai 
union  bitterly  denounced  the  intern- 
tional  officers  of  their  organizatioi  fe| 
interference  in  the  local  dispute.  Tlinf 
weeks  ago  the  matter  of  the  proposS 
cutting  of  the  Tacoma  scale  was  ij 
pealed  by  the  unionists  to  Presido 
M.  G.  Scott  of  the  International  Typt- 
graphical  Union  at  Indianapolis,  vk 
replied  that  the  tentative  scale  undt 
which  they  were  working  would  ^ 
main  in  force  until  a  new  agreeniK 
was  signed. 

Tacoma  publishers  have  faced  eio: 
mously  increased  operating  expoiis 
since  the  new  tentative  wage  scale  wc 
into  effect  in  December.  In  fact,  tk 
News-Tribune  and  the  Ledger  on  sfl- 
eral  holidays  ceased  publication  becaia 
of  the  high  operating  expenses  and  tk 
size  of  the  papers  have  been  cut  do*i 
materially  with  a  resultant  decrease 
the  working  staffs. 

About  a  week  ago  checks  paid  by  tk 
Tribune  Publishing  Company  over  tk 
amount  of  $7.25,  the  scale  proposed  k 
the  publishers,  was  done  under  protest 


Fiske  Tendered  Farewell  Duumt 

Newark,  N.  J. — Joseph  J.  Fiske,  »k| 
retired  April  1  as  advertising  raaiup| 
of  the  Star-Eagle  to  enter  business 
himself,  was  the  gpiest  of  represenO-j 
tives  of  the  advertising  department,  cow 
posing  room  and  business  office  of  tk* 
Star-Eagle  at  a  dinner  Tuesday  eveni* 
Harry  J.  Auth,  business  manager,  a^ 
as  toastmaster.  A  solid  gold 
pencil  were  presented  Mr.  Fiske,  w 
is  now  with  the  New  York  Evew 
Mail. 
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ftrlTH  the  approval  of  many  more 
W  of  the  country’s  representative  pub¬ 
lishers,  plans  for  the  distribution  at  con- 
tfjrt  price  to  needy  publishers  of  news¬ 
print  released  from  contracted  tonnage 
L  more  fortunate  newspapers,  as  re¬ 
quested  last  week  by  the  International 
Paper  Company,  made  some  progress. 
Under  the  plan  suggested  last  week  in 
apter  Jeiiito«&  Publisher  by  Willard  E.  Car- 
^penter,  chairman  of  the  executive  com¬ 
mittee  of  the  Inland  Daily  Press  Asso- 
oation.  the  International  Paper  Corn- 
pay  on  March  31  named  R.  S.  Kellogg, 
manager  of  the  Newsprint  Service  Bu- 
rou,  as  its  representative  upon  a  joint 
De^'^J^ommittee  to  be  composed  of  a  paper 
prijJj makers’  representative,  representative  of 
^the  American  Newspaper  Publishers’ 
Association  and  a  third  member  to.be 
chosen  by  the  first  two.  The  A.  N.  P.  A., 
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CARPENTER’S  PLAN  FOR  DISTRIBUTING 

paper  meets  wide  approval 

Paper  Manufacturers  Name  R.  S.  Kellogg  as  Representative 
on  Committee  to  Relieve  Needy  Publishers  Through 
Paper  Released  from  Contracts 


the  Cleveland  Plain  Dealer  and  chair¬ 
man  of  the  paper  committee,  was  re¬ 
quested  to  co-operate  in  the  following 
telegram  sent  by  Mr.  Carpenter: 

Eaoiifh  for  Many  Small  Papers 

'Sufficient  paper  has  been  oflfered  by 
the  International  Paper  Company  to  in¬ 
sure  the  success  of  caring  for  many  small 
publishers.  Other  manufacturers  have 
the  matter  under  consideration.  R.  S. 
Kellogg,  of  the  Newsprint  Service  Bu¬ 
reau,  has  been  designated  as  the  repre¬ 
sentative  for  the  manufacturers.  Will 
you  appoint  a  member  of  the  newsprint 
committee  of  the  A.  N.  P.  A.  to  act  on 
this  committee,  a  third  member  to  be 
selected  agreeable  to  all  interests.  Sub¬ 
committees  will  be  established  to  see  that 
paper  is  only  supplied  to  small  papers 
who  have  no  source  of  supply.  These 
publishers  to  pay  contract  price  for  paper 
supplied,  plus  cost  of  investigation.  'The 
Island  Daily  Press  Association  will  as¬ 
sume  distribution  in  its  territory.” 

Up  to  the  time  of  going  to  press  the 
A  N.  P.  A.  had  appointed  no  repre¬ 
sentative  and  it  is  understood  that  Mr. 
Baker  is  opposed  to  furnishing  allotted 
paper  to  small  publishers  without  sup¬ 
ply  at  the  contract  price.  He  holds  that 
publishers  who  permit  the  diversion  of 
one  or  two  per  cent  of  their  tonnage,  as 
requested  by  the  International  Company, 
have  not  sufficient  paper  on  contract  for 
their  own  needs  and  will  be  compelled  to 
replace  such  diverted  tonnage  at  the  spot 
market  price,  which,  he  believes,  is  the 
price  the  small  publisher  should  pay  for 
paper  allocated  to  him.  If  the  manu¬ 
facturer  replaces  the  tonnage  for  his 
customer  at  the  contract  price,  the  price 
to  the  small  publisher  could  be  adjusted 
hy  agreement. 

F.  P.  Glau’  Idea 

President  Frank  P.  Glass  of  the  A.  N. 
P  A.,  when  asked  by  Editor  &  Pub- 
usher  to  suggest  a  plan,  replied  in  the 
following  telegram : 

“My  judgment  is  that  the  best  plan 
for  handling  any  pooled  print  paper  ton- 
released  from  contract  for  the 
henefit  of  suffering  publishers  would  be 
lo  get  the  Federal  Trade  Commission  to 
Msumc  the  function  of  its  equitable  dis¬ 
tribution.  This  might  be  done  if  both 
®*t)ufacturcrs  and  representative  or- 
dttizafions  of  publishers  ask  the  com¬ 
mission  to  undertake  the  task. 

ff  that  arrangement  could  not  for 
*®>'  reason  be  made,  probably  next  best 


plan  would  he  to  let  the  Paper  Commit¬ 
tee  of  American  Newspaper  Publishers’ 
.Association  assume  the  duty.  I  am  sure 
C  hairman  Baker  and  his  colleagues  of 
the  Paper  Committee  would  not  desire 
the  responsibility  and  labor  involved,  but 
1  have  no  doubt  they  would  consent  to 
as.sume  it  and  satisfactorily  discharge  it. 
There  can  be  no  question,  however,  that 
probably  less  opportunity  for  complaint 
would  arise  if  the  Federal  Trade  Com¬ 
mission  were  to  do' the  work. 

Want*  A.  N.  P.  A.  Represented 

Mr.  Carpenter,  who  has  continued  his 
conference  with  the  International  Com¬ 
pany  during  the  past  week,  has  been 
delegated  by  the  National  Editorial 
.Association  to  represent  it  at  Washing¬ 
ton  in  the  following  telegram  from  H.  C. 
Hotaling,  field  secretary  of  the  associa¬ 
tion  : 

This  is  to  certify  that  Wiltard  Carpenter 
of  I.incoln.  Ills.,  is  hereby  authorized  to  rep¬ 
resent  the  Nationai  Editorial  A.ssociation  in 
the  hearing  on  House  Joint  Resolution  No. 
296,  known  as  the  Underwood  Hill. 

The  National  Editorial  .Association  is  an 
organization  of  styne  five  thousand  publishers, 
representing  every  State  in  tlie  I'nion,  .Mr. 
Cariwnter  is  duly  authorized  to  speak  for  us 
and  to  voice  our  sentiments  dealing  with  the 
print  paper  problem,  which  at  the  present  time 
is  a  serious  one.  The  continued  existence  of 
many  of  '.he  smaller  publications  being  men¬ 
aced  by  not  only  the  scarcity  but  the  extreme 
high  prices  asked  for  print  paper  which  in 
many  instances  runs  as  high  as"  ten  to  thirteen 
cents  a  pound. 

When  asked  what  effect  the  attitude  of 
the  A.  N.  P.  A.  would  have  upon  the 
plans  of  the  paper  manufacturers  and 
the  Inland  Daily  Press  Association,  Mr. 
Carpenter  said: 

"While  I  think  it  would  be  best  for  the 
.w.  N.  P.  A.  and  for  the  Inland  if  the 
former  were  to  be  represented  on  the 
joint  committee  I  proposed  last  week, 
Mr.  Kellogg  and  I  are  prepared  to  go 
ahead  with  our  plans  whether  it  is  or 
not.  We  will  meet  in  a  few  days  and 
start  an  organization,  first  in  the  Inland 
territory  and  later  with  the  National 
Editorial  .Association,  to  distribute  the 


paper  that  the  International  Company 
has  succeeded  in  getting  from  its  cus¬ 
tomers.  It  is  interesting  to  note  that 
most  of  the  paper  thus  secured  has  been 
supplied  by  the  medium  sized  papers, 
with  the  exception  of  the  Chicago  Trib¬ 
une’s  offer  from  its  own  mill  tonnage. 
Now,  if  ever,  is  the  time  for  the  large 
publishers  of  the  country  to  come  to  the 
aid  of  their  less  fortunate  fellows,  if  the 
hands  of  Congress  are  to  be  kept  out  of 
the  situation,  as  is  wished  by  the  great 
majority  of  daily  newspaper  publishers,” 

The  International  Paper  Company  is 
going  ahead  with  its  announced  plan  to 
secure  the  co-operation  of  its  customers 
in  relieving  the  newsprint  stringency,  so 
far  as  it  affects  small  and  unprotected 
publishers.  .A  member  of  the  selling 
force  has  been  delegated  to  handle  the 
matter.  Many  replies  have  already  been 
received  to  their  proposition  to  publish¬ 
ers  that  they  release  from  one  to  two 
per  cent  of  their  tonnage  to  be  diverted, 
at  the  regular  contract  price,  to  publish¬ 
ers  in  actual  need.  In  order  to  hurry 
the  work  a  second  appeal  is  being  sent 
to  those  customers  who  have  not  yet 
replied. 

L.  N.  Davis,  assistant  to  the  sales 
manager  of  the  International  Paper  Com¬ 
pany,  told  Editor  &  Publisher  yesterday 
that  the  number  of  publishers  that  had 
replied  favorably  to  the  proposition  of 
one  and  two  per  cent  releases  on  their 
contract  tonnage  was  sufficient  to  indi¬ 
cate  that  it  could  be  carried  out.  How¬ 
ever,  he  said  that  no  statement  would 
be  made  until  replies  have  been  received 
from  all  publishers  appealed  to. 

Another  angle  of  the  situation  devel¬ 
oped  this  week  in  the  proposal  by  John 
Sundine,  president  of  the  Inland  Daily 
Press  .Association,  for  the  establishment 
hy  the  I.  D.  P.  A.  of  a  purchasing  bu¬ 
reau  in  Chicago.  Mr.  Sundine  stated  his 
proposition  in  the  following  letter  to 
officers  .md  directors  of  his  association : 

“.At  our  May  meeting  I  have  in  mind 
the  working  out  in  some  way  of  a  print 
Iiaper  purchasing  association  within  the 
Inland  .Association  to  take  care  of  pa- 
ixirs  with  a  circulation  of  5,000  or  under 
that  are  members  of  the  Inland  Daily 
Press  .Association.  The  idea  would  be  to 
keep  in  Chicago  a  stock  of  paper  that 
they  could  draw  on  and  also  have  this 
purchasing  association  assist  the  mem- 


EXECUTIVE  SESSIONS  ARE  VITAL  AT 
A.  A.  C.  W.  CONVENTION 


By  FRANK  T.  CARROLL 

Advertising  Manager  Indianapolis  News. 

The  article  which  Charlie  Miller  wrote  for  Editor  &  Publisher  of 
March  27  is  entirely  right.  The  newspaper  departmental  has  gone  be¬ 
fore  the  newspapers  of  .America  and  sold  them  on  the  idea  that  they  can 
come  to  the  convention  of  the  .Associated  Advertising  Clubs. of  the  World 
and  go  home  with  some  real  constructive  ideas  which  will  more  than  pay 
for  the  expense  of  the  trip.  To  do  this  the  newspaper  men  must  be  al¬ 
lowed  to  have  executive  sessions,  because  the  only  way  in  which  abuses  can 
be  eliminated  is  through  confessions  of  the  waste  and  extravagance  caused 
in  the  past  through  the  fear  of  losing  alittle  business  to  a  competitor. 

It  is  only  in  an  executive  session  that  a  representative  of  the  newspaper 
will  speak  freely.  The  representative  who  goes  to  the  advertising  club  con¬ 
ventions  and  who  attends  its  sessions  is  generally  not  the  publisher.  Usually 
he  is  the  advertising  manager  or  star  salesman  and  while  he  may  have 
perfectly  logical  ideas  on  the  betterment  of  the  newspaper  business  he  will 
probably  be  unwilling  to  express  his  thoughts  in  an  open  meeting.  I  think 
the  greatest  good  which  has  been  accomplished  by  the  newspaper  depart¬ 
mental  has  been  in  the  executive  sessions  of  the  past  two  years  and  I  be¬ 
lieve  it  will  be  a  serious  handicap  to  the  Indianapolis  meeting  of  the  news¬ 
paper  departmental  to  do  away  with  such  sessions. 

It  may  be  that  the  national  program  committee  has  some  reason  for  its 
ruling.  Unless  the  reason  is  sound  the  decision  should  be  reconsidered  and 
the  newspaper  men  allowed  at  least  one  executive  session  Monday  after¬ 
noon  and  the  two  executive  sessions  during  two  of  the  evenings,  preferably 
Tuesday  and  Wednesday. 


CARPENTER  WANTS  PAPER 
REQUESTS 

Publishers  without  paper  are  re¬ 
quested  to  notify  Willard  E.  Csur- 
penter,  chairman  of  the  Inland  Daily 
Press  Association  executive  commit¬ 
tee,  in  care  of  Editor  A  Publisher, 
1116  World  Building,  New  York 
City. 


hers  who  have  a  circulation  of  5.000  or 
more  in  closing  paper  contracts  direct 
with  mills. 

“If  the  Inland  .Association  had  had 
this  purchasing  association  in  existence 
four  or  five  years  ago,  in  1915  and  1916, 
on  the  eve  of  a  seller’s  market,  the  pres¬ 
ent  distress  of  some  Inland  members 
would  have  been  averted.  For  our  own 
protection,  we  should  associate  together 
under  this  purchasing  plan  for  mutual 
benefit.  It  will  not  be  long  before  the 
seller’s  market  will  show  signs  of  cul¬ 
minating  and  it  will  be  just  as  important 
then  to  have  this  purchasing  association 
in  existence  when  the  prices  .start  to  go 
down.  There  arc  great  problems  ahead 
facing  every  buyer  of  print  paper.  It 
is  just  as  important  to  buy  paper  at  the 
right  price  when  the  market  is  going 
down  as  it  is  to  buy  at  the  right  price 
when  the  market  is  going  up. 

More  Cordial  Relations 

"The  advantages  are  obvious,  but  they 
may  be  summarized  as  follows :  The 
establishment  of  such  an  association  will 
bring  more  cordial  relations  than  have 
ever  been  known  in  the  Inland  Daily 
Press  .Association.  The  interchange  of 
ideas  will  be  mutually  beneficial,  profit 
leakages  may  be  stopped  and  trade 
abuses  corrected ;  this  in  addition  to  co¬ 
operative  buying  and  arrangement  for 
coojierative  warehouses,  and  it  will  help 
to  discontinue  an  auction  market  in  print 
paper. 

“.At  the  head  of  such  an  association  in 
Chicago  we  should  have  a  purchasing 
agent  who  knows  the  print  market  and 
who  can  at  all  times  secure  the  lowest 
possible  prices.  He  must  know  traffic 
rules  and  regulations  in  order  that  trans¬ 
portation  charges  and  delays  will  be  low. 
He  must  keep  abreast  of  developments 
and  must  have  market  information  at  his 
finger-tips.  Really  the  head  of  such  a 
purchasing  association  should  not  only 
be  a  mere  order  placer,  but  his  position 
should  be  that  of  a  purchasing  counsel¬ 
lor,  seeing  that  the  department  is  given 
full  appreciation  and  its  operation  is  not 
hindered  by  sales,  production  and  finan¬ 
cial  departments. 

“Will  you  kindly  indicate  to  me  your 
idea  of  this  and  I  would  like  to  leave 
it  in  the  hands  of  the  board  of  directors 
or  executive  committee  to  work  out  and 
come  through  with  some  recommenda¬ 
tion.” 

Publishers  continued  throughout  the 
week  to  voice  their  approval  to  Editor 
&  Publisher  of  the  International  Paper 
Company’s  suggestion,  and  the  plan  of 
distribution  proposed  by  Chairman  Car¬ 
penter,  of  the  Inland  Daily  Press  As¬ 
sociation’s  executive  committee.  Among 
the  comments  received  were  the  follow¬ 
ing: 

A.  W.  Peterson,  tresMurer  end  gen¬ 
eral  manager  Waterloo  (la.)  Evening 
Courier: 

“I  have  read  carefully  Willard  E. 
Carpenter’s  plan  for  the  distribution  of 
diverted  newsprint.  I  realize,  as  he 
knows,  that  quick  action  is  necessary, 
and  think  his  outline  of  the  method  for 
distribution  to  be  very  good  indeed. 

“I  am  very  much  opposed  to  allowing 
myself  to  help  pauperize  newspaper  r 
(Continued  on  Page  22) 
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A.  P.  DIRECTORS  MEET 
APRIL  15-19 


Unconteated  Election  Expected  at  1920 

Coneention — Quarterly  Meeting  on 
March  31— A.  N.  P.  A.  Namea 
No  Speakera 

The  executive  committee  of  the  Asso¬ 
ciated  Press  held  its  quarterly  meeting 
March  31  at  the  A.  P.  office  in  New 
York.  Routine  business  matters  per¬ 
taining  to  the  service  were  discussed, 
as  were  plans  for  the  annual  meeting  of 
the  Associated  Press  on  April  20  at  the 
Waldorf-Astoria. 

Indications  are  that  the  election  will 
be  quiet,  as  the  five  directors  whose 
terms  expire  have  been  re-nominated, 
atid  unless  nominations  are  made  from 
the  floor,  only  these  five  will  be  voted 
on.  They  are  Frank  B.  Noyes,  VV'ash- 
ington  Star ;  W.  L.  McLean,  Philadel¬ 
phia  Bulletin;  .\dolph  S.  Ochs,  New 
York  Times;  A.  C,  Weiss,  Duluth 
Herald,  and  John  R.  Rathom,  Provi¬ 
dence  Journal.  On  April  21,  the  meet¬ 
ing  of  the  board  of  directors,  elected 
the  previous  day,  will  be  held.  The  pre- 
convention  meeting  of  the  board  will  be 
held  at  the  .Associated  Press  rooms, 
April  15,  16,  17  and  19. 

Present  at  the  meeting  of  the  execu¬ 
tive  committee  on  Wednesday  were 
President  Frank  B.  Noyes;  Charles 
Hopkins  Clark,  Hartford  Courant; 
Colonel  C.  Rook,  Pittsburgh  Dis¬ 
patch;  John  R.  Rathom,  and  Frederick 
Roy  .Martin,  assistant  general  manager 
of  the  .Associated  Press. 

A.  N.  P.  A.  Luncheon  Informal 

.According  to  Howard  Davis,  of  the 
New  York  Tribune,  who  is  chairman  of 
the  luncheon  committee  for  the  .A.  N. 
P,  .A.,  plans  are  being  perfected  for  the 
luncheon  .\pril  22,  though  the  speakers 
have  not  yet  been  decided  upon.  It  will, 
however,  l)e  informal,  and  speeches  will 
l)e  in  humorous  vein. 

The  Bureau  of  .Advertising  luncheon 
in  connection  with  the  .A.  N.  P.  -A. 
convention  at  the  Waldorf- .Astoria,  on 
Wednesday,  at  12.30  p.  m.,  .April  21,  will 
be  a  record  breaker  in  point  of  attend¬ 
ance.  Reservations  that  alniut  total  the 
capacity  of  the  large  ballroom  of  the 
Waldorf-.Astoria  have  Iteeii  received  to 
date  and  the  indications  are  that  there 
will  l)e  many  late  comers  who  cannot 
be  taken  care  of. 

.An  unusually  interesting  pri)gram  has 
l)ecn  arranged  with  the  Hon.  E.  T. 
Meredith,  the  new  Secretary  of  Agri¬ 
culture,  as  the  principal  speaker.  Mr. 
Meredith  is  not  only  a  publisher,  but 
until  recently  was  president  of  the  Asso¬ 
ciated  .Advertising  Clubs  of  the  World, 
and  is  therefore  able  to  present  some  of 
the  great  public  problems  from  the  view¬ 
point  of  ati  advertising  man. 

.Among  other  speakers  will  be  Harry 
Dwight-Smith  of  Fuller  &  Smith,  Cleve¬ 
land,  president  of  the  American  Asso¬ 
ciation  of  .Advertising  Agencies,  and 
John  Sullivan,  secretary-treasurer  of  the 
Association  of  National  .Advertisers. 

William  F.  Rogers,  chairman  of  the 
committee  in  charge  of  the  Bureau  of 
Advertising,  will  act  as  toastmaster. 


A.  P.  BUREAU  IN  BIRMINGHAM 


New  Relay  Serves  Seven  Alabama  and 
Mississippi  Dailies. 


Birminch.sm,  .Ala. — Further  develop¬ 
ment  in  its  service  in  this  territory  has 
been  undertaken  by  the  Associated 
Press  with  the  establishment  of  a  bu¬ 
reau  in  Birmingham  to  care  for  its 
leased  wire  members.  The  bureau  was 
opened  March  8.  The  bureau  is  located 


in  the  News  office.  It  will  serve  the 
following  papers:  Florence  (.Ala.) 
Daily  News;  Hattiesburg  (Miss.) 
.American;  Huntsville  (.Ala.)  Times; 
Jackson  (Miss.)  News;  Selma  (.Ala.) 
Times;  Sheffield  (.Ala.)  Tri-C'ties 
Daily,  and  Tuscaloo.sa  (.Ala.)  News. 

Stanley  J.  Dyer  is  manager  and  H.  N. 
Murphy  is  traffic  chief.  Previous  to  the 
opening  of  the  new  bureau,  Charles 
Fell,  news  editor  of  the  Birmingham 
News,  served  as  .A.  P.  correspondent 
here. 


SCIENCE  DIRECTORS  ASK 
RE-HEARING 


Monitor  Editors  Head  Other  Publication 
Without  Approval  of  Publishing 
Society  Trustees,  Who  Await 
Court  Decision 


(By  Tclegrath  to  Editor  &  Piblisiier) 

Ik^.sTON,  Mass.,  March  31. — .\s  a  re¬ 
sult  of  the  disclosures  made  in  the  affi¬ 
davits  filed  with  Judge  DcCourcy  of  the 
Supreme  Court  in  connection  with  the 
Christian  Science  controversy,  it  is  un¬ 
derstood  that  the  directors  of  the 
mother  church  will  ask  for  a  reopening 
of  the  case  before  Judge  Dodge  as 
master.  It  is  said  that  the  affidavits 
reveal  evidence  which  the  directors 
claim  will  have  a  favorable  bearing  on 
their  case.  Counsel  for  the  directors 
have  filed  52  exceptions  based  on  118 
objections  taken  to  the  master's  reiTort, 
and  they  ask  the  court  to  grant  them  a 
hearing  on  these  objections. 

The  board  of  trustees  of  the  Publish¬ 
ing  Society  issued  a  signed  “special 
statement”  which  was  published  in  the 
editions  of  the  Monitor  on  March  28 
pertaining  to  the  recent  resignations  of 


the  editors  of  the  Journal  and  Sentinel, 
two  Christian  Science  publications,  and 
the  appointment  of  temporary  editors. 
The  statement  purports  to  be  the  “ex¬ 
act  truth”  concerning  the  changes  in  the 
personnel. 

It  declares  that  many  false  stories 
have  Ix-en  circulated  and  in  certain  sec¬ 
tions  have  been  accepted  as  true  because 
they  have  been  uncontradicted  by  the 
publishing  house  trustees. 

“.All  appointments  since  the  consent 
of  Mrs.  Eddy  became  unobtainable  have 
been  made  by  mutual  agreement  be¬ 
tween  the  two  boards  approving  the 
persons  selected  as  editors,”  the  trustees 
declare. 

In  the  present  instance,  it  is  ex¬ 
plained,  it  was  necessary  to  act  imme¬ 
diately  that  the  publication  of  the  Jour¬ 
nal  and  Sentinel  should  not  be  inter¬ 
rupted,  and,  at  the  request  of  the 
trustees,  .Mr.  Dixon  and  Mr.  Paine  of 
Monitor  staff  accepted  temporary  ap¬ 
pointments.  The  trustees  immediately 
notified  the  church  directors  of  these 
appointments,  but  the  latter  have  not 
approved  these  names,  but  replied  that 
they  declined  to  make  any  selections, 
giving  as  a  reason  the  outstanding  in¬ 
junction  in  pending  litigation.  In  clos¬ 
ing,  the  statement  reads :  “The  field 
should  know,  however,  that  this  injunc¬ 
tion  docs  not  prohibit  cooperation  of 
the  directors  with  the  trustees  in  the 
selection  of  editors.” 

.Arthur  S.  Hollis,  for  a  number  of 
years  editor  in  the  .American  news  de- 
Iiartment,  more  later  cable  editor  of 
the  European  news  division,  resigned  a 
"■eek  ago.  and  a  day  or  two  later  .Avery 
Brown,  connected  with  the  Monitor 
editorial  staff  since  its  beginning,  and 
editor  of  the  Home  Forum  page  since 
1912,  severed  his  connection  with  the 
jiaper. 


RECORD  NOT  FOR  SAijI 
PUBLISHERS  SAY 


Boston  Daily  Denies  Reports  o( 
chase  by  Congressman  Fuller 
Franklin  K.  Lane  in 
Editorial 


Liis 


(Sfecial  to  Editor  &  PiRtiSHn) 
Boston.— In  an  editorial  staterntni 
sued  March  29,  the  Evening 
denied  all  rumors  of  its  sale,  and  sa- 
that  no  negotiations  for  the  tranji 
of  the  paper  was  pending.  The  fre^^ 
page  editorial  was  as  follows: 

“The  Boston  Record  lias  NOT  been 
‘‘The  Boston  Record  is  NOT  for  s«1e 
“No  negotiations  for  the  transfer  of  » 
newspaper  to  Congre>sman  Alvin  T.  p-jj' 
or  to  anv  other  person,  are  pending  or - 
templated. 

“This  plain  statement  the  Record  bq 
will  dispose,  once  for  all,  of  the  absurd  nn 
so  persistently  current  during  the  past  ' 
night  that  Congressman  Fuller  had  acq 
♦  he  paper  or  was  aliout  to  do  so. 

•It  is  etiually  untrue  that  Franklin  K.  [>. 
former  member  of  the  President’s  Cabinet  i. 
to  liecome  editor  of  the  Record.  Ncwsin-j 
Lane’s  proposed  connection  with  the  Reej 
under  the  Fuller  ownership  was  publish^ 
a  New  York  trade  weekly,  and  was  undo^ 
eillv  as  much  of  a  surprise  to  Messrs. 
and  Lane  as  it  was  to  the  Record  owoen 
“VV'ith  Congressman  Fuller  as  owner,  i 
with  Mr.  Lane  as  editor,  a  newspaper  ! 
worth  reading  would  undoubtedly  be  y 
duced.  Both  are  men  of  marked  ability  j 
it  is  perhaps  a  pity  that  they  have  not, 
fact,  acquired  a  newspaper. 

“During  the  past  two  years  many  rtr 
concerning  the  proposed  sale  of  the  Rer 
have  been  circulated.  But  at  no  time  diurf 
that  period  has  the  Record  been  for  salt  ^  5  W 
is  true  that  at  least  a  dozen  offers  for  P 
property  have  been  received,  considered  J 
rejected. 

“While  We  are  on  the  subject  of  Mr.  F. 
and  his  supposed  leanings  toward  the  Px 
newspaper  business,  it  may  prove  of  inira 
to  our  readers  to  state  that  rumors 
to  the  purchase  by  the  Congressman  of  liVi 
holdings  in  other  Bostjii  papers  have  pr-- 
npon  investigation,  to  be  absolutely  vii-. 
foundation.” 
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I  PUBLISHERS  ASSOCINIO 


TheAWaldorf-Astoeia 


THIRTY-FOURTH  STREET 


S.  X.  P.  (office) .  .Room  153  (Myrtle  Room) 

Bureau  of  .\dvertising,  A.  X’.  P.  .  120 

Speedauniatic  Company ..  .Top  Private  Staircase 

Duplex  Printing  Press . In  Foyer 

Kditor  &  Publisher .  116 

The  Fourth  F.state . .  106 

B.  F.  (loodrich  Tire  &  Rublier  Co.... In  Foyer 

Goss  PrintinK  Press .  117 

F.  J.  Haskin .  107 

Luncheons  of  the  .\ssociatcd  Press,  Bureau  of  .Xdvertising  and  the  A.  N.  P.  A.  will  take  place  in  the  Grand  Ball  Room. 


R.  Hoe  &  Co .  112 

International  Feature  Service . 102-104 

International  Syndicate .  141 

Intertyi>e  Corp . Myrtle  Room  (153) 

l.anston  Monotype . At  floor  office 

I.edfier  Syndicate . \  &  B  (No.  1  Entrance) 

I.eishman  Telegraph  Picture  Service .  113 

McClure  X'ewspaper  Syndicate .  100 

Mergent haler  Linotype . 151  (East  Room) 


X’ewspaper  Feature  Service, 

114,  115  (Banquet  Hill 
Pollard  &  Ailing  Manufacturing  Co. 

Thompson  Feature  Service . 

Tribune  Syndicate  . 

Wood  Newspaper  Machinery  Co. .  Space  is 
World  Color  Printing  Co . 
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|d£P  THOMPSON’S  TAX  ON  ADVERTISING 
*  FINDS  NO  SUPPORTERS 


|llaouf*cturers,  Advertising  Agents  and  Publishers’  Repre¬ 
sentatives  Present  Solid  Front  Opposed  to  Measure — 
Editor  &  Publisher  Conunended  for  Fight 


COMMENDATION  of  Editor  &  Pub¬ 
lisher  for  its  stand  against  the  tax 
^st  the  tax  on  advertising  proposed 
r^nily  hy  Representative  Thompson 
continues  to  be  expressed  by  advertisers, 
jjvertising  agents  and  newspaper  repre¬ 
sentatives  in  letters  that  arrive  with  ev¬ 
en-  mail-  Of  all  the  replies  received  to 
toe,  only  one  admits  the  possible  jus- 
lict  of  a  tax  on  advertising  as  such  and 
itithout  relation  to  the  question  of  sales 
j,  general.  Comments  published  this 
answer  the  following  questions, 
toitd  two  weeks  ago  by  Editor  & 

PllLKSHER  : 

1.  Do  you  favor  a  tax  on  advertis- 
ag?  If  so,  why?  If  not,  why? 

2.  Is  advertising  cheating  the  Govern- 
meni  of  excess  profits  taxes?  How? 

3.  What  are  the  causes  for  the  pres¬ 
ent  unprecedented  volume  of  advertis- 

i“«-  ... 

4.  Do  you  consider  it  excessive  as 
related  to  the  present  volume  of  busi- 
nets? 

5.  What  are  your  ideas  of  how  news¬ 
print  conservation  can  be  effected  so 
iar  as  it  concerns  advertising? 

What  the  country’s  advertising  men 
think  of  the  tax  is  indicated  in  the 
following : 

Ckarle*  Blum,  Charles  Blum  Adver- 
lasi  Corporation,  Philadelphia: 

“1. 1  do  nDt  favor  a  tax  on  adver¬ 
tising,  because  a  tax  on  advertising  un¬ 
der  present  conditions  would  be  a  direct 
Now  at  the  necessity  for  increased  sell¬ 
ing  and  increased  standardi/.ation  of 
nines. 

“2.  I  believe  the  idea  that  a  great 
unount  of  advertising  is  being  done  for 
the  purpose  of  eheating  the  government 
Mt  of  excess  profit  tax  is  wrong  on 
hr  face  of  it.  Let  those  who  make  this 
daim  take  the  total  volume  of  adver¬ 
tising  this  year  as  compared  with  the 
total  volume  of  advertising  per  year  in 
the  five  years  preceding  the  war,  and 
wie  how  the  average  increase  compares 
to  the  reduced  purchasing  value  of  a 
dollar.  They  will,  I  am  sure,  find  that 
the  apparent  increase  in  money  spent 
on  advertising  is  largely  due  to  the 
depreciation  in  value  of  the  dollar. 
Spealting  of  the  40  to  50  accounts  with 
•liich  we  have  contact,  I  can  frankly 
uy  that  I  know  of  no  case  where  ad- 
'tftising  has  been  increased  for  the 
Wtpose.  or  in  such  a  manner  that  it 
•ould  achieve  this  purpose  of  reducing 
the  excess  profit  payment. 

“3.  The  ncrcase  in  the  volume  of  ad- 
wising  is  due  not  only  to  the  rcduc- 
f'On  in  the  value  of  the  dollar,  but  also 
the  fact  that  duriiiK  the  war  period, 
“id  the  period  immediately  before, 
American  concerns  were  forced  to 
I’Jrh  time.  They  are  bringing  extra 
selling  power  to  bear,  in  order  to  make 
for  the  momentum  lost  during  that 
Period,  and  in  some  instances  they  find 
^mselves  with  increased  plants  added 
wause  of  war  work,  which  require 
“ddfd  advertising  expenditure  to  keep 
larger  plants  moving,  or  else  in¬ 
creased  overhead,  due  to  this  increased 
would  eat  up  their  profits. 
This  is  answered  by  the  answer 
>0  the  above  tw’o  questions,  and  the  an- 
to  the  following  question. 

5.  Newsprint  conservation  could  be 
thieved  by  a  scaling  down  of  the  size 


of  space  of  larger  advertisements,  which 
would  in  the  end  lead  to  increased  effi¬ 
ciency  for  each  dollar  spent  in  adver¬ 
tising.  One  unfortunate  tendency  dur¬ 
ing  the  past  year  or  more  has  been  the 
increase  of  space  on  the  part  of  adver¬ 
tisers  who  desire  to  put  the  maximum 
push  on  selling,  who  allow  competition, 
rather  than  their  own  needs,  to  set  the 
pace  for  them.  I  have  seen  very  few  Sun¬ 
day  papers  that  could  not  be  decreased  in 
size  20  per  cent  by  the  elimination  of 
so-called  feature  matter  which  lacks 
either  artistic  or  literary  merit,  or  real 
informative  value. 

Harry  J,  Prudden,  treasurer  Prudden, 
King  &  Prudden,  Inc.,  special  repre¬ 
sentatives: 

“This,  I  consider  a  vital  question  to  the 
publisher,  special  representatives,  general  ad¬ 
vertising  agency  and  the  ultimate  consumer. 
It  is  true,  that  the  idea  has  gotten  abroad, 
that  the  large  volume  of  advertising  going 
into  publications  now,  is  due  to  taxation.  It 
is  also  true,  that  it  is  a  reason  that  roUs  easily 
off  the  lips  of  the  uninformed  persons.  Un¬ 
fortunately  a  very  great  number  of  the  unin¬ 
formed  persons,  aforementioned  arc  advertis¬ 
ing  agents,  special  representatives,  and  pub¬ 
lishers.  1  have  talked  to  many  of  them  in  all 
of  these  classes  and  many  of  them  are,  of 
course  unintentionally,  spreading  the  idea. 

“If  the  matter  is  to  be  brought  to  the  at¬ 
tention  of  our  Representatives  in  Congress, 
with  the  idea  of  forestallmg  legislation  to  tax 
advertising,  there  is  no  point  in  giving  them 
any  general  statements  or  in  fact  anything  ex¬ 
cept  facts.  These  facts  must  be  backed  up  by 
evidence  and  proper  statistical  proof. 

“It  seems  to  me  important  enough  to  the 
advertising  trade  to  have  these  statistics  com¬ 
piled  by  some  one  in  authority  and  by  some 
one  who  has  access  to  the  advertising  agencies 
handling  the  foreign  business  so  that  com¬ 
parisons  can  be  made  which  will  show  that  ad¬ 
vertisers  are  not  spending  an  abnormal  amount 
of  money  in  this  direction.  I  believe  the 
figures  will  show  that  advertisers  arc  not  tax- 
tlodgcrs. 

“It  is  true  that  there  is  a  large  volume  of 
advertising  running  at  the  present  time.  This 
is  especially  large  as  compared  to  the  war 
period,  at  that  time,  however,  it  was  ab¬ 
normally  low.  Manufacturers  have  in  order 
to  get  their  business  on  a  peace  time  basis, 
gone  into  the  held  of  advertising,  but  not  in 
my  opin'on,  extravagantly.  Many  companies 
wbo  nave  been  for  years  large  users  of  ad¬ 
vertising  space  are  running  far  below  normal 
at  the  present  time.  The  tobacco  companies 
with  whom  I  am,  of  course,  most  familiar,  are 
doing  very  little  in  advertising.  The  chew¬ 
ing  indu.stry,  which  was  normally  a  large 
advertiser,  is  running  less  than  its  normal 
amount  at  this  time.  T*.ie  automobile  in¬ 
dustry  is  in  normal  times  one  of  the  largest 
advertised  industries  in  the  newspapers.  At 
the  present  time,  the  automobile  advertising 
is  far  below  normal.  There  are  probably  others 
that  have  not  come  under  my  personal  obser¬ 
vation.  Undoubtedly  the  advertising  agencies 
could  give  you  some  very  valuable  informa¬ 
tion  along  this  line. 

“I  believe  that  a  measure  of  this  kind  would 
tend  to  throttle  advertising.  A  marked  reduc¬ 
tion  in  advertising  would  unquestionably  affect 
l)us!ness  adversely.  A  decrea.se  in  industry  is 
not  what  the  country  wants  at  the  present 
time.  We  want  work  for  labor  and  profit  for 
the  employer  to  help  pay  our  enormous  war 
debt.  I  no  not  believe  that  a  tax  on  adver¬ 
tising  would  commence  to  produce  a  volume  of 
income  in  comparison  to  the  usual^  tax  on  the 
profits  which  accrue  from  judicious  adver¬ 
tising.” 

E.  D.  Reed,  F.  F.  Dailey  Corpora* 
tiont,  Ltd.,  Hamilton,  Ont.: 

“1.  We  are  not  in  favor  of  an  additional  tax 
on  advertising,  due  to  the  fact  that  advertis¬ 
ing  is  already  included  through  the  usual  tax 
law.  It  would  be  as  reasonable  to  tax  the 
lighting  expense,  coal,  raw  material  and  all 
other  elements  that  go  to  produce  and  make 
Inisiness.  This  is  now  being  taxed. 

“To  tax  the  advertising  of  a  bu.sincss  is  just 
.as  sensible  as  to  pour  water  on  the  fire  of  a 
locomotive  pulling  a  train  uphill;  the  adver¬ 
tising  represents  the  locomotive,  the  train  rep¬ 
resenting  business. 

“2.  We  cannot  conceive  of  any  form  of 
reasoning  whereby  it  could  be  deduced  that 
advertising  is  cheating  the  Government  of 
taxes,  for  the  simple  reason  that  advertising 
is  one  of  the  primary  elements  that  help  to 
create  profits  through  increasing  the  use  and 
consumption  of  products  advertised. 

“3.  The  cause  for  any  unprecedented  volume 
of  advertising  is  as  natural  as  moisture  after 
a  week’s  rain.  During  the  past  four  years  the 
country  has  experienced  an  exceptional  period 
of  prosperity.  This  results  in  good  business. 
He  is  a  foolish  man  who  sees  the  opportunity 
to  sell  and  will  not  grasn  it. 

“4.  During  these  last  four  years  these  same 


business  men  who  are  advertising  in  such  a 
timely  manner  today,  have  had  some  very 
striking  examples  of  publicity  set  before  them, 
i.  e. — the  various  Liberty.  Victory,  Red  Cross, 
Knights  of  Columbus  and  Salvation  Army  ap¬ 
peals,  which  have  all  been  wonderfully  ad¬ 
vertised  and  with  equally  amazing  results. 
From  these  they  have  learned  to  do  likewise, 
and  in  the  time  of  prosperity  is  the  oppor¬ 
tune  time,  for  as  compared  with  1913  and 
1914  business,  dollar  for  dollar,  the  advertising 
of  today  docs  not  come  within  SO  per  cent  oi 
what  it  would,  were  an  equal  percentage  of 
money  being  spent  on  todays  volume  of 
business. 

“5.  The  newsprint  situation  could  be  ma¬ 
terially  relieved  through  the  cutting  off  of 
“Extras,”  through  the  elimination  of  much  use¬ 
less  dead  matter  in  the  news  columns,  reduc¬ 
tion  in  the  size  of  Sunday  editions,  eliminat¬ 
ing  much  of  the  bunk  written  up  supposedly 
from  a  scientific  standpoint,  less  space  aevoted 
to  the  editing  toreadors  in  the  sports  columns 
and  censoring  all  news  matter,  basing  same 
on  facts,  rather  than  on  supposition  and 
suggestion,  the  appointment  of  a  research  de¬ 
partment  with  the  object  of  reclamation  of 
newsprint.  VV'ith  the  prospect  of  paper  possibly 
reaching  the  price  of  $100  or  more  per  ton,  such 
a  discovery  would  be  a  really  valuable  acquisi¬ 
tion  in  the  relief  of  the  shortage.” 

H.  F.  Barber,  J.  W.  Barber  Advertis¬ 
ing  Agency,  Boston: 

“1.  We  are  decidedly  against  any  tax  on  ad¬ 
vertising. 

“2.  Advertising  is  not  cheating  the  Govern¬ 
ment  of  excess  profits  taxes,  because  increased 
sales  from  the  advertising  will  make  more  ex¬ 
cess  profits. 

“3.  The  cause  of  the  present  volume  of  ad¬ 
vertising  in  our  opinion  consists  cbiefiy  in  the 
fact  that  war  conditions  ha*d  either  one  of  two 
effects  upon  biumess — (a)  they  curtailed  pro¬ 
duction  of  sales,  or  (b)  greatly  increased  pro¬ 
duction  of  governmental  and  war  work. 

“4.  In  whichever  of  these  two  ways  any  par¬ 
ticular  bu<^iness  was  affected  the  chaoge  from 
war  to  peace  has  meant  unloosing  a  lot  of 
pent-up  energy  in  the  manufacture  and  selling 
of  goods  to  the  public — those  whose  output  was 
restricted  during  the  war  because  of  its  non- 
essential  nature  can  now  go  out  and  make  up 
for  lost  time;  those  who  served  the  Government 
with  an  increased  plant  capacity  during  the  war 
must  now  use  that  increased  capacity  in  serv¬ 
ing  the  public.  Either  of  these  conditions 
means  very  largely  increased  advertising  at 
this  time.  In  view  of  the  above  we  do  not 
cons'der  the  present  advertising  excessive  as 
related  to  the  present  volume  of  business. 

“5.  As  far  as  concerns  advertising  newsprint 
conservation  can  be  effected  by  advertising 
being  scheduled  for  lighter  days  of  the  week 
(if  necessary  this  might  be  forced  by  a 
graduated  scale  of  rates  similar  to  the  St. 
Louis  Post-Dispatch  or  the  Boston  Transcript) 
and  as  a  last  resort  newspapers  could  insist 
on  no  single  advertisements  being  above  a 
maximum  size  (like  the  ('hicago  Daily  News 
asking  for  full-page  copy  to  be  condensed  to 
half-page). 

“More  important  than  either  of  these  would 
be  the  elimination  of  special  features  in  the 
Sunday  newspapers  which  are  of  no  benefit  to 
advertisers  and  of  no  benefit  or  interest  to  at 
least  a  goodly  proportion  of  the  readers. 

Daggett  &  Ramsdell,  New  York: 

“1. — We  do  not  favor  a  tax  on  advertising  at 
the  present  time.  According  to  our  own 
^ures,  the  United  States  Government  and  State 
(lovcrnment  are  receiving  about  75  per  cent  of 
the  net  profits  of  this  business  in  taxation; 
therefore  the  present  taxation  is  confiscatory, 
practically,  ana  the  business  cannot  stand  any 
more,  .\nother  reason  is  that  a  tax  on  adver¬ 
tising  is  a  tax  on  sales,  and  any  tax  upon 
advertising  will  have  a  tendency  to  reduce 
that  volume  and  therefore  reduce  sales,  and 
that  affects  business  all  along  the  line. 

“2. — Advertising  does  not  cheat  the  Govern¬ 
ment  of  excess  profits  taxes  because  th^more 
sales  produced  by  advertising  presumably  the 
more  profits,  ana  the  heavier  the  advertising 
appropriation,  if  productive,  the  larger  the 
profits  and  the  larger  the  tax. 

“3. — The  present  unprecedented  volume  of 
advertising  is  due  to  the  unprecedented 
volume  of  business.  Concerns  feel  that  they 
can  advertise  because  they  have  a  strong  hope 
of  getting  it  back  during  the  present  high 
peak  of  business. 


“4. — We  do  not  consider  the  present  volume 
of  advertising  excessive  as  long  as  the  present, 
volume  of  business  is  maintained. 

“5. — We  arc  not  in  position  to  answer  this 
question  so  well.  Newsprint  conservation  can 
only  be  effected  by  reducing  the  number  of 
publications  and  decreasing  their  size.  Here 
again  vou  meet  the  same  objection;  that  is, 
that  if  all  publications  are  productive  from 
an  advertising  standpoint  decreasing  the  volume 
of  advertising  reduces  the  sales,  but  of  course 
it  conserves  the  quantity  of  paper.  A  g^at 
mass  of  paper  is  wasted  in  advertising.  Cir¬ 
culars  innumerable  come  into  this  office  daily, 
and  the  waste  in  that  respect  is  very  large. 

Charles  H.  Ravell,  special  represen¬ 
tative,  Chicago: 

”We  deny  that  millions  of  dollars  have  been 
turned  into  advertising  channels  to  evade  the 
excess  profits  tax.  Likewise  nearly  every  corpo¬ 
ration  has  spent  money  for  extensions,  re¬ 
placements,  raw  material,  new  properties ;  in 
fact  anything  that  would  reduce  the  net  profit 
for  years  1918,  1919  and  1920. 

“All  of  these  things  have  helped  to  increase 
the  already  abnormal  conditions  created  by  a 
world-wide  war. 

“It  at  least  can  be  said  that  this  volume 
of  excess  advertising  or  rather  the  cost  thereof 
has  been  more  efficiently  wasted  than  it  would 
have  been  through  government  channels. 

“There  are  a  lot  of  publishers  who  might 
get  acquainted  with  the  fact  that  the  most  ef¬ 
fective  solicitations  which  constructive  adver¬ 
tising  men  used  during  the  past  year  or  two 
was:  ’Spend  some  of  your  excess  profits  with 
the  publishers,  particularly  the  trade  press, 
which  you  never  have  supported  enough.’ 

“I  happen  to  know  only  one  or  two  publish¬ 
ers  of  trade  papers,  and  they  are  quite  satisfied 
with  results  obtained  from  Hhe  situation.*  The 
answer  might  be  found  if  you  will  take  a  look 
at  the  new  copy  to  be  found  in  trade  publica¬ 
tions  during  past  year. 

“The  publishers  of  dailies  who  are  throwing 
out  from  five  to  fifty  columns  a  day  at  present 
time  can  look  forward  to  a  few  months  hence 
when  the  volume  of  excess  profits  will  begin 
to  diminish  rapidly  and  they  no  longer  will 
get  the  effect  of  abnormal  conditions  as  regis¬ 
tered  in  their  advertising  columns. 

“In  other  words  they  will  be  hustling  for 
business  in  1921  to  about  same  degree  as  in 
1918-  The  first  quarterly  reports  of  the  corpo¬ 
rations  doing  a  national  business  show  that 
the  peak  of  excess  profits  has  been  passed, 
the  decline  has  commenced. 

“We  will  have  to  keep  the  government  sol¬ 
vent,  and  in  order  to  do  so,  new  ways  to 
increase  taxes  or  the  different  kinds  of  taxes 
will  be  invented. 

“Taxes  on  advertising  will  come  sooner  or 
later,  but  I  am  against  this  piecemeal  way  of 
doing  it.  Tax  advertising  and  at  the  same  time 
tax  199  other  things  not  now  considered. 

“The  democratic  way  of  course  is  to  put  the 
burden  of  taxes  on  all  forms  of  production, 
initiative  and  intelligence.  That  lets  the 
editorial  departments  out  and  puts  the  burden 
on  the  advertising. 

M  the  risk  of  repeating  stale  news  will  say: 
“Give  the  public  some  accurate  and  more  con* 
densed  news.  Leave  out  the  gruel  and  most 
of  the  magazine  stuff.  This  will  leave  room 
for  advertising  and  save  paper.” 

W.  Frank  Dunn,  adTartising  repre- 
sentatiye  Chicago  Daily  Journal: 

“I  had  read  the  article  referred  to  and  con¬ 
gratulate  you  on  the  stand  you  have  taken 
against  the  Thompson  measure  which  is  illogical 
and  ill  advised.  It  was  evidently  framed  by 
a  man  who  knows  little  about  conditions. 

“To  place  a  tax  on  advertising  is  like 
penalizing  development. 

“1  do  not  believe  that  the  Government  has 
been  cheated  in  the  matter  of  excess  profits 
by  those  concerns  who  have  decided  to  adver¬ 
tise,  but  I  do  believe  that  many  of  the  con¬ 
cerns  have  been  induced  to  become  advertisers 
because  of  the  many  successes  which  stand 
today  as  a  monument  to  newspaper  advertis¬ 
ing. 

“The  present  unprecedented  volume  of  ad¬ 
vertising  is  to  my  mind,  due  entirely  to  the 
fact,  that  people  want  merchandise  and  have 
the  money  witn  which  to  buy  it. 

“A  logical  and  effective  way  to  bring  about 
a  better  situation  in  conserving  news  print 
paper,  would  be  to  reduce  the  size  of  the  Sun¬ 
day  newspaper.” 


INTERNATIONAL  PAPER  COMPANY  PROHTS 


IIITBRIIATIOIIAL  PAPBR  OOMPAHT. 


The  net  Inoone  ayalleble  for  iietributlon  to  stockholdert 


hea  Inereased  froci  en  RTerage  of 
and  1915  to  an  avoraf^  of  $6,151, 
1918. 

UKING  the  last  few  weeks  the  New 
York  Evening  World  has  been  run¬ 
ning  a  series  of  stories,  one  nightly,  un¬ 
der  the  head  “Is  This  Profiteering?” 
Twenty  of  these  stories  with  diagrams 
showing  increased  profits  within  the  last 
two  years  have  been  submitted  to  Attor- 


11,047,700  botweon  1909 
,300  betireon  1916  and 

ney  General  Palmer  with  the  same  ques¬ 
tion  they  have  been  asking  their  read¬ 
ers.  Among  those  submitted  was  the 
one  reproduced  above  which  compares 
the  earnings  of  the  International  Paper 
Company,  in  two  periods,  from  1909  to 
1915  and  from  1916  to  1918. 


Editor  &  Publisher  for  April  3 ,  1920 


PROFITEERING  CHARGE 
MADE  BY  I.  P. 


It’s  a  Field  Day  and  Some  Manufactur¬ 
ers  Are  Collecting  an  Unfair  Profit — 
Climax  Will  Come  in  October — 
Higher  Prices  Indicated 


The  following  handout,  marked  “copy,” 
and  said  to  be  a  statement  authorized 
by  P.  T.  Dodge,  president  of  the  Inter¬ 
national  Paper  Company,  was  given  to 
a  representative  of  Editor  &  Publisher 
in  the  hallway  outside  of  the  offices  of 
the  International  Paper  Company,  30 
Hroad  street.  New  York  City,  by  a  ste¬ 
nographer.  Thursday  morning : 

"A  year  ago  the  newsprint  situation 
ieemed  easy.  Publishers  and  other  con- 
jumers  were  lulled  to  a  false  sense  of 
security  by  surface  indications,  which 
were  misleading. 

“Stocks  at  the  mills  in  the  hands  of 
manufacturers  had  increased  from  34,- 
118  tons  in  January  to  43,759  tons  in 
March.  The  spot  newsprint  market  was 
easy  and,  for  the  time  being,  monthly 
statistics  showed  production  greater 
than  shipments.  Paper  was  being  of¬ 
fered  freely  and  street  corner  optimists 
were  predicting  the  end  of  stringency 
atnl  a  softer  market. 

A  Year  Ago 

“But  those  who  could  see  beneath  the 
surface  could  sec  no  hope  of  relief. 
They  saw  that  stocks  in  the  hands  of 
publishers  which  in  January  aggregated 
233,257  tons  were  being  used.  The  war 
restrictions  being  removed,  local  com¬ 
petition  resulted  in  larger  papers.  Pub¬ 
lishers  no  longer  felt  the  necessity  of 
maintaining  such  large  reserves  and 
utilized  their  stocks  in  storage  before 
they  had  deteriorated.  For  this  reason 
they  drew  less  freely  on  the  manufac¬ 
turers,  and  mill  stocks  increased  to  their 
maximum  of  43,759  tons  in  March. 

■‘By  June  the  future  began  to  look 
alarming  to  close  students  of  the  gen¬ 
eral  situation.  Publishers’  inroads  on 
their  reserve  supplies  had  reduced  the 
total  to  180,412  tons,  a  decrease  of  53.- 
000  tons ;  mill  stocks  were  down  to 
38,515  tons  and  steadily  decreasing;  ex¬ 
ports  had  tripled  in  tonnage  over  1918 
and  an  unprecedented  volume .  of  gen¬ 
eral  and  local  advertising  was  forcing 
larger  newspapers  and  greatly  increas¬ 
ing  the  consumption  of  newsprint.  .\1- 
though  production  reports  for  the  first 
half  of  the  year  showed  an  increase  of 
some  6  per  cent  over  the  previous  year, 
and  most  mills  were  turning  out  a  ton¬ 
nage  well  in  excess  of  their  normal  ca¬ 
pacities,  the  growing  demand  and  the 
indicated  greater  demand  for  the  latter 
part  of  the  year  spelled  a  runaway  mar¬ 
ket  in  the  fall  to  those  able  to  read  and 
interpret  the  signs  of  the  times. 

Situation  Grew  Worse 

“The  mid-summer  lull  encouraged  the 
optimists  in  spite  of  broadsides  of  ad¬ 
vertising  in  the  newspapers,  aggregating 
nearly  50  per  cent  more  than  usual  for 
that  season. 

“By  Septemlx'r  the  fears  of  the  care¬ 
ful  students  of  market  conditions  were 
fully  realized,  and  the  situation  grew 
worse  as  the  season  advanced. 

“Consumers  entered  the  market  to 
buy  spot  paper  for  immediate  require¬ 
ments  or  later  protection,  regardless  of 
cost.  Most  of  the  large  producers  were 
over-committed  and  had  no  surplus  ton¬ 
nage  to  satisfy  the  demand. 

“Mill  stocks  of  all  reporting  manu¬ 
facturers  had  dwindled  to  19,285  tons  by 
December,  while  the  reserve  stocks  of 
publishers  for  the  same  month  showed 
a  decrease  to  162,954  tons. 

“In  November  the  shortage  had  be¬ 


come  so  acute  that  an  extraordinary 
convention  of  the  .American  Newspaper 
Publishers’  -Association  was  called  to 
consider  the  newsprint  situation  and  to 
devise  methods  of  economy  and  con¬ 
servation.  A  general  reduction  in  con¬ 
sumption  of  10  per  cent  was  urged  and 
agreed  to. 

“This  plan  of  economy  has  been  faith¬ 
fully  observed  by  some  and  disregarded 
by  others,  but,  on  the  whole,  with  no 
apparent  relief  to  the  general  situation 
or  any  discouragement  to  the  soaring 
tendency  of  the  spot  market  or  the 
profiteers  who  are  making  the  most  of 
the  opportunity  to  wring  extortionate 
profits  from  the  exigent  necessities  of 
the  publishers,  large  and  small. 


"The  spot  market  which  began  in  the  commonplace,  and  a  sale  of  lOQ  tm,  n 
early  fall  of  1919,  and  which,  at  this  $18  has  been  reported.  IT 

writing  is  at  the  highest  level  yet  “The  demand  for  this  high-priced 
reached,  is  unparalled  in  the  history  commodity  comes  from  improvident*** 
of  the  industry  and  phenomenal.  It  is  unfortunate  publishers  who  failed  * 
supplied  by  a  few  conscienceless  manu-  were  unable  to  protect  their  needs 
facturers  producing  fairly  large  ton-  contracts,  and  also  from  large  puKU 
nages,  but  principally  by  many  small  ers  with  low  contracts  who  are  incmi 
wrapping  paper,  wall  paper,  and  special-  ing  their  reserve  stocks  by 
ty  mills,  usually  controlled  as  to  pro-  substantial  spot  offerings  at 
duction  by  profiteering  brokers  or  job-  satisfied  with  the  comparatit 
bers,  and  diverted  to  the  manufacturers  erage  thus  obtained  for  their  ern 
of  a  nondescript  approximation  of  supply. 

standard  news  by  the  lure  of  the  high  “While  the  profiteers  are  enjori, 
prices  obtaining.  These  prices,  which  their  field  day,  the  reputable  manoV 
were  startling  at  $6.50  a  hundred  last  turers  are  content  to  supply  their  re& 
fall,  have  been  forced  up  until  today  a  lar  contract  customers  at  the  standaij  * 
price  of  $12  a  hundred  is  regarded  as  price  of  $4.50  a  hundred  for  the  Sri  o 

quarter  of  1920,  and  to  treat  all  custt* 

■■  ■  --  ■  '■::t  ers  alike  who  buy  in  carload  lots. 


picking  ^ 
fancy  prit, 
^elv  1n«,  . 


BICKEL  THIRD  VICE-PRESIDENT  OF  THE  U.  P. 


OF  Karl  A.  Bickel,  who  was  recently 
elected  third  vice-president  of  the 
United  IVess  Associations,  it  has  been 
said  that  at  one  time  or  another  he  has 
met  90  per  cent  of  the  publishers  in  the 
country  and  that  he  is  loved  by  all  who 
know  him.  .\t  any  rate  he  is  famous 
enough  to  occupy  quite  a  little  space  in 
“Who’s  Who,”  which  states  that  he  was 
born  in  Geneseo,  Ill.,  in  1882,  educated 
at  Lcland  Stanford,  Jr.,  University,  and 
after  his  graduat’on  joined  the  staffs  of 
the  San  I'rancisco  News  and  the  Exam¬ 
iner  in  1906-7.  He  then  iK'came  tiews 
editor  of  the  I’nited  Press  in  San  Fran¬ 
cisco,  and  later  bureau  manager  in  Port¬ 
land.  For  a  year  he  was  publisher  of 
the  Grand  Junction  (Col.)  llaily  News, 
but  the  call  of  “his  first  love”  became 
so  strong  that  in  1908  he  returned  to  the 
I'nited  Press,  which  he  has  been  with 
continuously  since  in  various  capacities. 

For  three  years  he  traveled  iu  the 
Central  Division,  and  in  1916  became 
business  manager,  an  office  he  still  holds 
in  addition  to  his  office  of  third  vice- 
president.  Mr.  Bickel  will  return  shortly 
from  an  extensive  business  trip  to  the 
Pacific  coast. 


Howard  L.  McEwen  has  recently  bee;' 
appointe((  New  England  business  repre¬ 
sentative  for  the  U.  P.  with  headquar¬ 
ters  in  New  York.  Mr.  McEwen  for¬ 
merly  was  in  the  news  department  in 
New  York,  and  prior  to  that  time  was 
Denver  bureau  manager. 

Lee  Haney,  formerly  of  the  Salina 
(Kan.)  Union,  is  traveling  for  the  busi¬ 
ness  office  of  the  United  Press  in  the 
Central  Division  under  A.  F.  Harrison’s 
direction. 

J.  L.  O’Sullivan,  a  veteran  U.  P.  man, 
has  been  made  matiager  of  the  New 
York  Bureau,  succeeding  Harold  D. 
Jacobs,  who  will  cover  political  assign¬ 
ments.  Mr.  O’Sullivan  was  formerly 
manager  of  the  Milwaukee  and  India¬ 
napolis  bureaus,  and  has  also  covered 
important  staff  assignments,  including 
the  Newberry  trial  at  Grand  Rapids, 
and  the  coal  strike  at  Indianapolis.  For 
the  past  six  months  he  has  been  with 
the  Chicago  office.  < 

H.  E.  Caylor,  formerly  of  the  Chi¬ 
cago  and  Des  Moines  offices,  has  been 
made  St.  Louis  manager,  succeeding  J.  F. 
Beaman,  who  has  been  transferred  to 
Chicago. 


—■““■■TO 


“The  actual  suffering  of  many  sai 
publishers  has  naturally  been  brongkij 
the  attention  of  Congress  and  twoni. 
one  different  bills  have  been  intro(l«(i 
as  different  in  purpose  as  in  the  degi#- 
of  intelligence  manifested  in  their  pr3 
aration,  and  all  equally  futile  withM 
exception.  That  exception  is  the  Uadt. 
wood  Joint  Resolution  looking  to  a 
removal  of  existing  export  restrictk* 
on  the  Crown  Land  pulpwood  of  Cz. 
ada  and  the  supply  of  an  adequate  qua:- 
tity  of  raw  material  for  American  ami 
print  mills.  That  measure  strikes  aq 
heart  of  the  problem,  for  it  aims 
greater  production. 

“American  mills  produced  l,375ifl| 
tons  of  newsprint  in  1919.  We  impoi 
614,(X)0  tons  from  Canada. 

“The  small  specialty  mills  diverted  J 
newsprint  temporarily  by  the  high  sy] 
market,  produced  possibly  150,000  los 
more.  And  yet  the  demand  was  a 
considerably  more  than  the  total  of  tit 
above  enormous  production. 

“The  production  of  American 
diminishing,  although  9  per  cent  grea; 
in  1919  than  in  1918.  It  was  l,432,((ll 
in  1912  compared  with  1,375,000  in  I9S 

“-And  -American  production  is 
creasing  solely  on  account  of  the 
ishing  supply  of  raw  material. 

“Canadian  production  in  the  me; 
time  is  increasing. 

“New  machines  have  been,  and  ; 
be  installed,  in  both  countries,  whicb 
1922  should  increase  the  total  prod; 
tion  by  some  1,300  tons  a  day,  or,  ake 
390,000  tons  a  year.  While  this  1» 
like  relief  in  a  couple  of  years,  it  e 
be  remembered  that  consumption  : 
increased  an  average  of  6  per  cot 
year  for  the  last  fifteen  years,  and 
the  same  rate  continues,  it  will  m 
a  demand  at  the  end  of  1922  for  393.11 
tons  greater  than  at  the  beginnini 
1920. 

Outlook  Gloomy 


“The  increased  production  in  bed 
countries  for  the  current  calendar  yo 
is  so  inconsiderable  that  it  will  be  hri 
ly  an  appreciable  factor  in  the  nt* 
paper  situation. 

“The  present  indications  are  that,  3 
less  a.  serious  financial  disturbs 
should  develop  to  curtail  industry  n 
advertising,  the  existing  acute  conditi 
will  continue,  and  grow  even  worst : 
next  October. 

“The  standard  contract  price  of 
a  hundred  for  the  second  quarter  pt! 
the  contract  market  until  July  1. 
the  standard  price  for  the  rest  of » 
year  may  be  only  the  table  of  mountt 
manufacturing  costs  can  tell.” 


Lewiston  Prices  Up 

Lewi-ston,  Me. — The  Sun  ; 
Journal  have  increased  their  sellaa 
price  to  3  cents  a  copy  and  their  rr^ 
by  carrier  from  $6  to  $7  a  year- 
mail  the  price  is  $5  a  year. 
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INDIANA  NEWSPAPERS  USE  ALL  MEANS 
OF  PAPER  ECONOMY 

nginJon  Seems  General  Among  Small  Publishers  That  Their 
Efforts  Don’t  Count,  While  Big  Metropolitan 
Issues  Continue 


By  F.  A.  MILLER 

Editor  South  Bend  (Ind.)  Tribune 


That  the  newspapers  of  Indiana 
appreciate  the  seriousness  of  the 
^sprint  situation  and  are  endeavor¬ 
ing  to  save  is  evident  from  many  letters 
(Hiich  have  come  to  me,  as  newsprint 
((laervation  chairman  for  Indiana,  from 
Ijfge  and  small  papers  of  the  state.  Not 
,11  papers  are  doing  everything  in  their 
power  to  conserve,  but  I  believe  it  can 
be  truthfully  stated  that  the  most  of 
(ban  are.  A  digest  of  these  letters 
diows  that  the  following  methods  have 
liten  adopted  in  most  offices  and  appear 
to  be  followed  scrupulously : 

Strictly  cash  subscription  basis,  papers  being 
^00^  immediately  upon  expiration  of  sub- 
imption. 

No  exchanges.  _ 

No  free  daily  or  weekly  copies  to  advertisers 

*°fliwliiii<  copies  mailed  to  foreign  advertisers 
tah  for  date  advertising  appears. 

Advertisers  provided  only  with  clippings  of 
advertisements  taken  from  soiled  copies. 

No  return  copies. 

Special  press  proofs  for  foreign  classified 
jlvertisers  instead  of  entire  copy  of  paper. 

No  efforts  to  force  circulation  increases. 

No  solicitation  of  advertising. 

Increase  of  subscription  rates. 

Increase  of  advertising  rates. 

Omission  of  contracted  advertising. 

Refusal  of  advertising. 

Elimination  of  undesirable  business. 

Increase  in  amount  of  advertising  inserted 
and  decrease  in  percentage  of  news. 

Advertisers  asked  not  to  use  more  space 
tkin  actually  necessary. 

No  free  publicity. 

R^nctinn  of  amusement  advertising  and 
news. 

Elimination  or  partial  elimination  of  pictures, 
comic  strips  and  cartoons. 

Reduction  of  space  allotted  to  editorial. 
EUmination  of  special  features. 

Reduction  of  mastheads. 

Reduction  of  heads  by  elimination  of  one  or 
amre  decks. 

Omission  of  sub-heads. 

Elimination  of  dashes  from  heads. 

Omission  of  date-line  on  first  page  and  use 
of  date  in  one  of  the  ears. 

Use  of  thinner  slugs  for  body  type  face. 

IV  of  'mailer  type  in  heads. 

Elimination  of  thick  cut-off  rule  between  dis¬ 
play  advertisements. 

Cutting  of  news  by  elimination  of  unneces- 
lan'  facts 

Reduction  in  obituary  facts. 

Adoption  of  eight  columns  in  place  of  seven- 
column  pages. 

Use  of  dry  mats. 

.Aiteption  of  standard  number  of  pages  for 
certain  issues  and  requirement  from  adver- 
tiKra  of  leeway  on  insertion  days. 

No  special  editions. 

Use  of  spoils  where  possible. 

The  result  of  adopting  these  methods 
of  conservation  seems  to  have  pro¬ 
duced  comparatively  slight  effect  upon 
readers  and  complaints  have  not,  as  a 
rule,  been  of  serious  character.  Ad¬ 
vertisers,  too,  appear  to  have  accepted 
the  situation  pleasantly,  although  some 
have  gotten  a  notion  they  have  not  been 
treated  fairly  in  relation  to  space  allot¬ 
ment.  These  efforts  at  conservation 
have  undoubtedly  saved  much  news¬ 
print.  Some  papers  believe  their  saving 
i»  as  much  as  25  per  cent. 

Walter  S.  Steele,  manager  of  the 
Muncie  Press,  writes  me  that  he  would 
“like  to  see  a  movement  on  foot  where 
•every  newspaper  in  the  United  States 
would  be  compelled  to  go  on  a  75  per 
cent  advertising  basis.  That  would  be 
M  equalization  of  matters,  whereas  now 
tine  paper  in  a  community  conserves 
while  another  wastes.” 

The  business  manager  of  the  Evans¬ 
ville  Courier,  A.  A.  Brentano,  dwelling 
on  the  same  thought,  says : 

“We  believe  it  to  be  a  good  idea  for 
competitors  in  each  field  to  get  together 
*®d  lay  their  plans  and  adhere  to  them 
l*cause  when  one  publisher  tries  to  con¬ 
serve  while  a  competitor  goes  ahead 
using  paper  regardless,  he  will  probably 
und  himself  at  a  disadvantage,  soon  be 


discouraged  and  decide  that  it  would  be 
better  to  buy  paper  regardless  of  price 
than  to  let  his  competitor  get  an  advan¬ 
tage.” 

Smaller  publishers  throughout  the 
state,  and  I  presume  in  all  states,  feel 
that  the  publishers  in  the  large  cities 
are  not  doing  all  they  could  to  conserve 
newsprint.  One  publisher  writes  that 
the  big  newspapers  are  the  principal 
offenders  and  the  same  feeling  exists  in 
the  minds  of  many  other  publishers. 
Another  says  that  ‘‘all  that  could  be 
done  by  the  smaller  papers  in  plans  of 
this  kind  can  amount  to  very  little  so 
long  as  the  larger  papers  are  permitted 
to  go  into  the  market  and  recklessly 
force  the  price  up  to  a  point  that  is 
crushing  to  the  smaller  publishers.” 

Blame  Bigger  Papers 

From  another  city  comes  this  ex¬ 
pression  : 

‘‘I  do  not  believe  that  any  of  the  small 
publishers  are  taking  this  matter  seri¬ 
ously.  As  a  rule  they  take  the  view  that 
the  little  they  could  save  by  making  sac¬ 
rifices  would  not  be  a  drop  in  the  bucket 
compared  to  what  the  big  papers  wan¬ 
tonly  waste  nearly  all  the  time  and  if 
they  make  no  honest  effort  to  solve  the 
problem,  the  case  is  hopeless.” 

.Another  publisher  says  that  he  uses 
“fewer  pounds  of  paper  than  we  did  in 
1917  and  then  get  hell  knocked  out  of 
us  by  the  bigger  papers  that  have  mill 
contracts  and  then  go  into  the  open  mar¬ 
kets  and  buy  the  print  that  has  been 
left  for  the  smaller  papers.  This  per¬ 
mits  the  big  dailies  to  buy  80  or  90 
per  cent  at  five  cents  and  the  balance 
at  nine  cents,  while  the  small  dailies 
must  buy  100  per  cent  at  nine  cents. 
Why  should  the  small  dailies  save?” 

The  manager  of  the  Warsaw  Union 
says : 

“We  believe  the  100-page  Sunday  edi¬ 
tions  and  supplements,  such  as  adver¬ 
tised  by  some  of  our  larger  neighbors, 
have  a  greater  bearing  on  the  consump¬ 
tion  of  the  newsprint  than  our  meager 
saving.” 

The  manager  of  the  Elkhart  Review 
seems  to  hit  the  nail  squarely  on  the 
head  when  he  says  that  “it  is  not  hard 
to  conserve  if  publishers  would  leave 
sentiment  go  and  get  down  to  business.” 

Paper  Shipped  in  Gondola  Car* 

Manager  Almond,  of  the  Wabash 
Times-Star,  goes  into  the  newsprint  sit¬ 
uation  at  some  lengith,  saying: 

“The  publishers  of  the  country  today 
are  absolutely  to  blame  for  the  condi¬ 
tions  they  face.  They  haggled  and  beat 
down  the  manufacturer  until  he  made 
nothing  on  his  product,  allowed  his  mills 
and  machinery  to  deteriorate  and  then, 
when  so  many  had  withdrawn  from  the 
field  to  make  more  remunerative  prod¬ 
ucts  that  the  production  was  materially 
lessened,  they  had  to  be  struck  by  the 
pendulum  on  its  back-swing. 

“I  am  a  crank  on  newsprint.  Every 
year  I  make  a  trip  to  many  of  the  lead¬ 
ing  mills.  I  returned  Sunday  night  from 
New  York  and  Maine  and  I  know  what 
some  of  the  mills  are  up  against.  Last 
Thursday  the  Great  Northern  Paper 
Company  shipped  40  cars  of  news  in 
open  gondola  cars  from  the  mill  at 
Millinockett,  Me.,  to  the  seaboard  where 
it  was  rushed  in  a  special  Shipping 


Board  coastwise  steamer  to  the  Phila¬ 
delphia  publications  to  keep  them  from 
suspending.  This  mill  makes  200  tons 
of  paper  a  day  and  it  hasn’t  had  a  single 
freight  car  at  the  mill  during  March. 

“I  have  been  through  many  of  the 
leading  print  mills  of  the  country  and 
have  been  watching  this  fluctuation  and 
freight  with  a  good  deal  of  interest,  for 
I  am  more  or  less  intimately  acquainted 
with  the  ‘other  side.’  Psychology  put  up 
the  price  of  shirts  and  labor  and  shoes 
and  newsprint.  Not  entirely,  of  course, 
but  in  a  big  measure.  We  talk  high 
prices  and  we  get  high  prices.  We  yell 
about  how  much  we  pay  for  print  and 
the  manufacturer  adds  another  cent  a 
pound.  We  tell  our  naughty  children 
that  there  is  a  bear  under  the  bed;  the 
idea  never  entered  their  heads  before, 
but  it  soon  becomes  a  stern  reality  by 
reiteration.  I  am  morally  certain  that 
the  most  amazing  group  of  boobs  in  the 
world  constitute  the  publishers  of  the 
daily  papers  of  our  country,  to  which 
classification  I  have  the  honor  to  be¬ 
long.” 

A  National  Ba*ic  Rata 

In  Terre  Haute  the  daily  newspapers 
have  raised  their  subscription  rates 
from  10  to  15  cents  per  week,  hoping 
that  this  will  have  some  effect  for  con¬ 
servation. 

The  Madison  Courier  has  raised  its 
advertising  and  subscription  rates  and 
made  certain  other  changes  which  have 
resulted  in  a  saving  of  about  12  per 
cent  in  newsprint  consumption  compared 
with  the  last  six  months  of  1919. 

O.  M.  Kinnison  of  the  Goshen  News- 
Times  suggests  “a  combination  of  the 
papers  of  the  country  on  a  basic  rate 
per  inch  per  thousand  which  might  be 
made  sufficiently  high  to  cause  the  ad¬ 
vertisers  to  reduce  their  space  and  con¬ 
tinue  the  same  revenue.”  He  believes 
this  could  be  done,  but  feels  the  move 
must  come  first  from  the  big  news¬ 
papers.  He  believes  also  that  if  these 
big  papers  would  conserve  as  the  small 
ones  do  there  would  be  plenty  of 
newsprint  for  all.  Mr.  Kinnison  recent¬ 
ly  prepared  some  statistics  on  the  Sun¬ 
day  issue  of  a  Chicago  newspaper  and 
says  that  the  amount  of  paper  used  in 
that  one  issue  would  have  given  the 
News-Times  plenty  of  paper  to  operate 
for  12  years.  He  feels  confident  M  per 
cent  of  the  matter  in  the  extra  pages 
could  have  been  eliminated. 

Columns  Not  Stamdnrd 

The  Washington  Democrat  believes 
that  “the  universal  reduction  of  the 
width  of  columns  from  13  to  12  ems 
would  effect  a  great  saving”  and  points 
out  that  the  “obstacle  in  the  path  of 
country  newspapers  doing  this  is  the 
fact  that  practically  all  advertising 
agencies  make  their  cuts  to  fit  the  13-em 
column.”  The  Terre  Haute  Post  is  en¬ 
deavoring  to  conserve  paper  on  the 
following  basis: 

Runs  8  pages  when  ads  run  under  900 
inches. 

Runs  10  pages  when  ads  run  under 
1,100  inches. 

Runs  12  pages  when  ads  run  under 
1,500  inches. 

Runs  16  pages  when  ads  run  under 
2.000  inches. 

Even  at  this  the  Post  is  compelled  to 
omit  from  100  to  300  inches  of  adver¬ 
tising  each  day. 

W.  G.  Hendricks,  manager  of  the 
Peru  Journal,  gives  it  as  his  experience 
that  “75  per  cent  of  the  smaller  daily 
and  weekly  newspapers  in  Indiana  and 
elsewhere  have  a  system  of  pay  when 
you  will.”  He  believes  that  if  a  law 
could  be  enforced  to  prohibit  the  whole¬ 
sale  distribution  of  newspapers,  a  great 
saving  in  newsprint  would  result. 

(Continued  on  page  34) 


‘CHARUE”  GREEN  PRESIDENT 
OF  JAMES  AGENCY 


Chailes  C.  Green 


CHARLES  C.  GREEN  has  acquired 
a  substantial  interest  in  the  H.  E. 
James  Advertising  Agency,  Inc.,  New 
York,  and  as 
president  of  the 
company  has 
taken  over  the 
complete  b  u  s  i  - 
ness  manage- 
ment.  The  cor¬ 
porate  title  will 
be  the  James 
Advertising 
Agency,  Inc. 
About  April  19 
the  business  will 
be  moved  to 
new  quarters, 
10th  floor,  450 
Fourth  avenue.  New  York.  Mr.  Green 
is  president  and  treasurer  and  D.  K. 
Colledge  is  secretary.  Mr.  Green  was 
born  at  Kent,  Ohio,  and  began  as  a 
printer’s  devil  on  a  weekly  newspaper. 
At  18  years  of  age  he  bought  a  drug 
store  in  his  home  town  and  has  been 
an  advertising  and  merchandising  man 
ever  since.  Building  window  displays 
appealed  to  young  Green. 

One  of  them  attracting  the  attention 
of  E.  P.  Mertz,  of  Washington,  D.  C., 
owner  of  a  well-known  proprietary  arti¬ 
cle,  he  asked  Green  to  come  to  Wash¬ 
ington  as  advertising  manager,  and  in 
this  capacity  he  traveled  most  of  the 
United  States  and  Canada. 

He  later  organized  Green’s  Capital 
Advertising  Agency,  of  which  he  dis¬ 
posed  when  he  went  to  Philadelphia  as 
promotion  and  merchandising  manager 
of  the  North  American.  Mr.  Green  was 
connected  with  that  publication  for 
seven  years.  While  on  the  North 
.American  he  organized  and  directed  the 
National  Anti-Substitution  Leagpie, 
composed  of  a  large  number  of  national 
advertisers  in  co-operation  with  pub¬ 
lishers  to  protect  advertised  merchandise 
from  substitution. 

His  merchandising  work  appealed  to 
the  William  R.  Warner  &  Co.,  Inc.,  dis¬ 
tributors  of  Sloan’s  Liniment,  Sanatogen 
and  Formamint.  He  served  with  this 
company  as  merchandising  manager  and 
later  assumed  the  advertising  direction 
of  Richard  Hudnut,  Perfumer.  From 
this  v.’ork  he  went  to  the  H.  E.  James 
.Advertising  Agency,  Inc. 


U*«  Phone  to  End  Wood*  Fire* 

Ottawa,  Ont. — As  part  of  the  plan 
to  reduce  the  destruction  of  pulpwoocl 
and  other  timber  by  fire,  the  Ottawa 
River  Forest  Protective  Association  will 
lajf  400  miles  of  telephone  wire  in  the 
district.  The  association  maintains  200 
rangers,  who  last  year  patrolled  21,000,- 
000  acres  of  forest  land  and  extinguished 
227  fires.  Despite  their  work,  20,000 
acres  were  damaged  by  fire. 


A*k*  Advertiser*  for  25%  Cut 

Pittsburgh. — Notice  has  been  sent  to 
local  advertisers  by  the  Chronicle-Tele¬ 
graph  and  the  Gazette-Times,  asking  ad¬ 
vertisers  to  reduce  their  copy  25  per 
cent.  For  some  time  these  newspapers 
have  not  solicited  new  local  business, 
and  have  limited  classified  advertising 
type  to  agate,  with  no  display  blank 
space,  cuts  or  rules. 


Silver  with  Bond  Hotuo 

H.  C.  Silver,  formerly  news  editor  of 
the  New  York  Herald,  has  become  as¬ 
sociated  with  F.  J.  Waters  &  Co.,  stocks 
and  bonds.  New  York. 
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ASK  END  TO  “DIRECT’ 
COMMISSIONS 


Collin  Armctrong,  Four-A  Spoketman, 
Call*  on  Newspaper*  to  Protect 
Agents  in  Sound  Business 
Practice* 


F.limination  of  rebating  in  the  form  of 
allowance  of  net  rates  to  national  or 
foreign  advertisers  who  place  their  bus¬ 
iness  direct  is  requested  of  the  country’s 
newspaper  publishers  by  the  American 
Association  of  Advertising  Agencies 
over  the  signature  of  Collin  Armstrong, 
chairman  of  the  committee  on  news¬ 
papers.  The  objects  of  the  request  are 
outlined  in  a  letter  by  Mr.  Armstrong 
as  follows: 

Fair  play  and  justice  to  the  adver¬ 
tiser  from  whom  both  publishers  and 
advertising  agents  derive  their  income. 

Justice  and  economic  advantages  to 
newspaper  publishers. 

Justice  to  agencies,  maintaining  ade¬ 
quate  standards  of  service  to  both  ad¬ 
vertisers  and  publishers,  by  giving  them 
actual  and  practical,  in  place  of  theo¬ 
retical,  business  protection. 

The  A.  A.  A.  A.  intends  to  compile  a 
list  of  newspapers  that  advise  the  news¬ 
paper  committee  of  their  intention  to 
adhere  strictly  to  the  practice  of  refus¬ 
ing  rebates  in  the  form  of  agency  com¬ 
missions  to  advertisers  direct.  The 
nucleus  of  such  a  compilation  has  been 
supplied  by  a  considerable  number  of 
newspapers.  Another  compilation  will 
include  newspapers  which  will  not  add 
to  lists  of  advertisers  and  who  have 
received  agency  net  rates  for  many 
years. 

“In  default  of  definite  advice  from 
publishers  regarding  their  policy  and 
practice  in  the  matter  of  rebates."  the 
letter  states,  “the  committee  will  trans¬ 
mit  to  members  of  this  association  what¬ 
ever  trustworthy  information  it  may  be 
able  to  secure  upon  these  points." 


Sun  Merge*  Advertising  Forces 

The  national  advertising  departments 
of  the  Sun  and  New  York  Herald  and 
the  Evening  Sun  have  been  consolidated. 
E.  A.  Sutphin  who  has  been  manager 
of  national  advertising  on  the  Evening 
Sun  will  be  in  charge  of  national  adver¬ 
tising  for  the  two  papers.  He  will  have 
associated  with  him  Eugene  J.  Cullen 
and  E.  R.  Hodgkinson.  Harry  Wilde 
Harris  w’no  has  been  handling  book  ad¬ 
vertising  on  the  Sun  and  New  York 
Herald  will  now  handle  this  classifica¬ 
tion  for  both  papers. 


Rokman  Going  Abroad 

Richard  Rohman,  who  has  been  re¬ 
porting  the  Socialist  trial  at  Albany  for 
the  New  York  Call  will  sail  for  Europe 
on  .^pril  14  to  write  special  articles  for 
the  New  York  Evening  Post.  His 
itinerary  will  include  England.  France, 
Switzerland,  (lermany  and  Russia. 

Ad  Men  Stop  Bond  Sale 

K.sns.ss  City,  Mo. — .\  “Liberty  Bond 
Store"  that  had  been  operating  here  for 
several  days,  and  which  claimed  to  buy 
Liberty  bonds  at  “full  market”  prices, 
was  closed  by  the  .\dvertiser’s  Protec¬ 
tive  Bureau  here,  after  several  days  of 
operation. 

N.  E.  A.  C.  M.  Meeting  April  28 

The  New  England  .Association  of  Cir¬ 
culation  Managers  will  meet  on  .April 
28,  as  the  former  date,  .April  21,  con¬ 
flicted  with  the  meeting  of  the  .Ameri¬ 
can  Newspaper  Publishers  .Association 
in  New  York. 


PUTTING  PULUNG  POWER  INTO  CHURCH 
ADVERTISING 


^HURCH  advertising  and  its  prepa- 
ration  is  treated  with  great  detail  in 
a  manual  just  issued  by  J.  B.  Wootan, 
director  of  the  Department  of  Publicity 
of  the  Presbyterian  Church  in  the 
United  States. 

In  the  foreword,  permanent,  system¬ 
atic  application  of  the  principles  of  ad¬ 
vertising  by  every  Presbyterian  Church 
are  advocated.  The  two  opening  chap¬ 
ters  are  devoted  to  answering  the  ques¬ 
tions  of  why  churches  should  advertise 
and  what  they  should  advertise.  Regu¬ 
lar  paid  advertising  is  advocated.  The 
author  of  the  book  enters  into  a  dis¬ 


cussion  of  ways  to  raise  the  amount  of 
money  necessary  to  carry  on  regular  ad¬ 
vertising  and  lays  great  stress  on  the 
need  of  making  provisions  for  an  entire 
year. 

Type  treatment  is  handled  in  a  man¬ 
ner  that  will  be  easily  understood  by 
persons  who  have  had  no  previous  ex¬ 
perience  and  an  example  to  be  followed 
in  making  a  layout  is  given.  A  number 
of  advertisements  that  have  been  used 
in  various  parts  of  the  country  are  re¬ 
produced,  with  suggestions ,  for  their 
typographical  improvement.  The  book 
.should  stimulate  church  advertising. 


ARNOLD  SUMMONS  300 
IN  MYSTERIOUS  SUIT 

Albany  Publisher  File*  No  CoBska, 
but  Alleges  “General  Conspirsc, 
— Glynn,  Tobin  and  Banist 
Among  Defendants 


(By  Telegrafh  to  Editor  &  PuRnsg^,) 

.Auany,  N.  Y.,  March  31.— Ovw  3j 
prominent  persons,  a  large  pcrccn;-. 
Albanians,  were  made  defendants  in*t 
action  started  here  today  by  Lynn  I 
Arnold.  The  summons  was  filed  g 
County  Clerk’s  office,  with  no  comphiu 
and  the  nature  of  the  action  ij  a, 
known,  other  than  that  Judge  Arnolj 
says  it  was  for  “general  conspiracy 
.Among  those  summoned  are:  Charles]. 
Tobin,  president  of  the  .Argus  Compaq 
ex-Governor  Martin  H.  Glynn,  editor* 
the  Times-Union ;  William  Bama 
owner  of  the  .Albany  Evening  jounai 
.Arthur  H.  Hecox,  secretary-treasure 
Knickerbocker-Press ;  Nicholas  F 
Brady,  Governor  .Alfred  E.  Sinifi 
Lieutenant-Governor  Harry  C.  Wale 
Utica  Observer,  Utica  Press,  Bingha*. 
ton  Press,  Western  Newspaper  Unioa 
James  Cox  Brady,  Richard  Doughs 
managing  editor  of  the  .Argus;  Eni|m 
Trust  Company,  Guaranty  Trust  u; 
I'ranklin  Trust  companies,  all  of  Xn 
York;  Mayor  James  R.  Watt  of  .Mbani 
and  many  State  Senators,  .Asscmblyiae 
and  commissioners. 


TORONTO  WORLD  IN  ASSIGNMEM! 


Publication  Will  Continue  Pending  R* 
organisation — John  Lang  Mansgtr 

( Ily  Tclesrapli  to  Editor  &  PiblishuI 
Toro.nto,  Out..  March  31. — Financii 
difficulties  have  overtaken  the  TorouK 
World,  and  an  assignment  has  b« 
made.  Publication  will  be  continaei 
pending  reorganization.  John  Uig, 
circulation  manager,  has  been  appointe 
acting  manager,  and  Harry  Smith  coo- 
tinues  as  managing  editor.  .Applicafioc 
has  been  made  for  a  permanent  liquida¬ 
tor. 

The  World  was  established  in  1879 Ib 
W.  F.  MacLean  anad  associates,  awi 
has  been  in  the  MacLean  family  ew 
since. 

The  present  comiiany  was  formed  ii 
1902  with  a  capital  of  $300,000.  Its  lia¬ 
bilities  are  reported  at  $500,000. 


I.  C.  S.  Buys  Help  Wanted  Pag* 

Scranton,  Pa.  —  The  International 
C orrespondence  Schools  recently  pur¬ 
chased  one  entire  page  under  the  head¬ 
ing  “help  wanted  female”  in  the  R^ 
publican.  On  this  page  the  school  rat 
fifty-seven  different  classitied  advertise¬ 
ments,  calling  attention  to  the  different 
kinds  of  positions  which  were  vacant 
So  far  as  known  this  is  the  first  Vmt 
an  advertiser  ever  purchased  an  entire 
page  to  be  used  under  a  Help  Wanted 
heading. 


Philadelphia  Sunday  Papers  10  Cssb 

Piiit.AiiKLPiiiA,  Pa. — .All  of  the  morn¬ 
ing  newspapers,  beginning  .April  4,  wiH 
sell  their  Sunday  editions  at  10  «t>ts 
The  papers  are  the  Press,  North 
can.  Public  ledger.  Enquirer 
Record. 


Newark  Ledger  Name*  “Special' 

Newark,  N.  J. — The  Ledger  has  ap¬ 
pointed  the  Charles  H.  Eddy  Company, 
Inc.,  New  York,  Boston  and  Chicago,  as 
its  national  advertising  representative. 


The  Rhinelander  (Wis.)  Daily 
has  purchased  a  Cox  Duplex  Press. 


Give  ConsecratedDollars 


At  Home  or  Abroad 

— the  church  stands 
back  of  civilization 

The  Presbyterian 
Church  has  always 
been  forward  in  evangelism 
and  social  service.  It  seeks 
to  turn  men  to  God  and  to 
uplift  life  in  every  commun¬ 
ity  it  touches. 

Teaching  and  preaching  amid  the  snows  of  the 
Arctic  and  the  jungles  of  Africa — 

Tending  the  sick  on  five  continents— a  colossal 
Samaritan  ministering  to  suffering  humanity  in  super¬ 
stition-ridden  regions,  where  the  only  hospitals  are 
church-maintained — 

Teaching  India’s  millions  to  impound  their  waters 
against  coming  drought,  showing  Brazil  how  to  plow 
its  land,  and  combating  Bolshevism  in  the  mines, 
lumber  camps,  and  congested  areas  of  cities 

This  is  how  the  Presbyterian  Church  is  helping  to 
make  a  better  world. 

Every  Presbyterian  adherent  is  a 
partner  in  this  magnificent  enterprise. 

What  can  the  church  count  upion  from 
you  in  the  financial  canvass  April  25 
to  May  2  ? 

Attend  tho  maresf  PmbyUrian  Church 
if  you  havm  no  rogular  placo  of  wortntp 


New  Era  Movon'ient 

Presbvterian  Church 

m  the  U.S.A 

Cooperatm^  with  lr\ler  church  World  Movemerxt 


Should  a  Church  Advertise? 

The  church  has  for  all  people  the  beat  news  in  the  world. 
Why  not  tell  it  to  aa  many  aa  poasible?  We  believe  in 
Chrfatiaiuty  and  in  ita  power  to  give  peace  and  happiness  to 
those  who  try  to  follow  ChrisL  We  shall  be  glad  to  have  you 
join  ns. 

If  yon  have  no  church  home,  drop  in  here  Sunday  morning 
St  llflX).— J<dn  in  the  singing — songs  yourmother  used  to  sing. 
The  pastor,  Rev.  L.  H.  Schock  will  preach  Sunday  a.  m.  on 
**The  Chnr^  at  Antioch.** 

First  Presbyterian  Church 
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A.  N.  p.  A.  LIST  OF  RECOGNIZED  ADVERTISING  AGENCIES 


\cine  Citizens  &  Southern  Bk.  Bldg., 

\tlanta,  Ga. 

advertising  Agencies  Corporation,  163  Metropolitan 
Tower,  New  York  City. 

\dvertising  Service  Co.,  Inc.,  Chronicle  Bldg.,  San 
Francisco,  Cal. 

Advertising  Service  Co.,  Ltd.,  Drummond  Bldg., 
Montreal,  Can. 

Alexander,  Milton  Co.,  Book  Bldg.,  Detroit,  Mich. 

Allen  .^dv.  .Agency  (Inc.),  347  Fifth  Ave.,  N.  Y.  City. 
American  Sports  Pub.  Co.  (Inc.),  45  Rose  St.,  N.  Y. 
City. 

Amsterdam  .\gcncy  (Inc.),  1180  Broadway,  N,  \. 
City,  35  Congress  St.,  Boston,  Mass. 
Anfengcr-Jacohson  .•\dv.  Co.  (Inc.),  Board  of  Edu¬ 
cation  Bldg.,  St.  Louis,  Mo. 

Annstrong.  Collin,  Inc.,  1457-63  Broadway,  N.  Y. 
City. 

Atlas  .^dv.  .Agency  (Inc.),  450  Fourth  .Ave.,  N.  Y. 
City. 

,A)-er,  N’.  W.,  &  Son.  300  Chestnut  St.,  Philadelphia, 
Pa.;  Fifth  .Ave.  Bldg.,  N.  Y.  City. 

Ayres.  H.  E.  &  Co.,  Federal  St.,  Boston,  Mass. 
Baer,  Joseph  E.  (Inc.),  366  Fifth  Ave.,  N.  Y.  City. 
Baker  .Adv.  .Agency,  Ltd.,  184  Bay  St.,  Toronto,  Ont. 
Banker-Martin  Co.  (Inc.),  Owen  Bldg.,  Detroit, 
Mich. 

Barber,  1.  W..  .Adv.  .Agency  (Inc.),  80  Boylston 
St..  Boston,  .Mass. 

Barker,  Duff  &  Morris  (Inc.),  323  Fourth  Ave., 
Pittsburgh,  Pa. 

Barnes.  Jean  Dean,  354  Fourth  .Ave.,  X.  Y.  City. 
Barrows  &  Richardson,  Urexel  Bldg.,  Philadelphia, 
Pa. 

Barton,  Durstine  &  O.shorn  Co.  (Inc.),  25  West  45th 
St.i  N.  A’.  City  and  Ellicott  Square  Bldg.,  Buffalo, 
X.  Y. 

Basham,  Thomas  E.,  Co.  (Inc.),  Inter-Southern  Life 
Bldg.,  Lou'sville,  Ky. 

Bates,  J.  D.,  .Adv.  .Agency,  292  Main  St.,  Springfield, 
Mass 

Batten,  Geo.,  Co.  (Inc.),  381  4th  ,Ave.,  N.  Y.  City. 
Baxter  .Adv.  Co.,  Commerce  Trust  Bldg.,  Kansas 
City,  Mo. 

Benson,  Gamble  &  Slaten,  Corn  Exchange  Bank 
Bldg.,  Chicago,  111. 

Berg  .Adv.  .Agency,  Rowell  Bldg.,  Fresno,  Cal. 

Berrien  Co.  (Inc.),  19  W.  44th  St.,  N.  Y.  Citv. 
Birch-Field  &  Co.  (Inc.),  110  VV.  40th  St..  N.  Y.  City. 
Blaauw,  John,  National  Realty  Bldg.,  Tacoma,  VV'ash. 
Blackburn  .Adv.  .Agency,  32  South  Jefferson  St.,  Day- 
ton,  Ohio. 

Blackman  Co.  (Inc.),  95  Madison  .Ave.,  N.  Y.  City. 
Blaine-Thompson  Co.  (Inc.),  Fourth  Nat.  Bank 
Bldg.,  Cincinnati,  Ohio. 

Bloomingdale-Weiler  .Adv.  .Agency,  1420  Chestnut*  St., 
Philadelphia,  Pa. 

Blum,  Charles,  .Adv.  Corporation  (Inc.),  608  Chest¬ 
nut  St.,  Philadelphia,  Pa. 

Bond.  .Arthur  T.,  20  Central  St.,  Boston,  Mass. 

Boston  News  Bureau  Co.  (Inc.),  30  Kilby  St.,  Bos¬ 
ton.  Mass. 

Botsford,  Constantine  &  Tyler  (Inc.),  Henry  Bldg., 
Seattle.  Wash.;  Spalding  Bldg.,  Portland,  Ore. 
Boswell-Frankel  Agency,  786  6th  Ave.,  N.  Y.  City. 
Bowers.  Thos.  M.,  .Adv.  Agency  (Inc.),  S.  W.  Cor. 

Jackson  St.  and  Wabash  Ave.,  Chicago,  Ill. 

Brandt  .Adv.  Co.  (Inc.),  8  So.  Dearborn  St.,  Chicago, 
III. 

Brearley-Hamilton  Co.  (Inc.),  Michigan  Trust  Bldg., 
Grand  Rapids,  Mich. 

Bromfield  &  Co.  (Inc.),  45  W.  34th  St.,  N.  Y.  City. 
Brooke,  Smith  &  French  (Inc.),  Kresge  Bldg.,  De¬ 
troit,  Mich. 

Brooks,  S.  M.,  Adv.  .Agency,  Boyle  Bldg.,  Little  Rock, 
.Ark. 

Brotherton-Knoble  Co.  (Inc.),  110  Fort  St..  West  De¬ 
troit,  Mich. 

Brown  Adv.  Agency  (Inc.),  110  W.  40th  St.,  N.  Y. 
City. 

Buchanan,  John,  .Adv.  Agency,  10  High  St.,  Boston, 
Mass. 

Bnraet-Kuhn  Adv.  Co.  (Inc.),  39  So.  La  Salle  St., 
Fnicago,  III. 

Gahill  .Adv.  Co..  Pacific  Bldg.,  San  Francisco,  Cal. 
Cilkms  &  Holden  (Inc.),  250  Fifth  Ave.,  N.  Y.  City. 
mnbell-Ewald  Co.  (Inc.),  Marquette  Bldg.,  De- 
tfoit.  Mich. 

^>nadian  .Advertising  .Agency,  Ltd.,  284  Lagauche- 
t'ffe  St.,  West,  Montreal,  Canada. 
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Capehart’s  Maiknown  Methods  (Inc.),  Times  Bldg., 
N.  Y.  City. 

Carpenter-W'ebbe  Co.  (Inc.),  Sloan  Bldg.,  Cleveland, 
Ohio. 

Cecil,  Bareto  &  Cecil  (Inc.),  Mutual  Bldg.,  Rich¬ 
mond,  Va. 

Chambers  Agency  (Inc.),  Maison  Blanche  Bldg., 
New  Orleans,  La. 

Chappelow  Adv.  Co.  (Inc.),  International  Life  Bldg., 
St.  Louis,  Mo. 

Charles  Adv.  Service  (Inc.),  23-25  E.  26th  St.,  N.  Y. 
City. 

Chesman,  Nelson  &  Co.  (Inc.),  1127  Pine  St.,  St. 
Louis,  Mo. ;  Goddard  Bldg.,  Chicago,  Ill. ;  341  Fifth 
•Ave.,  N.  Y.  City;  Times  Bldg.,  Chattanooga,  Tenn. 
Churchill-Hall  (Inc.),  50  Union  Square,  N.  Y.  City. 
Clark-Whitcraft  Co.  (Inc.),  1328  Chestnut  St.,  Phil¬ 
adelphia,  Pa. 

Clarke,  E.  H.,  Adv.  Agency  (Inc.),  Steger  Bldg., 
Chicago,  III. ;  37  W.  39th  St.,  N.  Y.  City. 

Clough,  John  L.,  Adv.  Agency,  Merchants  Bank 
Bldg.,  Indianapolis,  Ind. 

Cochrane,  VA'itt  K.,  Adv.  Agency  (Inc.),  Boyce  Bldg., 
Chicago,  III. 

Collins-Kirk  (Inc.),  410  South  Michigan  Ave.,  Chi¬ 
cago,  Ill. 

Colton.  W'endell  P.,  Co.  (Inc.),  165  Broadway,  N. 
A’.  City. 

Cone,  .Andrew,  Gen.  .Adv.  .Agency  (Inc.),  Tribune 
Bldg.,  N.  Y.  City. 

Conner  .Adv.  .Agency  (Inc.),  Mercantile  Bldg.,  Den¬ 
ver,  Colo. 

Conover,  S.  .A.,  Co.,  24  Milk  St.,  Boston,  Mass. 
Coolidge  .Adv.  Service,  Davidson  Bldg.,  Des  Moines, 
Iowa. 

Corman  Co.  (Inc.),  19  West  44th  St.,  N.  Y.  City. 
Corning-Firestone  .Adv.  .Agency  (Inc.),  Merchants 
Nat.  Rank  Bldg.,  St.  Paul,  Minn. 

Cowen  Co.  (Inc.),  50  Union  Square,  N.  Y.  City; 

John  Hancock  Bldg..  Boston,  Mass. 
Cramer-Krasselt  Co.  (Inc.),  354  Milwaukee  St.,  Mil¬ 
waukee,  Wis. 

'~r'tchfiold  &  Co.  (Inc.),  Brooks  Bldg.,  Chicago,  III. 
f'root  &  Denhard  (Inc.),  44  E.  23rd  St..  N.  Y.  City. 
Crosby-Chicago  (Inc.),  63  East  Adams  St.,  Chicago, 
Ill. 

Cross,  J.  H..  Co.  (Inc.),  214  South  12th  St.,  Philadel¬ 
phia,  Pa. 

Crumrine.  .Arthur  M.  Co.  (Inc.),  43  West  Lang  St., 
Columbus,  Ohio. 

Dake  .Adv.  Agency  (Inc.),  121  Second  St.,  San  Fran¬ 
cisco,  Cal. 

Daken  .Adv.  Agency  (Inc.),  Eitel  Bldg.,  Seattle, 
Wash. 

Danielson  &  Son,  96  Westminster  St.,  Providence, 
R.  I. 

D’.Arcy  .Adv.  Co.  (Inc.),  International  Life  Bldg.,  St. 
Louis,  Mo. 

Darlow  .Adv.  Co.  (Inc.),  World-Herald  Bldg.,  Oma¬ 
ha,  Neh. 

Daurhy  Co.  (Inc.),  9  Murray  St.,  N.  Y.  City. 

Davis,  J.  W.,  Railway  Exchange  Bldg.,  Chicago,  III. 
Deatel  .Advertising  Service,  10-20  St.  Paul  St.,  Balti¬ 
more.  Md. 

Decker.  Henry.  Ltd.,  Fuller  Bldg.,  N.  Y.  City. 
Desharats  .Ady.  .Agency,  Ltd.,  161  Beayer  Hall  Hill, 
Montreal,  Canada. 

Dietz.  Ottomar,  .Ady.  Bureau,  140  Nassau  St.,  N.  Y. 
City. 

Dmny  &  .Aitkin,  12th  &  Filbert  Sts.,  Philadelphia,  Pa. 
Dobbs.  William  F.,  Danbury,  Conn. 

Dollenmayer  .Adv.  .Agency  (Inc.),  Lincoln  Bldg., 
Minneanolis,  Minn. 

Donovan  &  .Armstrong,  Commonwealth  Bldg.,  Phila¬ 
delphia,  Pa. 

Donlev-Brennan  Co.  (Inc.),  Harris  Trust  Bldg., 
Chicago.  Ill. 

Doremus  &  Co.  (Inc.),  44  Broad  St.,  N.  Y.  City. 
Dorland  .Adv.  .Agency,  Preston  Bldg.,  Atlantic  City, 
N.  T. ;  366  Fifth  Ave..  N.  Y.  City. 

Donizhtv,  Chas.  L.,  621  Main  St.,  Cincinnati.  Ohio. 
Dukelow  &■  Walker  Co.  (Inc.),  246  Washington  St., 
Boston.  Mass. 

Dunlap-Ward  .Adv.  Co.  (Inc.),  Union  National  Bnk. 


Bldg.,  Cleveland,  Ohio;  Kresge  Bldg.,  Detroit, 
Mich. 

Dunne.  Desmond,  Co.  (Inc.),  30  E.  42nd  St.,  N.  Y. 
City. 

Dyer,  Geo.  L.,  Co.  (Inc.),  42  Broadway,  N.  Y.  City. 
Eddy,  Louis  O.,  Marshall  Field  Bldg.,  Chicago,  Ill. 
Edwards,  Geo.  W.  &  Co.,  328  Chestnut  St.,  Phila¬ 
delphia,  Pa. 

Elliott,  A.  R.  (Inc.),  66  W.  Broadway,  N.  Y.  City. 
Elliott  Adv.  Service  (Inc.),  262  East  Avenue,  Ro¬ 
chester,  N.  Y. 

Ellis,  A.  W.,  Co.,  40  Central  St,  Boston,  Mass. 
Erickson  Co.  (Inc.),  381  Fourth  Ave.,  N.  Y.  City. 
Erickson,  E.  N.,  Adv.  Agency,  21  Park  Row,  N.  Y. 
City. 

Erwin  &  Wasey  Co.  (Inc.),  58  East  Washington  St, 
Chicago,  Ill.;  Kresge  Bldg.,  Detroit,  Mich. 

Evans  &  Barnhill  (Inc.),  33  W.  42nd  St.,  N.  Y.  City. 
Fairfax,  H.  W.,  Adv.  .Agency  (Inc.),  World  Bldg., 
N.  Y.  City. 

Fawcett  Adv.  .Agency  Co.  (Inc.),  Bennett  Bldg., 
Colorado  Springs,  Colo. 

F'ederal  Adv.  Agency  (Inc.),  6  East  39th  St,  N.  Y. 
City. 

Ferry-Hanly  Arv.  Co.  (Inc.),  1120  Walnut  St.,  Kan¬ 
sas  City  Mo.;  Hibernia  Bldg.,  New  Orleans,  La. 
Fettinger,  Theodore  S.,  Adv.  Agency,  790  Broad  St., 
Newark,  N.  J. 

Field  Adv.  Service,  State  Life  Bldg.,  Indianapolis, 
Ind. 

Finch,  L.  J.,  Adv.  Agency  (Inc.),  1358  Broadway, 
N.  Y.  City. 

Finney,  W.  B.,  Adv.  Co.  (Inc.),  918  Grand  Ave., 
Kansas  City,  Mo. 

Fislvr-Ruebel-Brown  Adv.  -Agency  (Inc.),  1627  Lo¬ 
cust  St.,  St.  Louis,  Mo. 

Foley,  Richard  A.,  Adv.  Agency  (Inc.),  Terminal 
Bldg.,  Philadelphia,  Pa. 

Ford,  Geo.  W.,  Co.  (Inc.),  Anstell  Bldg.,  Atlanta, 
Ga. 

Frank,  Albert,  &  Co.  (Inc.),  26  Beaver  St.,  N.  Y. 
City. 

Freeman  .Adv.  Agency  (Inc.),  Mutual  Bldg.,  Rich¬ 
mond,  Va. 

Frizzell  .Adv.  .Agency,  Dispatch  Bldg.,  St.  Paul,  Minn. 
Fuller,  Chas.  H.,  Co.  (Inc.),  623  So.  Wabash  Ave., 
Chicago,  Ill. ;  Morgan  Bldg.,  Buffalo,  N.  Y. 

Fuller  &  Smith  (Inc.),  Guardian  Bldg.,  Cleveland,  O. 
Gardiner  &  Wells  Co.  (Inc.),  150  Madison  Ave.,  N. 
Y.  City. 

Gardner  Adv.  Co.  (Inc.),  1627  Locust  St.,  St.  Louis, 
Mo. 

Geyer-Dayton  -Adv.  Co.  (Inc.),  City  Natl.  Bank 
Bldg.,  Dayton,  Ohio. 

GilUiam.  L.  S.,  Co.  (Inc.),  Atlas  Bldg.,  Salt  Lake 
City,  Utah. 

Goldmanl,  Louis  J.  (Inc.),  1834  Broadway,  N.  Y. 
City. 

Goldsmith,  L.  S.,  244  Fifth  Ave.,  N.  Y.  City. 
Goldsmith  Co..  207  Market  St.,  Newark,  N.  J. 
Gormley,  Smith  &  Peifer  (Inc.),  Gazette  Bldg.,  At¬ 
lantic  City,  N.  J. 

Gould.  M.  P.,  Co.,  60  West  35th  St..  N.  Y.  City. 
Goulston,  Ernest  J.,  Adv.  .Agency  (Inc.),  18  Tre- 
mont  St.,  Boston,  Mass. 

Gray,  F.  A.,  Adv.  (To.  (Inc.),  14th  and  Oak  Sts.,  Kan¬ 
sas  City,  Mo. 

Green,  Fulton,  Cunningham  Co.  (Inc.),  Free-Press 
Bldg.,  Detroit,  Mich. 

Green-Lucas  Co.  (Inc.),  Hanover  and  Fayette  Sts., 
Baltimore,  Md. 

Greenleaf  Co.  (Inc.),  41  Mt.  Vernon  St.,  Boston, 
Mass. 

Greig  &  Ward  (Inc.),  104  South  Michigan  Blvd., 
Chicago,  Ill. 

Greve.  S.,  Agency,  Oppenheim  Bldg.,  St.  Paul.  Minn. 
Guenther,  Rudolph — Russell  Law  (Inc.),  25  Broad 
St.,  N.  Y.  City. 

Guenther-Bradford  &  Co.  (Inc.),  64  W.  Randolph 
St.,  Chicago,  Ill. 

Gundlach  .Adv.  Co.  (Inc.),  Peoples  Gas  Bldg.,  Chi¬ 
cago,  Ill. 

Hall  &  Emory  .Agency  (Inc.),  Gasco  Bldg.,  Portland, 
Ore. 

Hamilton,  J.  R..  .Adv.  .Agency  (Inc.),  326  Madison 
St..  West,  Chicago,  Ill. 

Hanff-Metzger  (Inc.),  95  Madison  .Ave.,  N.  Y.  City. 
Hanser  .Agency  (Inc.),  601  Broad  St.,  Newark,  N.  J. 
Haulenbeek,  G.  H.,  .Adv.  .Agency  (Inc  ),  2  W.  45th 
St..  N.  Y.  City. 
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Haven,  Edwin  H.,  5  Beekman  St.,  N.  Y.  City. 

Hawley  Adv.  Co.  (Inc.),  19  W.  44ih  St.,  N.  Y.  City. 

Hays  Adv.  Agency  (Inc.),  1%  Main  St.,  Burling¬ 
ton,  Vt. 

Hcegstra,  H.  Walton  (Inc.),  25  East  Jackson  Boule¬ 
vard,  Chicago,  Ill. 

Henri,  Hurst  &  McDonald,  58  E.  Washington  St., 
Chicago,  Ill. 

Hibson  &  Bro.,  116  Nassau  St.,  N.  Y.  City. 

Hicks  Adv.  Agency  (Inc.),  217  Broadway,  N.  Y. 
City. 

Hill,  Albert  P.,  Co.  (Inc.),  233  Oliver  Bldg.,  Pitts¬ 
burgh,  Pa. 

Hill,  W.  S.  Co.  (Inc.),  Vandergrift  Bldg.,  Pitts¬ 
burgh,  Pa. 

Holmes,  Frances,  Adv.  Agency,  Van  Nuys  Bldg., 
Los  Angeles,  Cal. 

Honig-Cooper  Co.  (Inc.),  74  New  Montgomery  St., 
San  Francisco,  (Tal. 

Hoopcs,  Edgar  M.,  Adv.  Agency  (Inc.),  Equitable 
Bldg.,  Wilmington,  Del. 

Hoops  Adv.  Co.  (Inc.),  Tribune  Bldg.,  Chicago,  Ill. 

Howard,  E.  T,  Co.  (Inc.),  117  W.  46th  St.,  N.  Y. 
City. 

Howe,  Murray  &  Co.  (Inc.),  30  E.  42nd  St.,  N.  Y. 
City. 

Howland,  H.  S.,  Adv.  Agency  (Inc.),  20  Broad  St., 
N.  Y.  City. 

Hoyt’s  Service  (Inc.),  116  W.  32nd  St.,  N.  Y.  City; 
14  Kilby  St.,  Boston,  Mass. 

Hull,  W.  H.  H.,  &  Co.  (Inc.),  Tribune  Bldg.,  N.  Y. 
City. 

Humphrey,  H.  B.,  Co.  (Inc.),  581  Boylston  St, 
Boston,  Mass. 

Husband  &  Thomas  Co.  (Inc.),  58  East  Washington 
St,  Chicago,  Ill. 

Ireland  Adv.  Agency,  (Inc.),  136  S.  Fourth  St, 
Philadelphia,  Pa. 

Ironmonger,  C.,  Adv.  Agency,  95  Madison  Ave.,  N. 
Y.  City. 

Izzard  Co.  (Inc.),  Times  Bldg.,  Seattle,  Wash. 

Jacobs,  Dillard,  Agency,  Candler  Bldg.,  Atlanta,  Ga. 

Joerns,  Arnold,  Co.  One.),  14  E.  Jackson  Blvd., 
Chicago,  Ill. 

Johnson-Dallis  C^.  (Inc.),  Greenfield  Bldg.,  Atlanta, 
Ga. 

Johnson,  Read  &  Co.  (Inc.),  202  South  State  St, 
Chicago,  Ill. 

Johnston-Ayres  Co.  (Inc.),  525  Market  St.,  San 
Francisco,  Cal. 

Jones-Morton  (Inc.),  348  Main  St.,  Johnstown,  Pa. 

Jones,  Wylie  B.,  Adv.  Agency  (Inc.),  Binghamton, 
N.  Y. 

Joseph,  Jesse  M.,  Adv.  Agency,  Union  Central  Bldg., 
Cincinnati,  Ohio. 

Kahn,  Siegmund,  1328  Broadway,  N.  Y.  City. 

Kastor,  H.  W.,  &  Sons,  .^dv.  Co.  (Inc.),  Lytton 
Bldg.,  Chicago,  Ill. ;  Mercantile  National  Bank 
Bldg.,  St  Louis,  Mo. 

Kay,  J.  Roland,  Co.  (Inc.),  Ill  W.  Washington  St, 
(Chicago,  Ill. 

Keane.  N.  W.,  95  Nassau  St..  N.  Y.  City. 

Kelley,  Martin  V.,  Co.  (Inc.),  Second  National  Bank 
Bldg.,  Toledo,  Ohio. ;  171  Madison  Ave.,  N.  Y. 
City. 

Kiernan,  Frank,  &  Co.,  135  Broadway,  N.  Y.  City. 

Kirtland-Engel  Co.  (Inc.),  14  E.  Jackson  Blvd.,  ^i- 
cago.  IlL 

Klau-Van  Pietersom-Dunlap  (Inc.),  131  Second  St., 
Milwaukee,  Wis. 

Kobbe,  Philip  Co.  (Inc.),  208  Fifth  Ave.,  N.  Y.  City. 

Koch.  Otto  J.,  Adv.  Agency  (Inc.),  University  Bldg., 
Milwaukee,  Wis. 

Kollock,  Edward  D.,  201  Devonshire  St.,  Boston, 
Mass 

Lake  &  Dunham  Adv.  Agency  (Inc.),  Exchange 
Bldg.,  Memphis,  Tenn. 

Lamport-MacDonald  Co.  (Inc.),  J.  M.  S.  Bldg., 
South  Bend,  Ind. 

Lawyers’  Adv.  Co.  (Inc..,  140  Nassau  St,  N.  Y.  City. 

Leddy,  John  M.,  41  Park  Row,  N.  Y.  City. 

Lesan,  H.  E  ,  Adv.  Agency  (Inc.),  440  Fourth  Ave., 
N.  Y.  City;  Old  Colony  Bldg.,  Chicago,  Ill. 

Lc  Vene.  Nate.  26  O’Farrell  St.,  San  Francisco,  Cal. 

Levey,  H.  H.,  1328  Broadway,  N.  Y.  City. 

Levin,  Chas.  D.  (Inc.),  1269  Broadway,  N.  Y.  City. 

Lewis  Agency  (Inc.),  Evening  Star  Bldg*,  Washing¬ 
ton,  D.  C. 

Lewis  &  Coffee  Adv.  Agency,  Third  National  Bank 
Bldg.,  Atlanta,  Ga. 

Logan,- Thomas  F.  (Inc.),  680  Fifth  Ave.,  N.  Y.  Qty, 
and  Hibbs  Bldg.,  Washington,  D.  C. 

Lord  &  Thomas  (Inc.),  Mailers  Bldg.,  (Thicago,  IlL; 
Times  Bldg.,  N.  Y.  City. 


Lyddon  &  Hanford  Co.  (Inc.),  Cutler  Bldg.,  Roches¬ 
ter,  N.  Y. ;  200  Fifth  Ave.,  N.  Y.  City. 

McAllister-Malcolm  Co.,  McIntyre  Bldg.,  Salt  Lake 
City,  Utah. 

McCann,  H.  K.,  Co.  (Inc.),  61  Broadway,  N.  Y, 
City;  461  Market  St.,  San  Francisco,  Cal. 

McConnell  &  Fergusson,  London,  Can. 

McFarland  Publicity  Service  (Inc.),  Harrisburg,  Pa. 

McGuckin,  Eugene,  Co.,  1211  Chestnut  St.,  Phila¬ 
delphia,  Pa. 

Mejunkin  Adv.  Co.  (Inc.),  5  So.  Wabash  Ave.,  Chi¬ 
cago,  Ill. 

McKee,  Homer,  Co.  (Inc.),  Kahn  Bldg.,  Indianapolis, 
Ind. 

McKim,  A.,  Ltd.,  Lake  of  the  Woods  Bldg.,  Montreal, 
Can. 

McKinney  Co.  (Inc.),  58  E.  Washington  St.,  Chi¬ 
cago,  Ill. 

McLain-Hadden-Simpers  Co.  (Inc.),  210  W.  Wash¬ 
ington  Sq.,  Philadelphia,  Pa.;  331  Madison  Ave., 
N.  Y.  City. 

McMullen,  Robert  M.,  Co.  (Inc.),  334  Fifth  Ave., 
N.  Y.  City. 

Machen  &  Dowd  Co.  (Inc.),  Produce  Exchange 
Bldg.,  Toledo,  Ohio. 

Maclay  &  Mullally  (Inc.),  198  Broadway,  N.  Y.  City. 

MacManus,  Theodore  F.  (Inc.),  44  Hancock  Ave., 
E)ast,  Detroit,  Mich. 

MacMartin  Adv.  Agency  (Inc.),  Security  Bldg., 
Minneapolis,  Minn. 

Macpherson-McCurdy,  Ltd.,  Bell  Block,  Winnipeg, 
Can. 

Mallory,  Mitchll  &  Faust  (Inc.),  Security  Bldg., 
Chicago,  Ill. 

Mantemach  Co.  (Inc.),  74  Union  Place,  Hartford, 
Conn. 

Mason,  C.  Henry,  136  East  Ave.,  Rochester,  N.  Y. 

Massengale  Adv.  Agency  (Inc.),  Candler  Bldg.,  At¬ 
lanta,  (ja. 

Mathews,  R.  A.,  Adv.  Corporation,  140  S.  Dearborn 
St.,  Chicago,  Ill. 

Matos  Adv.  Co.  (Inc.),  Bulletin  Bldg.,  Philadelphia, 
Pa. 

Matteson,  Fogarty,  Jordan  Co.  (Inc.),  140  North 
Dearborn  St.,  Chicago,  Ill. 

Mears  Adv.  (Inc.),  461  Eighth  Ave.,  N.  Y.  City. 

Mertz,  Lewis  H.,  (Dntario,  Cal. 

Metropolitan  Adv.  Co.  (Inc.),  6  Wall  St.,  N.  Y.  City. 

Meuscr,  Bernhard,  Adv.  Agency,  140  S.  Dearborn 
St.,  Chicago,  Ill. 

Michaels,  Harry  C.,  113  Lexington  Ave.,  N.  Y.  City. 

Mitchell  Adv.  Agency  (Inc.),  Abbay  Bldg.,  8th  St. 
and  Mary  Place,  Minneapolis,  Minn. 

Mix,  J.  Rowland,  381  Fourth  Ave.,  N.  Y.  City. 

Moon.  Byron  G.,  Co.  (Inc.),  Proctor  Bldg.,  Troy, 
N.  Y. 

Morgan.  John  J.,  Adv.  Agency  (Inc.),  220  Devon¬ 
shire  St.,  Boston,  Mass. 

Morgan,  Tuttle  &  Jennings,  44  E.  23rd  St.,  N.  Y. 
City. 

Morris.  Herbert  M.,  .\dv.  Agency  (Inc.),  400  Chest¬ 
nut  St.,  Philadelphia,  Pa. 

Morse  International  Agency  (Inc.),  449  Fourth  Ave., 
N.  Y.  City. 

Moser  &  Cotins,  Paul  Bldg.,  Utica,  N.  Y. 

Moses  Adv  Service,  Munsey  Bldg.,  Baltimore,  Md. 

Moss-Chase  Co.  (Inc.),  170  Franklin  St.,  Buffalo, 
N.  Y. 

Muller,  J.  P.,  &  Co.  (Inc.),  220  West  42nd  St.,  N.  Y. 
City. 

Mumm-Romer  Co.  (Inc.),  568  E.  Broad  St.,  Colum¬ 
bus,  Ohio. 

Murray  Hill  Adv.  Agency,  200  E.  23d  St.,  N.  Y.  City. 

Murray,  Tohn  F.,  Adv.  Agency  (Inc.),  17  Battery 
Place.  N.  Y.  City. 

Newell-Emmett  Co.  (Inc.),  120  W.  32d  St.,  N.  Y. 
City. 

Nichols,  Charles  F.  W.,  Co.  (Inc.),  20  E.  Jackson 
Boulevard,  Chicago,  Ill. 

Norris-Patterson,  Ltd.,  10  East  Adelaide  St.,  To¬ 
ronto,  Can. 

Northwestern  Adv.  Agency,  Essex  Bldg.,  St.  Paul, 
Minn. 

O’Keefe,  P.  F.,  Adv.  Agency,  45  Bromfield  St.,  Bos¬ 
ton,  Mass. 

O’Malley  Adv.  &  Selling  Co.,  Boston  Globe  Bldg., 
Boston,  Mass. 

Ostenrieder  Adv.  Corporation,  25  East  Jackson 
Boulevard,  Chicago,  Ill. 

Page,  C.  W.,  Co.,  (Thamber  of  Commerce  Bldg.,  Rich¬ 
mond,  Va. 

Patterson.  Andress,  Co.  (Inc.),  1  Madison  Ave.,  N. 
Y.  Citv. 


Payne,  Hancock,  Adv.  Agency,  Drexel  Bldir  Pu;l 
delphia.  Pa.  ^ 

PearsalL  W.  Montague,  41  Park  Row,  N.  Y.  Qty 
Pelletier,  E.  Le  Roy,  Fine  Arts  Bldg.,  Detroit,  MiA 
Philadelphia  News  Bureau,  Independence  Souar. 

East,  Philadelphia,  Pa.  ^ 

Picard  &  Co.  (Inc.),  50  East  42nd  St.,  N.  Y,  City 
Pierre,  George  H.,  Du  Pont  Bldg.,  Wilmington  IM 
Plattner,  M.,  95  Nassau  St.,  N.  Y.  City. 

Porter,  Harry,  Co.  (Inc.),  15  W.  44th  St.,  N.  Y.  Qh 
Potts-Turnbull  Adv.  Co.  (Inc.),  Graphic  Arts  Bldi 

Kansas  City,  Mo.  ^ 

Power,  Alexander  &  Jenkins  Co.  (Inc.),  Madi' 
Bldg.,  Detroit,  Mich. 

Power,  Edward  M.,  Co.  (Inc.),  Oliver  Bldg.,  Pit*,, 
burgh.  Pa. 

Powers,  John  O.,  Co.  (Inc.),  461  Fourth  Ave.  N  Y 
City. 

Powers-House  Co.  (Inc.),  Illuminating  Bldg.  Qp.. 
land,  Ohio.  ’  ' 


I 
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Powning,  Geo.  G.  (Inc.),  600  State  St.,  New  Haveil 
Conn. 


Presbrey,  Frank,  Co.  (Inc.),  456  Fourth  Ave.,  N.f 
City. 

Proctor  &  Collier  Co.  (Inc.),  Commercial  Tribts 
Bldg.,  Cincinnati,  O. 

Randall,  Fred  M.,  Co.  (Inc.),  Book  Bldg.,  Detni 
Mich. 


Rankin,  Wm.  H.,  Co.  (Inc.),  104  S.  Michigan  An. 

Chicago,  III. ;  50  Madison  Ave.,  N.  Y.  City. 
Read-Miller  Co.  (Inc.),  120)4  South  Broadway,  Lc: 
Angeles,  Cal. 

Reardon  Adv.  Co.  (Inc.),  Quincy  Bldg.,  Denver,  Col 
Redfield  Adv.  Agency  (Inc.),  34  West  33rd  St,  K 
Y.  City. 

Remington,  E.  P.,  Agency,  1280  Main  St.,  Buffalo 
N.  Y. 

Richards,  Joseph,  Co.  (Inc.),  9  East  40th  St.,  N.I, 
City. 

Ring.  John,  Jr.,  Adv.  Co.  (Inc.),  Victoria  Bldg..  St 
Louis,  Mo. 

Ritter,  Philip,  Co.  (Inc.),  63  Park  Row,  N.  Y.  C% 
Roberts  &  MacAvinche,  30  No.  Dearborn  St., 
cago,  Ill. 


Rogers-Raker  Co.  (Inc.),  Guardian  Bldg.,  Clevelanll 
Ohio.  I 


Rogers  &  Smith,  Adv.  Agency  (Inc.),  64  East  Va 
Buren  St.,  Chicago,  Ill. 

Rose,  Irwin  Jordan,  1 16  W.  32d  St.,  N.  Y.  City. 

Ross,  F.  J.,  Co.  (Inc.),  119  W.  40th  St.,  N.  Y.  City. 

Rowland  .Adv.  Agency  (Inc.),  480  Lexington  .Avt, 
N.  Y.  City. 

Rowlatt,  F.,  Albany,  26-28  Adelaide  St.,  West,  To¬ 
ronto,  Can. 

Ruland,  O.  W.,  Co.,  70  Fifth  Ave.,  N.  Y.  City. 

Ruthrauff  &  Ryan  (Inc.),  404  Fourth  Ave.,  N.  Y. 
City. 

St.  Clair,  Wm.,  G.,  Co.,  Witherspoon  Bldg.,  Phib- 
delphia.  Pa. 

Sandlass,  L.  A.,  7  Clay  St.,  Baltimore,  Md. 

Savage,  Geo.  M.,  .Adv.  Agency,  82  Griswold  St, 
Detroit,  Mich. 

Scheck  Adv.  Agency,  9  Clinton  St.,  Newark,  N.  J. 

Schermerhorn  Adv.  Co.,  Gunter  Bldg.,  San  .Antonift, 
Texas. 

Scovil,  Medley  (Inc.),  25  Pine  St.,  N.  Y.  City. 

Schiele  .Adv.  Co.  (Inc.),  Central  National  Bank 
Bldg.,  St.  Louis,  Mo. 

Seaman,  Frank  (Inc.),  470  Fourth  Ave.,  N.  Y.  Qty. 

Seeds,  Russel  M.,  Co.  (Inc.),  330  University  Squait- 
Indianapolis,  Ind. 

Seelye  &  Brown  (Inc.),  110  West  Fort  St.,  Detroit 
Mich. 

Sehl  Adv.  Agency,  139  No.  Clark  St.,  Chicago,  Ill. 

Shaffer,  J.  -Albert,  Star  Bldg.,  Washington,  D.  C 

Sharpe,  W.  W.,  &  Co.  (Inc.),  206  Broadway,  N.  Y 
City. 

Shaughnessy,  Wm.  -A.,  &  Co.,  35  West  39th  St.,  N.  Y 
City. 

Sheridan,  Shawhan  &  Sheridan  (Inc.),  30  E.  34th  St, 
N.  Y.  City. 

Sherman  &  Bryan  (Inc.),  120  W.  32nd  St.,  N.  Y.  City. 

Sherwood,  B.  R.,  367  Fulton  St.,  Brooklyn,  N.  Y. 

Shumway,  Franklin  P.,  Co.  (Inc.),  453  Washingt* 
St.,  Boston,  Mass. 

Sidener-Van  Riper  .Adv.  Co.  (Inc.),  Merchants  Bank 
Bldg.,  Indianapolis,  Ind. 

Simp.son  Adv.,  Service  Co.  (Inc.),  Syndicate  Trust 
Bldg.,  St.  I^uis,  Mo. 

Smith,  C.  Breuer,  Adv.  .Agency,  161  Devonshire  St, 
Boston,  Mass. 

Snitzler-Warner  Co.  (Inc.),  58  E.  Washington  Su 
Chicago,  Ill. 

(Continued  on  Page  28) 
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THE  WILL  TO  SERVE  IN  THE 
CAUSE  OF  GOOD  TYPOGRAPHY 


STAND  BEHIND  MACHINES 
im  EQUIPMENTS  AIMING  TO 

I  *  I  MAKE  THEM  INCREASINGLY 
PROFITABLE  FOR  THOSE  WHO 
HAVE  PURCHASED  THEM,  IS  NOT  ALONE 
a  matter  of  business  and  honor — it  is  a  matter  of 
intention,  of  pride  and  satisfaction.  As  we  aim 
to  meet  all  demands  for  extension  of  service,  so  we 
desire  to  increase  continually  that  spirit  in  all  our 
organization  which  keeps  to  the  front  the  Will  to 
Serve  the  printing  industry.  •  Recognizing  that 
every  helpful  effort  is  for  the  good  of  all,  we  are 
interested  in  every  effort  for  the  advancement  of 
printing  as  a  profession 


Mergenthaler  Linotype  Company 

U^ew  York,  U.  S.  c//. 

San  f-RANCisco  Chicago  New  Orleans 

Canadian  l  inotype  l  imited,  Toronto 
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59  NEWSPAPERS  INCREASE  ADVERTISING  RATES 


For  the  week  ending  March  27,  Barbour's  Advertising  Rate  Sheets,  Inc., 
issued  new  .sheets  covering  rate  increases  and  other  information  of  83  daily  news¬ 
papers.  Of  this,  59  were  changes  in  the  general  advertising  rates  and  24  were 
changes  in  other  than  the  general  rates. 

On  the  changes  in  the  general  rates  of  the  59  papers. 

The  new  minimum  agate  line  rate  is  $2.93 
old  “  “  “  “  was  $2.39 

Net  increase  amounts  to  .54  per  agate  line  or 
22.59^/0  of  the  previous  minimum  rate.  These  changes  affect  a  net  paid  weekly 
circulation  of  1,227,774.  This  is  the  second  change  since  October  1  of  24  of  these 
papers. 

The  Sioux  City  (la.)  Journal  changed  its  card,  originally  effective  May  1, 
1920,  quoting  rate  of  9  cents  per  line,  to  be  effective  March  IS,  1^0,  and  has  also 
issued  a  new  card,  effective  September  1,  1920,  quoting  a  rate  of  10  cents  per  line. 

The  Allentown  (Pa.)  Herald  will  be  merged  with  the  Call  about  April  1, 
the  papers  will  continue  as  the  Call  (published  mornings)  and  space  will  be  sold 
only  in  combination  with  the  Item  (published  evenings).  The  San  Bernardino 
(Cal.)  Index  has  added  a  Saturday  evening  edition,  and  the  paper  is  now  pub¬ 
lished  weekday  evenings  and  Sunday  mornings.  The  Evansville  (Ind.)  Journal- 
News  has  changed  ownership  and  in  the  future  will  be  published  as  the  Journal. 
The  Newport  News  (Va.)  Record,  published  weekday  evenings  and  Sunday  morn¬ 
ing.  is  a  new  addition  to  the  daily  field. 

The  tabulated  statement  of  the  week’s  changes  follows : 


Net  Paid 

New  Kate 

Minimum 

ra.ast  Rate 

Last  Min. 

Increase 

City  a'nd  Paper  Circulation 

Effective 

-Ag.  Li.  R. 

Effective 

Ag.  Li.  R. 

Per  Line 

California  — 

El  Centro  Imperial  V'alley 

Press  . 

1,950 

3/1/20 

.025* 

9/1/17 

.015* 

.01 

I.os  Angeles  Herald . 

123,305 

4/1/20 

.24 

1/1/20 

.19 

.05 

Pomona  Bulletin  . 

3/20/20 

.0128572 

5/1/16 

.0089286 

.0039286 

Santa  Monica  Outlook . 

l.ibO 

3/1/20 

.0142858 

6/1/19 

.01 

.0042858 

Stockton  Independent  . 

4.789 

3/1/20 

.025* 

2/8/18 

.0214286* 

.0035715 

Vallejo  Chronicle  . 

2,170 

10/1/19 

.0142858 

1/15/19 

.0107143 

.0035715 

Colorado — 

Greelev  Tribune-Republican.. 

3,720 

3/1/20 

.0178572* 

9/1/18 

.0142858* 

.0035715 

Connecticut — 

Winsted  Citizen  .  . . 

2,321 

3/23/20 

.0085715 

11/1/17 

.0071429 

.0014286 

Florida — 

Cifinesvine  News . 

2/17/20 

.0107143 

10/1/19 

.0071429 

.0035715 

Miami  Herald  . 

5,239 

4/1/20 

.04* 

4/1/19 

.03* 

.01 

Sunday  Edition  . 

6,056 

4/1/20 

.05* 

4/1/19 

.035* 

.015 

Illinois — 

Danville  Commercial-News... 

15.387 

4/1/20 

.04 

7/1/19 

.035 

.005 

East  St.  Louis  Journal . 

8,403 

3/1/20 

.04 

9/1/19 

.03 

.01 

Indiana — 

Auburn  Star  . 

1,700 

1/1/20 

.0107143* 

4/10/18 

.0085715* 

.0021429 

Muncie  Press  . (est) 

9.635 

4/1/20 

.04* 

10/1/19 

.03* 

.01 

Portland  Sun  . 

1,807 

3/22/20 

.0107143* 

1/1/17 

.01)89286* 

.0017857 

Sioux  Citv  Tournal . 

52.636 

9/1/20 

.10* 

5/1/20 

.09* 

.01 

Sunday  Edition  . 

26,870 

9/1/20 

.10* 

5/1/20 

.09* 

.01 

Kentucky  — 

Hopkinsville  Kentucky  New 

Era  . 

3.200 

3/1/20 

.0178572* 

11/1/19 

.0142858* 

.0035715 

Maine — 

Portland  Eastern  .Argus . 

5,771 

12/1/19 

.025 

6/1/16 

.02* 

.005 

Michigan — 

Monroe  News  . 

3,171 

3/1/20 

.02 

I/I/18 

.015 

.005 

Pontiac  Daily  Press . 

12.039 

4/15/20 

.035* 

4/1/20 

.03* 

.005 

Sturgis  Journal  . 

2,550 

4/1/20 

.015 

9/1/19 

.0125 

.0025 

Minnesota  — 

Minneapolis  Tournal  . 

93.839 

5/1/20 

.18* 

2/1/20 

.16 

.02 

Sunday  Edition  . 

86,992 

5/1/20 

.18* 

2/1/20 

.16 

02 

Missouri-- 

Fulton  Sun  . 

1,030 

3/20/20 

.0085715* 

10/7/19 

.0071429* 

.0014286 

St.  Tosepli  News-Press . 

37,135 

3/25/20 

.09* 

10/25/19 

.08* 

.01 

Trenton  Republican  &  Tribune 

1.524 

10/1/19 

.0142858* 

6/1/19 

.0107143* 

.0035715 

Nebraska — 

York  News-Times  . 

2,725 

3/1/20 

.02* 

11/4/19 

.0178572* 

.0021429 

New  Jersey — 

r amden  Courier  . 

11,953 

4/1/20 

.035 

11/1/19 

.03 

.005 

Hoboken  Hudson  Observer.. 

42,799 

4/1/20 

.10 

1/1/20 

.09 

.01 

Jersey  City  Jersey  Journal.. 

36,226 

4/1/20 

.10* 

1/1/20 

.09* 

.01 

Newark  News  . 

93,519 

4/1/20 

.18 

3/1/20 

.15 

.03 

Vineland  Journal  . 

New  York — 

2,284 

3/1/20 

.0142858 

4/1/18 

.0107143 

.0035715 

Pdnghamton  Sun  . (.AC) 

10,737 

4/1/20 

.05* 

10/1/19 

.035 

.015 

Lackawanna  Tournal  ...(est) 

1,000 

4/1/20 

.025* 

9/15/17 

.0214286* 

.0035715 

Watertown  Standard  . 

9,907 

4/1/20 

.035 

12/1/19 

.03 

.005 

Ohio— 

Bellefontaine  Examiner . 

3.389 

3/15/20 

.0142858 

1/1/20 

.0107143 

.0035715 

Coshocton  Tribune  &  Times 

5,749 

7/1/20 

.025* 

1/1/20 

.02* 

.005 

Fremont  News  . 

3,545 

7/1/20 

.015* 

7/1/19 

.0107143' 

.0042858 

1.900 

3/19/20 

.0107143* 

9/17/19 

.0071429* 

.0035715 

Wanakoneta  News  . 

2,605 

4/1/20 

.0142858 

10/10/18 

.0121429 

.0021429 

Oklahoma  — 

Bartles^'iHe  Enterprise  . 

4,250 

4/1/20 

.03* 

1/1/20 

.0228572 

.0071429 

Idabel  News  . 

1/1/20 

.0107143 

1/1/20 

.0071429 

.0035715 

Pawhuska  ('ai)ital  . (est) 

2.500 

4/1/20 

.025* 

1/1/19 

.0178572* 

.0071429 

Oregof — 

Baker  Democrat  - . 

1,460 

3/23/20 

.0178572* 

7/1/19 

.0142858* 

.0035715 

Oregon  City  Enterprise . 

1,220 

3/1/20 

.0178572* 

4/1/17 

.0107143 

.0071429 

Pennsylvania — 

Chambershurg  Public  Opinion 

(est) 

5,153 

3/1/20 

.02* 

8/1/19 

.015* 

.005 

Indiana  Gazette  . (est) 

2,450 

4/1/20 

0157143* 

7/1/19 

.0128572* 

.0028572 

Mahanov  Citv  Record-Amer- 

4/1/20 

.025* 

9/1/19 

.0178572 

.0071429 

Philadelohia  Bulletin  . 

446,311 

3/18/20 

.55* 

5/7/19 

.45* 

.10 

Wilkes-Barre  Record  . 

16,326 

4/1/20 

.05* 

1/1/20 

.04* 

.01 

Williamsport  Sun  . 

15,763 

4/1/20 

.05 

11/1/19 

.04 

.01 

South  ('arolina — 

Charleston  News  &  Courier. 

10,197 

4/1/20 

.04* 

3/1/14 

.03 

.01 

Oreenwood  Index-Journal _ 

4,785 

3/15/20 

.025* 

2/15/19 

.02* 

.005 

So*’»h  Dakota — 

Mitchell  Republican  . 

5,183 

7/1/20 

.03* 

I/I/20 

.025 

.005 

Texas— 

1,2.50 

3/1/20 

.0128572 

6/1/19 

.0102858 

.0025714 

Orange  l  eader  . (est) 

1.300 

3/1/20 

.07* 

1/7/20 

.0178572 

.0021429 

Wichita  Falls  Wichita  Times. 

7,419 

5/1/20 

.05* 

10/1/19 

.035* 

.015 

Richmond  Virginian  . 

14.021 

3/15/20 

.05* 

8/1/17 

.035 

.015 

Vancouver  Columbian  . 

1,733 

1/1/20 

.0178572* 

9/21/17 

.0142858* 

.0035715 

Wisconsin — 

Milwaukee  Wisconsin-News.. 

59,711 

4/1/20 

.18* 

2/1/20 

.15* 

.03 

1,227,774 

$2.9321440 

$2.3885013 

.5436444 

Oklahoma's 
Gain  in 
National  Bank 
Resources 

FIRST— 6,537% 


With  an  increase  of  6,537 
per  cent,  Oklahoma  led 
every  state  in  the  nation  in 
increased  national  bank  re¬ 
sources  for  the  period  1899 
to  1919  reports  the  comp¬ 
troller  of  the  currency.  The 
actual  increase  was  $357,- 
782,000. 

Only  twelve  other  states 
passed  the  1.000  percent 
mark.  Reports  gathered  from 
300  banks  in  100  Oklahoma 
towns,  show  that  bank  de¬ 
posits  increased  during  the 
year  seventy-five  percent. 

Bankers  ascribe  the  increase 
to  four  factors: 

Increased  farm  produc¬ 
tion. 

Increased  population. 

Increased  mining  and  oil 
operations. 

Increased  profits  of  mer¬ 
chants  and  high  wages 
paid  for  labor. 

The  greater  part  of  the 
added  amount  on  deposit 
can  be  traced  directly  to  the 
farmer,  these  banks  report. 

Surely  these  factors  denote  a 
healthy  marketing  condition 


favorable  to  the  manufafr 
turer. 

Salesmen  representing  new 
paper-advertised  meirchaB* 
dise  being  introduced  into 
Oklahoma  and  the  South¬ 
west  for  the  first  time  are 
doubling  sales  quotas. 
these  sales  quotas  are  gen¬ 
eral,  based  on  the  maximum 
expectations  of  the  maun- 
facturer. 

Distribution  can  be  obtained, 
easily,  before  a  line  of  ad¬ 
vertising  runs,  through  the 
Dealer  Introduction  and  Ser¬ 
vice  Work  of  Oklahoma's 
two  great  newspapers — The 
Oklahoman  and  Times. 

The  maximum  Dealer  Influ¬ 
ence  and  Consumer  Demand^ 
may  be  obtained  at  one  costj 
by  using  this  combination, 
which  reaches  one  in  everf| 
five  homes  in  the  entire! 
state  of  Oklahoma. 
Preliminary  surveys  and  in-ij 
telligent  information  regard-|J 
ing  the  market  for  your- 
product  will  be  furnished  on 

y 

request.  ^ 


MERCHANDISING  DEPARTMENT 

The  DAILY  OKLAHOMAN' 
and  TIMES 

Morning,  Evening  and  Sidnday.  Net  paid  daily  88,553,  A.  B.  C. 

NATIONAL  REPRESENTATIVES: 

E.  Katz  Special  Advertising  Agency 


New  York  Chicago  Kansas  City 


Atlanta  San  FraneiKO 


AC — .Adjustable  contract;  ‘—flat  rate;  (est) — circulation  estimated. 
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WAR  DEPARTMENT  NEWS  BUREAU  CHIEF 
FILES_  A  DEMURRER 

Harm  May  Come  from  Political  and  Wall  Street  Handouts,  He 
Admits,  but  Never  from  Those  of  Uncle  Sam, 
the  Tired  Reporter’s  Friend 

By  CARL  H.  BUTMAN 

Director  War  Department  News  Bureau. 

EDITORIAL  NOTE. — An  Editorial  statement  of  the  position  of  Editor  & 
Publisher  on  the  “handout/’  the  ready  made  interznezv  and  the  departmentalized 
news  bureaus  of  the  Government  under  the  heading,  “The  Government  Press 
Agent/’  which  embraces  a  reply  to  Mr.  Butman,  will  be  found  on  page  32  of  this 


The  attitude  of  Editor  &  Publisher 
toward  publicity  in  general  and  the 
’“handout”  in  particular,  which  has 
been  set  forth  in  at  least  two  articles  in 
recent  issues,  is  questioned  by  a  number 
of  Washington  newspaper  men  who 
maintain  that  the  “handout”  or  release 
which  contains  purely  news  is  of  benefit 
to  them  and  enables  them  to  cover  the 
national  capital,  whereas  the  lack  of  such 
“handouts”  would  prevent  their  secur¬ 
ing  all  the  news  or  require  additional 
personnel  at  their  bureaus. 

The  case  of  the  newspaper  or  chain 
of  newspapers  represented  by  one  in¬ 
dividual  in  Washington  is  particularly 
interesting.  The  correspondent  spends 
most  of  his  time  in  one  or  the  other 
press  galleries  and  is  not  able  to  make  a 
complete  tour  of  all  the  government  de¬ 
partments  every  day.  Even  if  he  could 
do  this,  it  would  be  impossible  for  him 
to  interview  the  heads  of  all  bureaus 
having  news  of  interest  to  the  readers  of 
his  paper  or  papers.  He  could  not,  for 
example,  be  listening  to  a  debate  in  the 
House  and  writing  a  story  for  a  New 
York  paper  and  at  the  same  time  have  a 
conference  with  the  Secretary  of  Labor 
or  a  personal  interview  with  the  Secre¬ 
tary  of  Agriculture,  the  Secretary  of 
War  and  the  Secretary  of  the  Navy. 
Neither  could  he  keep  track  of  the  sales 
of  government  property,  the  return  of 
soldier  dead,  current  casualties,  the  as¬ 
signment  of  the  officers  of  the  Army 
and  Navy  nor  the  movement  of  Army 
transports,  run  down  several  rumors  and 
get  the  answers  to  a  dozen  special 
queries. 

Prayed  to  Save  Job 

Granting  this  for  the  moment,  it 
should  appear  to  one  familiar  with  the 
many  sources  of  news  in  Washington 
that  an  individual  operating  alone  would 
be  grateful  for  brief  statements  of  facts 
in  the  form  of  the  much  maligned  “hand¬ 
out,”  if  he  could  secure  them  at  the  end 
of  each  day  and  run  through  them  for 
any  news  of  national  interest  or  local 
import  to  his  community.  The  fact  that 
he  does  appreciate  this  assistance  and 
that  even  bureaus  with  several  men  cov¬ 
ering  the  various  departments  appreciate 
this  is  proven,  in  the  case  of  the  War 
Department  News  Bureau  at  least,  by 
the  fact  that  when  the  House  Appropria¬ 
tions  Committee  recently  deleted  the 
salary  of  the  director  from  the  estimate 
of  expenditures  for  the  War  Depart¬ 
ment  for  the  new  fiscal  year,  over  100 
representatives  of  newspapers,  magazines 
and  news  services  offered  their  protest 
in  the  form  of  a  memorandum  to  the 
chairmen  of  the  House  and  Senate  Ap¬ 
propriation  Committees.  They  claimed 
that  the  acting  chairman  of  the  House 
Appropriation  Committee  was  misin¬ 
formed  as  to  the  actual  status  of  the 
War  Department  News  Bureau. 

Despite  the  fact  that  the  present  direc¬ 
tor  had  testified  to  the  extent  of  some 
five  pages  as  to  the  history,  scope  and 
operation  of  this  News  Bureau,  it  was 
termed  a  censorship  bureau  and  the  sal¬ 
ary  of  the  director  was  removed  from 


the  present  bill  because,  as  the  chair¬ 
man  put  it,  censorship  was  no  longer 
necessary,  as  the  war  was  over  to  all 
intents  and  purposes.  In  their  protest 
the  representatives  of  the  press  stated 
that,  contrary  to  being  a  censorship 
bureau,  the  War  Department  News  Bu¬ 
reau  issued  only  information  of  interest 
to  the  public  in  brief  and  definite  form, 
assuring  the  press  of  all  available  in¬ 
formation,  and  that  this  information, 
covering  all  the  War  Department 
branches,  was  mimeographed  and  made 
available  in  a  room  in  the  State,  War 
and  Navy  Building,  where  they  them¬ 
selves  or  their  representatives  could  se¬ 
cure  copies  for  their  information. 

In  addition  to  what  the  press  itself 
thinks  of  the  services  rendered  by  the 
News  Bureau,  it  may  be  said  in  its  de¬ 
fense  that  it  is  in  no  way  a  propaganda 


RICHARD  R.  MAMLOK 

I  first  met  “Dick” 
Mamlok  at  a  golf 
tournament,  and  of 
course,  he  beat  me.  I 
got  even  with  him  by 
employing  him.  That 
was  over  twelve  years 
ago,  when  he  was  with 
“Vogue."  Now  I 
would  not  trade  him  for 
the  best  golf  player 
alive. 


or  publicity  bureau  in  the  usual  sense, 
but  a  bureau  of  public,  technical  and 
military  information  concerning  the 
Army  and  the  War  Department.  Devel¬ 
oped  during  the  war,  the  News  Bureau 
was  continued  by  the  Secretary  of  War 
as  part  of  his  office  in  December,  1918, 
with  a  personnel  of  some  twelve  writers 
and  clerks.  The  personnel  has  been  re¬ 
duced  to  four.  But  nearly  the  same 
scope  of  news  is  covered  by  means  of  a 
close  liaison  effected  between  the  direc¬ 
tor  and  the  heads  of  the  War  Depart¬ 
ment  branches.  Not  only  are  statements 
of  facts,  statistics,  etc.,  secured  for  the 
press,  but  individual  queries  by  phone 
and  letter  are  answered,  and  all  reports, 
documents  and  bulletins  issued  by  the 
War  Department  are  cleared  through 
this  central  office,  usually  accompanied 
by  brief  abstracts  setting  forth  the  high 
spots  in  the  document. 

“U.  S.”  an  Anti-Toxin 

It  has  been  stated  in  articles  printed 
by  Editor  &  Publisher  that  the  day  of 
the  “handout”  is  here  and  the  propa¬ 
ganda  of  the  publicity  agents  of  the  na¬ 
tion’s  capital  was  not  only  a  menace  to 
public  opinion,  but  had  the  effect  of  a 
contagious  disease  upon  the  correspon¬ 
dent  and  reporter  himself.  While  it 
might  be  true  in  the  case  of  information 
issued  by  public  or  private  corporations, 
political  and  foreign  organizations  rep¬ 
resented  in  this  country,  it  is  believed 
that  the  government  itself,  to  be  specific 
the  War  Department,  owes  to  the  public 


Toledo 

Weekly 

Blade 


The  TOLEDO  WEEK¬ 
LY  BLADE  was  founded 
in  1832.  In  1850  David 
Ross  Locke  became  its 
owner  and  editor.  From 
that  time  and  until  his 
death  in  1888,  Mr.  Locke, 
writing  under  the  nom-de- 
plume  of  Petroleum  V. 
Nasby  made  the  WEEK¬ 
LY  BLADE  famous 
throughout  the  country. 
On  his  death  he  was  suc¬ 
ceeded  by  his  son,  Robin¬ 
son  Locke,  who  has  now 
been  its  editor  for  over 
twenty  years. 

Sons  and  daughters  and 
grandsons  and  grand¬ 
daughters  of  many  of  its 
old  subscribers  continue 
to  take  the  WEEKLY 
BLADE  and  read  it  al¬ 
most  as  religiously  as 
their  Bible.  This  has  given 
it  an  importance  among 
its  subscribers  that  few 
publications  can  claim.  It 
has  been  my  privilege  and 
pleasure  to  have  repre¬ 
sented  the  TOLEDO 
WEEKLY  BLADE  for 
over  fourteen  years. 

Serial  Adv.  No,  S 


certain  facts  and  information  relatn, 
its  operation  and  maintenance,  itj  ^ 
sonnel,  its  history  and  its  future 
This  is  the  attitude  taken  by  the 
tary  of  War  who  issues  facts  and 
information  alone  concerning  the 
No  effort  is  made  to  force  Wat  f- 
partment  news  releases  on  the  papers 
the  country ;  they  are  not  mailed  to 
person  or  publication,  but  are  si], 
made  available  for  the  rcpresentati- 
of  the  press  who  take  them  from! 
News  Bureau  or  leave  them  as  ther. 
fit.  Over  100  releases,  which  avtr 
eight  or  ten  a  day,  are  taken  fromj 
News  Bureau  by  representatives  of  j 
press  for  immediate  use  or  to  file' 
reference.  Of  course  all  the  statemt 
are  not  in  a  form  acceptable  to  (n 
style  of  publication;  the  news  senjj 
may  use  a  few  lines;  the  representjj 
of  the  daily  in  a  locality  concerned  c 
particular  statement  may  evolve  a  ^ 
(Continued  on  Page  36) 


Keeping  Up  With 
The  Times 

A  FACT  A  WEEK 

Even  in  a  newspaper  of¬ 
fice  like  The  Times,  where 
the  unusual  is  the  usual,  the 
receipt  of  a  letter  from 
Persia  commending  The 
Washington  Times  editor¬ 
ials  is  a  subject  of  pleasant 
comment. 

It  seems  that  some  of  Mr. 
Brisbane’s  editorials  were 
reprinted  in  an  Arabic  Re¬ 
view  and  there  came  to  the 
attention  of  Ettessam  A1 
Molk,  who  writes  The 
Times: 

**Mr.  Brisbane  expresses  the  i 
highest  ideas  in  such  a  clear 
way,  and  deals  with  such  in* 
teresting  things  and  features 
that,  *Chacun  a  son  gout,’  as 
a  French  proverb  says,  I  do 
cotisider  him  as  the  best 
writer  of  the  present  time. 
But  for  a  person  who  is  in¬ 
tensely  interested  in  another’s 
sayings  reading  two  or  three 
articles  is  not  satisfactoir, 
so  ....  I  have  the  great 
honor  of  sending  you  this 
letter  and  asking  you  four 
things: 

**1.  To  send  me  some  new 
issues  of  your  newspaper; 

**2.  If  ^  Mr.  Brisbane  has 
written  in  private  and  inde¬ 
pendent  books,  to  give  me  the 
address  of  the  editors  who 
have  published  his  books; 

To  inform  me  about  the 
price  of  the  collection  of  the 
issues  of  *Washin^on  Times* 
of  the  past  years  if  yon  have 
them ; 

"4.  To  jfive  me  the  address 
of  Mr.  Brisbane. 

**A1]  my  salaams  to  Mr. 
Brisbane.  Yours  very  truly. 

“ETTESSAM-ALMOLK, 
**Sarcheshmea,  4  and  ^ 
“Teheran,  Persia. 

“P.  S.  We  desire  expressly 
to  get  subscribed  to  your 
Newspaper.” 

The  Washington  Time* 

WASHINGTON,  D.  C 
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7  here  is  no  substitute  for  circulation 


Wenarrh  of 


III*  BailU* 


miner 


February  in  California 

3233  Additional  Families 
In  24  W arising  Days 


TN  FEBRUARY,  for  the  fifth  month  in  succession,  The  San  Fran- 
^  cisco  Examiner  broke  its  average  daily  net  paid  circulation  record. 
The  February  average  was  137,525  net  paid,  a  gain  of  3233  over 
January.  February  Sunday  average  was  264,599  net  paid,  a  gain 
of  6845  over  January. 


This  new  record  of  the  daily,  and  the  big 
gain  in  Sunday  circulation,  were  attained 
solely  on  the  merits  of  The  Examiner  as 
a  newspaper.  No  inducements  of  any  sort 
were  offered  to  secure  subscribers. 

Here,  already,  is  a  gain  of  16%  in  daily 
circulation  over  the  average  shown  in  the 
latest  circulation  audit,  copies  of  which 
have  only  just  been  distributed.  No  other 
paper  approaches  this  remarkable  gain. 


The  growth  of  the  daily  is  at  the  rate  of 
125  new  subscribers  for  each  working  day 
in  February.  Sunday  growth  is  at  the  rate 
of  1,369  increase  for  each  issue. 

The  Examiner  sells  for  5  cents  a  copy 
daily  and  for  10  cents  on  Sundays.  In 
contrast  to  papers  selling  at  2  and  3  cents 
a  copy,  its  daily  circulation  alone  exceeds 
that  of  the  second  San  Francisco  paper  by 
fully  40,000  copies. 


Average  Net  Paid  Circulation,  February,  1920 
Daily  137,525  264,599  Sunday 


III*  •■III** 


iner 


W.  H.  WILSON 
Western  Representative 
909  Hearst  Building 
Chicago 


M.  D.  HUNTON 

Charter  Nlember  Eastern  Representative 

Audit  Bureau  of  Circulations  American  Circle  Building 

New  York 
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REUEF  PAPER  PLAN 
MEETS  APPROVAL 


(CoKtinued  front  Page  9) 

lishcrs.  I  want  them  all  to  be  self- 
respecting,  and  self-supporting.  You 
know  that  we  have,  some  of  us,  tried 
to  tell  publishers  from  time  to  time 
during  the  past  years,  that  it  was  well 
to  cut  out  all  nonsensical  supplements 
that  consume  newsprint,  and  every 
scheme  for  obtaining  circulation.  This 
includes  premiums,  rate-cutting,  offers 
of  so  many  months  for  the  price  of  a 
less  number  of  months,  etc.,  etc.  News¬ 
papers,  many  of  them  in  this  country, 
are  very  guilty  of  practices  that  tire 
unworthy  of  successful  publishers. 

“I  will  say  just  this,  that  it  seems 
to  me  that  the  Audit  Bureau  of  Circu¬ 
lation’s  annual  audit  should  be  fur¬ 
nished  by  every  publisher  when  he  ap¬ 
plies  to  the  New  York  committee  who 
.shall  distribute  this  diverted  newsprint. 
If  there  is  any  evidence  on  that  audit 
that  the  publisher  has  been  doing  things 
that  every  publisher  should  be  ashamed 
of  it  should  be  made  very  difficult  for 
him  to  receive  any  of  the  paper  that  is 
to  be  distributed  under  the  Interna¬ 
tional-Carpenter  plan.  I  believe  this  is 
the  time  when  we  can  take  a  great  step 
forward  in  impressing  upon  publishers 
that  they  must  not  follow  some  of  the 
practices  that  have  been  annoying  to 
them  and  their  neighbors  in  the  past. 

“It  is  a  time  also  to  impress  upon 
them  the  importance  of  the  Audit  Bu¬ 
reau  of  Circulations,  and  of  having  an 
audit  each  year  that  would  recommend 
their  publications  not  only  to  adver¬ 
tiser,  but  to  print  paper  mill  owners. 

“I  am  much  impressed  with  Rome  G. 
Brown’s  article  in  your  publication. 
I  think  he  hits  the  nail  on  the  head. 

“Publishers  should  not  sacrifice  their 
paper  to  publishers  who  have  been  im¬ 
provident.  Neither  should  publishers  be 
frightened  by  threats  that  legislation  is 
to  be  enacted,  if  they  do  not  do  the  thing 
that  is  proposed  concerning  print  paper.’’ 


G.  F.  Milton,  president  of  the  Chatta¬ 
nooga  News: 

“Mr.  Carpenter’s  suggestions  seem  to 
be  eminently  sensible.  Some  such  plan 
ought  to  be  adopted.  At  the  same  time 
I  think  an  investigation  ought  to  be 
made  as  to  the  profligate  waste  of  paper 
in  unnecessarily  large  Sunday  and  spec¬ 
ial  editions.’’ 

W.  T.  Anderson,  publisher  the  Ma- 
can  (Ga.)  Telegraph  and  member 
A.  N.  P.  A.  committee  on  newsprint 
conservation  and  co-operation: 

“While  we  strenuously  oppose  Gov¬ 
ernment  action  in  the  white  paper  mat¬ 
ter,  it  is  the  only  way  some  newspapers 
are  to  continue  business.  If  the  Tele¬ 
graph  were  in  this  predicament,  we 
should  be  for  Government  regulation. 
We  are  willing  to  yield  part  of  our  con¬ 
tract  to  help  any  paper  that  is  in  dis¬ 
tress,  provided  this  plan  is  generally 
acquiesced  in.  However,  the  hogs  of 
the  industry  are  not  going  to  be  so 
obliging,  and  they  can  only  be  reached 
by  the  Government. 

“My  information  is  that  papers  in 
Illinois,  Mis.souri  and  Kansas  have  ware¬ 
houses  gorged  with  paper,  in  some  cases 
a  12  months’  supply,  and  that  they  are 
still  taking  all  they  can  get.  Publishers 
who  do  this  are  gluttonous,  selfish  and 
hopeless,  and  can  only  be  reached  by  the 
arm  of  authority.  Old  Dog  Trays  must 
be  regulated  because  of  the  company 
they  keep.” 

E.  B.  Jeffrets,  publisher  Greensboro 
(N.  C.)  Daily  News,  member  A.  N.  P. 
A.  conservation  committee: 

“We  have  75  per  cent  of  the  paper 
we  need  and  must  pay  any  price  neces¬ 
sary  for  25  per  cent  more.  The  Inter¬ 
national  requests  a  maximum  of  2  per 
cent  for  the  three  months  of  April.  May 
and  June.  I  am  due  66  tons  per  month 
from  them,  and  my  quota  would  be  ap¬ 
proximately  4  tons,  which  I  shall  gladly 
give  them,  provided  this  tonnage  is  dis¬ 
tributed  under  the  following  conditions ; 

“We  do  not  feel  that  any  of  this  ton¬ 
nage  should  go  to  any  new  newspaper 
which  has  been  established  since  the 


The  dominance  of  the  preM  in 
Cleveland,  the  Poat  in  Cincinnati, 
the  NewS'Bee  in  Toledo,  the  Star 
in  Seattle  and  the  Sun  in  San 
Diesro  is  illustrative  of  the  im¬ 
portance  of  each  of  the  twenty- 
two  Scripps  Newspapers  in  their 
respective  territories. 
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declaration  of  war,  nor  should  it  go  to 
any  newspaper  which  has  run  subscrip¬ 
tion  contests  or  otherwise  promoted 
circulation  unwisely  during  these  trying 
times,  or  to  any  newspaper  which  has 
failed  to  co-operate  in  the  campaign  to 
conserve  newsprint  or  has  failed  to  raise 
subscription  and  advertising  rates  to  a 
point  which  sound  business  would 
justify. 

“My  position  is  simply  that  no  one 
can  guarantee  the  success  of  news¬ 
papers;  newsprint  is  not  the  only  thing 
needed  to  make  a  success.  To  release 
tonnage  to  some  man  who  is  trying  to 
gobble  up  all  the  circulation,  or  who 
is  acting  unfairly,  while  other  news¬ 
papers  are  trying  to  do  the  right  thing 
in  the  present  crisis,  would  certainly 
not  be  the  right  thing  to  do.  But  if 
there  is  some  needy  fellow  conducting  a 
legitimate  publication  in  a  legitimate 
field,  and  who  has  any  difficulty  about 
paper,  through  no  fault  of  his  own,  then 
I  am  willing  to  do  everything  in  the 
world  possible  for  him.  even  if  I  have 
to  replace  my  ouota  of  paper  at  the 
very  highest  rate.” 

H.  C.  Hotaling,  field  secretary  of  the 
National  Editorial  Association: 

“The  action  of  the  manufacturers  to 
divert  a  small  percentage  of  contract 
tonnage  to  publishers  without  contracts 
and  without  paper  deserves  the  highest 


commendation.  It  is  a  patriotic  ste 
an  act  of  unselfishness  that  will  b« 
reaching  in  its  results.  The  suspensio 
of  any  large  number  of  papers  at  tlm 
time,  no  matter  how  small,  can  have  bu 
one  result :  that  of  increasing  the  unre* 
throughout  the  country  by  convinciat 
the  smaller  publishers  that  even  tin 
press  can  he  controlled  and  suppressed 
by  being  deprived  of  paper.” 

D.  W.  Stevick,  publisher  Champsip 
(III.)  News-Gazette,  and  chairman  I.  D 
P.  A.  Publicity  Committee: 

“The  suggestion  of  the  International 
and  other  paper  companies  that  they  be 
permitted  to  divert,  at  prevailing  con¬ 
tract  prices,  one  to  two  percent  of  ens- 
tomers,  contract  tonnage  to  puhlishen 
who  are  without  mill  contracts  is  a 
splendid  suggestion.  Such  action,  I  b^ 
lieve,  would  very  quickly  relieve  the 
acute  conditions  that  face  so  many  pub¬ 
lishers  today. 

“It  would  be  fine  if  the  mills  could  also 
divert  two  to  five  percent  of  their  job¬ 
bers’  contract  tonnage  to  pultlishers  un¬ 
der  the  same  terms.  I  believe  the  plan 
would  prevent  government  intervention, 
because  it  would  give  immediate  reliti 
to  many  newspapers  that  are  in  des¬ 
perate  need  of  print.” 
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ROUND  TABLE  TALKS 
INTERSTATE  PLAN 


Circulators'  Meeting  at  Harrisburg  Will 
Also  Hear  Discussions  of  Present 
Urgency  by  Leaders  of  tbe 
Organization 


ISt^cial  to  Editos  &  Puslishes) 

Hawiisburg,  Pa. — Plans  have  been 
completed  for  the  annual  convention  of 
the  Inter-State  Circulation  Managers’ 
Association,  at  the  Penn-Harris  Hotel, 
April  6  and  7.  On  account  of  the  many 
important  subjects  to  be  discussed  at 
this  meeting,  in  view  of  the  troubles 
confronting  circulation  managers  at  this 
time.  President  Fred  I.  Cook,  circula¬ 
tion  manager  of  the  Scranton  (Pa.)  Re¬ 
publican  looks  for  an  attendance  which 
will  break  all  previous  records.  A  large 
part  of  the  time  is  to  be  given  over  to 
round-table  discussions. 

The  officers  of  the  organization  in¬ 
clude  Fred  I.  Cook,  president;  J.  A. 
Hasenack,  Philadelphia  Press,  vice- 
president;  A.  R.  Michener,  Harrisburg 
Telegraph,  secretary-treasurer ;  board 
of  directors:  A.  E.  MacKinnon,  Henry 
C  Carpenter,  Lancaster  Intelligencer 
and  News-Journal;  D.  K.  Hoch,  Reading 
Eagle;  J.  L.  Stackhouse,  Easton  Ex¬ 
press. 

Among  the  prominent  men  who  will 
address  the  convention  are  (Jovernor 
William  C.  Sproul,  of  Pennsylvania,  and 
A.  E.  MacKinnon.  The  program  as 
outlined  by  chairman  Michener  is  as 
follows : 

Tuesday  Morning 

Address  of  welcome  by  Mayor  George  A. 
Hoverter,  Harrisburg. 

Reading  of  minutes  of  previotu  meeting. 

Report  of  President  Fred  I.  Cook. 

Report  of  Secretary-treasurer  A.  R.  Michener. 

Report  of  pronam  committee. 

Report  of  membership  committee. 

Report  of  general  welfare  committee. 

Appointment  of  new  committees. 

Motions,  resolutions  and  special  business. 

Reading  and  discussion  of  papers; 

Handling  a  premium  canvass. — ^Jamea  I. 

Farley,  Philadelphia  North  .American. 
Value  of  the  independent  carrier  system, — 
C.  A.  Rook,  Jr.,  Pittsburgh  Dispatch. 

A  fair  salary  for  city  carriers;  how  to  de¬ 
termine  It. — E.  J.  Cullen,  Scranton 
Times. 

Gingering  up  the  convassers. — Murray  C. 

Beck.  Johnstown  Leader. 

What  items  are  properly  chargeable  to  the 
circulation  department  and  is  it  possible 
these  days  to  show  a  profit  on  subscrip¬ 
tions. — D.  K.  Hoch.  Reading  Eagle. 
Building  R.  F.  D.  circulation. — F.  E.  Kain, 
York  Gazette. 

Some  ideas  on  expiration  notices. — C.  A. 

Stewart,  Clearfield  Progress. 
Responsibilities  of  the  circulation  man¬ 
ager,— J.  M.  Annenberg.  Philadelphia 
Press 

Tuesday  Afternoon 

How  the  Railway  Mail  Service  may  be  of 
service  to  the  circulation  manager. — J.  D. 
Hardy,  chief  clerk.  District  No.  9.  Rail¬ 
way  Mail  Service,  Harrisburg,  Pa. 

Value  of  birdhouse  contests  in  building  cir¬ 
culation. — J.  M.  Aylward,  Pittsburgh 
Chronicle  Telegraph. 

Conservation,  What  does  it  mean  to  the  cir- 
cnlation  manager. — A.  E.  MacKinnon,  New 
York. 

What  is  the  most  efficient  method  for  dis¬ 
tribution  of  city  circulation. — Fred  I.  Cook, 
Scranton  Republican. 

Value  of  news  features  in  circulation  build¬ 
ing. — Robert  B.  McClean,  Washington, 
D.  C. 

If  the  present  critical  news  print  situation 
continues  will  it  be  necessary  to  increase 
circulation  rates?  If  so,  would  it  be  better 
to  increase  wholesale  or  retail  rates  from 
circulation  viewpoint? — ^J.  H.  Miller,  Jr„ 
Pittsburgh  Gazette  Times. 

Publicity  as  a  means  to  increase  circulation 
at  a  minimum  cost. — Royal  W.  Weiler, 
Allentown  Herald. 

Delivery  of  dealer  packages  by  trolley. — 
A.  G.  Bradle,  Lancaster  Intelligencer  and 
News-Journal. 

Has  circularization  of  reading  matter  proven 
advantageous  towards  obtaining  circulation 
with  due  regard  to  cost  ? — Charles  T.  Buck, 
Washington  Herald. 

Is  it  possible  to  hold  the  railroads  responsible 
for  mishandled  dealer  packages  resulting 
in  loss  to  publishers? — F.  E.  Starkweather. 
Wilmington  Morning  News. 

Evening  Addresses 

Building  circulation  from  the  newsdealer's 
viewpoint. — Redsecker  Brinser,  Harris 
burg. 

Co-operation  in  circulation  building  from  sn 


editorial  viewpoint. — Gus  M.  Steinmetz, 
Harrisburg  Telegraph. 

What  the  advertising  department  wants _ 

Boyd  M.  Ogelsby,  Harrisburg  Telegraph. 

Address  by  Governor  William  C.  Sproul. 

Wednesday  Morning 

Unfinished  business. 

Resolutions. 

Motions. 

Round  table  discussions  of  papers. 

Election  of  officers. 

Selection  of  next  meeting  place. 

The  members  will  be  entertained  dur¬ 
ing  their  convention  by  trips  about  the 
city,  an  inspection  of  the  Capitol,  where 
they  will  be  received  by  the  Governor, 
and  various  other  entertainments. 


BINGHAMTON  MEETING 
CALLS  CIRCULATORS 


New  York  Association  Expects  Record 
Attendsmee  at  Convention  Next 
Week — Important  Business 
Scheduled 


Record  attendance  and  a  new  mark 
in  the  importance  and  volume  of  business 
accomplished  is  the  aim  stated  by  the 
program  committee  of  the  New  York 
State  Association  of  Circulation  Man¬ 
agers  for  its  convention  in  the  Hotel 
Bennett,  Binghamton,  on  April  6  and  7. 

Starting  with  the  usual  routine  re¬ 
ports  and  addresses  on  the  morning  of 
April  6,  the  convention  will  dispose  of 
general,  unfinished,  and  new  business, 
and  the  reading  of  the  following  papers 
will  follow: 

“New  York  State  Circulation  Managers' 
Association;  its  aims  and  what  can  be  accom¬ 
plished  for  its  members  through  mutual  co¬ 
operation."  F.  S.  Levy,  New  York  Evening 
Mail. 

“Is  circulation  revenue  of  more  imMrtance 
than  increased  circulation?”  F.  A.  Roberts, 
Rochester  Times-Union. 

“What  has  been  the  effect  of  white  paper 
shortage  on  papers  in  New  York  State?” 
Fenton  Dowling,  Editos  &  Publishbe. 

"How  can  newsprint  be  best  conserved?” 
Charles  H.  Congdon,  Watertown  Times. 


Amprira’a 

Naui  ^ork  Amartran 


A.  B.  C.  Circulation 


Net  Paid  Sunday 


879,018 


Net  Paid  City  and  Suburban, 

553,363 


This  is  the  largest  city  and 
suburban  circulation  of  any 
New  York  Sunday  news¬ 
paper. 


Since  the  above  statement  was  made 
The  Hew  York  American  has  raised 
its  Sunday  subscription  rate  from  6c. 
to  10c.  and  has  increased  its  circula¬ 
tion  until  it  has 


NOW  MORE  THAN 

100,000 

in  excess  of  above  figures 


General  Discussion 

“Has  the  increased  price  affected  the  circu¬ 
lation  of  newspapers?”  (Members  are  re¬ 
quested  to  be  prepared  to  show  ratio  of  loss 
that  occurred  from  increased  price). 

"Are  all  the  rulings  of  the  War  Industries 
Board  as  applied  to  daily  papers  still  being  ob¬ 
served?” 

“Are  our  papers  too  large;  would  smaller 
sheets  sell  better?” 

“Are  we  watching  the  minor  details  of  our 
departments  as  closely  as  we  should?” 

Tuesday  Afternoon 

“What  the  advertiser  wants  to  know  about 
circulation.”  Thomas  H.  Moore,  associate  di¬ 
rector,  Bureau  of  Advertising,  American 
Newspaper  Publishers'  Association. 

“The  responsibility  of  a  circulation  man¬ 
ager,”  J.  M.  Annenberg,  Philadelphia  Press. 

“Advisability  of  a  direct-to-reader  carrier 
service  in  New  York  City,”  M.  J.  Burke, 
Brooklyn  Eagle. 

“Should  the  wholesale  and  retail  selling  price 
of  daily  newspapers  be  standardized  in  metro¬ 
politan  as  well  as  country  districts?”  W.  C. 
Hixson,  Syracuse  Post-Standard. 

“City  circulation  of  an  evening  paper;  satis¬ 
factory  methods  of  distributing,  collecting  and 
accounting.”  Martin  A.  Miner,  Utica  Observer. 

City  delivery  systems. 

General  Discussion 

What  are  the  best  methods  for  the  smaller 
town  dailies  to  build  and  keep  circulation 
against  competition  of  the  bigger  town  papers? 

Who  has  office  conferences  of  the  heads  of 
departments  weekly  or  monthly  and  what  has 
been  accomplished  by  such  meetings? 

Do  we  need  some  new  selling  methods  in 
place  of  our  old  ones? 

Wednsoday  Morning 

“Which  has  the  greater  value  to  the  adver¬ 
tiser:  the  paper  purchased  of  the  newsboy  and 
delivered  to  tbe  home  or  at  the  newsstand  and 
taken  hom^  or  tbe  one  delivered  by  regular 
carrier?”  James  McKernan,  New  York  World. 

“The  most  vital  circulation  builder;  promo¬ 
tion  vs.  good  paper,”  C.  E,  Blearer,  Bing¬ 
hamton  Press. 


America' s  Foremost  Industrial  Advertising  Agency" 


What  is  your  proportion 
of  advertising  lineage  to 
news  matter  in  your  Satur¬ 
day  and  Monday  issues? 


If  you  are  not  carrying  at  least  fifty 
percent  advertising  on  either  of  these 
days,  we  can  help  you  by  putting  on 
a  permanent  Weekly  Industrial  Re¬ 
view  Page,  secured  from  among  your 
non-regular  advertisers. 


Write  today  for  miniature  copies  of 
our  permanent  “Weekly  Industrial 
Review”  Pages  now  running  and  en¬ 
dorsements  of  them  from  leading  pub¬ 
lishers  throughout  the  country. 


John  B.Gallagher  Company 

845-849  Marbridge  Building,  Ninth  Floor  Dexter  Building, 
NEW  YORK  BOSTON 

BROOKLYN  CHICAGO  PHILADELPHIA 

BALTIMORE  DETROIT  CINCINNATI 


Salaries  to  country  agents;  are  they  iucm. 
sary?  Is  a  co-operative  plan  feasible?'’  iS 
Aarons.  New  York  Evening  Post. 

“What  are  the  best  plans  for  incre,^ 
circulation  on  paid-in-advance  subscriDtii>S)l 
J.  W.  O'Connor,  Albany  Knickerbocker  P?Jk. 

General  Discussion 
Has  anyone  gone  back  or  considered  zoiii, 
back  to  credit  mail  subscriptions;  if  so 
After  getting  circulation  in  small 
what  are  the  best  methods  of  holding  it>  ^ 
Circulation  value  of  news  from  surrounfiM 
small  towns;  is  it  worth  while  to  giwj 
special  attention?  ' 

Comic  strips,  cartoons,  serial  or  i|un 
stories,  children  stories — what  is  their  circSI 
tion  value? 

'  Has  anyone  new  mail  room  suggestions? 

The  mail  service — is  there  any  serious  ^ 
cism  ? 

CoiKluding  Session 
The  labor  situation— should  we  discuss  it> 
Open  Meeting  for  questions  and  ansveti 
Election  of  officers. 

Selection  of  next  meeting  place. 
Unfinished  business. 

Meeting  of  board  of  directors. 

Entartaiitinent 

Mr.  Blewer  of  the  Binghamton  Prui 
and  Mr.  Robbins  of  the  Binghantoi 
Sun  have  mapped  out  a  program  of  o- 
tertainment  between  sessions.  Lundxci 
will  be  served  Tuesday  noon  at  & 
Hotel  Bennett.  Tuesday  aftemoos 
there  will  be  an  automobile  trip  to  L 
dicott  to  inspect  the  shoe  factory  of  dx 
Endicott-Johnson  Company.  Tutid^ 
evening  the  annual  banquet  will  be  hdl 
at  the  Hotel  Bennett,  followed  by  a  tk- 
ater  party.  The  time  and  place  of  tk 
Wednesday  luncheon  will  be  annoosed 
at  the  convention. 
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ONE  PRICE  FOR  ALL 

THE  INTERNATIONAL  PAPER  COMPANY 

Sells  Its  Entire  Newsprint 
Product  at  the  Same  Fair 
Price  to  All  Customers 


IT  UNCOMPROMISINGLY  OPPOSES 
PROFITEERING  AND  PROFITEERS 


All  Customers  Are  Paying  the  Same  Price  for  Its  iggo  Production! 

First  Quarter . $4.50  a  hundred  weight 

Second  Quarter .  5.00  a  hundred  weight 
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A  STANDARD  QUALITY 

A  STANDARD  PRICE 
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HOUSE  DOUBTS  EFFECT 
OF  HULL  BILL 

Would  Admit  8-Cent  Paper  Duty-Free 

— ICitcliui  Derides  Theory  That 
Exceas  Profits  Tax  Causes 
Paper  Famine 

Washingtdn,  D.  C. — Revision  of  the 
tariff  schedules  on  imports  of  newsprint 
so  as  to  permit  free  entry  of  paper  at 
8  cents  a  pound,  instead  of  5  cents,  was 
approved  by  the  House  this  week  by  a 
unanimous  vote.  The  bill,  introduced 
by  Representative  Cordell  Hull  of  Ten¬ 
nessee,  and  approved  by  the  Committee 
on  Ways  and  Means,  led  to  a  broad  dis¬ 
cussion  of  the  manner  by  which  Con¬ 
gress  might  aid  the  publishers  of  the 
United  Stales  both  as  to  prices  and  ton¬ 
nage. 

The  effect  of  the  Hull  bill  would  be 
to  remove  the  12  per  cent  ad  valorem 
duty  on  paper  imported  at  a  cost  price 
up  to  8  cents.  Mr.  Hull  expressed  a 
view  that  some  imports  from  Scandina¬ 
vian  mills  might  result  from  passage  of 
the  bill,  and  he  made  the  point  that  with 
the  duty  operative  at  5  cents  a  pound 
all  paper  imported  above  that  figure 
would  be  just  12  per  cent  higher  be¬ 
cause  of  the  tariff.  He  was  unable  to 
estimate  what  positive  reduction  in  cost 
to  American  publishers  might  result 
from  passage  of  the  bill,  but  in  reply 
to  questions  by  Representative  Snell,  of 
New  York,  said  he  thought  it  would 
be  a  material  one,  without  a  loss  of 
revenue  to  the  Government.  Other 
members  of  the  Ways  and  Means  Com¬ 
mittee  acknowledged  when  pressed  that 
the  Government  had  not  collected  any 
revenue  by  means  of  imports  at  a  cost 
of  greater  than  5  cents. 


Mr.  Hull  contended  that  the  price  of 
paper  was  mounting  at  such  a  pace  as 
to  justify  the  conclusion  that  an  ad¬ 
vance  above  5  cents  would  be  antici¬ 
pated  within  the  next  two  years,  to 
which  the  application  of  the  new  rate 
would  apply,  and  that  without  such  legis¬ 
lation  the  publishers  would  have  to  pay 
a  further  increase  of  12  per  cent  to 
cover  the  duty. 

Price-Fixing  Not  Feasible 

Representative  Fairfield,  of  Indiana, 
wanted  to  know  why  Congress  could 
not  devise  some  method  of  controlling 
the  price  of  paper,  but  Representative 
Green,  of  Iowa,  who  handled  the  bill 
on  the  floor,  said  the  committee  did  not 
believe  any  price  fixing  was  feasible. 
Mr.  Fairfield’s  inquiry  led  to  the  sug¬ 
gestion,  knocking  about  the  committee 
rooms  and  lobbies  for  some  months, 
that  Congress  limit  the  size  of  news¬ 
papers.  It  came  from  Representative 
Kitchin,  of  North  Carolina.  The  fol¬ 
lowing  debate  ensued : 

Mr.  Kitchin;  “Now,  the  fientleman  from 
Indiana  [Mr.  Fairfield]  wanted  to  know  how 
Congress  could  put  down  the  price  of  paper. 
I  am  going  to  tell  him  one  way,  and  the  only 
practical  way,  in  which  it  can  put  down  the 
price  of  paier.  This  is  a  reasonable  way.  and 
I  understand  that  a  great  many  of  the  larger 
newspapers  have  advocated  this  proposition: 
That  the  Government  limit  the  number  of 
pages  of  a  daily  newspaiier  that  can  be  sent 
through  the  mails  as  secondK;lass  matter,  a 
daily  paper  to  16  or  20  pages  and  a  Sunday 
paper,  say,  to  .SO  or  60  pages.  That  will  put 
upon  the  market  thou.sands  of  tons  of  other 
print  paper.  It  will  enlarge  the  supply.  Some 
of  the  Sunday  papers  now  run  from  80  to  100 
pages,  and  some  as  high  as  150  pages.  I  am 
not  now  advocating  this  proposition,  hut  I  am 
suggesting  that  it  is  the  only  practical  way  in 
which  the  Government  can  reduce  the  price  of 
naper.  That  is,  it  will  make  a  larger  supply 
by  cutting  off  the  immense  demand.  Some  of 
the  larger  papers  that  have  been  printing  from 
25  to  20  pages  daily  and  from  80  to  125  pages 
on  Sunday  have  said  that  they  are  perfectly 
willing  to  have  the  Government  limit  the  num¬ 
ber  of  pages  that  can  be  sent  through  the 
mails  as  second-class  matter.*’ 

Mr.  I.ONowosTii  •  “The  gentleman  will  recall 
that  Commissioner  Colver  stated  before  the 
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As  creators  of  a  highly  successful  “Weekly  Business  Review 
Page”  now  appearing  in  many  of  the  larger  papers,  we  are  in 
position  to  serve  publishers  of  other  good  papers  n,ot  competi¬ 
tive  to  present  clients. 

This  page  of  ours  carries  advertisements  from  the  very  firms 
you  want — your  local  manufacturers  and  wholesale  merchants. 
We  teach  them  the  value  of  advertising  by  making  the  page 
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committee  that  that  could  be  accomplished  in¬ 
directly  by  repealing  the  excess-profit  tax.  If 
I  recall  correctly,  the  gentleman  from  Nortli 
Carolina  [Mr  Kitchin]  did  not  agree  to  that.*' 

Mr.  Kitchin:  “The  gentleman  from  Ohio 
will  remember  that  neither  the  gentleman  from 
North  Carolina  nor  the  gentleman  from  Ohio, 
nor  any  other  member  of  the  committee, 
agreed  with  Mr.  Colver.  He  knew  about  as 
much  about  the  excess-profit  tax  as  he  knows 
about  a  great  many  other  things  concerning 
which  he  has  undertaken  to  instruct  the  Ameri¬ 
can*  public,  and  that  is  absolutely  nothing." 

Mr.  Snell:  “Is  not  that  what  causes  this 
extra  advertising?** 

Mr.  Kitchin:  “I  have  heard  that  statement, 
too — that  the  excess-profit  tax  encourages  ex¬ 
travagance:  that  parties  who  pay  excess-profit 
tax  will  advertise  more,  that  instead  of  paying 
the  (iovernment  the  excess-profit  tax  they  will 
take  the  money  and  pay  it  to  newspapers  and 
magazines  in  order  to  advance  the  interests  of 
their  business  and  charge  it  to  exi)ense  ac¬ 
count.  1  his  may  be  true  in  some  cases,  .\ftcr 
hearing  that,  I  examined  into  the  matter.  I 
found  that — taking  the  Saturday  Evening  Post, 
for  example- -the  automobile  manufacturers, 
and  the  Standard  Oil  Co.^  and  the  .-\merican 
Tobacco  Co.,  and  many  otaers,  are  not  taking 
any  more  space  than  they  did  before  we  had 
the  excess-profit  tax;  but  there  are  several 
other  concerns  which  never  advertised  in  the 
Saturday  Evening  Post  that  are  now  adver¬ 
tising  in  it,  not  because  of  the  excess-profit 
tax.  but  because  their  business  is  prosperous 
and  expanding,  and  it  pays  them  to  advertise. 
Corporations  generally  are  making  more  money 
in  every  way,  and  every  concern — corporate 
firm  or  individual — is  making  more  money,  and 
they  are  putting  their  business  before  the  pub¬ 
lic  through  the  medium  of  advertisments. 
Now,  take  my  little  town.  I  do  not  think 
there  is  a  merchant  there  that  pays  any  excess- 
profit  tax;  that  is,  there  is  no  cori>oration  that 
is  in  the  retail  mercantile  business.  Indi¬ 
viduals  and  partnerships  do  not  have  to  pay 


excess-profit  tax.  I  notice  now  in  that  Httle  ^ 
paper  there  are  three  or  four  times  more  «i).  ' 
vertisements  by  the  merchants  than  there  «ert  ' 
in  1914,  not  on  account  of  the  cxcess-profr 
tax,  because  they  pay  none,  not  being  ineo^ 
porated,  but  on  account  of  the  improvemeM 
and  prosperity  in  business.  You  will  find  that 
is  the  case  everywhere.  For  instance,  takr 
the  want  columns  in  the  Washington  Star  and 
the  Washington  Post.  Perhaps  there  arc  thrct 
or  four  times  more  than  there  were  three  yean 
ago,  and  yet  none  of  these  people  who  pot 
advertisements  in  the  want  columns  arc  payin* 
excess-profit  tax.  Business  is  greater 
people  want  to  advertise  more.** 

Representative  Mann,  of  Illinois,  who 
studied  the  effect  of  tariff  duties  on 
newsprint  prices  during  the  discussioni 
of  1913,  when  the  free-of-duty  price  was 
advanced  from  2^4  to  5  cents,  doubted 
the  efficacy  of  the  Hull  bill  to  aid  the 
publishers  in  the '  matter  of  prices. 

“I  do  not  feel  at  all  confident,”  he 
said,  “that  this  bill  will  have  any  prac¬ 
tical  effect  upon  the  newspaper  situation. 
Paper  coming  from  Canada  is  now  ab¬ 
sorbed,  all  that  the  Canadian  Govern¬ 
ment  will  permit  to  be  exported,  and  I 
think  there  is  no  paper  coming  in  that 
costs  now  so  much  as  5  cents  a  pound. 
It  may  have  a  tendency  to  keep  the 
price  down  in  future  contracts.  The 
high  prices  in  this  country  may  lead  to 
a  considerable  trade  with  Scandinavian 
countries,  where  they  have  wood  and 
water  power  at  hand.” 


Charles  C  Green 


H.  E.  James  Advertising 
Agency  IncJIO  W.19*^St.  and 
has  taken  over  the  complete 
business  management. 

On  account  of  change  in 
ownership  the  corporate 
title  will  be  changed  to  the 
JAMES  ADVERTISING  AOENCV 

JNCORPOMtATED 

On  or  about  April  19*-^ 
new  and  larger  quarters 
will  be  occupied  at 
gso  FOURTH  AVE. 

Neiv  York. 

Charles  C.  Green 

Pres,  and  Treas. 


New  Name  •  New  Address  •  New  Phone 

James  Adverpsinq  Agency 


INCORPORATED 


450  Fourth  Ave. 

NEW  VORK, 

Phone  Madison  Square  22oo 
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To  The  PUBLISHERS  and  PRINTERS 

of  THE  UNITED  STATES  and  CANADA: 


The  arrangement  consummated  ap¬ 
proximately  ten  years  ago,  whereby  The 
Cutler-Hammer  Mfg.  Co.  became  ex¬ 
clusive  licensee  under  certain  patents 
covering  press  control  apparatus  and 
pressroom  accessories,  expires  on  April 
30,  1920,  and  report  has  been  circulated 
to  the  effect  that  thereafter  the  Company 
will  not  be  in  position  to  continue  in  the 
field. 

We  desire  authoritatively  to  contra¬ 
dict  this  report  and  to  state  that  follow¬ 
ing  such  termination  we  will  present  for 
your  consideration  a  line  of  apparatus  as 
adaptable  as  that  originally  conveyed 
under  the  licenses  in  question.  In  the 
meantime,  and  until  the  termination  date 
above-mentioned,  we  respectfully  solicit 
your  consideration  of  Kohler  type 
equipment,  which  we  are  still  offering. 

We  take  this  opportunity  to  thank  you 
for  your  patronage  during  the  past  ten 
years  and  to  assure  you  of  our  every 
effort  to  merit  its  continuance,  as  much  by  the 
service  rendered  as  by  the  character  of  appa¬ 
ratus  supplied. 

The  Cutler-Hammer  Mfg.  Co. 

Work*:  Milwaukee  and  New  York 
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A.  N.  P.  A.  UST  OF  RECOGNIZED  ADVERTISING  AGENCIES 


Snodgrass  &  Gayness  (Inc.),  489  Fifth  Ave.,  N.  Y. 
City. 

Sommer,  Fred.  N.,  810  Broad  St.,  Newark,  N.  J. 
Southern  .^dv.  Agency  (Inc.),  Candler  Annex,  At¬ 
lanta,  Ga.,  and  Randolph  Bldg.,  Memphis,  Tenn. 
Southwestern  Adv.  Co.  (Inc.),  Oklahoman  Bldg.,  Ok¬ 
lahoma  City,  Okla. 

Spafford  Co.  (Inc.),  25  Arch  St.,  Boston,  Mass. 
Sparrow  Adv.  Agency  (Inc.),  .American  Trust  Bldg., 
Birmingham,  Ala. 

Stack  Adv.  Agency  (Inc.),  Hey  worth  Bldg.,  Chicago, 
Ill. 

Standish,  G.  S.,  .^dv.  .Agency,  Union  Trust  Bldg.. 
Providence,  R.  I. 

Stevens,  Hermon  W.,  Agency,  Globe  Bldg.,  Boston, 
Mass. 

Stevens,  Wallis  &  Brauer  (Inc.),  Desert  Bank  Bldg., 
Salt  Lake  City,  Utah. 

Stewart-Davis  .\dv.  Agency,  Kesner  Bldg.,  Chicago, 
III. 

Stockman,  A.  M.,  Adv.  Agency,  271  Broadway,  N.  Y. 
City. 

Storm,  J.  P.,  35  W.  39th  St.,  N.  Y.  City. 

Strang  &  Prosser  Adv.  Agency,  Empire  Bldg., 
Seattle,  Wash. 

Street  &  Finney  (Inc.),  171  Madison  Ave.,  N.  Y. 
City. 


(Continued  from  page  16) 


Sweyd,  A.  M.,  Co.  (Inc.),  347  Fifth  .\ve.,  N.  Y.  City. 

Swisher  Adv.  Service,  Mears  Bldg.,  Scranton,  Pa. 

Thielecke  Adv.  Co.  (Inc.),  22  W.  Monroe  St.,  Chi¬ 
cago,  Ill. 

Thomas  .\dv.  Service  (Inc.),  Heard  Bldg.,  Jackson¬ 
ville,  Fla. 

Thompson,  J.  Walter,  Co.  (Inc.),  242  Madison  Ave., 
N.  Y.  City ;  Lytton  Bldg.,  Chicago,  III ;  201  Devon¬ 
shire  St.,  Boston,  Mass. 

Touzalin,  Chas.  H.,  Agency  (Inc..,  Kesner  Bldg., 
Chicago,  Ill. 

Tracy-Parry  Co.  (Inc.),  Lafayette  Bldg.,  Philadel¬ 
phia,  Pa. 

Trades  Adv.  .\gency,  13  .\stor  PI.,  N.  Y.  City. 

Tuthill  Adv.  Agency  (Inc.),  1133  Broadway,  N.  Y. 
City. 

Urmy,  Louis  V.,  42  Park  Row,  N.  Y.  City. 

Vanderhoof  &  Co.  (Inc.),  140  So.  Dearborn  St., 
Chicago,  Ill. 

Van  Haagen,  John  C.,  Adv.  Agency,  210-12  So.  5th 
St,  Philadelphia,  Pa. 

Van  Patten  (Inc.),  50  East  42nd  St.,  N.  Y.  City. 

Volkmann,  M.,  Adv.  Agency,  World  Bldg.,  N.  Y. 
City. 

von  Poettgen,  Carl  S.,  Kresge  Bldg.,  Detroit,  Mich. 

Vreeland,  E.  E.  (Inc.),  344  W.  38th  St.,  N.  Y.  City. 


Wade  Adv.  Agency,  Old  Colony  Bldg.,  Chicago,  H. 

Wales  Adv.  Co.,  141  W.  36th  St,  N.  Y.  City. 

Walker  Adv.  Agency,  165  Kearny  St.,  San  Frin. 
cisco.  Cal. 

Walker,  Dudley  &  Co.,  Peoples  Gas  Bldg.,  Chicago 
Ill. 

Walton  Adv.  &  Ptg.  Co.,  141  Milk  St.,  Boston,  Mjsi 

Weil,  Joseph,  Co.,  Jenkins  Arcade  Bldg.,  Pittsburgt 
Pa. 

Weil-Biow-Weill  (Inc.),  116  W.  32d  St.,  N.  Y,  City. 

Wertheim,  J.  L.,  14  Avenue  A,  N.  Y.  City. 

Western  Adv.  Agency  (Inc.),  523  Main  St,  Radnt, 
W’is. 

Wetberald,  Jas.  T.,  Adv.  Agency  (Inc.),  142  Berk^ 
ley  St.,  Boston,  Mass. 

Williams,  Fred  C.,  108  Fulton  St.,  N.  Y.  City. 

Williams  &  Cunnyngham,  6  No.  Michigan  Ave.,  di- 
cago.  Ill. 

Wilson,  Edwin  Bird  (Inc.),  68  William  St.,  N.  Y, 
City. 

Winburn,  M.,  576  Fifth  Ave.,  N.  Y.  City. 

Winningham,  C.  C.,  Book  Bldg.,  Detroit,  Mich. 

Wood,  Putnam  &  Wood  Co.  (Inc.),  178  Tremont  St, 
Boston,  Mass. 

Woodwards  Incorporated,  5  So.  Wabash  Ave.,  Chi. 
cago.  III 

Zimmer,  Walter  F.,  Co.,  Kresge  Bldg.,  Detroit  Mich 


ALLIED  PRESS  SENDING 
ENVOY  TO  CANADA 


G.  Ralph  Hall  Caine,  Son  of  Novelist, 
Would  Establish  Newsprint  Con¬ 
nection  for  British  and 
French  Publications 


tSfeciat  to  Editok  &  Publishes) 

Montreal. — G.  Ralph  Hall  Caine,  son 
of  Hall  (Taine,  the  novelist,  is  now  in 
Canada  investigating  the  pulp  and  pa¬ 
per  situation  on  behalf  of  a  number  of 
prominent  English  and  French  news¬ 
paper  owners.  During  the  war  Mr. 
Hall  Caine  was  deputy  controller  of  pa¬ 
per  in  England,  as  well  as  being  chief 
technical  adviser  on  paper  to  the  British 
Government  and  chairman  of  the  Inter- 
-\llied  paper  program  committee,  which 
controlled  the  quantity  of  paper  allotted 
to  each  of  the  allied  countries.  Mr. 
Hall  Caine  is  a  director  of  fourteen  pa¬ 
per  mills  in  Great  Britain,  which  is 
thought  to  be  the  largest  group  of  mills 
in  the  world,  turning  out  nearly  4,000 
tons  of  newsprint  a  week. 

Mr.  Hall  Caine  says  that  newspaper 
proprietors  in  both  England  and  Erance 
are  apprehensive  of  the  supply  of  news¬ 
print  and  pulp  and  are  anxious  to  link 
up  with  Canadian  mills  if  possible,  in  or¬ 
der  to  be  less  dependent  upon  Scan¬ 
dinavian  countries. 

During  the  past  six  months  publishers 
in  Britain  and  Erance  have  been  con¬ 
stantly  faced  with  the  rapid  rise  in  price 
due  in  part  to  new  labor  conditions  and 
in  part  to  the  marked  increase  in  the 
price  of  raw  materials. 

Mr.  Hall  Caine  says  that  his  mission 
in  Canada  is  to  see  if  it  is  possible  to 
enlarge  existing  properties  with  which 
some  of  the  British  publishers  are  al¬ 
ready  connected,  or  if  it  is  feasible  to 
create  new  mills  to  manufacture  wood 
pulp  in  order  to  increase  the  amount  of 
raw  material  available. 

Mr.  Hall  Caine  emphasized  the  point 
that  in  coming  here  neither  he  nor  his 
associates  would  want  to  do  anything 
antagonistic  to  other  publishers  or  pa¬ 
per  mills  in  Canada,  and  is  anxious  that 
nothing  done  by  him  should  appear  to 
force  up  prices  against  purchasers  of 
newsprint  in  Canada. 

“The  great  difficulty  about  establish¬ 
ing  new  mills  in  Canada  with  capital 
from  Great  Britain,”  said  Mr.  Hall 
Caine,  “is  the  adverse  exchange.  I  hope 
that  some  of  the  ministers  of  the  (Can¬ 


adian  Government  at  Ottawa  will  re¬ 
ceive  me,  so  that  I  may  have  an  oppor¬ 
tunity  of  discussing  with  them  some 
views  that  prominent  men  of  my  group 
have  regarding  this  matter.  There  are 
some  suggestions  I  would  like  to  put 
forward  which  should  make  it  possible 
for  capital  to  be  introduced  from  Great 
Britain  without  it  having  to  suffer  al¬ 
most  a  25  per  cent  loss  when  the  ex¬ 
change  rights  itself.” 


predicts  that  if  such  an  excise  tax  is 
collected  by  the  City  of  Boston  upon 
all  business  advertising  signs,  the 
amount  of  revenues  would  be  more  than 
$500,000. 


Suit  Over  Old  Boston  Journal 

Boston — George  F.  Willett  of  Nor¬ 
wood  has  been  sued  in  the  Suffolk  Su¬ 
perior  Court  by  Walton  A.  Green  of 
Cedarhurst,  N.  Y.,  who  was  chief  stock¬ 
holder,  editor  and  publisher  of  the  Bos¬ 


ton  Journal,  which  issued  its  last  cofiy 
October  6,  1917.  By  the  bill  in  equity, 
which  he  has  filed,  Green  seeks  to  pit- 
vent  Willett  from  proceeding  on  note 
for  $25,000  given  by  him  to  Willett  to 
aid  the  paper  when  it  was  in  financial 
straits. 


COURT  READS  EN(U-ISH  ONLY 


Translation  of  Foreign  Language 
Article  Must  Be  Filed  in  Suits 


(Stecial  to  Editob  &  Publishes) 


.\usTiN,  Tex. — A  libelous  article  pub¬ 
lished  in  a  foreign  language,  and  as  such 
copied  into  an  information  or  an  in¬ 
dictment,  must  be  accompanied  by  a  cor. 
rect  English  translation,  according  to  a 
decision  of  the  Court  of  Criminal  Ap¬ 
peals,  in  reversing  and  dismissing  the 
case  of  J.  Drozda,  from  McLennan 
County,  convicted  of  alleged  libel  and 
fined  $100  by  the  trial  court.  Drozda 
was  charged  with  having  published  an 
alleged  libelous  article  in  his  newspaper, 
which  is  printed  in  the  Bohemian  lan¬ 
guage. 

“W'e  hold  that  the  setting  forth  of  a 
libelous  article  in  Bohemian  in  the  in¬ 
formation  should  have  been  followed  by 
substantially  a  liberal  translation  into 
English,  which  should  in  turn  have  been 
followed  by  another  translation  in  Eng¬ 
lish  when  necessary  to  make  clear  the 
meaning  of  said  article  by  explanatory 
or  innuendo  averments,”  says  the 
opinion. 


LUDLOWS 


Salem  News 


(Salem,  Mass.) 


Correapondents’  Dinner  April  22 

.•\lbany,  N.  Y. — The  annual  dinner  of 
the  Legi.slative  Correspondents’  Asso¬ 
ciation  which  was  scheduled  to  take 
place  on  .\pril  15,  in  the  Hotel  Ten 
Eyck,  has  been  postponed  until  April 
22,  as  the  Republican  State  Committee 
will  meet  on  the  former  date. 


Robin  Damon,  Publisher,  says: 

“The  foreman  of  our  composing  room  said  the 
day  after  Christmas:  ‘If  we  had  been  obliged  to 
use  hand-set  type  the  last  two  weeks,  T  guess  we 
would  have  been  in  a  lot  of  trouble.’ 

“The  work  has  been  going  along  smoothly,  with 
a  clean  composing  room  all  the  time,  and  an  abun¬ 
dance  of  material,  while  the  cost  is  now  less  than 
by  hand. 

“Even  if  the  running  expenses  were  as  much  as 
with  old  hand-set  type,  we  should  consider  the 
Ludlow  a  good  investment.  This  is  because  all  the 
advertising  is  clean  looking  every  day,  and  there’s 
no  limit  to  the  number  of  lines  from  the  different 


Would  Tax  Ad  Signs 

(By  Telegraph  to  Editob  &  Publishes) 
Boston,  Mass.,  Mar.  31. — An  excise 
tax  not  exceeding  a  maximum  of  $10 
has  been  proposed  by  Malcolm  E. 
Nichob  of  the  Mayor’s  Committee  on 
New  Sources  of  Revenue,  before  the 
Committee  of  Legal  .Affairs,  to  be  ap¬ 
plied  to  every  sign  board  displayed 
within  the  Commonwealth.  Mr  Nichob 


“We  use  dry  mats,  and  the  Ludlow  gives  perfect 
•work.  Since  using  the  Ludlow  we  have  not  made 
over  one  form  on  account  of  poor  type. 

“We  could  fill  two  or  three  pages  of  this  size 
paper  telling  about  the  advantages  of  the  Ludlow 
as  shown  in  this  office.” 


Ludlow  Typograph  Co. 


NEW  YORK 

606  World  Building 


CHICAGO 

2032  Gly  bourn  Ave. 


I 


Mail  Rates  Up  $1.50 

Wichita,  Kan. — The  Beacon  has  in¬ 
creased  its  mail  subscription  price  $1.50 
a  year.  The  former  price  was  $5  a  year 
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evening  telegram  adopts  sun  style 


Joaah  K.  Ohl,  formerly  editorial 
duirman  of  the  New  York  Herald  and 
Evening  Telegram,  has  returned  to  the 
Herald  Square  office  as  editor-in-chief 
of  the  Evening  Telegram.  J.  P.  Donlon, 
irho  has  been  managing  editor  of  the 
Evening  Telegram  since  Frank  A. 
Mansey  purchased  the  paper  two  months 
ago,  remains  in  that  position. 

Herbert  VVyle,  business  manager  of 
he  Baltimore  News,  is  acting  publisher 
nd  acting  general  manager  of  the 
Evening  Telegram,  retaining  his  Balti- 
)re  connection  and  spending  Sunday 
d  Monday  of  each  week  in  Baltimore. 
.^rthllr  Le  Compte  was  this  week  ap- 
linted  acting  circulation  manager  of 
he  Telegram,  succeeding  Abraham 
ewman,  who  has  joined  the  staff  of 

New  York  Globe. 

Nat”  Fleischer,  who  was  sporting 
itor  of  the  old  Press  and  later  of  the 
un.  has  taken  over  the  sports’  desk  of 
he  Telegram 

.\braham  B.  Cleverley,  who  has  been 
ith  the  New  York  Herald  Company 
nee  1884  and  has  been  treasurer  since 
''108.  resigned  on  March  31.  He  has  no 
ians  for  the  future  except  to  rest. 
Thomas  Lambert,  superintendent  of 
e  Herald-Telegram  pressroom,  has  re- 
iltned  to  go  with  the  News,  where  he 
ill  be  in  charge  of  a  Wood  newspaper 


Joseph  Gow  has  resigned  as  superin¬ 
dent  of  the  stereotyping  department 
0  go  with  the  News,  and  is  succeeded 
J.  Stelwagon. 

Numerous  changes  have  been  made 


INDICTMENTS  OVER  "LEAK” 

[By  TtUgraph  to  Edito*  &  Publisher] 
Washington,  April  1. — The  Federal 
d  Jury  today,  after  several  months 
f  investigation,  handed  down  indict- 
ts  alleging  a  conspiracy  to  interfere 
ith  the  processes  of  the  Supreme  Court 
t  the  United  States  by  obtaining  ad- 
ce  information  of  decisions  and  mak- 
use  of  this  information  for  specu- 
dve  purposes  in  Wall  Street.  That 
a  “leak”  existed  was  discovered  by 
■larlen  E.  Pew,  editor  and  news  mana- 
r  of  the  International  News  Service 
d  former  editor  of  Editor  &  Publish- 
last  November  and  on  information 
d  belief  the  members  of  the  court  were 
ised  of  the  facts  and  Chief  Justice 
ite  requested  the  Department  of 
vtice  to  prosecute  a  rigorous  investi- 
Stion.  The  men  indicted  are: 

AAton  F.  Embry,  private  secretary 
(resigned)  to  Associate  Justice  Joseph 
McKenna;  J.  Harwood  Graves,  attor- 
^  m  special  division.  Department  of 
Justice  (resigned)  ;  B.  E.  Moses,  attor- 
J^and  Washington  business  man ;  E.  M. 
«Ter,  formerly  major  in  the  United 
't*tes  Army  and  president  of  the  Fed- 
*rjl  Supply  Company,  Washington. 


in  the  head-style  and  make-up  of  the 
Evening  Telegram  in  the  last  few  weeks 
tinfil  it  now  closely  resembles  the  Even¬ 
ing  Sun,  its  Munsey  stablcmate. 

The  former  black-face  title  line  has 
been  abandoned  in  favor  of  the  Old 
English  letter  used  by  the  Evening  Sun, 
and  the  Gothic,  headlines  have  given 
way  to  DeVinne  and  Cheltenham  of 
smaller  sizes.  On  the  financial  page,  a 
full  stock  market  report  is  now  car¬ 
ried,  and  the  make-up  of  the  classified 
pages,  always  a  leading  department  of 
the  Telegram,  have  been  altered  with 
satisfactory  results,  according  to  Mr. 
Wyle.  • 


GIMBEL 

BROTHERS 

Broadway  and  33rd  Street, 
New  York 

March  12,  1920 
The  New  York  Times: 

This  is  an  advertising  story — 
one  of  the  things  that  makes  the 
game  worth  while  —  one  that 
serves  to  give  still  further  point 
to  the  adage  “it  pays  to  ad¬ 
vertise.’’ 

One  Sunday  in  February  we 
ran  in  The  New  York  Times  a 
full-page  advertisement  of  Fur¬ 
niture.  We  prepared  it  in  the 
usual  run  of  business;  no  espe¬ 
cial  preparation;  thought  it 
would  bring  in  good  business, 
but  were  not  unduly  excited 
about  it. 

We  featured  only  three  suites 
of  furniture,  but  we  had  in  the 
aggregate  120  suites  of  them. 

The  120  suites  were  gone  at 
11  o’clock  Monday,  the  next 
day.  Eight  were  telegraph  or¬ 
ders;  fourteen  were  telephone 
orders;  and  there  was  a  sizable 
line-up  of  people  waiting  for 
them  when  the  doors  opened. 

A  high  light  of  the  occasion 
is  a  note  our  General  Manager 
received  from  our  Manager  of 
Service,  telling  how  a  resident 
of  Port  Deposit,  Maryland,  who 
had  seen  the  advertisement  in 
The  New  York  Times  on  Sun¬ 
day,  had  started  post-haste  for 
New  York,  arriving  about  1.30 
A.  M.  Monday  in  order  to  pur¬ 
chase  the  living  room  suite  we 
had  advertised  at  $375. 

GIMBEL  BROTHERS 
Advertising  Director 


ILLINOIS 


The  more  you  know  about  Illinois  as  a  market  the 
more  you  want  to  have  it  YOUR  market,  for  Illinois 
is  one  of  the  really  big,  important  market  units  of 
the  United  States. 

Not  only  is  the  second  largest  city  in  the  country  in 
Illinois,  but  it  is  surrounded  by  territory  that  as 
farm  land,  has, the  highest  assessed  valuation,  per 
acre,  of  any  farm  land  in  the  country. 

Productive  to  a  superlative  degree,  Illinbis  is  a  state 
of  great  wealth,  and  history  gives  Illinois  a  big 
place  as  a  state  where  things  of  national  importance 
happen. 

Financially  Illinois  is  rich.  In  the  mode  of  living 
Illinois  sets  standards  that  are  high.  As  a  state 
easy  to  cover  Illinois  ranks  well  up  to  the  top. 

Industrially  Illinois  competes  with  other  states  in  a 
manner  that  reflects  great  credit  on  Illinois. 

Journalistically  Illinois  measures  up  to  the  other 
standards,  and  these  Illinois  newspapers  do  great 
work  for  national  advertisers  who  want  to  implant 
their  merchandise  firmly  in  this  great  territory. 


Rate  for 

Rate  for 

• 

Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

^Champaign  Daily  News-Gazette. 

.(E) 

9,568 

.035 

.035 

tChicago  American  . 

.(E)  419,892 

.60 

.60 

Chicago  Herald-Examiner  •  • 

.(M)  312,862 

.38 

.31 

Chicago  Herald-Examiner  .. 

..(S)  594,287 

.53 

.46 

Chicago  Daily  Journal . 

.(E)  115,932 

.26 

.24 

tChicago  Daily  News . 

.(E)  373,000 

.48 

.48 

Chicago  Evening  Post . 

(B) 

51,327 

.25 

.12 

tDanville  Press . 

(M) 

10,856 

.025 

.025 

Moline  Dispatch . 

.(E) 

10,133 

.035 

.035 

Peoria  Journal  Transcript... 

..(MAE) 

32,964 

.09 

.055 

Peoria  Star  . 

.(E) 

22,364 

.05 

.04 

*Rock  Island  Argus . 

(E) 

7,881 

.03 

.03 

Sterling  Gazette . 

.(E) 

5,085 

.025 

.025 

Total  Circulation . 

..... 

. 1,881,701 

$2.56 

$2.28 

Government  Statements,  October  1st,  1919. 

*A.  B.  C.  Report,  October  1st,  1919. 
tPublisher’s  Statement. 

^Publisher’s  Sworn  Statement,  January  1st,  1920. 
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Robert  e.  r.  huntsman,  presi¬ 
dent  of  the  Brooklyn  Union  Publish¬ 
ing  Company,  publisher  of  the  Brooklyn 
Standard-Union,  crowned  £.  long  career 
of  service  to  the  Sphinx  Club  on  the 
evening  of  March  30  at  the  annual  dinner 
in  the  Waldorf-Astoria,  New  York,  when 
he  was  elected,  zniv  vocc,  president  of 
the  club  to  succeed  George  Ethridge. 
Mr.  Huntsman  served  as  treasurer  of 


SEE  FIVE-CENT  PAPERS  IN  CANADA 


the  club  for  nine  years,  and,  as  vice- 
president  for  two  years,  and  has  for 
even  longer  been  active  in  its  affairs.  He 
is  the  first  newspaper  publisher  to  attain 
the  presidency  of  the  club. 

Other  officers,  all  of  whom  were  unan¬ 
imously  elected,  are :  Vice-presidents, 
Preston  P.  Lynn,  George  Ethridge, 
Clarkson  Cowl  and  Dan  .A.  Carroll ; 
secretary,  Thomas  -A.  Barrett ;  treas¬ 
urer,  Robert  Stuart  Scarburgh ;  execu¬ 
tive  committee,  W.  R.  Hotchkin,  Samuel 
Moffit,  Corbett  McCarthj',  Roger  J. 
O’Donnell,  W.  W.  Hallock,  Collin  Arm¬ 
strong  and  E.  D.  Gibbs. 

Speakers  of  the  evening  were  Charles 
Dana  Gibson,  new  owner  of  Life; 
■Abram  I.  Elkus,  Judge  of  the  New  York 
Court  of  .Appeals ;  Dr.  Royal  S.  Cope¬ 
land,  Health  Commissioner  of  New 
York,  and  W.  Morgan  Shuster,  president 
of  the  Century  company. 

Dr.  Cojieland  produced  figures  to 
show  that  New  York  City  is  the  best 
“health  resort’’  in  the  country,  a  state 
which  he  attributed  to  advertising, 
under  the  name  of  public  health  educa¬ 
tion.  He  said  that  the  death  rate  of 
the  city  had  been  steadily  reduced  in 
the  last  33  years  until  it  is  now  the 
lowest  of  any  big  city  in  the  United 
States,  and  that  the  expenditure  on 
public  health  education — or  advertising 
— was  only  70  cents  per  capita  per  year. 

Judge  Elkus  called  for  the  “Ameri¬ 


Publithers,  Expecting  Higher  Paper 
Prices  After  July  1«  Plan  New  Rates 

(.Special  to  Eoitos  &  Publishes) 
Moxtre.sl. — Canadian  publishers  are 
at  the  present  time  showing  great  con¬ 
cern,  not  as  regards  their  future  supply 
of  newsprint  so  much  as  their  concern 
about  methods  of  reimbursing  them- 
•selves  for  the  extra  cost.  By  agreement 
between  the  paper  manufacturers  and 
the  publishers,  the  latter  were  given  a 
price  of  $80  per  ton  up  until  July  1, 
but  it  was  stated  that  after  that  date 
price-fixing  would  cease,  although  the 
manufacturers  agreed  that  they  would 
supply  Canadian  publishers  with  news¬ 
print  at  the  minimum  price  secured  from 
American  publishers.  This,  therefore, 
means  another  increase  to  the  Canadian 
publisher  of  not  less  than  $20  per  ton 
and  fKjssibly  an  even  higher  figure,  so 
that  increase  in  advertising  rates  and 
subscription  prices  constitute  a  very  live 
issue  in  the  offices  of  every  publisher  in 
Canada. 

The  London  (Ont.)  Free  Press  has 
already  made  the  price  3  cents  per  copy. 

The  Toronto  jiapers  ha\e  not  yet  come 
to  a  conclusion  on  the  matter,  although 


canization  of  America  and  Americans’’ 
and  for  a  greater  degree  of  tolerance  of 
the  views  of  others.  “One  of  the  funda¬ 
mentals  of  democracy,’’  he  said,  “is  the 
attitude  of  listening,  Jhe  willingness  to 
discuss.” 

Mr.  Shuster’s  adverse  opinions  of  the 
League  of  Nations,  expressed  at  length 
in  his  address,  did  not  meet  with  the 
ent're  approval  of  the  diners,  as 
evidenced  by  their  applause  of  Charles 


Dana  Gibson’s  declaration  of  disaj:. 
ment  with  Mr.  Shuster’s  views. 

Retiring  President  George 
in  his  report,  stated  that  the  Sph 
Club  now  numbers  over  400  memV 
110  having  been  added  during  his  tw 
year  term.  Mr.  Scarburgh’s  report! 
treasurer  showed  a  surplus  in  the  k 
of  $1,776.40,  after  paying  all  t.xpe 
for  the  year.  The  club,  wh’ch  is  in ; 
25th  year,  celebrated  its  167th  gatheriV 


the  Globe  has  raised  the  price  to  3  cents 
outside  of  Toronto,  but  it  still  sells  at 
2  cents  on  the  city  streets.  One  thing 
is  sure,  however,  that  the  papers  will 
require  to  increa.se  their  receipts  and 
some  publishers  believe  that  the  time  is 
not  far  distant  when  the  five-cent  news¬ 
paper  will  be  the  prevailing  price  in 
Canada. _ 

Limericked,  He  Sue(  for  $25,000 

Okl.shoma  City,  Okla. — L.  Howell 
Lewis  has  filed  suit  against  the  Okla¬ 
homa  News,  asking  $25,000  damages,  al¬ 
leged  to  have  resulted  from  a  limerick 
published  in  the  newspaper.  It  is  al¬ 
leged  that  in  the  limerick  to  which  ob¬ 
jection  is  made,  the  plaintiff  was  re¬ 
ferred  to  as  “L.  Howling  Loose.” 

Bryan  Eagle  Elects  Officers 

Bryan,  Tex. — The  Eagle  Printing 
Company,  publishers  of  the  Bryan  Daily 
and  Weekly  Eagle,  has  elected  officers 
and  directors,  as  follows :  Lee  J.  Roun¬ 
tree,  president;  H.  O.  Boatwright,  vice- 
president:  C.  M.  Cole,  secretary-treas¬ 
urer;  .A.  J.  Buchanan  and  E.  J.  Fermeer, 
directors.  Lee  J.  Rountree  was  also 
made  managing  editor  and  A.  J.  Bu¬ 
chanan,  city  editor. 


St,  Louis*  Largest  Daily 

2Iotita 

dlab^-S^morrat 

220,668 

Net  Paid  Daily  Average  Circulation  for  the  Month 
of  February 

This  is  by  many  thousands  the  largest  daily  circula¬ 
tion  ever  attained  by  any  St.  Louis  newspaper — and 
it  is  approximately 

40,000  More 

than  the  daily  circulation  of  the  second  St.  Louis 
paper,  the  Post-Dispatch. 
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GATHERED  AT  RANDOM 


H.  Napier  Moore,  of  the  Montreal 
Star,  has  joined  Lirpa  Loof’s  large  army 
of  friends 

ut  ♦  ♦  ♦ 

spring  is  here — Barry  Paris,  of  the 
i  N.  S.,  is  leaving  tonight  for  St. 
Joseph,  Mo.  Back  in  two  weeks. 

|With  the  world  almost  safe  for  dem- 
']— ts,  some  person  should  now  start  a 
^  war  to  make  Albany  safe  for  the 
l^sts. 

i  * 

&  EXTRA!  EXTRA! 

g^isviLLE,  Ky. — A  Pike  county  man 
i^dvertising  two  hound  dogs,  both 
fcranteed  still  trailers,  for  sale.  The 
jnce  is  said  to  be  $250  each. 

*  *  * 

Later  Bulletin* 

New  York. — Roy  K.  Moulton,  of  the 
New  York  Mail,  has  left  town  hur¬ 
riedly.  He  is  said  to  have  gone  South 
on  business. 

4e  4t  4c 

Cincinnati. — Roy  K.  Moulton,  of 
the  New  York  Mail,  arrived  here  early 
today.  He  was  closely  guarding  a  large 
black  bag  resembling  those  affected  by 
street  contractors  a  few  years  ago.  He 
inquired  as  to  the  nearest  aviation  field. 

♦  ♦  ♦ 

Press  Fudge 

A  late  dispatch  says  the  Pike  county 
dogs  have  been  sold. 


FROM  THE  MEMO  PAD 

By  Max  E.  Fecki.er 
Absence  of  address  in  an  ad 
means  national  distribution  and  a 
deaner  page,  but  it  also  means: 
Repression  of  instinct  on  part  of 
prospective  customer — who  won’t 
trade  at  his  local  store  or  has 
none— to  seek  information  direct¬ 
ly  from  manufacturer.  Second, 
memory  being  association,  the  op¬ 
portunity  is  lost  for  customer  to 
lodge  the  products’s  name  more 
firmly  in  mind  by  associating  it 
with  a  definite  locality  in  addition 
to  a  definite  kind  of  goods 

*  *  ♦ 

"Parfum”  is  worth  a  fortune 
more  than  “perfume.”  .Another 
fortune  awaits  the  advertiser 
who  will  change  it  back  to  “per¬ 
fume.”  A  copy  suggestion  on  this 
point :  “Made  in  .America  and  ac¬ 
tually  proud  of  it.” 

s  s  * 

Up-to-date  authors  name  their 
fictitious  characters  from  ’phone 
liooks  and  directories.  Copywrit¬ 
ers  name  theirs  from  Walter 

Scott  or  the  very  long-suffering 
Jones  family.  And  yet,  to  be  ef¬ 
fective,  ads  must  be  truer  than 
books. 

s  s  s 

No  dyspeptic  copywriter  should 
*ork  on  food  accounts.  The  re- 
sult  is  usually  a  picture  of  the  fac¬ 
tory  rather  than  an  appetizing 

description  of  how  the  food  tastes. 


i 


Th«  Publisher’s  Prayer 

Omnipotent,  Arrogant  and  Un- 
Monopoly :  Thou  who  boldest  the 
[■'k  and  long-suffering  publisher  in 
■r  hollow  of  Thine  Almighty  Hand, 
^  dost  crush  out  his  very  heart,  nor 
*  Orest  so  much  as  a  Tinker’s  Dam 
■his  sufferings:  Vouchsafe  to  draw 
with  as  little  scorn  as  possible. 


and  attend  to  the  pleadings  of  thy  most 
unworthy  servant,  who  now  approacheth 
thine  exalted  Footstool  with  his  miser¬ 
able  order. 

Do  not  “turn  it  down”  we  beseech 
thee :  we  do  not  even  dare  to  hope  that 
it  will  be  accepted  in  its  entirety :  but  O 
Great  Potentate,  we  plead  with  thee  for 
at  least  twenty-five  per  cent,  of  it ;  we 
request  delivery  in  June,  but  O,  thou 
King  of  the  Ananias  Bunch,  if  thou 
wilt  but  ship  it  six  months  after,  in 
December,  we  shall  wash  thy  holy  feet 
with  our  joyful  tears,  and  for  our  chil¬ 
dren  shall  rise  up  and  call  thee  blessed. 
Amen. — Greenville  (N.  C.)  Daily  News. 


LETTERS  FROM  OUR 

FOOL  FRIENDS 

Dear  G.  A.  R. : 

This  has  certainly  been  a  hard  week. 
Cannot  understand  what  editors  are 
thinking  about.  Last  week  nine  refused 
to  mention  the  name  of  brother  Bill’s 
world-famous  company  in  half-page  lay¬ 
outs  of  Mary  and  Doug. 

Suppose  you  have  already  heard  about 
the  treatment  that  my  cousin.  Wire 
Lorman-Robinson,  was  forced  to  under¬ 
go  down  in  Fayetteville,  Ark.,  last  week. 
It  was  terrible !  He  arrived  there  Sat¬ 
urday  in  plenty  of  time  to  help  the  un¬ 
grateful  editors  print  the  proper  kind 
of  stories  about  the  circus.  They  would 
not  even  permit  him  to  enter  the  news¬ 
paper  offices,  and  Monday  he  found  it 
necessary  to  have  one  of  the  trained 
snakes  bite  him.  Even  then  he  only  got 
a  column,  and  the  thing  took  and  cousin 
has  been  in  the  hospital  ever  since. 
How,  I  ask  you,  do  editors  get  that 
way  ? 

Not  much  chance  for  a  real  fellow  in 
New  York  these  days,  while  the  editors’ 
old  friend,  Zig,  holds  his  present  trump 
card.  Only  last  night  a  friend  told  me 
that  the  members  of  the  New  York 
Police  Band  had  got  into  a  free-for-all 
tight  during  a  debate  on  whether  they 
would  play,  “Hail,  the  Conquering  Hero 
Comes,”  or  “Hail,  Hail,  the  Gang’s  All 
Here,”  when  Nicky  comes  back  to  town. 
What  chance  has  a  real  worker  against 
that  kind  of  stuff? 

Amours  Out  O’Luck, 

Gerald  Bulslinger. 


FEATURE  SERVICES  MERGED 

Bell  Syndicate  Take*  Over  Metro¬ 
politan  Newspaper  Service 

The  Metropolitan  Newspaper  Service 
has  passed  into  the  hands  of  the  Bell 
Syndicate,  but  for  the  present  will  be 
operated  as  ^  separate  organization,  ac¬ 
cording  to  John  N.  Wheeler,  president 
and  general  manager  of  the  Bell. 

The  consolidation  of  the  interests  of 
the  two  organizations  became  effective 
last  Monday.  The  shipping  department 
of  the  Metropolitan  will  be  moved  at 
once  to  the  Bell  offices  in  the  World 
building.  For  the  present  the  offices  of 
the  Metropolitan,  at  432  Fourth  avenue, 
will  be  maintained  for  the  art  and  writ¬ 
ing  forces  of  the  two  services.  Max 
Elser,  Jr.,  manager  of  the  Metropolitan, 
will  continue  with  that  organization  in 
the  capacity  of  assistant  to  Mr.  Wheeler. 

Among  the  new  features  acquired  by 
the  Bell  Syndicate  under  the  arrange¬ 
ments  are  Dickies  Dogs,  a  comic;  the 
Fairchild  Fashions;  newspaper  rights  to 
Metropolitan  Magazine  and  to  Mrs. 
.Asquith’s  new  book. 


Come  and 
Crow — 
and  Grow! 


Has  West  Virginia 
ever  heard 
about  YOU? 

We’ve  good,  live  buyers  down  here,  will¬ 
ing  to  try  almost  anything  once,  and  keep 
right  on  if  it  is  GOOD.  But  of  clairvoy¬ 
ants,  who  find  out  about  the  modest  manu¬ 
facturers  of  unnarned,  unfamed  goods, 
NOT  MANY!  Goods  that  are  nameless 
and  fameless  are  often  shameless,  and  not 
much  asked  for.  But  you  can  make  your 
name  known  and  your  excellent  goods 
called  for  by  a  comparatively  small  ex¬ 
penditure  in  these  West  Virginia  news¬ 
papers.  Remember — 

“It  takes  the  Daily  to  make  the  Sale-y.” 


BlueAeld 

tTttle^aph  . (M) 

Charleston 

tGazotte  . (M) 

iOazetto  . (S) 

•Mail  . (E) 

Clarkaburv 

tTelegram  . (E) 

tTelafram  . (S) 

Fairmont 

*W.  Virffinian . (E) 

Grafton 

tSentinol  . (E) 

Huntington 

tAdvertUer  . (E) 

•Harald-Diapatch. .  (M) 
•Harald'Dispatch . . .  (S) 


Circu*  5,000 

Martinaburg  Istion  lines 

•Journal  . (E)  MO  41» 

Mounda  villa 

$Echo  . (E)  1.733  JIU 

Parkaraburg 

tNawa  . (M)  S.S22  J3 

tNewa  . (S)  $422  J2 

•Sentinel  . (E)  $40  417 

Wheeling 

tlntalligancar  . (M)  1040  J32S 

INawa  . (E)  1S41S  M 

tNewa  . (S)  U415  M 

tOovernment  Statement,  Oct.  1,  1919. 
•A.  B.  C.  Statement,  October  1*  1919. 
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THE  GOVERNMENT  PRESS  AGENT 

IT  is  not  the  intention  of  Editor  &  Publisher  to 
enter  into  a  debate  with  each  of  the  thousands 
of  bureaus  of  publicity  and  propaganda  in  this 
country  on  the  merits  of  the  service  they  perform 
or  their  reasons  for  existence.  Neither  is  it  the 
purpose  of  Editor  &  Publisher  at  this  time  to 
analyze  the  work  of  the  particular  bureau  of  the 
War  Department  over  which  Mr.  Butman  presides. 
Suffice  it,  then,  to  say  that  this  bureau  was  origi¬ 
nated  with  the  Committee  on  Public  Information 
and  served  a  vital  purpose  during  the  Great  War 
through  the  service  it  rendered  in  the  transmission 
of  casualty  and  draft  lists,  etc.,  etc. 

The  underlying  fundamental  principles  of  that  bu¬ 
reau’s  service  in  the  great  emergency  were  formu¬ 
lated  in  great  detail  by  a  journalist' of  wide  experi¬ 
ence,  who  has  a  passion  for  public  service — a  former 
editor  of  Editor  &  Publisher,  as  Mr.  Butman  states 
elsewhere  in  this  issue. 

The  War  Department  Bureau  is  but  one  of  many 
within  the  Government  that  performed  a  helpful 
.service  during  the  war,  but  the  war  is  over.  The 
machinery  of  all  of  these  so-called  Government  news 
bureaus  should  now  be  scrapped,  because  the  great 
necessity  for  that  kind  of  Government  aid  and  as¬ 
sistance  has  passed. 

In  considering  ihe  physical  impossibility  of  a 
Washington  correspondent  covering  all  the  avenues 
of.  news  at  the  national  capital,  as  Mr.  Butman  states, 
it  is  well  to  remember  that  routine  news  comes  within 
the  sphere  of  the  various  press  associations  and  serv¬ 
ices  which  are  ably  manned  and  thoroughly  equipped. 

The  Washington  correspondent  is,  as  Editor  & 
Publisher  see  him,  a  specialist.  He  is  trained  in 
the  art  of  examination  and  cross-examination — the 
foils  of  the  successful  interviewer.  He  knows  that 
his  story  is  generally  hidden  in  the  last  words  drawn 
from  another  person.  It  is  he  who  must  keep  the 
channels  of  public  information  clear  by  digging  out 
the  truth,  which  comprises  the  raw  material  of  pub¬ 
lic  opinion.  He  must  not  rely  upon  the  written 
words  of  any  bureau  chief  or  his  assistant ;  he  must 
get  facts  from  the  original  source  so  that  his  man¬ 
aging  editor  and  his  editor-in-chief  may  always  have 
at  hand  the  truth  with  which  to  mould  public  thought. 

The  history  of  the  United  States  shows  that  the 
men  who  head  departments  of  the  Government  are, 
first,  partisan  appointees — holders  of  set  convictions 
on  subjects  pertaining  to  public  policy — leaders  who 
cherish  ambitions  and  are  in  the  habit  of  dominating 
activities  over  which  they  have  control. 

The  history  of  journalism  shows  that  the  only 
way  to  get  the  news  is  to  go  after  it  and  dig  it  out. 
This  is  the  only  way  that  basic  facts  can  be  brought 
to  light.  In  the  digging,  the  bad  and  rotten  are 
sometimes  uncovered  with  the  good — inefficiency, 
mistrust  and  incapacity  are  exposed  to  public  view 
and  in  the  end  we  have  progress  and  reform. 

Editor  &  Publisher  is  in  no  way  interested  in  the 
so-called  War  Department  News  Bureau,  which  Mr. 
Butman  infers  is  merely  an  information  bureau,  a 
thing  we  are  glad  to  chronicle  here.  Neither  is 
Editor  &  Publisher,  at  the  moment,  interested  in 
the  thousands  of  dollars  of  public  money  that  are 
being  spent  in  this  manner. 

EDITOR  &  PUBLISHER  IS  INTERESTED 
IN  THE  HANDOUT.  THE  H.\NDOUT  IS 
THE  HOOKWORM  OF  JOURNALISM  THAT 
KILLS  RESOURCEFULNESS,  INITIATIVE 
AND  ENTERPRISE.  THROUGH  IT  THE 
POISON  OF  PROPAGAND.\  IS  INJECTED 
INTO  THE  MINDS  OF  THE  PEOPLE 
Sameness  of  news  is  one  of  the  recognized  evils 
of  newspapers  today,  and  Mr.  Butman’s  statement 
that  a  large  number  of  Washington  correspondents 
use  mineographed  sheets  of  paper — handouts — as 
their  sources  of  information,  will  not  cause  any  sur¬ 
prise. 

The  logical  development  of  the  Government  News 
Bureau,  once  it  was  fully  entrenched,  would  be  the 
adoption  of  all  of  Bismarck’s  theories  on  the  dis¬ 
semination  of  news — the  elimination  of  the  great  in¬ 
dependent  press  service  and  the  Washington  corre¬ 
spondents  and  the  establishment  of  a  national,  po¬ 
litically-controlled  service  along  the  lines  of  the 
Wolff  Agency,  which  played  a  major  part  in  the 
betrayal  of  the  German  people  by  deceit,  duplicity 
and  the  distribution  of  government  misinformation. 


R  I  L 


Five  national  news  services,  we  repeat,  maintain 
extensive  bureaus  in  Washington  and  are  financially 
able  to  cover  every  routine  Government  activity  of 
interest  to  their  clients,  which  means  the  newspapers 
of  the  country.  They  are  in  a  better  position  to  find 
truth  than  any  partisan  employe,  whether  he  be 
Democrat  or  Republican. 

There  is  absolutely  no  legitimate  place  in  honest 
and  independent  journalism  for  the  Government 
news  service,  the  press  agent  or  the  propagandist. 

A  CORDIAL  INVITATION 

The  Astor  Gallery  and  the  Grand  Ball  Room 
of  the  Waldorf-Astoria  Hotel  will  be  the 
center  of  interest  in  the  newspaper  publish¬ 
ing  field  on  Tuesday,  Wednesday  and  Thursday — 
.■\pril  20,  21  and  22 — at  which  time  the  annual 
meetings  of  the  Associated  Press  and  the  Ameri¬ 
can  Newspaiier  Publishers  Association  will  be  held. 
To  be  sure,  the  whole  week  of  April  19  will  be 
given  over  to  important  conferences  and  meetings 
beginning  with  the  A.  P.  Directors  meeting  on  Mon¬ 
day,  and  ending  with  the  election  of  officers  of  the 
A.  N.  P.  A.  on  Friday.  But  the  big  days  are  Tues¬ 
day,  Wednesday  and  Thursday  and  all  of  the  mem¬ 
bers  of  the  A.  P.  and  A.  N.  P.  A.  should  arrange 
to  be  in  New  York  these  days,  as  the  discussions  of 
the  vital  problems  affecting  the  industry  will  be  en¬ 
lightening  and  instructive — moreover  helpful  and 
maybe  controlling. 

The  representation  of  the  news  and  feature 
services  and  syndicates,  the  machinery  and  supply- 
houses  will  be  more  representative  on  the  conven¬ 
tion  floor  this  year  than  ever  before,  as  indicated 
by  cut  of  the  convention  floor  plan  as  shown  on 
page  10  of  this  week’s  issue. 

A  cordial  invitation  is  hereby  extended  to  every 
visiting  newspaper  executive  to  make  Editor  & 
Publisher’s  headquarters  his  headquarters. 

Editor  &  Publisher  will  maintain  convention 
offices  as  heretofore  in  Suite  116,  convention  floor, 
where  stenographic,  telephonic  and  typewriter 
facilities  will  be  provided  for  your  convenience. 

The  convention  staff  of  Editor  &  Publisher  will 
be  as  follows : 


Mr.  Sho waiter 
Mr.  Mellon 
Mr.  Barbour 
Mr.  Starr 
Mr.  Ferguson 
Mr.  Keeney 
Mr.  Schryver 
Miss  Higgins 
Mr.  Perkins 
Mr.  Brown 
Mr.  Dewitt 


Mr.  Redmond 
Mr.  Robb 
Mr.  Dowling 
Mr.  Drummond 
Mr.  Tanner 
Miss  McMahon 
Miss  Wenska 
Miss  Parker 
Miss  Montanye 
Miss  Sirota 
Miss  Klein 
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A  SUGGESTION 

The  newsprint  problem  does  not  belong  to  a; 
particular  group  of  newspapers.  It  is  an  injj. 
vidual  problem  that  directly  affects  every  uj. 
and  woman  who  is  in  any  way  connected  with  th 
publishing  world,  either  directly  or  indirectly,  b" 
it  can  only  be  solved  without  Congressional  acti- 
by  nation-wide  co-operation  among  daily  newspape; 
of  all  sizes  and  faiths,  because  they  are  the  greato;^ 
users  of  the  dominant  staple  of  publishing  life. 

During  the  week  of  April  19,  the  greatest  annta 
gathering  of  newspaper  publishers  in  the 
States  will  be  held  in  New  York  City.  Each  pei:- 
who  will  attend  is  fully  alive  to  the  seriousneus 
the  present  situation.  The  attendance  will  be  repr- 
sentative  of  the  membership  of  the  Associated  Pits 
the  pioneer  of  present  American  news  services,  i 
the  American  Newspaper  Publishers’  Associate 
the  leading  organization  of  publishers,  which  ne 
bers  among  its  members  some  of  the  largest  ar 
most  enterprising  of  America’s  great  daily  ncir 
papers  as  well  as  many  of  the  smaller. 

In  the  opinion  of  Editor  &  Publisher  the  weekt 
.\pril  19  is  the  time  to  thresh  the  newsprint  probk 
out  and  solve  it  and  the  place  to  do  it  is  at  t? 
meeting  of  the  American  Newspaper  Publisher, 
Association  in  New  York  City.  To  do  this  bi 
manner  that  will  bring  assurances  of  naiion-wii 
co-operation  it  will  be  absolutely  necessary  to  ha= 
every  shade  of  publishing  opinion  on  the  subject 
Therefore,  Editor  &  Publisher,  with  a  full  reali?,- 
tion  of  the  dangers  of  Congressional  action,  ur^ 
President  Frank  P.  Glass  and  members  of  the  Bcr 
of  Directors  of  the  American  Newspaper  Publisher 
Association  to  immediately  take  such  steps  as  i- 
necessary  to  assure  attendance  of  official  rommiftr 
representing  the  Southern  Newspaper  Publish^ 
.Association,  the  Inland  Daily  Press  Associations: 
the  National  Editorial  .Association  at  a  joint  rae# 
ing  to  be  held  with  a  committee  representing  thr 
organization  and  representatives  of  the  newspri 
manufacturers  in  New  York  City  during  the  wg 
of  April  19. 

We  have  had  enough  scattered  action.  The  c£ 
now  demands  national  co-operation  with  every  ph'r: 
of  daily  newspaper  making  participating. 

THE  NEWSPAPER  DEPARTMENTAL 

CHARLIE  MILLER,  president  of  the  Ne«* 
paper  Departmental  of  the  Associated  .Advert 
ing  Clubs  of  the  World,  is  right  in  his  conta 
tion,  in  Editor  &•  Publisher  last  week,  that  the.bs 
tional  Program  Committee  must  revise  its  arraiip 
ments  for  that  division  at  the  Indianapolis  convri 
lion. 

The  executive  sessbin  idea  has  added  75  per  ccl 
to  the  effectiveness  of  the  Newspaper  Depariiiieiai 
It  is  now  easily  the  most  important  division  of  ^ 
.A.  .A.  C.  W.  Under  fair  treatment  its  rapid  gred 
is  assured,  but  to  make  all  sessions  open  and  i- 
to  all,  as  announced  by  the  National  Program  fc 
mittee,  would  be  to  adopt  a  reactionary  policy  ^ 
respect  to  the  administration  of  its  affairs. 

The  execivtive  officers  at  the  meeting  in  Louis'= 
decided  on  a  constructive  program,  part  of  th«r 
sions  executive,  the  others  public.  They  knew  *■ 
they  were  doing.  That  program  should  be  earn 
into  effect. 

Advertising  managers  are  naturally  hesitant  atfl 
expressing  opinions  publicly  on  policies  affects 
their  papers,  on  which  they  are,  in  many  cases,  w 
directing  employes.  Executive  sessions  are  essentt 
to  the  success  of  the  department,  and  Charlie  Mi' 
and  his  associates  are  right  in  the  statement  that 
would  be  a  step  backward  to  attempt  to  carry ' 
the  mandate  of  the  National  Program  CommittK 

iTiHE  rumor  is  again  current  in  Washington!- 
Postmaster-General  Burleson  is  about  to  res- 
Even  the  rumor  makes  the  w'orld  seem  like  a  bi' 
place  in  which  to  live  to  those  who  are  interest 
in  the  improvement  of  our  postal  service.  Dt  = 
hope. 

rpHE  thief,  free  publicity,  that  steals  newspSn 
space,  and  is  often  dangerous  propaganibt 
corrupts  public  opinion,  works  day  and  nighl 
motive  is  selfishness. 
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PERSONAL 


lUDGE  LYNN  J.  ARNOLD,  former 
J  president  of  the  Albany  Knickerbocker 
Press  and  now  a  candidate  for  United 
States  Senator,  has  opened  headquarters 
in  five  counties,  and  will  start  his  active 
campaign  on  April  7. 

Frank  B.  Noyes,  president  of  the  As- 
jociated  Press  and  publisher  of  the 
Washington  Star,  and  Mrs.  Noyes  have 
returned  from  a  stay  of  several  weeks 
in  Jamaica. 


Eugene  A.  Hancock  has  left  the  Chey¬ 
enne  (Wyo.)  State  Leader,  to  become 
city  editor  of  the  Fort  Collins  (Colo.) 
Express.  Jack  A.  Bristol  on  the  Chey¬ 
enne  Wyoming  State  Tribune,  has 
taken  the  post  left  vacant  on  the  Leader. 

B.  W.  Welsh,  former  Omaha  news¬ 
paperman,  has  become  farm-news  editor 
and  field  man  for  the  Cedar  Falls  (la.) 
Daily  Record,  Cedar  Falls,  la. 

Arthur  H.  Gleason,  journalist  and 
author,  has  joined  the  editorial  staff  of 
the  Nation,  devoting  his  time  particu¬ 
larly  to  industrial  and  labor  problems. 


Norman  E.  Mack,  proprietor  of  the 
Buffalo  Times,  accompanied  by  Mrs. 
Mack,  has  gone  to  Palm  Beach,  Fla.,  to 
spend  several  weeks. 

Henry  A.  Wise  Wood,  president  of 
the  Wood  Newspaper  Machinery  Com¬ 
pany  is  at  Hot  Springs,  Va.,  accompan¬ 
ied  by  Mrs.  Wood. 

D.  Lex  McClure,  editor  of  the  But¬ 
ler  (Pa.)  Citizen,  has  resigned  to  be¬ 
come  editor  of  the  Lorain  (Ohio) 
Times-Herald. 

Don  B.  Patterson,  former  Kansas  City 
newspaperman,  has  been  elected  secre¬ 
tary,  and  J.  B.  Powell,  Missouri  news¬ 
paperman  and  now  editor  of  Millard’s 
Review,  a  director  of  the  Missouri  So¬ 
ciety  of  Shanghai,  China. 

H.  M.  Briggs,  who  has  been  manag¬ 
ing  editor  for  the  past  eight  years,  will 
be  the  editor  of  the  Norwich  (Conn.) 
Bulletin,  succeeding  the  late  A.  Walker 
Pearson. 


IN  THE  EDITORIAL  ROOM 

Edwin  Clarence  Burleigh,  who  has 
succeeded  the  late  Ben  Shaw  as  city 
editor  of  the  Kennebec  Journal,  occu¬ 
pies  the  position  that  his  father,  the  late 
(Ha'rence  B.  Burleigh,  filled  before  he 
became  the  managing  editor  of  the 
paper.  Although  Mr.  Burleigh’s  grand¬ 
father,  the  late  United  States  Senator 
Edwin  Q  Burleigh,  was  an  owner  in 
the  newspaper,  he  did  very  little  writing. 

Harold  C.  McMillen,  legislative  cor¬ 
respondent  for  the  New  York  Evening 
Post,  is  in  Atlantic  City  recovering  from 
a  recent  attack  of  infliienzq.  During  his 
absence  at  Albany,  Robert  Scallon  han¬ 
dled  his  work. 

Cameron  Hyde,  formerly  chief  of  the 
Argus  (Albany,  N.  Y.)  copy  desk,  has 
become  head  of  the  Knickerbocker  Press 
copy  desk. 

Charles  P.  Stack,  who  has  been  legis¬ 
lative  correspondent  for  the  Albany 
Evening  Journal  for  the  last  two  years, 
has  become  local  news  editor  of  the 
Associated  Press  and  will  be  located  in 
New  York.  Alex  Sayles,  sporting  edi¬ 
tor  of  the  Albany  Evening  Journal,  will 
take  Mr.  Stack’s  place  at  the  Capitol. 

George  C.  Leavitt,  a  former  Norway 
(Me.)  newspaper  man,  has  been  pro¬ 
moted  to  news  editor  of  the  Philadelphia 
Inquirer. 

Orville  A.  Welsh,  telegraph  editor  of 
the  Cleveland  Press,  and  formerly  with 
the  Cleveland  Plain  Dealer,  Philadelphia 
Press  and  Scranton  Daily  News,  was 
married  recently  to  Miss  Lavenia  Geral¬ 
dine  Helmick  of  Parkersburg,  W.  V. 


Harry  A.  Mount,  formerly  auto  ed¬ 
itor  and  Sunday  feature  writer  for  the 
Plain  Dealer,  has  gone  to  New  York. 

Edward  D.  Doe  has  resigned  from 
the  Boston  News  Bureau  to  become 
sporting  editor  of  the  new  Elizabeth 
(N.  J.)  Sunday  Index. 

Arthur  C.  Bowman,  formerly  night 
city  editor  of  the  Detroit  Free  Press, 
has  become  city  editor,  succeeding  H.  O. 
Weitschat,  who  resigned  to  become 
house  organ  editor  for  the  Maxwell 
Motor  Company,  Detroit. 

Patrick  McEvoy,  for  the  last  two 
years  in  charge  of  New  York  local  news 
for  the  Universal  Service,  has  joined 
the  editorial  staff  of  the  New  York 
Journal  of  Commerce.  His  work  on 
the  Universal  force  has  been  taken  over 
by  William  Hillman,  who  has  been  do¬ 
ing  sports  and  news  features.  Walter 
F.  Hudson  has  been  added  to  the  Uni¬ 
versal  New  York  staff. 

J.  T.  Fabish,  one  time  sport  writer  of 
the  Pittsburgh  Post  and  lately  member 
of  the  American  Expeditionary  Forces, 
has  just  become  sporting  editor  of  the 
Orangeburgh  (S.  C.)  Times  and  Demo¬ 
crat. 

C.  M.  Hall,  who  succeeded  John  H. 
Cauficld  as  city  editor  of  the  Waco 
(Tex.)  Morning  News,  has  been  ap¬ 
pointed  secretary  of  the  Young  Men’s 
Business  league  of  that  city.  Mr.  Cau- 
ficld  is  now  advertising  and  sales  man¬ 
ager  for  the  Texas  Farm  Implement 
Manufacturing  Company,  Waco. 

Jack  Stephens  has  purchased  an  inter¬ 
est  in  the  Hugo  (Okla.)  Morning  News, 
and  is  now  its  editor. 

Colonel  William  Greene  Sterett,  for 
many  years  staff  correspondent  at 
Washington  for  the  Dallas  (Tex.) 
Moniing  News  and  other  Belo  papers, 
will  return  to  handle  national  politics 
for  the  Belo  company  after  several 
years’  service  as  State  Game,  Fish  and 
Oyster  Commissioner  of  Texas. 

George  Waverley  Briggs,  formerly 
managing  editor  of  the  Galveston 
(Tex.)  Daily  News,  has  resigned  as 
State  Banking  Commissioner  of  Texas 
to  become  vice-president  of  the  City 
National  Bank  at  Dallas. 

J.  L.  Niese,  former  telegraph  editor 
on  the  Houston  (Tex.)  Post,  has  be¬ 
come  assistant  city  editor  of  the  Dallas 
Morning  News. 

N.  R.  Webster,  for  IS  years  editor  of 
the  Paulding  Democrat,  has  gone  to 
take  charge  of  a  Sandusky  job  printing 
office.  His  son,  C.  R.  Webster,  will  fill 
the  vacant  place  on  the  Democrat. 


Walter  B.  Lohman  of  Dunkirk,  N.  Y., 
until  recently  assistant  city  editor  of  the 
Toledo  News-Bee,  will  be  the  managing 
editor  of  a  new  daily  paper  being  es¬ 
tablished  at  Beaver  Falls,  Pa. 

Walter  F.  Hine,  city  editor  of  the 
Gloversville  (N.  Y.)  Leader-Republican, 
and  connected  with  that  newspaper  for 
fourteen  years  will  go  into  Chamber  of 
Commerce  work  in  Gloversville  April 


John  Q.  Doty,  for  several  years  con¬ 
nected  with  Geveland  daily  newspapers, 
has  become  executive  secretary  of  the 
Homeopathic  Medical  Society  of  Ohio 
and  business  manager  of  the  society’s 
monthly  publication,  the  Central  Journal 
of  Homeopathy,  Columbus. 

Wilfred  Stone,  who  far  several  years 
has  been  the  Cranston  correspondent  of 
the  Providence  Journal,  has  been  added 
to  the  Sunday  staff  of  that  paper. 


MEYER  NOW  SPACE  BUYER 
OF  RANKIN  AGENCY 


JOSEPH  A. 
J  pointed  in 


MEYER  has  been  ap- 
charge  of  the  space¬ 
buying  depart¬ 
ment  of  the  Wil¬ 
liam  H.  Rankin 
Company,  Chi¬ 
cago,  succeeding 
the  late  Frank 
Heath.  Mr. 
Meyer  has  been 
associated  with 
the  Rankin 
space-buying  staff 
for  fourteen 
years.  In  charge 
of  newspaper  di¬ 
vision  details  will 
be  R.  S.  Gesler,  and  in  charge  of  maga¬ 
zine  work  will  be  W.  G.  Nothacker. 
Mr.  Meyer  will  supervise  the  entire  de¬ 
partment. 


Joseph  A.  Meyer 


Leo  P.  Sullivan,  former  sporting  edi¬ 
tor  of  the  Minneapolis  Journal,  has  be¬ 
come  sporting  editor  of  the  §t.  Paul 
Pioneer  Press,  succeeding  J.  Victor 
Harris,  who  goes  to  the  rewrite  desk  of 
the  Journal. 

John  E.  Fitzgerald  has  returned  to  St. 
Paul  after  six  years’  absence  and  is  at 
the  Pioneer  Press  copy  desk.  He  has 
been  with  the  Daily  Oklahoman  of  Ok¬ 
lahoma  City. 

Bertrand  V.  Keane,  who  has  been  with 
the  Bridgeport  (Conn.)  Telegram  since 
returning  from  war  with  the  Croix  de 
Guerre  and  other  decorations,  has  started 
for  Russia  to  continue  fighting  in  the 
Kolchak  Foreign  Legion,  aviation  sec¬ 
tion. 

Joseph  F.  Shea,  formerly  with  the 
Bridgeport  (Conn.)  Post,  is  now  con¬ 
nected  with  the  welfare  department  of 
the  American  Graphophone  Co. 

Les  Rawlings,  sporting  editor  of  the 
Atlanta  Constitution,  has  resigned  to 
join  the  sales  force  of  the  Parker-Hol- 
land  Automobile  Company,  of  Atlanta. 

J.  Norton  Johnson,  who  has  been 
editor  of  the  automobile  section  of  the 
St.  Louis  Post-Dispatch  since  his  re¬ 
turn  from  France  last  May,  has  become 
a  member  of  the  sales  force  of  the 
Schlecht  Motor  Car  Company. 

Miss  Florence  Brand,  who  left  the 
St.  Paul  Daily  News  some  time  ago  for 


Y.  W.  C.  A.  work,  has  returned  to  the 
paper  as  assistant  dramatic  editor. 

Irwin  L.  Gordon,  of  the  Philadelphia 
Evening  Public  Ledger  staff,  and  Mat¬ 
thew  F.  Griffin,  chief  of  the  secret  serv¬ 
ice  of  the  Eastern  Pennsylvania  Dis¬ 
trict  for  31  years,  have  formed  a  bank 
and  industrial  company  to  take  over  the 
protection  of  a  number  of  the  leading 
institutions  in  Philadelphia. 

Cora  E.  Hind,  commercial  editor  of 
the  Winnipeg  Free  Press,  has  been  pre¬ 
sented  by  the  Manitoba  Wool  Growers’ 
Association  with  26  ewes. 

F.  D.  Henderson,  who  has  been  sec¬ 
retary  of  the  Chamber  of  Commerce  at 
Gainesville,  Tex.,  has  resigned  to  be¬ 
come  associate  editor  of  the  Gaines¬ 
ville  Signal. 

A.  D.  Hart,  former  Detroit  corre¬ 
spondent  of  the  United  Press,  has  been 
appointed  financial  editor  of  the  De¬ 
troit  Times,  to  succeed  Alfred  J.  Pitts, 
now  executive  secretary  of  the  Better 
Business  Bureau  of  Detroit. 

Cx>lin  I.  Spangler,  formerly  city  ed¬ 
itor  of  the  San  Francisco  Bulletin,  has 
been  made  assistant  managing  editor  of 
that  newspaper.  James  Tufts  has  re¬ 
signed  as  city  editor  of  the  Chronicle  to 
Income  news  editor  of  the  Bulletin.  Ed¬ 
ward  Kelsey  has  left  the  Oakland  Trib¬ 
une,  of  which  he  was  city  editor,  to  take 
the  position  vacated  by  Tufts  on  the 
Chronicle.  Roy  Danforth  becomes  city 
editor  of  the  Tribune. 


THE  BUSINESS  OITICE 

Preston  Roberts  has  resigpied  from 
the  service  of  the  Standard  Farm  Pa¬ 
pers,  Inc.,  Chicago,  to  associate  himself 
with  O’Mara  &  Ormsbee,  publishers’ 
representatives,  in  Chicago. 

Elmer  S.  Horton,  connected  with  the 
advertising  department  of  the  Provi¬ 
dence  (R.  1.)  Journal  and  Evening  Bul¬ 
letin  for  six  years,  for  two  years  as  ad¬ 
vertising  manager,  has  become  asso¬ 
ciated  with  Bodell  &  Co.,  investment 
banking  firm.  Providence.  Arthur  Poor- 
man,  advertising  manager  of  the  Syra¬ 
cuse  Herald,  will  take  Mr.  Horton’s 
place.  Mr.  Poorman  was  Mr.  Horton’s 
assistant  previous  to  going  to  Syracuse. 

Harry  P.  Robinson,  who  has  been 
handling  automobile  advertising  on  the 
Milwaukee  Journal,  has  become  mana¬ 
ger  of  sales  and  organization  of  the 
Print  Motor  Car  Company,  Wisconsin 
distributor  of  the  Oldsmobile  car. 


Fact,s  about  the  HasSfkin  Service 

«■ - -  ■  ■  ■  —  —  •: - 
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TKe.  Ledger* 

has  si<5n.ed  a  contract  for 
the  HasKin  Service,  for 
one  year 

It  is  now  distributing  a. 
booklet  making  plairx 
the  Fallacies  oF  the- 
Soviet  Grover nment 


Frederic  J  Ha-skirt 
Washinc^ton  D  C  vi/ill 
tell  you  the  price  and 
plan.  For  your  paper 
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LAWSON  nCHTS  PROBE 
OF  MINE  STOCKS 

Ten  Boston  Brokers  Charged  with  Vio¬ 
lation  of  State  Laws  hjr  Unqualified 
Adeertising  of  Prospective 
Earnings 

(By  Tclegrat'h  to  Editor  &  Pl'Slishes) 

Boston,  Mass.,  Mar.  31. — Ten  Boston 
brokers  have  been  arrested  within  the 
past  week  on  charges  of  violating  chap¬ 
ter  492  of  the  Acts  of  1911,  relative  to 
the  listing  and  advertising  of  shares  of 
stock  of  mining  corporations.  The 
cases  are  still  pending.  Among  the 
most  prominent  of  the  group  is  Thomas 
W.  Lawson.  Attorney  General  J.  Wes¬ 
ton  Allen  today  appeared  before  the 
House  Rules  Committee  to  ask  the  ad¬ 
mission  of  his  bill  to  permit  him  to  in¬ 
vestigate  transactions  in  mining  stocks 
and  other  securities.  It  is  understood 
that  Mr.  Lawson  will  oppose  the  meas¬ 
ure  when  the  hearing  is  resumed  today. 

The  law  under  which  the  attorney 
general  acted  states  that  “Xo  officer, 
agent,  clerk  or  servant  or  mining  cor¬ 
poration  nor  any  person  dealing  in  the 
shares  of  such  corporation,  shall  cause 
to  be  published  any  advertisement  of 
the  shares  of  such  corporation  in  which 
any  statement  is  made  of  the  value  of 
the  property  of  the  corporation,  or  of 
its  present  or  prospective  earnings,  or  of 
a  prospective  increase  in  the  price  of 
shares,  unless  the  president  and  a  ma¬ 
jority  of  the  directors  of  such  corpora¬ 
tion”  has  filed  sixty  days  previous  with 
the  commissioner  of  corporations  a 
statement  under  oath  of  the  financial 
condition  of  the  corporation,  a  full  de¬ 
scription  of  the  property  and  a  state¬ 
ment  of  the  earnings,  if  any,  from  the 
operation  of  the  same  for  the  fiscal  year 
next  preceding.  The  penalty  is  a  fine  of 
not  more  than  $500  or  by  imprisonment 
for  not  more  than  two  years.” 

Scientist  Printers  Welk  Out 

(By  Telegraph  to  Editor  &  Pcblisher) 

Boston,  Mass.,  April  1. — As  a  pro¬ 
test  against  the  attitude  of  the  trustees 
of  the  Christian  Science  Publishing 
Company  in  their  litigation  with  the 
Church  directors,  24  of  the  51  com¬ 
posing  room  employes  of  the  Monitor 
went  on  strike.  The  trustees  are  able 
to  get  the  paper  out.  The  publishing 
company  is  said  to  be  about  to  depart 
from  its  lifelong  policy  and  recognize 
labor  unions. 

Sylvester  J.  McBride,  president  of 
the  Boston  Typographical  Union,  stated 
that  the  trustees  had  approached  him 
regarding  men  to  replace  the  strikers 
and  he  had  prepared  an  agreement 
which  was  presented  to  the  trustees. 
The  general  manager  of  the  publishing 
company,  John  R.  W'atts,  admitted  ne¬ 
gotiations  with  the  union  heads,  but 
intimated  that  the  union  officials  made 
the  first  move. 

Boston  Telegram  Opens  Offices 

(By  Tclrgraph  to  Editor  &  Publisher) 

Boston,  Mass.,  April  1. — The  Boston 
Telegram  opened  offices  this  week  at 
95  Portland  street.  Joseph  McKenna, 
for  years  on  the  Boston  Evening  Record 
comjtosing  room  staff,  has  been  ap¬ 
pointed  foreman  of  the  Telegram  com¬ 
posing  room.  Rumor  has  it  that  Grady 
is  to  be  appointed  foreman  of  the  press 
room,  although  unofficially  it  is  stated 


that  Miller,  now  in  charge  of  the  Lynn 
Telegram  press  room,  will  assume 
charge  on  the  new  Boston  paper.  The 
pits  have  been  laid  out  for  several 
presses  and  it  is  stated  the  Telegram 
will  start  about  June  1. 

A.  N.  A.  LEADERS  ACTIVE 

IN  NEW  COUNCIL 

Advertising  Managers  of  Automotive 

Manufacturers  Form  Sub-Division 
of  Motor  and  Accesory 
Association 

Prominent  members  of  the  Association 
of  National  Advertisers  are  numbered 
among  the  executive  council  of  the  ad¬ 
vertising  managers’  council  of  the  Motor 
and  Accessory  Manufacturers’  Associa¬ 
tion,  formed  March  26  at  a  meeting  at 
the  Hotel  Commodore,  New  York.  The 
new  council  will  not  attempt  to  dupli¬ 
cate  the  work  of  the  A.  N.  A.,  but 
will  confine  its  activities  to  problems  di¬ 
rectly  related  to  the  automotive  indus¬ 
try.  Organization  is  in  the  hands  of  the 
following  executive  committee : 

E.  C.  Tibbitts,  advertising  manager 

B.  F.  Goodrich  Rubber  Company,  Ak¬ 
ron,  Ohio,  chairman ;  James  J.  Buzzell, 
advertising  manager  Motor  Bearings 
Division,  Hyatt  Roller  Bearing  Com¬ 
pany,  Detroit,  vice-chairman ;  James  J. 
McQuiston,  advertising  manager  West- 
inghouse  Electric  &  Manufacturing 
Company,  Pittsburgh,  and  president  of 
the  Association  of  National  Advertis¬ 
ers  ;  E.  W.  Krombach,  advertising  man¬ 
ager  Aluminum  Manufacturers,  Inc., 
Cleveland,  and  F.  C.  Baldwin,  adver¬ 
tising  manager  Willard  Storage  Battery 
Company,  Cleveland. 

Addresses  were  delivered  at  the  or¬ 
ganization  luncheon  by  Richard  H.  Lee, 
special  counsel  of  the  Associated  Ad¬ 
vertising  Clubs  of  the  World,  and  David 
Beecroft,  directing  editor  Class  Journal 
Company. 

INDIANA  ECONOMIZING 
IN  NEWSPRINT 

(Coftlinucd  from  Page  13) 

The  Evansville  Courier  has  adopted 
certain  standards  as  to  the  size  of  papers 
run  and  requires  from  local  and  foreign 
advertisers  certain  leeway  in  the  matter 
of  insertion  days  in  an  effort  to  handle^ 
their  advertising  without  waste  of  paper. 
In  other  words,  before  increasing  the 
size  of  the  Courier  from  12  to  14  pages 
or  from  14  to  16  pages  it  is  determined 
positively  that  the  amount  of  advertis¬ 
ing  in  hand  makes  such  an  increase  ab¬ 
solutely  necessary. 

George  H.  Healey,  editor  of  the 
Frankfort  Crescent-News,  touches  a 
vital  point ;  vital,  however,  more  to  those 
persons  and  concerns  spending  money 
in  efforts  to  secure  free  advertising  than 
to  the  newspapers  when  he  refers  to 
such  persons  as  “misguided  folks  who 
are  trying  to  secure  free  newspaper  pub¬ 
licity”  and  says  if  they  could  learn  how 
much  of  their  free  stuff  goes  into  the 
waste  basket  they  might  reduce  a  few 
thousand  tons.  Continuing,  he  says: 

“The  political  campaign  misleads  a 
lot  of  people.  The  various  church  and 
charitable  organizations  are  doing  the 
same.  I  am  afraid  that  the  plate-making 
concerns  are  contributors  to  this  decep¬ 
tion.  I  know  of  many  small  newspapers, 
my  own  among  them,  where  there  is 
hardly  space  enough  to  carry  local  news 
and  yet  the  offices  are  flooded  each  day 
with  good  projects  and  bad  that  it  would 
take  a  discriminating  man  full  time  to 


read  and  consider.  The  waste  in  this  is 
enormous.  The  preacher,  the  educator 
and  many  others  have  the  same  thing  to 
contend  with.  If  the  people  behind 
these  concerns  could  learn  that  their 
confidence  that  newspapers  are  giving 
their  space  away  is  mistaken  there 
would  result  a  great  economy  and  for 
the  newspapers  a  considerable  benefit.” 

Domrii  to  Minimum 

The  Warsaw  Times  seems  to  have 
igotten  newsprint  conservation  to  a  mini¬ 
mum  and  what  it  is  doing  could  be  done 
to  advantage  by  many  large  and  small 
ncwsjiapers.  It  has  been  on  a  strictly 
cash  basis  for  more  than  two  years. 
Every  paper  is  stopped  the  day  the  sub¬ 
scription  expires.  No  free  copies  or  ex¬ 
changes  are  mailed  and  checking  copies 
to  advertisers  are  mailed  only  on  the 
days  the  advertisements  appear.  News¬ 
print  is  watched  so  carefully  that  less 
than  one  pound  of  paiier  is  wasted  in 
surplus  copies  per  day,  according  to  a 
statement  made  by  the  Times.  The 
paper  has  the  largest  circulation  in  its 
history,  but  is  using  less  newsprint  than 
it  did  years  ago  with  fewer  subscribers. 
It  has  no  street  sales,  no  copies  to  be 
returned  and  its  average  daily  press  run 
is  about  50  more  than  its  regular  paid 
circulation,  its  surplus  copies  never  ex¬ 
ceeding  an  average  of  15  a  day. 

The  Shelbyville  News  is  oiterating  on 
much  the  same  basis,  only  printing  15 
extra  copies  over  its  absolute  need  and 


exercising  unusual  precaution  to  see  thjt 
no  undue  waste  occurs.  The  Frankfort 
Times  has  reduced  from  ten  to  eight 
pages,  making  the  reduction  October  1. 
Since  that  time  the  Times  feels  that  by 
reason  of  this  reduction  it  has  savei 
something  like  12,000  pages  of  newsprint 

F.  R.  Peters,  of  the  Evansville  Press, 
says : 

Saving  in  Date  Linei 

“We  have  cut  out  the  eight-column 
date  line  on  page  one  and  are  placing 
the  date,  volume  and  number  of  the 
paper  in  one  of  the  ears.  This  saves 
several  inches  of  good  first  page  space 
for  news  each  day.  Sometimes  we  have 
used  no  caption  over  the  tops  of  each 
page  larger  than  eight-point  type.  Since 
September  1  the  Press  has  made  two  in¬ 
creases  in  advertising  rate  and  will  likely 
make  others  with  a  view  to  reducing ‘the 
amount  of  advertising  space  used,  and 
thus  conserve  newsprint.” 

In  all  of  the  letters  received  I  think 
only  one  or  two  have  felt  government 
intervention  necessary.  One  editor  says 
that  what  is  needed  is  the  strong  arm 
of  the  government  in  behalf  of  the 
weaker  members  of  the  profession  so 
that  they  cannot  be  exploited  with  the 
recklessness  that  characterizes  the  pres¬ 
ent  operations  of  these  exploiters. 

It  seems  to  me  that  the  foregoing  in¬ 
dicates  a  desire  on  the  part  of  Indiana 
newspaiters  to  do  their  best  to  assist 
newsprint  conservation. 


"/  am  taking  the  liberty  of  writing  you  of  the  pulling 
results  of  our  drapery  rummage  sale  advertisement  in 
last  Sunday* s  Star,  which  brought  in  between  4,500  and 
5,000  customers  ( after  4,500  had  been  counted  the 
count  was  discontinued),  establishing  a  new  record  for 
response  to  a  single  ad  for  our  establishment,  and  prov¬ 
ing  conclusively  that  some  one  is  reading  the  Sunday 
Star. 

‘‘Yours  very  truly, 

“(Signed)  G.  A.  RECKER:* 

The  above  unsolicited  letter  is  from  G.  A.  Recker  of  the  Sander  & 
Recker  Furniture  Co.,  known  for  fifty  years  as  one  of  the  leading 
furniture  stores  in  Indianapolis. 

“Some  one  is  reading  the  Sunday  Star.”  The  February  circulation 
statement  showed  that  “some  one”  to  be  104,016  readers  of  the 
Sunday  Star,  and  85,388  readers  of  the  Daily  Star. 

The  “some  one”  who  is  a  reader  of  both  the  daily  and  Sunday  Star 
is  the  person  whom  you  wish  for  a  customer.  Comparative  data 
from  28  cities  in  the  Indianapolis  trading  territory  show  that  one 
out  of  every  five  business  and  professional  men  is  a  reader  of  the 
Indianapolis  Star,  the  data  being  gathered  from  eight  leading 
retailers  and  professions. 

Taking  Indiana  as  a  whole,  the  Indianapolis  Star’s  circulation  on 
rural  routes  is  in  excess  of  that  of  the  other  two  papers  combined. 
In  the  trading  territory  quoted  above  there  are  19,985  farmers  who 
are  readers  of  the  Indianapolis  Star.  The  farm  income  was  $4,000 
in  1919.  It  will  be  higher  in  1920. 

The  Indianapolis  Star  is  a  three-cent  daily  and  a  ten-cent  Sunday 
newspaper.  It  circulates  in  every  county  in  Indiana.  Any  national 
advertiser  wishing  thoroughly  to  cover  Indiana  must  use 

The  Indianapolis  Star 

Largest  Morning  and  Sunday  . 

Circulation  in  Indiana 

Eactern  Representative:  Kelly-Smith  Co.,  Marbridge  Bldg.,  New  York 
Western  Representative:  John  Glass,  Peoples  Gas  Bldg.,  Chicago 

The  Shaffer  Group 

Louisville  Herald  Chicago  Evening  Post 

Indianapolis  Star  Muncie  Star  Terre  Haute  Star 

Rocky  Mountain  News  Denver  Times 

National  Advertising  Convention  at  Indianapolis 
June  6th  to  June  11th 
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COMPOSING  ROOM  PLAN  OF  RALEIGH  TIMES’  NEW  PLANT 

The  key  to  the  above  plan  of  the  Raleigh  Times  composing  room  follows:  1 — Foreman's 
2 — Ad  and  News  copy  desk.  3 — Head-letter  cabinet.  4 — News  proof-press.  6 — Proof¬ 
readers.  7 — News  linotypes.  8 — Ad  linotypes.  9— .Ad  assembling  cabinets.  10 — Ludlow 

Typograph.  11 — Ludlow  cabinets.  12 — Double  type  frame.  13 — Miller  Saw-trimmer.  14 — 
Ad  proofpress.  15— Proof  paper  cabinet.  16 — Ad  and  News  receiving  table.  17 — Live  Ad 
storage  bank.  18 — Makeup  trucks.  19 — Spiral  stairs  to  pressroom.  20 — Ten  foot  make-up 
table.  21— Stereotype  matrix  humidor.  22 — Matrix  roaster.  23 — Stereotypers’  workbench. 
24— .Matrix  roller.  25 — Steam  tables.  26 — Linotype  furnace. 


Raleigh,  N.  C. — Actual  construction 
of  the  new  Times^  building  started 
March  18  when  Elizabeth  Richardson 
Park,  five-year-old  daughter  of  the  pub¬ 
lisher.  John  A.  Park,  removed  the  first 
spadeful  of  earth. 

The  following  brief  description  of  the 
building,  which  will  cost  $65,000,  is  from 
the  architect’s  specifications: 

The  construction  will  be  fire-proof, 
with  two  stories  high  basement  under 
entire  building.  Reinforced  concrete, 
brick  and  tile  will  be  used  with  Fenestra 
sash  alongside  wall  and  also  along  the 
rear.  Concrete  floors  will  be  used  and 
the  sprinkler  system  of  fire  protection 
till  be  provided.  The  west  wall  will 
be  arranged  as  a  party  wall  without 
openings  of  any  kind. 

The  front  will  be  finished  in  glazed 
while  tile  with  pale  green  trimmings. 
A  single  large  front  door  will  be  used 
with  vestibule  entrance.  A  large  glass 
front  show  window  will  be  provided 
aid  there  will  be  a  10-foot  glass  window 
at  the  side  facing  the  alley  near  the 
front. 

Entrance  will  be  at  sidewalk  level  and 
the  entire  first  floor  will  be  on  the  same 
level. 

Five  thousand  square  feet  of  storage 
space  will  be  provided  in  the  basement 
»ith  7-foot  pitch.  A  steam  heating 
plant  separated  by  fire-proof  wall  with 
entrance  by  single  stairway  is  provided. 
The  business  office  will  extend  60  feet 
fsek  on  the  first  floor  and  will  be  in  the 
arrangement  of  a  bank  lobby.  Spaee  at 
the  front  is  provided  for  displays  of 
'•rious  kinds  as  farm  products,  poul- 
hT.  live  stock,  cooking  demonstrations, 
w  community  affairs  of  any  kind.  A 
'>iKe  counter  with  storage  space  be- 
“cnth  will  serve  for  transaction  of 
ordinary  business  and  for  handling  sub- 
tcriptions  and  small  ads.  There  will  be 
*  private  office  on  this  floor  12  by  15 
feet 

The  press  room,  18  by  35  feet,  will  ac- 
“ttinodate  a  32-page  Goss  press.  .Am¬ 
ple  light  is  provided  on  the  east  and 
*o®th  through  commodious  windows. 
^  overhead  hoist  for  use  in  press  re- 
P^ttg  will  also  handle  paper  direct 
“0®  the  basement  through  a  trap  door. 


placing  it  on  the  press  without  other 
handling. 

-A  large  room  of  indestructible  con¬ 
struction  is  provided  for  the  boys, 
separated  by  sound  proof  walls  from 
every  other  part  of  the  building,  allow¬ 
ing  them  access  through  only  one  side 
door.  Special  game  tables  and  other 
amusement  facilities  and  special  toilet 
and  wash  room  will  also  be  provided. 

At  the  extreme  rear  end  of  building 
and  adjoining  press  room  the  stereotype 
department  is  arranged,  one-story  high. 
Matrix  chute  from  composing  room 
directly  above  will  deliver  mats  ready  to 
cast  into  the  foundry.  Coal  for  metal 
furnace  will  be  delivered  from  rear  al¬ 
ley  into  a  bin  immediately  adjoining  the 
furnace.  There  will  be  an  exhaust  fan 
in  rear  with  large  window  to  secure 
proper  light  and  ventilation.  Fumes 
from  metal  and  furnace  will  go  through 
a  chimney  in  the  rear. 

A  delivery  room  15  by  18  feet  is  pro 
vided  at  rear  of  press  room  one  story 
high  and  large  enough  to  House  a  motor 
ti  uck. 

The  composing  room  occupies  the  rear 
half  of  the  second  floor,  with  clear  space 
for  working  of  56  by  35  feet.  Arrange¬ 
ment  for  equipment  has  been  made  with 
Barnhart  Brothers  &  Spindler  to  pro¬ 
vide  for  future  and  present  require¬ 
ments.  Entrance  to  composing  room  is 
through  a  4-foot  door  immediately  ad¬ 
joining  stairway  from  the  first  floor. 
The  only  other  communication  to  lower 
floors  is  by  a  spiral  stairway  to  press 
room  and  by  freight  elevator  which  will 
not  be  kept  in  continuous  operation.  A 
commodious  locker,  wash  room  and 
toilet  adjoins  composing  room  with 
ample  natural  light. 

The  .Associated  Press  has  two  offices 
adjoining  news  room.  A  space  of  16  by 
26  feet  will  be  used  by  local  news 
writers. 

Three  offices  for  editors  and  a  library 
12  by  15  feet  are  divided  at  the  front 
of  the  building  with  windows  in  abund¬ 
ance.  All  these  offices  are  separated  by 
solid  or  glass  partitions  and  all  quarters 
may  be  entered  immediately  from  hall 
way  without  passing  through  other 
offices. 


Making  Things 
Hum! 
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Highly  specialized  and  up 
early  in  the  morning. 

That’s  Wisconsin. 

Per  se: 

The  University  has  now  its  highest  en¬ 
rollment! 

Crops  have  their  banner  year! 

The  GREAT  SUM  added  to  the  value  of 
its  products  by  MANUFACTURE  is  the 
GREATEST  in  its  history. 

Its  banks  are  SOtJND  and  their  present 
resources  encouraging  in  industry. 

Its  roads  and  transportation  facilities  are 
most  extensive,  every  home  practically  ac¬ 
cessible  to  goods  and  WISCONSIN  news¬ 
papers. 

The  stores  in  Wisconsin 
advertise  in  the  WISCON¬ 
SIN  newspapers. 

So  do  “THE  WISE  men 
from  the  East,’’  for  it  takes  a 
Wisconsin  newspaper  to  get 
Wisconsin  buyers! 


Papers 


tion 

5,000  lines 

*Appleton  Post-Crescent . . 

. (E) 

7,570 

.2975 

Beloit  News . 

. (E) 

7,029 

.025 

Eau  Claire  Leader-Telegram 

(ME&S) 

8,776 

.03 

Fond  du  Lac  Commonwealth. .  .(E) 

6,463 

.025 

^Green  Bay  Press  Gazette. 

. (E) 

11,011 

.025 

Kenosha  News . 

. (E) 

4,594 

.0178572 

La  Crosse  Tribune  and 

Leader- 

Press  . 

..(E&S) 

12,452 

.035 

i^Madison  (Wis.)  State  Journal..  (E) 

13,729 

.035 

IMadison  (Wis.)  State  Journal..  (S) 

10,650 

.035 

*Milwaukee  (Wis.)  News.. 

. (E) 

76,294 

.15 

Milwaukee  Journal . 

. (E)  101,320 

.16 

Milwaukee  Journal . 

....  (S) 

93,847 

.16 

Milwaukee  Sentinel . 

..(Mftm 

75,905 

.13 

Milwaukee  Sentinel . 

60,840 

.13 

Racine  Journal  News . 

. (Ej 

7,631 

.035 

♦Superior  Telegram . 

18,154 

.04 

Wausau  Record-Herald. . . . 

. (E) 

5,286 

.025 

Government  Statements,  October  Ist,  1919. 
fA.  B.  C.  Statement,  October  Ist,  1919. 
^Publishers’  Statement. 
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SEATS  FOR  575  WRITERS 
AT  G.  O.  P.  MEETING 

Weekly  Pres*  U  Getting  Special  Atten¬ 
tion  from  Republican  National  Com¬ 
mittee,  Which  Expects  Record 
Gallery  at  Chicago 

(.Special  to  Editor  &  Puslishxx) 

Chicago. — More  newspaper  men  will 
be  seated  in  the  working  press  section 
at  the  Republican  National  Convention, 
opening  June  8,  than  ever  before  in  the 
history  of  the  party.  Superintendent 
Hall,  of  the  Coliseum,  has  arranged  for 
575  seats  in  the  press  section,  as  com¬ 
pared  to  558  four  years  ago. 

Special  preparations  have  been  made 
by  the  Republican  National  Committee 
to  care  for  the  representatives  of  the 
weekly  press  this  year.  The  distribiltion 
of  seats  to  both  daily  and  weekly  papers 
is  in  the  hands  of  newspapermen  them¬ 
selves,  James  D.  Preston,  chairman  of 
the  Senate  Press  Gallery,  having  charge 
of  the  seats  for  press  association  and 
daily  correspondents,  while  seats  for 
representatives  of  the  weekly  papers 
are  in  the  hands  of  the  president  of 
the  Washington  Press  Club. 

Handling  convention  press  arrange¬ 
ments  has  been  reduced  to  a  fine  art  by 
Hall  and  the  Republican  Committee,  as 
this  year’s  convention  will  be  the  sixth 
held  at  the  Coliseum  since  1904. 

The  allotment  of  press  seats  will  l&ve 
many  applicants  disappointed.  In  ad¬ 
dition  to  the  requests  from  the  news 
services  and  the  metropolitan  dailies, 
one  feature  syndicate  alone  has  asked 
for  ten  seats,  more  than  it  probably  will 
receive. 

Hall  is  completing  the  allotment  of 
wire  space  in  the  telegraph  room  in 
the  Coliseum  annex. 


PRESS  AGENT  FOR  U.  S. 
FILES  DEMURRER 


(Continued  from  Page  20) 

*ong  story,  whereas  the  other  dailies  may 
simply  carry  two  or  three  paragraphs; 
but  the  service  papers  will  carry  the 
statement  in  its  entirety.  No  attempt  is 
made  by  the  News  Bureau  to  put  out 
finished  stories;  the  facts  alone  are  set 
forth  immediately,  as  briefly  as  possible, 
and  only  facts  are  given. 

The  present  director  of  the  News 
Bureau  is  of  the  opinion  that  no  hand¬ 
outs  issued  by  the  Bureau  since  its  in¬ 
ception  in  December,  1918,  can  be  con¬ 
strued  as  personal  publicity  or  propa¬ 
ganda  of  a  political  or  other  nature. 
When  Marlen  E.  Pew,  former  editor  of 
Editor  &  Publisher  and  now  editor  and 
news  manager  of  the  International  News 
Service,  organized  the  News  Bureau,  he 
established  a  set  of  rules  for  the  guid¬ 
ance  of  the  reporters  of  the  Bureau, 
which  have  been  followed  closely 
through  his  administration  as  well  as 
that  of  my  predecessor,  Edwin  Newdick. 

The  essential  facts  set  down  by  Mr. 
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in  national  advertising 

The  Newt  led  ell  ttx  day  evening  pepm  in  U. 
in  1919  in  volume  of  national  advertiting.  This 
was  de^te  the  Hct  that  rigid  centorthip  fxduded 
nearly  a  million  linet  of 
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Pew  to  the  members  of  the  staff  em¬ 
phasized  that  when  the  War  Department 
News  Bureau  issued  a  statement,  it  was 
“the  Government  of  the  United  States 
talking  to  the  people  and  there  must  be 
no  misstatement  of  fact  on  any  ground 
whatsoever.”  He  pointed  out  that  the 
usual  care  of  a  newspaper  man  in  pre¬ 
paring  copy  had  to  be  multiplied  by 
this  responsibility,  as  the  staff  was  writ¬ 
ing  to  the  whole  press  of  the  United 
States. 

Pew’s  Bill  of  Rights 

He  also  pointed  out  that  nearly  all 
military  officers  were  imbued  with  the 
'principle  of  secrecy,  but  that  we  should 
secure  all  possible  informaion  which  did 
not  affect  actual  military  secrets  or  jeop¬ 
ardize  the  safety  of  troops.  Emphasis 
was  laid  by  the  first  director  on  the  fact 
that  the  service  rendered  was  neither 
that  of  a  press  agency  nor  one  of  cen¬ 
sorship  because  it  was  the  policy  of  the 
News  Bureau  to  issue  the  facts  whatever 
they  were,  and  the  censorship  was  con¬ 
trolled  voluntarily  by  the  press  and  the 
chief  military  censor.  Questions  of  pol¬ 
icy  were  and  are  still  decided  by  the 
Secretary  of  War.  The  staff  of  the 
Bureau  was  directed  to  eschew  descrip¬ 
tive,  colorful  writing,  susceptible  of  more 
than  one  interpretation.  Boasting,  in¬ 
vidious  comparison,  grandiloquent  claims 
or  exaggeration  in  any  form  whatsoever 
were  taboo. 

During  the  war,  every  piece  of  copy, 
whether  an  inquiry  or  a  story  for  re¬ 
lease,  was  initialed  or  signed  by  the  per¬ 
son  who  was  the  original  source  of  the 
information  and  countersigned  by  the 
responsible  head  of  that  section.  It  then 
passed  through  the  military  censor  and 
the  Secretary  of  War  or  his  designated 
representative.  This  policy  has  practi¬ 
cally  been  discarded  with  the  exception 
of  the  fact  that  either  the  signature  or 
verbal  approval  of  the  responsible  party 
in  the  War  Department  is  secured  before 
any  statement  is  issued.  Thus  it  is  seen 
that  during  the  war  and  since  then  every 
statement  is  based  on  verifiable  facts 
authorized  and  vouched  for  by  some 
official. 

This  insures  the  correspondent  a  direct 
source  for  his  story  and  material  which 
he  can  use  in  direct  quotes  if  desired. 
It  is  a  benefit  to  the  Department  as  well 
as  to  the  press  because  if  the  press  goes 
wrong  or  misconstrues  a  statement  given 
out  in  black  and  white,  there  is  very 
little  excuse.  On  the  other  hand,  it  pre¬ 
cludes  the  misstatement  of  an  utterance 
which  might  not  be  clearly  heard  or  un¬ 
derstood.  Mr.  Newdick,  in  his  instruc¬ 
tions  to  the  staff,  practically  endorsed 
the  policy  of  Mr.  Pew,  although  hostili¬ 
ties  had  then  ceased.  He  pointed  out 
that  the  News  Bureau  was  not  a  press 
agency  in  the  usual  sense  and  he  used 
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the  following  terms :  “Remember  that 
we  are  not  here  t<J  glorify  war,  to  glorify 
the  military,  or  praise  individuals,  nor 
to  bring  into  disrepute  war,  its  military, 
individuals  or  any  one  else  or  thing.  We 
'.re  here  to  make  facts  available.” 

They  See  Reporters,  but — 

It  is  absolutely  wrong  to  imply,  as 
some  writers  have  recently  done,  that 
the  representative  of  the  newspaper  or 
journal  does  not  see  officials  personally, 
at  least  in  Washington.  The  newspaper 
representatives  are  welcome  to  interviews 
given  by  the  executive  officers  of  the 
Government,  some  of  them  meeting  the 
press  twice  a  day.  The  Secretary  of 
War  sees  the  press  at  3  p.  m.  daily,  or 
in  his  absence,  the  Acting  Secretary,  at 
which  time  questions  are  asked  and 
answered.  Important  verbal  statements 
made  at  such  times  are  reproduced  by 
mimeograph  and  given  to  the  press  in 
order  that  they  may  have  stenographic 
reports  of  the  remarks. 

Neither  does  the  activity  of  the  News 
Bureau  preclude  the  exclusive  news  or 
any  special  story ;  correspondents  desir¬ 
ing  special  interviews  or  information  for 
their  exclusive  use  are  encouraged  by 
the  News  Bureau  and  assisted  in  secur¬ 
ing  the  interview  or  information  desired. 
It  is  believed  that  the  newspaper  repre¬ 
sentatives  in  Washington  look  to  the 
War  Department  News  Bureau,  both  to 
cover  general  routine  news  or  informa¬ 
tion  of  national  interest,  and  to  assist 
them  in  securing  special  stories  of  inter¬ 
est  to  their  section  of  the  country  or  the 
readers  of  their  particular  publications. 

Not  all  the  news  is  of  a  strict  military 
nature,  but  frequently  has  to  do  with 
business,  finance,  industry  and  labor.  Be¬ 
sides,  the  representatives  of  daily  news¬ 
papers,  correspondents  of  trade  and  com¬ 
merce  journals  visit  the  Bureau  daily 
and  the  representatives  of  the  Army  and 
Navy  service  papers  call  once  or  twice 
a  day. 

Correspondents  in  general  seem  to  find 
that  the  News  Bureau  covers  the  im¬ 
portant  information  from  the  many 
branches  of  the  War  Department  scat¬ 
tered  about  the  city  and  secures  consid¬ 
erable  information  which  they  would 
never  uncover  even  if  they  had  the  en¬ 
tree  to  all  the  War  Department  branches 
and  interviewed  fifty  or  a  hundred  offi¬ 
cers  a  day,  a  physical  impossibility  for 
them  and  a  proceeding  which  would  be 
very  detrimental  to  the  service  of  the 
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FIrat  NatT  Bank  Bldg,,  Chicago,  lU. 
Baatem  BcpreaentatlTe,  Dan  A.  CarroU, 
TVlbnne  Bldg.,  Naw  York,  N.  T. 


War  Department  if  even  a  tenth  of  a* 
correspondents  attempted  it.  Correspoii 
ents  advise  that  queries  have  been  ni. 
swered  by  the  News  Bureau  on  vario® 
subjects  within  a  few  minutes,  where® 
they  have  already  spent  several  hourij 
vain  endeavor  to  secure  the  same  by  pet. 
sonally  calling  on  different  branches  agf 
individuals  of  the  War  Department 
On  the  whole  it  seems,  in  fact  it  j 
susceptible  of  proof,  that  a  bureau  y 
this  nature  is  not  only  beneficial,  but  h® 
become  a  necessity  as  a  news  source® 
the  capital.  The  Navy  operates  a  bu 
reau  in  a  similar  way,  as  does  the  Stat 
Department  and  other  Government  agw. 
cies  having  to  do  with  national  matten 
and  information  which  the  public 
throughout  the  country  desires.  Wash¬ 
ington  newspaper  correspondents  ban 
offered  to  be  interviewed  or  called  up* 
to  testify  to  this  matter  and  it  is  bt 
lieved  by  the  writer  that  cerain  of  tb 
Government  news  bureaus,  usually  o- 
roneously  called  publicity  bureaus,  an 
essential  to  the  press  and  the  public 


Willis  Joins  Ivy  Lee 

William  A.  Willis,  formerly  ci? 
editor  of  the  New  York  Herald,  b® 
joined  the  staff  of  Ivy  Lee,  publidb 
agent.  New  York. 


Will  Test  Medicine  Ads 

Chicago. — The  Proprietary  Associa¬ 
tion  has  established  an  advertising  bu¬ 
reau  in  connection  with  its  genen! 
offices  at  608  South  Dearborn  street 
Chicago.  It  proposes  to  aid  any  pub¬ 
lisher  who  is  in  doubt  as  to  the  legiti¬ 
macy  of  any  package  medicine  cop 
offered  for  publication  by  making  i 
thorough  and  impartial  investigati« 
and  reporting  the  facts  to  the  publisher 


19,121,774  Lines  of  Paid 
Advertising  Carried  By 
Plain  Dealer  in  1919 

During  1919,  The  Plain  Dealer  gained 
5,971,350  lines  of  paid  advertising  over 
1918— more  than  any  other  Clevelind 
newspaper  and  proof  of  The  Plain 
Dealer’s  dominance  in  Cleveland  and 
Northern  Ohio. 

THE  PLAIN  DEALER 

Cleveland 


REVISED 

ROUTE  UST 
RETAIL  GROCERS 

LANCASTER  COUNTY.  PA 
Write  for  Copies,  Gratis 

INTELLIGENCER 

and 

NEWS  JOURNAL 

LANCASTER.  PA 


The 

Pittsburgh 
Post 


has  the  second 
largest  morn* 
ing  and  Sunday  circulatioD 
in  Pittsburgh. 


Editor  &  Publisher  for  April  3,  1920  S7 


Obituary 

jbcHAEL  J.  Louden,  dean  of  Albany 
i  je^spapermen,  an  editor  on  the  staff  of 
'  tiie  Albany  Knickerbocker  Press,  died 
lyt  week  in  Albany  following  a  long 
i  ainess.  Mr.  Louden  was  born  in  Ire¬ 
land  and  shortly  after  coming  to  Amer¬ 
ica  he  took  up  newspaper  work  in  New 
York  and  Baltimore.  He  had  been  ac¬ 
tive  in  newspaper  writing  while  in  Ire¬ 
land,  writing  for  the  Connaught  Patriot 
while  in  college.  Mr.  Louden  at  one 
time  was  chief  editorial  writer  for  the 
old  Press-Knickerbocker-Express,  the 
forerunner  of  the  Knickerbocker  Press. 

the  Knickerbocker  Press  was 
formed  he  became  special  writer  and 
translator,  and  later  became  morning 
editor.  He  was  the  author  of  several 
books  on  Catholic  topics. 

Charles  Edgar  Roberts,  for  27  years 
Hyde  Park  correspondent  of  the  Boston 
Globe,  died  last  week  of  internal  trouble. 
For  many  years  he  was  on  the  staff  of 
the  Hyde  Park  Gazette-Times. 

Ralph  W.  Thomas,  editor,  former 
state  senator,  and  educator,  d^ed  at 
Gteenport,  Long  Island,  last  week.  Mr. 
Thomas  in  1918  purchased  the  Suffolk 
Times,  of  which  he  became  editor-in- 
chief. 

Henry  C.  Salandri,  aged  67,  formerly 


they  had  been  announced  as  practically 
concluded.  Both  the  announcement  that 
the  lease  had  been  closed,  with  the  ex¬ 
ception  of  a  few  minor  details,  and  of 
the  unsuccessful  termination  of  nego¬ 
tiations  was  made  by  W.  P.  Hawley, 
president  of  the  company. 

The  off-again,  on-again  deal  for  the 
Hawley  mill  has  been  under  way  for 
about  six  months.  Last  fall  outright 
purchase  was  proposed  by  Mr.  Hearst 
and  the  transaction  was  near  comple¬ 
tion,  when  there  was  a  hitch.  Later 
conferences  were  resumed  on  the  ba¬ 
sis  of  a  ten-year  lease  and  everything 
looked  favorable  until  the  recent  return 
of  Mr.  Hawley  from  San  Francisco 
where  he  had  conferred  with  a  repre¬ 
sentative  of  the  Hearst  interests  and 
again  reached  an  impasse. 


CLUBS  AND  ASSOCIATIONS 


President  T.  E.  Jackson  of  the  Dallas 
(Tex.)  Chamber  of  Commerce  and 
Manufacturers  Association  has  an¬ 
nounced  the  appointment  of  the  adver¬ 
tising  committee  of  this  association  as 
follows :  J.  Howard  Payne,  chairman ; 
Holmes  H.  Green.  John  L.  Horan,  Don 
Safford,  Jack  Schley,  W.  C.  Everett, 
W.  Paul  Gage,  R.  L.  Thornton  and  E. 


large  quantities  of  print  paper  and  other 
materials  and  distribute  them  through 
a  central  agency.  L.  B.  Sheley,  Mur- 
physboro,  is  president;  W.  E.  Speckman, 
Metropolis,  vice-president;  and  C.  W. 
Stafford,  Marion,  secretary-treasurer. 

Both  the  New  York  State  Press  As¬ 
sociation  and  the  New  York  State  As¬ 
sociated  Dailies  have  practically  decided 
to  hold  their  conventions  jointly  in 
Buffalo  in  June.  Final  decision  will  be 
announced  by  executive  committees 
within  a  few  days,  it  was  said. 

The  “On  to  Indianapolis”  jubilee  of 
the  Kansas  City  Ad  Club  will  be  held 
May  3,  at  which  a  number  of  speakers 
will  make  short  talks  on  the  program 
of  the  coming  A.  A.  C.  W.  convention. 

The  American  Newspaper  Publishers 
Association  has  elected  the  Easton  (Pa.) 
Express  to  active  membership  and  the 
Shawnee  (Okla.)  Morning  News  to  as¬ 
sociate  membership. 

The  second  annual  meeting  of  the 
Kansas  High  School  editors  conference 
will  be  voted  on  by  high  school  papers 
next  fall,  it  was  announced  following 
the  close  of  the  first  annual  conference 
at  the  University  of  Kansas  last  week. 
Sixty  editors,  reporters  and  advertising 
and  business  managers  attended  the  first 
meeting. 


.\d  Club,  and  are  conducting  a  co-oper¬ 
ative  educational  advertising  campaign 
through  the  Kansas  City  newspapers. 
The  dealers  have  subscribed  to  the 
bureau’s  declaration  of  principle  for 
honest  advertising  and  selling  methods. 

The  Gamma  Alpha  Chi,  woman’s  ad¬ 
vertising  society  of  the  University  of 
Missouri  School  of  Journalism,  will 
make  application  for  membership  in  the 
Associated  Advertising  Clubs  of  the 
World. 

During  a  recent  address  to  the  Mon¬ 
treal  Canadian  Club,  S.  K.  Ratcliff  of 
the  Manchester  Guardian  said  English 
papers  had  become  greatly  “American¬ 
ized"  during  the  past  few  years,  and  that 
the  tendency  was  increasing. 

The  Des  Moines  advertising  club  has 
begun  a  campaign  of  propaganda  against 
Bolshevism.  The  committee  in  charge 
of  the  campaign  has  produced  a  number 
of  short  quotations  each  on  the  advan¬ 
tages  of  America,  to  be  printed  in  daily 
and  weekly  newspapers,  shown  on  movie 
screens  and  written  on  the  school  black¬ 
boards. 

O.  G.  Leiter,  president  of  the  Port¬ 
land  (Ore.)  Press  Club,  has  been  con¬ 
ducting  a  speaking  campaign  throu^- 
out  Oregon  in  opposition  to  the  Land 
and  Labor  Party,  an  organization  simi- 


1  reporter  on  the  Providence  Journal, 
died  in  Boston  last  week.  He  had 
worked  on  papers  in  Pawtucket,  Wor¬ 
cester  and  Boston.  Mr.  Salandri,  dur¬ 
ing  President  Harrison’s  administration, 
was  chief  of  the  Interpreters  Corps  at 
Washington. 

Charles  F.  Brown,  for  more  than  30 
years  owner  and  publisher  of  the  Alma 
(Mich.)  Record,  died  last  week  in  Mt. 
Peasant. 

Henry  W.  Enderis,  publisher  for  20 
years  of  the  Lincoln  (Neb.)  Freie 
Presse  and  a  former  Milwaukee  news- 
I  paper  man,  is  dead  at  Lincoln.  He  is 
a  brother  of  Guido  Enderis,  a  former 
Milwaukee  newspaper  man,  who  is  rep¬ 
resenting  the  Associated  Press  in  Berlin. 

Douglas  Bellerjeau,  aged  35,  for  10 
years  an  employe  of  the  Buffalo  Evening 
f  News  composing  room,  died  in  Buffalo 
after  a  long  illness.  Before  coming  to 
;  Buffalo,  Mr.  Bellerjeau  was  an  employe 
of  the  Philadelphia  North  American. 

Mrs.  Robert  C.  Reinertsen,  who  un¬ 
der  the  pen  name  of  Gale  Forrest  was 
a  frequent  contributor  to  Milwaukee 
newspapers  and  who  many  years  ago 
wrote  for  the  Milwaukee  Monthly  and 
the  Cincinnati  Times,  is  dead  at  Mil¬ 
waukee  at  the  age  of  67. 


HEARST  DEAL  OFF  AGAIN 


[  Nwfotiationt  Fall  Through  for  Lease  of 

II  Oregon  City  Mill 

iSfecial  to  Editor  &  Publisher) 
Portland,  Ore.— Negotiations  for  the 
lease  by  William  R.  Hearst  of  the  mill 
of  the  Hawley  Pulp  &  Paper  Company, 
Oregon  City,  have  been  dropped,  after 

I  New  Era 

i  Features 

I  30  E.  42nd  St.,  New  York  City 
[  Forty  Leading  Papers 
print  Our  Service' 

^^nd  for  our  Headline  History 
of  the  World  War 


E.  Everts.  This  committee  will  have 
direction  of  the  expenditure  of  an  ad¬ 
vertising  budget  of  several  thousand 
dollars. 

The  Shreveport  (La.)  Ad  Club  has 
inaugurated  a  pure  advertising  cam¬ 
paign  with  the  object  of  securing  legis¬ 
lation  in  Louisiana  regulating  false 
claims  in  advertising.  A  committee  has 
been  appointed  with  Thomas  O.  Harris 
as  chairman  to  offer  plans  for  the  or¬ 
ganization  of  a  permanent  vigilance  bu¬ 
reau  and  to  draft  pure  advertising  legis¬ 
lation  which  will  be  presented  before  the 
Louisiana  Legislature.  The  club  also 
appointed  another  committee  with  Wil¬ 
liam  G.  Hudson  as  chairman  to  collect 
evidence  on  unfair  and  untrue  adver¬ 
tising  now  appearing  in  Shreveport,  par¬ 
ticularly  oil  advertising. 

Springfield,  III. — Newspaper  owners 
of  Southern  Illinois  have  formed  a  co¬ 
operative  organization  for  the  purchase 
of  publishing  supplies.  They  plan  to  buy 


The  Denver  Times  has  suh- 
scribed  to  the  *Eleanor  Gunn 
Daily  illustrated  fashion  articles. 
Why? 

Send  for  Samples. 

METROPOLITAN  NEWSPAPER  SERVICE 

432  Fourth  Avonuo,  Now  York 

Note* — EUeanor  Gunn  is  Senior  Editor 
in  New  York  of  the  Fairchild  Serv¬ 
ice,  the  largest  and  most  compre¬ 
hensive  organization  in  the  world 
for  the  daily  gathering  and  pub¬ 
lishing  of  fashion  news  and  ideas. 


REGINA  DARK’S 
LETTER  FROM  NEW  YORK 

Sprightly  gottip  of  the  big  town, 
authoritative  fashion  news,  and  a  real 
hit  in  seventeen  cities. 

One*  a  Wook 
Samples  and  Pricas  on  Raquaat 

FAIR  &  JEWETT,  Ltd. 

C.  L.  FAIR.  FVasidssst 
1544  Aeolian  Hall,  New  York 


Members  of  the  Woman’s  Advertis¬ 
ing  Club  of  Chicago  have  contributed 
over  200  books  to  the  Soldiers’  Business 
Men’s  Library  at  the  Fort  Sheridan 
Hospital,  on  advertising,  the  psychology 
of  selling,  business  building,  and  fac¬ 
tory  management. 

The  better  business  bureau  of  the 
Cleveland  Advertising  Club,  winner  of 
the  New  Orleans  convention  trophy  in 
its  class,  has  received  a  request  for  in¬ 
formation  on  its  work  from  La  Con¬ 
ference  des  Chefs  de  Publicite,  the 
Paris  advertising  club. 

Twenty-seven  leading  Kansas  City 
coal  firms  have  joined  the  Advertiser’s 
Protective  Bureau  of  the  Kansas  City 


Right  Features 

are  the  Safest  Space 
Economy 


INTERNATIONAL 
FEATURE  SERVICE, 
Inc. 

NEW  YORK 


The  True  News 
FIRST 


Always  -Accurately 


International  News  Service 
World  Bldg.  New  York 


lar  to  the  Non-Partisan  League  of 
North  Dakota. 


Fire  Dectroys  Hunnewell  Plent 

Hunnewell,  Okla. — The  plant  of  the 
Herald  was  destroyed  in  a  fire  which 
swept  this  place  last  week. 


A  few  terrltoricR  tre  (till  open  for  the 
moct  thrilling  married  life  terlea  which 
haa  ever  appeared  in  the  newapapera. 

Helene's  Married  Life 

BY  MAY  CHRISTIE 
The  moet  apectaenlarly  popular  writer  o( 
newtpt^r  aerlaU  In  England.  Among  tha 
thirty-live  papera  running  the  story  art 
Phila’pUa  Bnllstin  Boston  Post 

Boffalo  Timas  ma’apolis  Tribnaa 

Detroit  Free  Prais  Toroata  Talagrsm 

Washivton  Herald  Dallas  Bat.  Vl^t 

Pittsbnrg  Bon  Newark  Ledger 

If  It  la  your  good  fortune  that  jonr 
territory  la  open 
Wire— For  Samples  and  Terms 
THE  McCLURE  NEW^APER 
SYNDICATE 

373  Fourth  Avenua  New  York 


PRESTIGE 

The  standing  of  your  newspaper  in  your 
city  is  measured  directly  by  the  extent  of 
your  service  to  your  readers.  There  it  lit¬ 
tle  difference  in  the  news — sometimes  only 
slight  differences  in  editorial  opinions. 
The  service  to  your  readers  is  largdy  a 
matter  of  entertainment  and  information, 
aside  from  the  news. 

On  this  principle,  the  service  of  The 
Associated  Newspapers  has  been  built. 
The  association  helps  every  member  to  a 
better  standing  in  its  community. 

Write  or  wire  for  ratee. 

The  Aaaociated  Nowapapon 
17B  Brosalway  New  York 


Revelatids  of  a  Wife 


By  Adele  Garrleesi 


— Reaid  by  Million*— 

NEWSPAPER  FEATURE 
SERVICE 

N«w  York 
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TIPS  TO  THE  AD  MANAGER 


X.  \V.  Aver  &  Son,  300  Chestnut 
street,  Philadelphia,  placing  orders  with 
newspapers  for  Atlantic  Refining  Com¬ 
pany,  gasoline  and  motor  oil,  3144 
Passayunk  avenue,  Philadelphia. 

Tho.mas  M.  Bowers  Advertising 
Agency,  25  E.  Jackson  Boulevard,  Chi¬ 
cago.  Placing  orders  with  western 
newspapers  for  Devoe  &  Reynolds, 
paints,  Chicago. 

Victor  C.  Breytspraak  Company,  100 
North  Dearlxirn  street,  Chicago.  Plac¬ 
ing  orders  with  newspapers  in  large 
cities  for  Fyrac  Manufacturing  Com¬ 
pany,  “Fyrac  Spark  Plug.”  Rockford, 
111.,  and  1737  Broadway,  New  York. 

Thomas  F.  L<k:.i«n,  Inc..  ()f<0  Fifth 
avenue.  New  York.  Has  added  account 
of  the  Superior  Underwear  Company. 

D.arlow  Adn'ertising  Company,  W’orld 
Herald  Building,  Omaha.  Reported 
placing  orders  with  western  newspapers 
for  M.  S.  Smith  &  Co.,  “Beau  Brum- 
mel”  shirts,  Omaha. 

IXwley-Brennan  Company,  Harris 
Trust  Building,  Chicago.  Handling  ac¬ 
count  for  Cooper-Carlton  Hotel,  Hyde 
Park  Boulevard  and  53rd  street,  Chi¬ 
cago. 

Dorland  Advertising  Agency,  Atlan¬ 
tic  City,  N.  I.  Placing  orders  for  Ojus 
Spark  Plug  Works,  Atlantic  City. 

George  L.  Dyer  Company,  42  Broad¬ 
way,  New  York.  Placing  copy  on  con¬ 
tract  with  newspapers  for  Corn  Products 
Company.  "Mazola,”  17  Battery  Place, 
New  York. 

Federai.  .\dvertising  Agency,  6  E. 
39th  street.  New  York.  Placing  orders 
in  cities  where  they  have  stores  for 
United  Cigar  Stores. 

"Ricoro  Cigars,”  44  W.  18th  street. 
New  York.  Placing  orders  with  news¬ 
papers  generally  for  Garrett  &  Com¬ 
pany,  Inc..  "Monticello”  claret  wine,  de- 
alcoholized.  10  Bush  Terminal,  Brook¬ 
lyn.  N.  Y. 

Richard  Foley  .^dn-ertising 

-Agency,  Terminal  Building,  Philadel¬ 
phia.  Making  removal  contracts  with 
newspapers  for  Fels  &  Company,  “Pels 
Soap.”  73rd  street  and  Woodland  ave¬ 
nue,  Philadelphia.  Placing  orders  for 
■Allen  R.  Cressman’s  Sons,  “Flor  de 
Manuel"  and  “Council”  cigars,  233  South 
Third  street.  Philadelphia. 

Fo.nda-Haupt  Company,  286  Fifth 
avenue.  New  York.  Placing  orders  with 
newspapers  that  have  rotogravure  sec¬ 
tions  for  Berkshire  Lumber  Company, 
artcraft  houses,  606  Columbus  avenue, 
Pittsfield,  Mass. 

Harry  M.  Frost  Company,  Security 
Trust  Building,  Lynn,  Mass.  Placing 
41  and  51-lines  1-time  orders  with  east- 
tern  newspapers  for  Shoe  Mailing 
House,  shoes,  Boston. 

L.  S.  Goldsmith,  244  Fifth  avenue. 
New  York.  Placing  orders  with  South- 


Thirty-two  factories. 

Eight  thousand  men  employed. 

Eight  public  schools,  three  high 
schools,  night  schools,  a  famed  col¬ 
lege,  two  libraries,  music  and  art  or- 
ganiaations  . 

Bank  deposista  totaling  $8,500,000. 

A  cultured,  wealthy,  American  pop¬ 
ulation. 

All  this  in  a  city  of  25,000. 

Beloit,  Wisconsin 

Beloit  has  one  paper — the  Daily 

News.  Cirenlation  7,700.  Rate,  Hiz 

per  agate  line. 


em  newspapers  for  Goodall  Worsted 
Company,  “Palm  Beach  Goth,”  San¬ 
ford.  Me.  Copy  to  start  in  May,  New 
England  copy  to  start  in  June. 

Guenther-Law,  25  Broad  street.  New 
York.  Placing  orders  for  George  M. 
Forman  &  Company,  farm  mortgage 
bankers,  1 1  South  LaSalle  street,  Chi¬ 
cago. 

Hoyt's  Service,  116  West  32nd  street. 
New  York.  Will  shortly  place  orders 
with  newspapers  for  Baptist  Laymens’ 
National  Committee,  5th  avenue  and 
30th  street,  New  A’ork.  Placing  orders 
with  newspapers  that  have  rotogravure 
sections  for  Daniel  Low  &  Company, 
“Nightie  Doll  and  Nightie  Topsy”  222 
Essex  street,  Salem,  Mass. 

John  S.  King  Company,  Hippodrome 
Building,  Cleveland.  Extending  news¬ 
paper  advertising  for  Buckeye  Rubber 
Products  Company,  Cleveland. 

Lord  &  Thomas,  Mailers  Building, 
Chicago.  Placing  orders  for  Bauer  & 
Black,  “Blue  Jay  Corn  Plasters”  Chi¬ 
cago. 

Mo?.?5  International  Agency,  449 
Fourth  avenue.  New  York.  Placing  or¬ 
ders  for  Weir  Stove  Company,  “Glen- 
wood  Ranges,”  Taunton.  Mass. 

Moser  &  Cotins,  Paul  Building,  Utica, 
N.  Y.  Placing  orders  with  Douglas 
M.  Ross,  68  Genesee  street,  Utica,  N.  Y. 
Oneida  Community,  Ltd.,  Bonds. 

Patterson  -  Anwiess  Company,  1 
Madison  avenue.  New  York.  Placing 
orders  with  newspapers  that  have  roto¬ 
gravure  sections  for  Waldes  &  Co., 
“Koh-i-noor  Fasteners,”  5th  avenue  and 
32nd  street.  New  York,  and  Long  Is¬ 
land  City,  N.  Y.  Placing  orders  with 
I'ranklin  Auto  Company,  financial  copy, 
Syracuse,  N.  Y. 

Rcssel  M.  Seeds  Company,  330  Uni¬ 
versity  Square.  Indianapolis.  Reported 
to  be  handling  account  of  Purity  Oats 
Company.  Keokuk,  la. 

Sehl  .Advertising  .Agency,  139  North 
Clark  street,  Chicago.  Placing  orders 
for  Gillette  Rubber  Company,  Gillette 
tires  and  tubes,  Eau  Claire,  Wis.,  and 
1834  Broadway,  New  A’ork. 

J.  Walter  Thompso.n  Company,  242 
Madison  avenue.  New  York.  Placing 
orders  for  Pictorial  Review.  .April  issue, 
95  Madison  avenue.  New  York  City. 

Vreedenburg-Kennedv  Company,  171 
Madison  avenue.  New  York.  Have 
taken  over  account  of  Stein-Bloch  Com¬ 
pany,  clothing,  Rochester,  N.  Y. 

Frailey  .Advertising  Company, 
A’oungstown,  Ohio.  Has  secured  ac¬ 
count  of  the  American  Fork  &  Hoe 
Company,  Geneva.  Ohio.  .Also  handling 
campaigns  for  the  following  new  ac¬ 
counts:  Superior  Tractor  Company, 

Cleveland:  Renner  Company,  Youngs¬ 
town.  and  Hood  Electric  Company, 
Youngstown,  electrical  appliances. 

Chambers  .Agency,  612-618  Maison 
Blanche  Building,  New  Orleans.  Send¬ 
ing  out  orders  to  newspapers  for  Mrs. 
McCormick’s  Beauty  Cream. 

Philip  Kobbe  Company,  Inc.,  208  5th 


Averase  Daily  Net  Paid  Circulation  for 
week  ending:  March  20,  1920, 


768,244 

Thii  ia  treater  than  the  entire  popula¬ 
tion  of  Utah  and  Wyomint  combined. 

The  larteit  daily  circulation  of  any 
daily  newapaper  in  America. 

The  New  York  Eyening  Journal  ia  a 
member  of  the  A.  B.  C. 


avenue.  New  A’ork.  Handling  account 
of  Granby  Phonograph  Corporation  cf 
Norfolk,  Va. 

Philip  Kobbe  Company,  Inc.,  208  5th 
avenue.  New  York.  Handling  accounts 
of  Technical  Products  Corporation  and 
Hercules  Engineering  Company,  both  of 
New  A’ork. 

D.arlow  Advertising  Co.mpany,  Oma¬ 
ha,  Neb.  Has  secured  account  of 
Sprague  Tires,  made  by  the  Sprague 
Tire  &  Rubber  Company,  Omaha.  Ad¬ 
vertising  is  being  placed  in  Trans- 
Mississippi  territory. 


PROMOTION  IDEAS 


The  Lewiston  (Me.)  Sun  is  conduct¬ 
ing  a  slogan  contest  in  conjunction  with 
local  merchants,  as  a  follow-up  of  a 
six  -  months  “buy-in-Lewiston-.Auburn” 
campaign.  .A  different  slogan  is  run 
each  week  in  40-inch  space,  paid  for  by 
the  merchant,  and  prizes  of  $10  a  week 
are  given  by  the  Sun  to  readers  success¬ 
fully  identifying  the  user  of  the  slogan. 

The  Milwaukee  Journal  gave  four 
prizes  for  the  best  advertisement  in  its 
special  Style  Week  edition.  .A  silver 
cup  was  given  to  the  downtown  business 
concern  inserting  the  best  advertisement 
and  the  same  prize  was  given  in  con¬ 
tests  among  the  north  side,  south  side 
and  west  side  merchants. 

.A  national  display  of  agricultural  ad¬ 
vertising  will  be  a  feature  of  an  adver¬ 
tising  show  to  be  held  in  Milwaukee 
April  7  to  10.  Practically  all  the  ex¬ 
hibition  space  has  been  allotted. 

The  .Albany  (N.  Y.)  .Argus  has 
started  an  innovation  which  has  met 
with  decided  favor  among  its  readers. 
Heading  the  column  with  “Just  .Ask  the 
-Argus,”  all  sorts  of  questions  are  an¬ 
swered.  .A  prize  of  $1  is  given  to  each 
person  who  writes  the  best  story  on 
“The  Stingiest  Man  I  Ever  Knew”  and 
the  editorial  offices  have  been  swamped 
with  contributions. 

The  St.  Paul  Daily  News  put  on  a 
dog  race  for  boys  on  February  28,  of¬ 
fering  good  prizes. 

The  Kansas  City  Post  has  a  “popula¬ 
tion  contest”  now  going  on,  in  which 
prizes  amounting  to  $100  will  be  awarded 
to  residents  of  Missouri  and  Kansas  who 
guess  the  population  of  the  two  states 
and  the  population  of  both  Kansas  cities, 

llie  Paper  That  Dominates  the 
North  Jersey  Shore 

or  nearly  5,000,000  lines  of  advertising 
carried  by  the 

ASBURV  PARK  PRESS 

during  1919  more  than  4,000,000  lines 
were  inserted  by  local  merchants. 

These  figures  speak  volumes  for  thf  con¬ 
fidence  enjoyed  by  The  Press  among  the 
people  who  know  it  best. 

Standard  Rate  Card.  Member  A.  B.  C. 

FRANK  R.  NORTHRUP, 

Special  Representative 
3(3  Fifth  Avenue,  New  York  City 
Association  Building,  Chicago 
J.  l.YI.£  KINMONTH,  PubUsher. 

Asbury  Pude,  N.  J. 


LOS  ANGELES 

Evening  Herald 

CIRCULATION 

123,305 

DAILY 

HRST  IN  EVERYTHING 
Member  A.  B.  C. 


in  the  1920  census.  Twenty-five  doIUrj 
each  will  be  given  to  the  person  win 
comes  closest  to  guessing  the  populjtio, 
of  Kansas  City,  Mo. ;  Kansas  City,  Kan, 
State  of  Missouri  and  State  of  l^nsas 

Won’t  Tell  News  Source,  in  Conteupt 

Albany,  N.  Y. — Charged  with  con¬ 
tempt  of  court  for  refusing  to  divulge 
the  source  of  their  information  for 
gambling  stories,  John  K.  VValbridge, 
publisher  of  the  Saratoga,  (N.  Y.)  Sar- 
atogian  and  Jesse  M.  Cavanaugh,  r^ 
porter,  both  of  whom  are  out  on  bail, 
will  carry  their  cases  to  the  hightji 
State  court.  A  test  case  will  be  madt 
to  decide  whether  a  newspaper  can  be 
compelled  to  break  confidence  in  news- 
gathering. 


News  While  It  Is  News 

Springfield,  Ill.— The  Marissa  Mes¬ 
senger,  a  weekly,  last  week  appeared 
without  a  single  line  of  news  matter. 
•A  hand-set  box  on  page  1  explained  that 
the  linotype  had  broken  down  and  that 
the  news  would  have  to  wait  until  tht 
ne.xt  issue. 


LEADS 

all  other  Boston  evening 
newspapers  in 


Department  Store 

ADVERTISING 


A  sufficient  recommendation  to 
ANY  space  buyer. 


The  Detroit  News 


enables  advertisers  to  cover  De¬ 
troit  at  one  rate.  One  ccipy 
daily  for  every  4.6  of  Detroit’s 
population.  Sunday  circulation 
in  Detroit  50%  above  only  com¬ 
petitor. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertisiai 
than  any  other  newspaper  b 
Westchester  County 

This  is  an  acknowledgment  of 
its  power  that  the  advertissr 
should  heed,  if  desirous  ot 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foreign  Raprasontativs 

171  Madison  Ave.  NEW  YORK 


The  Standard  of  Influence 

Discriminating:  readers  and  advertisert 
know  that  generations  have  found 
such  power  behind  their  favorite 
paper, 

l^iitabur^  pBtspatrli 

the  same  year  in  and  year  out  I 

Branch  Ofiicea: 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford'Parsons  Co., 
Marquette  Building,  Chicago,  HI 
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WHAT  OUR  READERS  SAY 


DR.  ELLIS  JOINS  LAWRENCE 


Writes  Sunalaj  School  Lmsoii  end  the 
Cosmopolite  for  Syndicate 


Vslue  of  Service  Copies 

March  17.  1920. 

TnEsiroa  &  Publisher:  I  am  a  little  curious 
,|ma»  what  Editor  &  Publisher  would  have 
^  to  the  view  expressed  in  the  following 
‘  I  of  •  totter  I  have  just  written  to  the 
iJjit  Bureau  of  Circulations. 

CHARLES  F.  SCOTT. 
Editor,  lola  (Kan.)  Daily  Register. 

ijit  Bureau  of  Circulations, 

Chiago,  Ill- 

Caitl«”>oD'  I  notice  in  Bulletin  No.  45  a 
,  jjal  of  emphasis  is  placed  on  net  paid 
'^...jlaiion  as  being  the  only  thing  that  counts. 
'^It  has  always  seemed  to  me  that  however 
this  may  be  of  the  metropolitan  papers,  it 
r«ot  just  to  the  country  papers  such  as 
For  example  we  have  about  70  country 
to  whom  we  send  papers  as 
‘  for  a  weekly  letter.  These 

Li-s  go  into  country  homes  where  they  are 
5  just  as  completely  as  if  they  were  paid 
.v  In  cash,  and  we  feel  indeed  that  they  are 
Lid  for  by  service  that  is  worth  much  more 
m  B  than  the  subscription  price  of  the  paper, 
iid  jet  yot*  *1®  permit  us  to  include  these 
i.«ir“net  paid”  circulation. 

Again.  *e  follow  the  practice  of  giving  each 
I X  carriers  and  other  employees  a  copy  of 
■;  paper.  Here  again  these  papers  go  into 
sow  just  the  same  as  the  papers  do  that  are 
ud  for,  just  the  same  kind  of  homes,  the 
a-!t  kind  of  people  and  the  papers  are  read 
the  same  as  they  are  read  in  other  homes, 
liliy  ihould  we  be  obliged  to  exclude  them 
inn  our  circulation  statement? 

I  am  perfectly  willing  to  agree  that  papers 
jBt  to  exchanges  or  to  foreign  advertisers 
fbt  not  to  be  included  in  paid  circulation, 
iL'  they  are  of  no  value  to  the  advertisers, 
fj;  it  does  seem  to  me  not  only  unjust,  but 
kifical.  to  exclude  papers  that  are  used  in- 
iind  of  cash  to  pay  for  service  actually 

CHARLES  F.  SCOTT, 
Editor,  lola  (Kan.)  Daily  Register. 


To  Editor  &  PrBUSHERt  I  have  your  favor 
if  March  26  and  thank  you  very  much  for  the 
prompt  acknowledgnient  of  my  letter  and  for 
^  courtesy  and  fullness  with  which  you  dis- 
the  question  of  service  copies.  The  A.  B. 
C  in  its  reply  to  the  letter  of  which  T  sent 
^  cai^on  answered  with  the  old  argument 
ikat  unKrupulous  newspapers  would  take  ad- 
ratage  of  a  rule  which  counted  service  copies 
a  part  of  a  bona  fide  circulation. 

is  equivalent  to  saying  that  the  honest 
pcbbihers,  who  for  the  credit  of  the  craft 
'IV  be  presumed  to  be  in  the  overwhelming 
rjjority,  are  all  to  be  penalized  in  order  that 
tk  dishonest  publishers  may  not  have  an 
portnnity  to  impose  upon  their  patrons!  To 
pit  it  still  another  way  an  admitted  injustice 
done  to  the  honest  majority  in  the  hope 
tkt  the  dishonest  minority  will  be  prevented 
froa  practising  injustice  toward  somebody 
dit  Aside  from  the  unfairness  of  such  a 
nde  the  futility  of  it  must  be  apparent.  A 
psUisher  unscrupulous  enough  to  swell  his  cir- 
ciMon  by  making  up  a  fraudulent  list  of 
serrice  papers  would  certainly  be  ingenious 
w»gb  to  find  some  other  way  to  inflate  his 
ifores  if  this  particular  method  was  denied 
kk 

I  rery  much  appreciate  not  only  the  attitude 
•f  Editor  &  Purlishek  on  this  particular  ques¬ 
ts  but  the  splendid  work  it  is  doing  for  the 
craft  generally.  I  read  every  number  and 
coonder  the  subscription  price  just  about  the 
kg  investment  I  make. 

CITARI.ES  F.  SCOTT, 

Editor  lola  (KE-in.)  Daily  Register. 


[The  question  of  service  copies  and  their 
oloe  to  the  advertiser  was  caretully  canvassed 
<  the  time  of  the  formation  of  the  A.  B.  C., 
WToi  &  Publisher  at  that  time  gave  a  great 
deal  of  space  to  discussing  the  form  in  which 
the  report  was  Anally  adopted,  taking  the  stand 
then,  ii  Mr.  Scott  does  now,  that  the  service 
co^  are  just  as  valuable  to  the  advertiser 
■  the  paid  conies.  It  was  pointed  out  then— 
wl  since  verified — that  some  unprincipled  pub- 
khers  inflate  their  circulations  by  carrying  an 
■Rvarranted  free  list,  or  service  list,  and  it 
*a*  the  contention  of  the  directors  and  the 
•mbership  that  the  paid  circulation  and  the 
wnce  copies  should  ne  segregated. 

1V  space-buyer  has  all  this  information 
kfore  him  when  he  places  his  advertising 
J^cts.  He  knows  the  newspapers  that  are 
doiit  business  according  to  the  best  practice 


and  he  knows  the  newspapers  that  arc  ex¬ 
travagant  in  the  matter  of  distribution  and 
these  (acts  have  weight  with  him  in  making 
his  selection  in  competitive  fields.  Editor  & 
Publisher  was  very  careful  in  listing  A.  B.  C. 
papers  (in  a  special  supplement  to  the  issue  of 
January  15,  1920)  to  bring  out  the  avenues  of 
distribution — as  follows:  “Total  city;  total 
suburban;  total  country;  bulk  sales;  total  net 
paid  including  bulk;  total  arrears;  service 
copies;  unpaid — total  distribution.” — Editor.] 


Big  Clubs  of  Publicity  Hounds 

To  Editor  &  Publisher:  The  most  wicked 
pressure  brought  to  bear  on  the  newspaper  to¬ 
day  is  the  big  club  methods  of  the  publicity 
hounds. 

1  think  the  most  disagreeable  contacts  which 
I  have  as  advertising  manager  of  this  paper 
are  received  from  the  automobile  industry.  It 
requires  a  tremendous  amount  of  my  time  and 
considerable  patience  to  hold  the  business  and 
still  refuse  anv  automot>ile  publicity.  We  re¬ 
gret  exceedingly  that  our  exclusive  clients  are 
no  exceptions  to  this  rule. 

Our  paper  does  a  wonderful  business  in  auto¬ 
motive  advertising.  We  increased  our  auto¬ 
motive  business  56  per  cent  the  first  seventy- 
five  days  this  year  over  last  year.  We  are 
carrying  every  car  campaign  but  one  and 
every  tire  campaign  but  one  coming  to  this 
territory. 

We  are  besieged  with  publicity  squadrons.  If 
these  automobile  chaps  would  present  publicity 
stories  about  their  own  business  right  here  in 
the  city,  it  would  be  possible  now  and  then  to 
discover  news  m  some  of  them  which  would  be 
considered  legitimate,  but  the  stories  from  the 
manufacturers’  offices  do  not  possess  any  local 
news  value,  and,  therefore,  have  to  be  omitted. 

I  know  of  no  element  that  spoils  the  friendly 
relations  between  the  advertising  manager  and 
the  advertiser  more  than  docs  free  publicity. 
Such  presentation  should  be  made  direct  to  the 
news  department,  thereby  clearing  the  adver¬ 
tising  manager  of  any  responsibility,  should  the 
stories  not  be  used. 

One  of  our  well-known  national  advertisers 
was  in  the  city  during  show  week.  His  cam¬ 
paign  was  running  in  our  paper.  He  called 
up  the  writer  and  asked  us  if  we  would  print 
two  stories.  -We  told  him  that  we  would  be 
very  glad  to  have  him  send  the  stories  over, 
and  we  would  submit  them  to  the  news  depart¬ 
ment.  The  stories  were  not  printed^  and  the 
advertiser  is  refusing  to  pay  the  bill.  This 
motor  car  manufacturer  is  a  leader  in  his  class, 
and  we  regret  exceedingly  that  such  methods 
are  employed  in  the  conduct  of  his  business. 

One  of  the  biggest  things  that  the  associa¬ 
tion  of  advertising  managers,  association  of 
advertising  clubs  and  association  of  advertis¬ 
ing  agencies  could  do.  is  to  start  active  propa¬ 
ganda  against  free  publicity. 

Personally,  I  have  always  gone  on  the  policy 
that  whatever  is  best  for  the  reader  is  best  for 
the  advertiser  and  best  for  the  publisher.  Free 
publicity  is  either  a  good  or  an  evil,  and  if  it 
is  an  evil,  the  publisher,  the  advertiser  and  the 
agency  should  kill  it.  More  big  news  stories 
from  the  motor  field  will  be  published  if  the 
advertiser  will  cease  this  disreputable  practice. 

CARL  W.  JONES. 

Advertising  Manager,  Minneapolis  Journal. 


Claim*  Old  A.  B.  C.  Figure*  Too  Low 

The  St.  Louis  Globe-Democrat  has 
protested  to  Editor  &  Publisher  on  the 
use  of  its  A.  B.  C.  audit  figures  for  the 
six  months  ending  September  30,  1919, 
in  the  note  of  its  increase  in  advertising 
rates  in  the  issue  of  March  20.  The 
Globe-Democrat  points  out  that  its  cir¬ 
culation  has  increased  since  the  Septem¬ 
ber  audit  through  its  absorption  of  the 
Republic,  and  now  claims  a  daily  aver¬ 
age  for  February  of  220,668  copies  and 
a  Sunday  average  of  204,996  copies. 
Barbour’s  Advertising  Rate  Sheets,  Inc., 
from  which  Editor  &  Publisher  se¬ 
cured  its  figures,  uses  only  the  last 
A.  B.  C.  audit  figures  where  available 
and  does  not  quote  publishers’  circula¬ 
tion  statements  except  with  the  notation 
“estimated.” 


{Special  to  Editor  &  Puilisher) 

Washington,  D.  C. — Dr.  William  T. 
Ellis,  widely  known  traveler,  writer  and 
lecturer,  has  joined  the  staff  of  the 
Washington  Feature  Service.  The 
“Sunday  School  Lesson”  and  “The  Cos¬ 
mopolite,”  a  new  daily  editorial  service, 
will  hereafter  be  sold  and  distributed 
by  the  above  organization,  of  which 
David  Lawrence  is  president  and  Rob¬ 
ert  B.  McCIean,  business  manager  and 
secretary. 

During  the  past  year  Dr.  Ellis  was  on 
the  staff  of  the  New  York  Herald  as  a 
foreign  correspondent  in  Asiatic  and 
European  capitals.  As  a  war  corre¬ 
spondent  he  worked  on  six  battle  fronts, 
passed  five  times  through  the  submarine 
zone,  was  under  fire  in  China,  France 
and  Egypt,  and  covered  between  fifteen 
and  twenty  thousand  miles  in  Russia 
under  the  Revolution  and  the  Bolshe- 
viki. 

Other  recent  additions  to  the  staff  of 
the  Washington  Feature  Service  are : 

Stuart  P.  West,  financial  editor  of  the 
New  York  Globe,  who  contributes  a 
daily  telegraph  story  of  market  condi¬ 
tions. 

Labert  St.  Clair  writes  a  daily  human 
interest  feature  story  on  “Folks  and 
Things  Around  Washington.” 

Hilmar  Baukhage,  formerly  of  the 
Stars  and  Stripes,  A.  E.  F.,  under  the 
nom  de  plume  “Buck,”  contributes  a  col¬ 
umn  of  verse  and  paragraphs. 


German  Editor*  May  A*k  Pardon 

Philadelphia. — Executive  clemency 
may  be  asked  by  the  convicted  editors 
of  the  Philadelphia  Tageblatt,  whose 
sentences  were  upheld  this  week  by  the 
Supreme  Court.  Louis  Werner  and  Dr. 
Martin  Darkow,  editors  of  the  German 
language  newspaper,  and  Herman 
Lemke,  business  manager,  were  con¬ 
victed  of  espionage,  and  the  two  former 
were  sentenced  to  serve  five  years  in 
jail  and  Lemke  was  given  three  years. 
Their  counsel,  William  A.  Gray,  has 
intimated  that  if  he  does  not  decide 
there  is  sufficient  grounds  to  ask  for  a 
rehearing,  he  might  apply  to  the  Presi¬ 
dent  for  a  pardon. 


The  Boss  says: 

We're  equipped  to  give  close  co-opera¬ 
tion  to  those  who  advertise  in  our  col¬ 
umns.  Ask  us  what  you  want  to  know 
about  this  fertile  field. 

^eWe^tHirginmn 

Th*  Evaning  Nawapapar 
Publiahad  at  Fabnaat,  W.  Va. 

Population  25,000— December  A.  B.  C 
Circulation  5,363. 

Represantad  by  Mac(2aaid  Agancy 
103  Park  Avenne,  New  York 


Perth  Amboy,  N.  J. 

Mtst  Rapidly  Growing  Qty  In  Eaat 

Thoroughly  Covered  by  the 

Evening  News 

{•tmber  A.  N.  P.  A.,  A.  Bi  C,  A.  P. 
■tMoiuble  requests  for  trade  informa¬ 
tion  given  prompt  attention. 

R.  Northrap,  303  Stli  Ayanue 
Naw  Yorik  City 


THE  PEOPLE  OF 
NEW  LONDON,  CONN. 

have  money  to  werd  for  nationally  adver¬ 
tised  goods.  'The  city  was  never  as 
prosperous  as  it  is  today. 


Advartisa  your  goods  at  dawn 
and  soli  tbam  bafors  dark 


The 

NEW  LONDON  TELEGRAPH 

JUUAN  D.  MORAN,  Pxaa.  and  Mgr. 
Representatives 

Payne- Burns  &  Smith,  New  York— Boston 
J.  Logan  Payne  Co.  Chicago — Detroit 


TheCongregationalist 

— has  just  celebrated  its  104th  an¬ 
niversary. 

— has  shown  a  gain  of  25%  for 
March  advertising  over  a  year 
ago. 

— ia  read  by  21,000  people  each 
week. 

— ia  the  only  religiona  paper  of  the 
denomination. 

14  Beacon  Sl,  Boston 


Price  Bros.  Verdict  April  6 

(Bv  Telegraph  to  Edito*  &  Publisher) 
Ottawa,  Out.,  March  30. — Judgment 
by  the  Supreme  Court  on  Price  Broth¬ 
ers,  who  are  appealing  against  orders 
from  the  Board  of  Commerce,  is  ex¬ 
pected  to  be  rendered  on  .\pril  6,  when 
the  court  will  resume  its  sessions. 


Friar*  to  See  the  Animal* 

Motion  pictures  and  a  lecture  by  Ray¬ 
mond  L.  Ditmars  on  animals  as  actors 
will  he  the  features  of  an  entertainment 
by  the  Friars’  Club,  New  York,  on  Mon¬ 
day  evening,  .\pril  5. 


Minister*  Plan  New  Daily 

Grand  Kapids,  Mich. — Organization 
of  a  daily  newspaper  similar  to  the 
Christian  Science  Monitor  will  be  dis¬ 
cussed  here  early  in  April  at  a  meeting 
of  Michigan  churchmen. 


Last  P.  O.  Report 

For  the  period  ending  Oct.  1,  Iflt 
Average  Daily  and  Sunday  Circulation 

76,806 

New  Orleans  Item 

Send  for  a  copy  of  our  $3,000  Book 
of  Facts  and  Figures  concerning 
selling  1/23  of  all  the  people  in  the 
United  States. 


PUBLISHERS 

‘*If  you  are  having  trouble 
Collecting  Agency  Ac* 
counts,  due  to  'Missing 
Proofs  of  Insertion,*  YOU 
NEED  the  Schworm-Man* 
del  Page  Delivery  Ser* 
vice.” 

CoTcri  New  York  ud  Chicago  Ageocies 

Send  for  Particulars  and  List  of  Sub¬ 
scribers 

SchwcNin  -  Mandel,  Inc. 

456  4th  Ave.  New  York,  N.  Y. 


The  Dominating  Force 

In  a  manufacturing  territory  famons 
for  its  hustle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wage*. 

llie  Bridgeport  Post 
Standard-  Telegram 

Not  only  dominate  this  field,  bnt  they 
offer  advertisers  the  lowest  rate  ob¬ 
tainable  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 
I.  O.  Klein, 

Metropolitan  Bldg.,  New  York. 

John  Glass, 

Peoples’  Gas  Bldg.,  Chicago,  HI. 


You  read  it  in  Editor  &  Publisher. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

ForaifB  Advertlaiaig  RaprvUtIvaa 
Metropolitan  Towar,  Peoples’  Gs*  Bldg. 


I.  A.  KLEIN 
New  York. 


JOHN  GIASa 
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LABOR  DAILIES  IN  SOUTHWEST 

Oklahoma  and  Arkansa*  Minep*  Pledge 
Money  for  Two  Papers 

Special  to  Koitok  &  Publishps 

Fi.bt  Smith,  Ark. — The  Oklahoma- 
Arkansas  mine  workers,  in  convention 
here  last  week,  unanimously  voted  to 
purchase  $10,000  worth  of  stock  in  the 
Leader  Publishing  Company  of  Okla¬ 
homa  City.  The  Leader  Publishing 
Company  is  a  $200,000  corporation 
formed  to  publish  a  daily  paper  for 
union  labor  of  Oklahoma.  Publication 
will  begin  shortly,  it  is  said.  The  Kan¬ 
sas  miners  at  their  recent  convention  in 
Kansas  City  also  voted  to  purchase 
$10,000  worth  of  stock  in  the  Leader. 

The  miners  also  will  purchase  stock  in 
the  Interstate  Printing  Company,  a  Fort 
Smith  corporation,  formed  by  union 
labor  men  of  Arkansas  and  Oklahoma 
to  publish  a  labor  daily  here.  The  date 
of  publication  for  the  Fort  Smith  paper 
has  not  yet  been  announced. 

Arnold  Buys  Uticn  Globe 

Utica,  N.  Y. — Judge  Lynn  J.  Arnold, 
former  president  of  the  Albany  Knick- 
erlxjcker  Press,  this  week  purchased  the 
Utica  Globe  for  a  consideration  said  to 
be  $150,000.  Frank  W.  Qark,  a  former 
managing  editor  of  the  Knickerbocker 
Press,  will  lie  managing  editor  of  the 
Globe. 

Rock  Islsind  Argus  Buys  Union 

Rock  Island,  Ill. — The  Daily  Union, 
after  60  years  of  publication,  has  been 
absorbed  by  the  Daily  Argus.  This 
leaves  but  one  daily  paper  here. 

Rutland  News  Sold 

Rutland. — Controlling  interest  in  the 
Evening  News  has  been  sold  to  Donald 


G.  Babbitt,  who  has  also  bought  the 
fite  of  the  paper.  Francis  F.  Kellogg, 
now  on  the  Burlington  Daily  News,  will 
be  associated  with  Mr.  Babbitt. 


NEW  PUBLICATIONS 

-Albany,  N.  Y. — Howard  Chandler 
Christy,  the  artist,  has  drawn  the  design 
for  the  cover  of  the  first  issue  of  the 
magazine  to  be  published  by  the  state 
police.  The  first  issue  will  be  published 
.April  1  and  will  be  known  as  “The  State 
Trooper.” 

A  daily  paper  will  probably  be  started 
by  the  Smith  Printing  Company  in  Cam¬ 
den,  Ark.,  in  the  next  few  weeks.  It 
will  be  known  as  the  Camden  Evening 
News  and  Curtis  B.  Hurley  will  be 
editor. 

The  Greenfield  (Mass.)  Recorder  re¬ 
cently  branched  out  as  daily. 


PLANT  IMPROVEMENTS 

Toronto. — The  Evening  Telegram  is 
planning  an  auxiliary  plant  in  the  out¬ 
skirts  of  the  city  as  expansion  in  its 
present  location  in  the  downtown  sec¬ 
tion  is  too  expensive.  Plates  will  be 
rushed  from  one  plant  to  the  other  by 
fast  motor,  and  it  is  expected  that  the 
uptown  presses  will  be  operating  within 
fifteen  minutes  from  the  time  the  down¬ 
town  presses  will  have  started. 

The  Monett  (Mo.)  Times  will  short¬ 
ly  begin  the  construction  of  a  new  build¬ 
ing,  of  tile,  stucco  and  brick. 

The  Bridgeport  (Conn.)  Evening 
Herald  intends  to  move  into  its  new 
quarters  at  the  corner  of  Wall  and  Wa¬ 
ter  Streets  in  a  few  weeks. 


- GOSS - - 

The  name  that  stands  for 

SPEED,  DEPENDABILITY, 
SERVICE 


THE  GOSS 

High  Speed  “Straightline”  Press 

Used  in  the  Urgest  nevspsper  plants 
in  U.  8.  A.  and  Europe. 

THE  GOSS 

High  Speed  “Unit  Type”  Press 

Built  with  uU  Units  on  floor  or  with 
Units  superimposed. 

THE  GOSS 

Rotary  Magazine  Printing  and  Folding  Machine 

BpeoiaUp  designed  for  Catalogue 
and  Kagaaine  Work. 

GOSS  STEREOTYPE  MACHINERY 

A  complete  line  for  osstinc  und  flnishinc 
flat  or  ourred  plates. 


DESCRIPTIVE  LITERATURE  CHEERFULLY  FURNISHED 


THE  GOSS  PRINTING  PRESS  CO. 

Main  Office  and  Works:  New  York  Office: 

1535  So.  Paulina  St.,  Chicago  220  W.  Forty-second  St. 


INCORPORATIONS 

Esopus,  X.  Y. — Jason  Advertising 
Corporation;  $10.(XX);  J.  E.  Jacobson, 
M.  M.  Mc.Allistcr  and  H.  B.  Hcylman. 

San  Antonio,  Tex. — T.  U.  Purcell, 
Inc.,  printing  and  pulilishing;  $4,(XX); 
T.  U.  Purcell,  C.  C.  Lcel  and  E.  H. 
Lange. 

Mount  Sterling,  Ky. — The  Sentinel- 
Democrat;  $27.(K)0;  R.  H.  Lane,  G.  B. 
Senff  and  W.  R.  Senflf. 

Xew  A'ork. — Huber  Press;  $S0,(KX); 
G.  Bayerle,  .A.  and  S.  G.  J.  Huber,  126 
East  End  .Avenue. 

Overi.ssue  Export  Company:  $35,()(X); 
C.  G.  Robbins ;  C.  W.  Boyden,  A.  W. 
Pollock,  626  East  28th  Street,  Brooklyn. 

t  apitol  Printing  Co.,  $50,000;  M.  E.  O’Con¬ 
nor,  It.  1).  Denierris,  J.  Ouiney,  College  Point. 

Pulilisliers  Holding  Corporation,  realty, 
•tS.OOO;  O.  Zander,  C.  Knoll.  E.  Hamm,  214 
East  85th  Street. 

Staats-Herold  Corporation;  newspaper  pub¬ 
lishers:  1,500  shares  common  stock,  no  par 
valm  :  active  capital.  $6,600;  I.  E.  Ilolr,  B.  H. 
and  V.  Bidder,  562  West  End  .Avenue. 


Doris  Paper  Stock  Company,  .cm. 
Cibien.  I..  E.  Olarer,  H.  A.  ShJ  aV' 
Street.  'y  f, 

Ci-ARENDON.  \’a. — National  Rc|>rodaii.. 
•Advertising  Service  Co.,  $’0,000;  I 
berger,  B.  C.  Farr,  Washington;  r  s 
Clarendon.  Ti^ 

Evanston,  III. — Standard  I.etter  r.™ 
idvcrtising,  $15,000;  J.  T.  llodkin  r'*' 
Franklin,  A.  J.  Bodkin,  Evanston.  '  ^  ‘ 
_  Pawtucket.  R.  I. — The  Times  Pubi, 
Company,  increased  capital  from  $3oo(»,‘’ 
$405, OtK),  in  shares  witlr  i>ar  value  of 
Augusta,  Me.— The  York  Press  Cornom. 
Inc.,  publish  newspapers,  magazines;  $ioa 
Rogar  .A.  Putnam  and  John  C.  Stewan  d 
York.  The  company  recently  acquiiej  J 
A'ork  Transcript  from  Myron  F.  Cox.  ’ 
1 'alias,  Tex. — Johnson  Printing  (  al 
tising  Company;  increasing  capital  from Itii 
to  $64,000.  * 

The  Ycargin  Stationery  &  Printini  ft 
nany;  changing  name  to  A’eargin-Sadki  4 
tionery  &  Printing  Company.  * 

Cameron,  Tex. — Enterprise  Publishini  f, 
paiiy,  publisher  of  the  Daily  Enterprise', 
creasing  capital  from  $4,000  to  $5,000.  ’ 

Clatsiiied  Rate*  Rise  in  Albiay 

•Albany,  N.  Y. — The  Knickerboeg 
Press  has  advanced  classified  advcrtia 
rates  to  a  minimum  of  eight  ceao] 
line,  set  solid,  an  increase  of  two  cd 


SUPPLIES  &  EQUIPMENT 


For  Newspaper  Making 


EQUIPMENT  FOR  SALE  EQUIPMENT  FOR  SALE 

Advertisements  under  this  classificatian  thirty  Advertisement*  under  this  classificatieB 
cenU  per  line.  Count  six  words  to  ths  llns.  P‘r  line.  Count  six  words  to  tht  ks 


For  Sale 


Printers*  Outfitters 


One  Auto  Press— 14  x  17J4,  new  self  feed,  J'rinting  Plants  and  Business  bought  and  sa 
just  put  on.  Also  Z  Mergenthaler  linotype  American  Ty|>e founders*  products,  printen 
machines,  electric  pots,  immediate  delivery  bookbinders  machinery  of  every  tlcNcripi 
and  good  as  new.  O.  D.  Sherley,  Hagerstown,  ('onner,  Frndler  &  Co.,  96  Beekman  St,! 
Md.  York  City. 


THE  CUSHMAN  For  Sale 


OFFSET  LINOTYPE  MOTOR 
Ha*  No  Equal 
(or 

EFFICIENCY  SERVICE 

STURDY  CONSTRUCTION 

We  want  to  give  you  the  benefit  of 
our  fourteen  years*  expertence  in 
manufacturing  Ihiotype  motors. 

Write  for  prices.  Address: 

CUSHMAN  ELECTRIC  CO. 

CONCORD,  N.  H. 


Take  It  To 


POWERS 

Open  24  hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St.,  Tribune  Bldg. 
New  York  Citg 


Goss  4,  6,  8  .md  12  page  press,  turtles,  cloi 
stereotype  equipment  and  20  h.p.  motor,  a 
plete.  Address  Standard-Sentinel,  Haida 


For  Sale 

Two  Hoe  Sextuple  Presses  with 
two  folders.  Each  press  print! 
an  8-column  standard  size  nevi- 
paper,  is  in  good  condition  ud 
can  be  inspected  at  any  timt 
Hoe  Matrix  Rolling  Machine! 
can  be  shipped  at  once. 

Walter  Scott  &  Company 

PLAINFIELD,  N.  J. 


For  Prompt  Service 


TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  bf 
Selling  Houses  conveniently  locited 

“American  Type  the  Best  in  Any  Cax’ 

AMERICAN 
TYPE  FOUNDERS  CO. 


Boston 
New  York 


Pittsburgh 

Cleveland 


Philadelphia  Detroit 


Baltimore 

Richmond 

Atlanta 

Buffalo 


Chicago 
Cincinnati 
St.  Louis 


Kansas  CUT 
Denver 
Los  An|d* 

SanFrwidtf 
Portland  $ 
Spolcaos 


Minneapolis  Winsiip4 


llASSIFIED  ADVERTISING  COLUMNS 


Editor  &  Publisher 


tb*  classified  columns  of  Editor  A  Publisher  you  may  find  a  buyer  for  any  useful 
j  Miuipment  for  which  you  have  no  present  need.  A  “For  Sale”  ad  at  thirty 
Une  may  thus  turn  into  cash  somethinc  which  now  merely  requires  storage 
which  would  be  of  real  service  to  somebody  else. 


‘ubiii 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


'W.Kl 


under  this  claeeificatioii>  t«n 

each  Insmjtion.  Count  ^  LlVC  Wire  NcWSpapef  Man 


lltl. 


to  the  line.  For  those  unemployed, 
H  txce^  words,  two  insertions  FREE. 


^Two-Fisted 
■^^^^dvertising  Manager 


•10 


ing  rJ^ 
idler 


^loi  C^'. 


igccessful  advertisinK*  solicitor  seeks  a 
itHiii  as  Advertisinjf  Manager  on  an  even- 
■ewspaper.  This  man  is  now  holding  an 
■-.ftint  position  on  a  well  known  metro- 
daily—Tf'umling  out  thirteen  years  of 
M  Jgni-'t-’  gained  in  the  local  and  foreign 


Kxperience  as  feature  writer,  city  editor,  pub¬ 
licity  work,  and  reporter.  Also  general  knowl 
eflpc  of  all  branches  of  newspaper  work, 
(iraduate  well-known  school  of  journalism. 
Want  position  as  foreign  correspondent  or 
with  large  Eastern  daily.  Can  deliver  the 
goods.  References  furnished.  Can  come  at 
once.  Address  B-693,  care  of  Editor  &  Pub¬ 
lisher. 


Circulation  Manager 


ng  departments  of  several  prominent 


buiy 


ii  a  two-fisted  young  fellow— thirty-three 
ri  old— with  a  level  head,  and  a  pleasing 
suaality.  His  newspaper  education  has 
erbocAce  thorough  and  practical.  Tt  was  gaincfl 
I  hatd  school  under  some  mighty  good 


vertit^ 

centi 


VO  ctv 


now  he  feels  that  he  is  about  ripe  for 
T*^ettcativc  position,  and  seeks  an  oppor- 

^ly  to  demonstrate  to  some  imblishcr  that  _ 

can  build  up  a  profitable  advertising 

Tgc.  Address  Box  703,  care  of  Editor  &  Proofreading 


Now  in  charge  of  that  department  on  a  well 
known  daily,  and  who  has  recently  changed 
their  delivery  system  from  the  “Route  Man’* 
plan  to  the  indei>cndent  boy  system,  and 
thereby  more  than  dou^)lcd  their  circulation 
receipts  without  increasing  the  payroll. 
Would  consider  a  first-class  offer  on  a  20  to 
ino  thousand  circulation  paper.  20  years  cir¬ 
culation  experience  on  “Big”  papers.  Age 
.18,  Member  A.  C.  M.  A.  Address  Box  702, 
care  of  Editor  &  Publisher. 


r 


Uvertising  Detail  Man 


Experienced,  competent  proofreader  can  give 
services  four  hours  every  evening  to  author 
or  publisher.  New  York  or  Brooklyn.  Ad¬ 
dress  Box  707,  care  of  tMitor  &  Publisher. 


AU 


tioBlIiig 

ihtk 


^1;  min,  23,  at  present  employed,  de.stres 
on  with  publisher,  agency,  or  concern 
-•ring  man  to  supervise  important  details 
yiUication  or  advertising  work,  such  as 
:yr5,  follow-up,  space  records,  printing, 
Jpablication  make-up;  active  experience  with 
metropolitan  newspaper  and  important 
it  publications  for  over  six  years.  Kxcel- 
references;  Honor  man  A.  E.  F.  (Croix 
(ioerre).  Location  immaterial.  Address 
-t  A.  D.  M.,  care  of  Editor  &  Publisher. 


HELP  WANTED 


Advertisements  under  this  classification 
twenty-five  cents  per  line.  Count  six  words 
to  the  line. 


Newspaper  Reporter 


Uitor— Special  Writer 


ires  position  as  editor  or  assistant  editor 
Democratic  daily  in  the  South,  or  would 
i'-kr  position  as  paragraph  writer.  Two 

[’i  city  editor,  three  years  telegraph  _ 

during  which  time  I  have  successfully 
al  also  as  managing  editor,  editor  and  Wanted 
ire  anil  special  write.  Age  38.  Can  de- 
tbe  goods.  Salary  $50.  Address  Box 
care  of  Editor  &  Publisher. 


Wanted  new'spaper  reporter  who  knows  new’s 
and  knows  how  to  w’rite  interesting  story. 
Special  assignment.  I-eCading  new8i>apcr  in 
Central  New  York.  Should  be  able  to  ride 
motorcycle.  Address  stating  reference  and 
salary.  Address  Box  7*18,  care  of  Editor  & 
Publisher. 


Editor: 


b  News  Editor  of  one  of  largest  papers  in 
’  S.  is  open  for  position  as  editorial  head  of 
■r.  preferably  New  England  or  Atlantic 
«t:  state  city.  Energetic,  resourceful,  ca* 
!e  executive.  Can  ^et  out  the  kind  of  pa- 
-  you  want,  get  circulation  and  hold  it. 
Mrrss  B'684,  care  of  Editor  &  Publisher. 


Wanted — Man  capable  of  handling  foremanship 
in  daily  newspaper  plant.  Circulation  of  paper 
6500,  employ  force  of  thirty.  Population  of 
city  14.0CK).  Excellent  schools  and  living  con¬ 
ditions  in  general.  Write  or  wire  giving  par¬ 
ticulars  as  to  experience,  married,  age,  where 
last  employed  and  how  long  and  wages  ex¬ 
pected.  Tribune,  Hastings,  Nebraska. 


Syndicate  Salesman 


Wanted  to  sell  popular  newspaper  feature. 
Liberal  pay.  Lccraw,  4035  New  Hampshire 
.•\ve.,  Washington,  D.  C. 


i  with 
prioti 

newi- 

It  and 
timt 
hina 


kific  Coast 


lany 


Kietic,  experienced  editor,  now  head  of 
^S|  daily  in  Eastern  city  of  100,000  will  be 
Facific  Coast  about  May  IS  and  is  open 
r  Rtponsible  position  in  news  department, 
;Te  ability  can  make  itself  recognized, 
^rtern  years'  experience  in  cities  from  20.- 
3  to  600,000.  Expert  organizer,  specialist 
WIding  news  that  brings  circulation.  Aee 
aarried.  Mi^ht  make  financial  investment. 
:  jugh  investigation  of  references  invited, 
or  wire  B.679.  care  of  Editor  &  Pub- 


Classified  Man  Wanted 


Must  be  competent,  energetic.  One  who  can 
secure  and  hold  business.  Address,  W.  C. 
Johnson,  Mgr.,  Daily  News,  Jackson,  Miss. 


BUSINESS  OPPORTUNITY 


Advertisements  under  this  claaaification 
forty  cents  per  line.  Count  elz  words  to 
the  line. 


To  Purchase  Interest 


Puplay  Solicitor  and  Copy 
Writer 


UCC 


man,  28,  at  present  departmental  head 
large  southern  paper,  desires  to  make 
Experienced  display  solicitor  and 
•i!  of  results  producing  copy.  I  want 
opportunity  where  advancement  is  dc- 
oit  on  results  I  produce.  Services  avail- 
>  within  two  weeks.  Box  730,  care  of 
iir  &  Publisher. 


Competent  newspaperman  now  manager  of  a 
Southern  daily  wishes  to  iiurchase  equal  in¬ 
terest  or  control  in  an  evening  daily  and  ban- 
die  the  business  end  in  a  growing  ci^  or  com¬ 
munity  in  Texas.  Oklahoma  or  California. 
Address  B-673,  care  of  Editor  &  Publisher, 
World  Building,  New  York  City. 


For  Sale 


lies 


plUher’s  Assistant 


entbf 

oette^ 


lun  of  insight,  skill,  adaptation,  expres- 
P*  4nd  creative  ability  will  go  to  the  mid  or 
west  as  publisher’s  assistant  or  pro- 
^  manager.  Address  Yale  graduate, 
care  of  Editor  &  Publisher. 


An  old  established  daily  newspaper,  high 
standard,  doing  a  nice  volume  cf  business, 
located  in  Central  Psnnsylvania  in  a  county 
seat  of  12,000  to  15,000  population,  situated 
in  a  rich  agricultural  and  manufacturing  com¬ 
munity.  Well  equipped  plant  with  job  depart¬ 
ment.  Can  be  purchased  on  reasonable  terms. 
Reason  for  selling  present  owners  unable  to 
devote  entire  time  to  business.  For  particulars 
address  11-686,  care  of  Editor  &  Publisher. 


Case' 


[>o  You  Seek  Such  Services  as 
can  Render? 


For  Sale 


CO. 


uCki 


ind 


^  years  of  age  and  have  been  identi- 
daily  newspapers  for  twenty-five 
5'  **  bookkeeper,  advertising  manager, 
'••laiuin  manager  and  business  manager. 
I®  ‘^iHar  with  details  of  all  departments. 
:^*‘ning  has  !>een  under  most  trying  con- 
»nd  I  have  always  enjoyed  co-opera- 
help.  I  know  that  I  am  fitted  to 
-^'1,  •^I'vice  that  some  publisher  will 
iiulljr  pay  a  worthwhile  salary  for.  I 
'^loyed — yes— and  seek  only  a  real  op- 
‘^ity.  Box  709,  care  of  Editor  &  Pub- 


Illinois  weekly  newspaper  and  commercial 
printing  plant:  gross  business,  $9,5*00:  town 
4,500,  $2,50i)  cash,  balance  $4,000  on  easy  terms. 
Excellent  field.  Ad  rate  18  cents.  Owner 
ready  to  buy  daily.  Adilress  Box  705,  care 
of  Fklitor  A'  Publisher. 


Publishers — Attention ! 


We  Simply  literary  material  of  all  kinds  for 
newspapers  or  magazines  at  very  reasonable 
rates.  Everything  is  original  and  by  com¬ 
petent  writers.  No  matter  what  you  need, 
we  can  furnish  it.  Will  take  advertising  in 
exchange  for  all  or  part.  .Address  Literary 
Bureau,  M  O  J  4,  Hannibal,  Mo. 


for  April  3 ,  1920 

DIVIDENDS 


INTESNATIOMAI,  PAPER  COKPANT. 

New  York,  March  31«t,  1920. 

The  lioard  of  Directors  have  deelareil  a  regu¬ 
lar  quarterly  dividend  of  one  and  one-half  per 
cent.  (.1^%)  on  the  preferred  capital  stock  of 
this  Comiainyy.  payable  .\pril  lath,  1920.  to  pre- 
ferreil  stockholders  of  recortl  at  the  close  of 
business  April  9th.  1920. 

OWKS  SHEPHEKD.  Treasurer. 


WOULD  ELIMINATE  STEREOTYPE 

Printing  from  Matrix  Made  from  De¬ 
pressed  Type  a  Kansan’s  Invention 

I  Special  to  Editor  &  Publisher) 

Topek.a,  Kan. — A  saving  of  13  min¬ 
utes  to  metropolitan  newspapers  in  get¬ 
ting  out  editions  is  the  claim  of  Charles 
H.  Trapp,  editor  of  the  Pink  Rag,  an 
editorial  weekly  here,  for  an  invention, 
the  patents  for  which  he  has  applied 
for  recently  and  which,  he  claims,  would 
eliminate  stereotype  plates  and  save  the 
time  now  consumed  in  making  plates. 
By  means  of  depressed  type,  instead  of 
the  raised  type  now  in  use,  it  would  be 
possible,  Mr.  Trapp  claims,  to  make  a 
matri.x  directly  from  the  page  as  it  is 
locked  in  the  forms.  The  matrix  would 
then  he  locked  on  the  cylinder  of  the 
press,  instead  of  the  stereotyped  im¬ 
pression  of  the  matrix,  and  the  paper 
printed  from  it  instead. 

He  declares  the  new  plan  would  en¬ 
able  the  smaller  newspapers,  which  use 
the  rotary  press,  to  compete  with  the 
larger  papers  in  time  saving,  and  that 
the  operation  of  the  rotary  press  would 
be  economical. 

Under  the  new  process,  linotype  faces 
would  have  to  be  rever.sed,  and  a  new 
method  of  taking  proofs  would  be  neces¬ 
sary.  The  method  of  taking  pictures  for 
illustrations  would  also  have  to  be  re¬ 
versed. 

-Mr.  Trapp  began  his  newspaper  work 
for  the  late  R.  D.  .Anthony  on  the 
Leavenworth  Times  at  the  age  of  12 
years.  He  later  worked  for  the  Kan¬ 
sas  City  Times  and  some  years  ago 
went  to  Topeka  where  he  opened  a  job 
shop.  He  also  sells  presses  in  job  lots, 
besides  editing  the  Pink  Rag. 


Cleveland  Legion  Has  Paper 

Ci.F.VEi.ANi). — Service  will  be  the  name 
of  a  weekly  publication  which  members 
of  the  Cuyahoga  county  council  of  the 
.American  Legion  will  launch  here.  The 
paper  will  have  eight  or  more  pages, 
and  members  of  an  editorial  committee 
have  been  chosen  as  follows; 

R.  J.  Snad,  Jr.,  city  editor  of  the 
Plain  Dealer,  and  formerly  one  of  the 
editors  of  Stars  and  Stripes,  in  France; 
B.  E.  Lang,  Orville  Welsh,  E.  A.  Evans, 
and  T.  C.  McKee.  Mr.  McKee  will  be 
advertising  manager.  A1  Jappe,  man¬ 
ager  of  the  council’s  home,  will  be 
editor. 


O’Flaherty  Buys  Tyler  Tribune 

Tyler,  Tex. — A.  B.  O’Flaherty,  for¬ 
mer  editor  and  publisher  of  the  Bryan 
(Tex.)  Daily  and  Weekly  Eagle,  has 
purchased  the  Tyler  Morning  Tribune 
from  Dabney  White,  who  has  been 
owner  and  publisher  since  it  was  estab¬ 
lished  several  years  ago.  Mr.  White 
will  establish  a  morning  newspaper  at 
Mineral  Wells,  Tex. 


New  Officers  on  Appleton  Paper 

.Xl’PLETON,  Wis. — Stockholders  of  the 
con.solidaated  newspapers  which  have 
formed  the  Post-Crescent  have  elected 
officers,  as'  follows;  President  and  edi¬ 
tor,  John  K.  Kline;  vice-president,  Vic¬ 
tor  I.  Minahan;  secretary -treasurer,  An¬ 
drew  B.  Turnbull ;  business  manager,  H. 
L.  Davis.  The  latter  succeeds  B.  A. 
Sinner,  who  recently  resigned. 
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$70,000  or  less  for  invest¬ 
ment  in  one  or  more  news¬ 
paper  properties. 

Locations  in  southeastern 
section  of  the  United  States 
preferred.  Proposition  U. 
K. 

CHARLES  M.  PALMER 

Newspaper  Properties 

225  FIFTH  AYE.,  N.  Y. 


EASTERN 
TRADE  PAPER 

Dominant  trade  journal  serving  rapidly 
growing  field,  with  tremendous  poa- 
sibilities. 

Net  earnings  last  year  $50,000.00.  Cur¬ 
rent  year  promiies  substantial  in¬ 
crease  in  both  groat  and  net  business. 
Can  be  purchased  on  about  20%  basis 
—large  portion  of  purchase  price  re¬ 
quired  in  cash. 

Harwell  &  CaniMMi 

Newspaper  md  MagaaiBa  Propwtiae 

TIMES  BUILDING,  NEW  YORK 


Newspaper  Auditor 

The  largest  publishinR  concern  in 
prosperous  Southwest  state,  print¬ 
ing  two  big  daily  newspapers  and  a 
farm  paper,  requires  the  services 
immediately  of  a  thoroughly  experi¬ 
enced  newspaper  auditor.  Applicant 
roust  be  trustworthy,  dependable 
and  competent  to  take  complete 
charge  of  general  books.  Position 
available  now.  Tell  us  about  your 
experience  and  qualifications  in  first 
letter.  Address  B-682,  care  Editor 
&  Publisher. 


Advertising  Promotlsn 
Manager  Wanted 

The  Canadian  Daily  Newspapers  As¬ 
sociation  requires  a  Manager  for  its 
new  department  for  the  promotion  of 
advertising  in  Canadian  daily  news¬ 
papers. 

This  position  calls  for  a  man  with 
proven  ability  in  selling  daily  news¬ 
paper  advertising — a  man  with  good 
address,  strong  personality,  capacity 
as  an  organizer,  and  accustomed  to 
meeting  business  executives. 

A  Good  Salary  Will  Be  Paid 

Apply  by  letter,  stating  cjualifica- 
tions  and  experience,  to  Canadian 
Daily  Newspapers  Association,  902  Ex¬ 
celsior  Life  Bldg.,  Toronto. 


Arden  Adams  has  resigned  as  city 
editor  of  the  Merced  (Cal.)  Sun  and 
become  copy  reader  on  the  Sacramento 
Bee. 


Employee  Take  Over  Paper 

Concordia,  Kan. — The  Blade  Empire 
Publishing  Company,  with  Ray  Green, 
Roy  Buckingham,  Lloyd  Lash  and 
Lester  Shrouf,  the  latter  three  former 
employes,  as  incorporators,  has  taken 
over  the  Concordia  Blade,  formerly 
published  by  Ray  Green. 


Suburban  Price  Up 

Des  Moines,  la. — The  sale  price  of 
the  Des  Moines  Sunday  Register  ad¬ 
vances  on  April  4,  from  8  to  10  cents 
per  copy,  in  all  territory  outside  the 
city.  The  price  in  the  city  remains  un¬ 
changed  for  the  present. 


Fire  Does  $20,000  Damage 

Greenville,  Tex. — Fire  of  unknown 
origin  last  week  damaged  the  plant  ol 
the  Daily  Banner  to  the  extent  of  about 
$20,000.  The  damage  was  caused  chiefly 
by  water,  which  soaked  the  paper  stock 
and  also  damaged  machinery. 
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Editor  &  Publisher  for  April  3,  1920 


Edmond  F.  Dake,  president  of  the 
Dake  Advertising  Agency,  Inc.,  has  dis¬ 
posed  of  his  interest  in  its  San  Fran¬ 
cisco  office  and  will  be  associated  in 
the  Los  Angeles  office  with  F.  W.  Jo- 
hanet,  who  has  been  manager  there  for 
some  years.  The  Los  Angeles  office 
hereafter  will  be  known  as  the  Dake- 
Johanet  Advertising  Agency. 

Frank  A.  Eboili,  formerly  with  the 
Robert  Gair  Company  studios,  Brook¬ 
lyn,  N.  Y.,  has  teen  made  art  director 
of  the  Peck  Advertising  Agency,  New 
York. 

Miles  H.  Elliott  has  joined  the  ad¬ 
vertising  agency  of  Hall  &  Emory,  Port¬ 
land,  Ore.  For  the  past  five  years  he 
has  been  with  the  Meier  &  Frank  de¬ 
partment  store  of  the  same  city. 

Ross-Gould,  St.  Louis,  an  organiza¬ 
tion  which  has  been  engaged  in  direct 
mail  advertising,  has  recently  entered 
the  outdoor  and  publication  advertising 
agency  field.  Hugh  L.  Wood,  for  sev¬ 
eral  years  an  editorial  executive  of  the 
St.  Louis  Republic,  has  been  made  ad¬ 
vertising  counsel  of  the  Ross-Gould  or¬ 
ganization. 

H.  R.  Schaeffer,  vice-president  and 
manager  of  the  New  York  office  of  the 
Gagnier  Stereotype  Corporation,  De¬ 
troit,  has  resigned  to  become  associated 
with  the  Robert  Hoyme,  Inc.,  .Adver¬ 
tising  .Agency  as  space  buyer  and  in 
charge  of  the  advertising  division.  Prior 
to  his  present  connection  Mr.  Schaeffer 
spent  10  years  with  the  Martin  V.  Kel¬ 
ley  Company,  Toledo  and  New  York. 

H.  W.  Fox  and  -A.  R.  MacDonald 
have  been  elected  to  the  board  of  di¬ 
rectors  of  the  Lamport-MacDonald 
Company,  advertising  agency.  South 
Bend,  Ind.  Mr.  Fox  has  been  appoint¬ 
ed  treasurer  of  the  company.  Mr.  Mac¬ 
Donald  joined  the  I-amport-Mac- 
Donald  Co.  upon  his  return  late  last 
summer  from  France.  Mr.  Fox  has 
been  in  charge  of  the  copy  department 
for  two  years. 

Vanderhoof  &  Co.,  Chicago,  have  pur¬ 
chased  the  southwest  corner  of  Ontario 
and  St.  Clair  Streets,  a  four-story  and 
basement  building  of  granite  and  Bed¬ 
ford  stone,  and  a  three-story  brick 
building.  The  consideration,  while  not 
stated,  is  said  to  be  about  $77,000.  The 
property  fronts  70^^  feet  on  Ontario 
street  and  100  feet  on  St.  Clair  street. 
Later,  the  new  owners  intend  to  erect 
a  modern  office  building  to  cost  about 
$300,000. 

Joseph  R.  Bolton,  hitherto  engaged  in 
advertising  and  sales  promotion  work 
for  the  Encyclopaedia  Britannica,  Royal 
Typewriter  Company,  Borden’s  Con¬ 
densed  Milk  Company  and  others,  has 
become  associated  with  the  J.  VV.  Gan¬ 
non,  Inc.  -Advertising  .Agency,  New 
York. 

W.  G.  Hillman,  formerly  production 
manager  of  the  Chicago  office  of  Lord 
&  Thomas,  advertising  agency,  has  gone 
into  business  for  himself,  assuming 
charge  of  the  Carnahan  .Art  Studio. 
Inc..  Chicago. 

Employees  of  the  Wood,  Putnam  & 
Wood  .Advertising  .Agency,  on  March 
30.  celebrated  the  I6th  anniversary  of 
its  foundation  by  presenting  .Allen  H. 
Wood,  president,  a  bouquet  of  roses  and 
a  hand-lettered  book  containing  a  short 
address  of  congratulation  and  good  will, 
signed  by  every  member  of  the  organiza¬ 
tion. 

P'ranklin  Owen  is  a  new  addition  to 
the  copy  staff  of  Collins-Kirk,  Inc.,  Chi¬ 


cago,  succeeding  C.  H.  Smith.  W.  T. 
Quigley  has  been  added  to  the  agency’s 
promotion  department. 

Kay  Arnold  has  joined  Critchfield  & 
Co.  as  head  of  the  new  merchandising 
department  of  the  Northwest  office  in 
Minneapolis.  Mr.  .Arnold  has  been  as¬ 
sociated  with  the  H.  J.  Heinz  Company, 
Washburn  Crosby  Company  and  the 
Leland  .Agency. 

Frank  A.  Grady,  formerly  of  the  H. 
K.  McCann  Company  copy  staff,  is  now 
with  the  Wales  Advertising  Company, 
New  York,  as  assistant  to  H.  M.  Kiese- 
wetter  in  the  handling  of  the  Michelin 
Tire  and  Disc  Wheel  campaigns. 


The  working  capital  of  the  Bethle¬ 
hem  Steel  Corporation  has  attained  the 
record  figures  of  $89,000,000,  nearly  one 
and  one-half  times  the  total  common 
stock  outstanding.  It  has  been  increased 
$8,500,000  in  the  past  year,  and  the 
funded  debt  has  been  reduced  more  than 
$25,000,(XX),  according  to  its  annual  re¬ 
port,  just  issued.  Orders  for  more  than 
$250,000,(KX)  are  carried  on  the  books  for 
the  current  year. 

R.  C.  Hudson,  formerly  of  the  C.  E. 
Conner  .Advertising  Agency,  of  Den¬ 
ver,  Col.,  has  been  appointed  advertis¬ 
ing  manager  of  the  Sprague  Tire  & 
Rubber  Company  of  Omaha,  Neb. 


BUSINESS  NOTES  OF  THE 
NATIONAL  ADVERTISERS 


CIRCULATION  DEPARTMENT 


The  recapitalization  plan  of  the  B.  F. 
Goodrich  Company  calls  for  the  imme¬ 
diate  issuance  of  $30,000,000  five-year 
notes.  Net  sales  this  year  will  probably 
exceed  $200,000,000,  an  increase  of  about 
40  per  cent  over  1919  sales  of  $143,- 
343,000. 

Export  orders  of  the  Willys-Overland 
Company  are  more  than  three  times  as 
large  as  total  foreign  shipments  of  any 
preceding  year.  .About  200  cars  a  day 
are  being  shipped  abroad  from  Toledo, 
and  the  Willys-Overland  Canadian  Com¬ 
pany  is  turning  out  50  cars  a  day. 

Conservatism  of  the  directors  is  ex¬ 
pected  to  limit  the  coming  dividend  of 
the  American  Brass  Company,  the  finan¬ 
cial  condition  of  which  would  warrant 
the  declaration  of  a  100  per  cent  divi¬ 
dend  and  leave  a  profit  and  loss  surplus 
of  $7,502,212.  In  the  last  six  years  the 
company  has  expended  from  earnings 
$22,246,877  on  plant  and  property,  cap¬ 
italized  at  $8,138,864.  At  the  end  of  1919 
the  property  account  stood  at  $18,512,- 
175,  about  $4,000,000  less  than  w'as  put 
into  it  since  1914.  The  company  in  the 
same  period  has  paid  $18.075,(KX)  in  div¬ 
idends,  an  average  of  over  20  per  cent — 
and  added  $14,453,008  to  surplus.  .At  the 
end  of  1919  the  surplus  stood  at  $22,- 
502,212,  or  $L50  a  share. 

Sears.  Roebuck  &  Co.  are  expected  to 
declare  a  stock  dividend  in  the  near 
future.  It  is  slated  that  the  company 
could  pay  a  dividend  of  33  1/3  per  cent 
r  n  its  $75,000,000  common  and  still  have 
over  $8,000,000  left  for  surplus. 

Edwin  L.  Sullivan  has  succeeded  J. 
M.  .Armstrong  in  charge  of  the  .Atlas 
.Almanac,  the  Contractor’s  Atlas  and  the 
.Atlas  Circle,  published  by  the  Atlas 
Portland  Cement  Company,  New  York. 

W.  M.  Findlay  has  rejoined  the  execu¬ 
tive  staff  of  the  J.  J.  Gibbons,  Ltd.,  ad¬ 
vertising  agency,  Toronto,  Ont.  He  hSs 
been  with  the  advertising  department  of 
the  VMllys-Overland  company,  Toledo. 

Don  C.  Prentiss,  formerly  assistant 
general  sales  manager  of  the  Packard 
Motor  Car  Company,  Detroit,  has  been 
appointed  general  sales  and  advertising 
manager  of  the  William  R.  Johnston 
Manufacturing  Company,  Chicago. 


M.  F.  Mergen,  for  ten  years  in  the 
circulation  department  of  the  Madison 
Wisconsin  State  Journal,  has  succeeded 
.A.  N.  Sanguinette  as  circulation  man¬ 
ager  of  that  paper.  The  latter  has 
purchased  a  newspaper  agency  in  Pasa¬ 
dena,  Cal. 

Pep  and  Service  is  the  name  of  a  new 
carrier  and  newsboys  magazine  issued 
by  the  St.  Paul  Daily  News.  It  is  ed¬ 
ited  by  Phil  M.  Knox,  who  has  been 
supervising  the  activities  of  carriers 
since  January  1. 

Seventy  five  Wichita  (Kan.)  news¬ 
boys  will  each  have  a  “big  brother’’  who 
is  a  member  of  the  Thomas  Hopkins 
Post  of  the  .American  Legion. 

R.  V.  Cooper,  circulation  manager  of 
the  Jefferson  City  (Mo.)  State  Journal, 
has  recovered  from  a  recent  illness  and 
is  back  at  work. 

L.  .A.  Auby  has  returned  to  the  city 
circulation  department  of  the  Butte 
(Mont.)  Miner,  after  six  months’  serv¬ 
ice  as  district  man  on  the  Minneapolis 
Journal. 

William  Bailey,  formerly  circulation 
manager  of  the  Oklahoma  City  News 
has  been  transferred  to  Des  Moines  as 
circulation  mattager  of  the  Des  Moines 
News.  Both  are  Scripps  newspapers. 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  field. 


Tlie  NationsJ  Jesrisli  Daily 


Randolph  W.  Madison 

SPECIAL  WESTERN 
REPRESENTATIVE 

OF 

Editor  &  Publisher 

ROOM  Z» 

SUPERBA  BUILDING 

520  BROADWAY 

LOS  ANGELES,  CALIFORNIA 


rice  Cobb,  Morganton ;  N.  C  CiA  J 
A.  T.  Dillard,  Charlotte.  ^*| 

A.  P.  Radio  Service  to  Ports  1^ 

The  .Associated  Press  started  str, 
April  1  to  two  papers  in  Porto  U 
El  Tiempo  and  La  Democracia.  SeL 
is  also  going  regularly  to  nine  prj 
in  Manila,  P.  I.  The  news  is  ses 
wireless  to  both  Porto  Rico  and  Mi- 
Papers  which  have  recently  lieen 
to  niembership  in  the  .A.  P.  are  theiy 
tonville  (.Ark.)  Daily;  Chico  (CaUi 
terprise;  .Alton  (111.)  Telegraph;  L, 
(X.  .1.)  Hudson  Dispatch;  Xo,, 
(N.  Y.)  Sun. 

Want  Harris  as  Delegsts 

AAilmington,  N.  C. — .A  moveni^l 
been  started  by  the  friends  of 
Harris,  editor  of  the  Charlotte  (S| 
Observer,  to  have  him  elected  as  on 
the  four  delegates  at  large  from 
Carolina  to  the  Democratic  XaJ 
Convention  at  San  Francisco. 

Brenham  Editor  Is  79 

Brf.nham,  Texas.— Colonel  Jokl 
Rankin,  who  founded  the  Banis 
1866,  celebrated  his  79th  birthd^ 
niversary  here  last  week.  Mr. 
is  with  the  Banner-Press,  and  oo^ 
ccntly  retired  from  very  active  w 
cause  of  failing  eyesight. 


Frank  Gannet  Marries 

Frank  Ernest  Gannett  and  Miss(i|! 
line  AVerner  were  married  last 
Rochester,  N.  Y.  Mr.  Gannett  ijij 
dent  and  editor  of  the  Rochester  Tj 
Union  and  .Advertiser,  vice-|irc-i.— I 
the  Elmira  Star-Gazette  and  ownek 
the  Ithaca  Journal-News.  ® 


Price  Heads  Carolina  Weeklies 

AATlmincton,  X.  C. — Following  a  pro¬ 
tracted  session,  at  which  some  of  the 
vital  questions  facing  small  weekly 
tiewspapers  were  discussed,  the  AVestern 
North  Carolina  Press  Association,  in 
session  at  .Asheville,  has  adjourned  to 
meet  in  Charlotte  May  14.  R.  E.  Price, 
Rutherfordton,  was  elected  president  of 
the  association.  Other  officers  elected 
were :  C.  B.  Osborn.  Brevard,  vice-presi¬ 
dent  ;  S.  E.  Whitten.  Marion,  secretary- 
treasurer  ;  Miss  Beatrice  Cobh,  Morgan¬ 
ton,  historian,  and  J.  D.  Boone, 
AA'aynesville,  poet.  .Among  those  pres¬ 
ent  at  the  sessions  were :  R.  E.  Price, 
Rutherfordton;  J.  O.  Mercer,  Murphy; 
J.  D.  Boone,  AVaynesville ;  S.  E.  AVhit- 
tem,  Marion;  Mr.  and  Mrs.  C.  Bush, 
Tryon ;  C.  B.  Osborn,  Brevard ;  Noah 
Hollowell,  Hendersonville;  Miss  Beat- 


BUFFALO  NEWS 

EDWARD  H.  BUTLER  I 

Editor  and  Publuker 

“The  only  Buffalo  newspa|s| 
that  censors  its  advertising 
umns.  Many  of  our  advertii 
u.se  our  columns  exclusirid 
The  above  is  one  of  the  nuiq 
reasons  why.’’ 

MEMBER  A.  B.  C. 
Foreign  Advertising  Representatiisf 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  BoiMlA 

NEW  YORK  CHICAGO" 


Few  Papers— (if  any)— surpati  Ik 

TRENTON  TfMlftl- 

NEJT  JERSEY  1 

AS 

A  Food  Mediut 

Even  during  the  past  summer  foir 
pages—and  more — was  the  siie 
regular  weekly  Thursday  food 
a  winner  for  housewives,  retsOen 
manufacturers. 

Wednesdays  and  Sundays  four 
Tuesday  Music  Page. 

Circulation  26,649.  Member  A.  s 
KELLY^-SMITH  CO. 
Marbridge  Bldg.  Lyttoag 

New  York  Chio^ 


We  can  increase  your  busintiH^ 
want  it  increased. 

You  have  thought  of  press 
yourself.  But  let  us  tell 
press  clipping  can  he  made  a 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y- 

Established  a  Quarter  e 
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The  S  outh  wants 
goods  from  outside. 
Tell  them  what  you 
have  to  sell,  in  the 
daily  papers,  and  DO 
IT  FIRST! 

ALABAMA 


2.500 

10.000 

Circulation 

linet 

lines 

Birmingham  Afe-Herald . 

...(Ml 

99.300 

.07 

.06 

Birmingham  Age*Herald  . 

..(S) 

27.405 

.08 

.06 

Birminrhem  Ledger  . 

..(E) 

34.019 

.07 

.07 

‘Birmiiigbem  Newt . 

..(E) 

46.343 

.10 

.10 

'Birminghem  Newt  . 

..(8) 

48.070 

.18 

.18 

Mobile  Newi-Item  . 

..(E) 

10.136 

.03 

.03 

Mobile  Regiiter  . 

..(M) 

93.709 

.05 

.05 

Mobile  Register  . 

..(B) 

83.137 

.08 

.08 

Montgomery  Advertiser . 

..(M) 

94.187 

.05 

.05 

Montgomery  Advertiser . . 

..(8) 

94.736 

.06 

.08 

FLORIDA 

Jacktonville  Metropolit  . 

Florida  Times-lTnion,  Jackson* 

...(E) 

18.740 

.08 

.05 

ville  . 

(MAS) 

96.915 

.07 

.08 

PeUtke  Morning  Poet  . 

...(M) 

1.450 

.0199 

.0198 

Pensacola  Journal  . 

...(M) 

6.485 

.095 

.085 

Penttcola  Journal  . 

,...(8) 

7.900 

.095 

.095 

Peniacola  Newt  . 

...(E) 

5.495 

.08 

.08 

GEORGIA 

'Atlanta  Georgian  . 

...(E) 

39.386 

.08 

.08 

*Atlanta  Sunday  American  .... 

,...(8) 

83.177 

.19 

.19 

'Augutta  Chronicle  . 

...(M) 

11,074 

.03 

.08 

'Augutta  Chronicle  . 

...(8) 

10.008 

.035 

.035 

'Auguita  Herald  . 

...(E) 

15.993 

.04 

.04 

*Augu8ta  Herald  . 

...(8) 

11.154 

.04 

.04 

Columbus  Ledger  . 

.(EA8) 

7.599 

.03 

.03 

Macon  Telegraph  . 

...(M) 

98.450 

.04 

.04 

Macon  Telegraph  . 

...(S) 

19.391 

.04 

.04 

Savannah  News  . 

(MAS) 

91.190 

.055 

.05 

Savannah  Press  . 

...(E) 

15.357 

.04 

.04 

KENTDCKT 

Louitville  Herald  . 

...(M) 

45.616 

.08 

.08 

Louisville  Herald  . 

,...(8) 

49.090 

.08 

.08 

Paducah  News  Democrat  . 

...(M) 

6.979 

.0925 

.018 

LOUISIANA 

'New  Orleant  Tlmet-Picayune 

...(M) 

76,171 

.15 

.15 

*New  Orleans  Times*Ptcayune 

...(8) 

99,360 

.18 

.18 

*New  Orleans  Daily  States  . . . 

...(E) 

41.995  ) 

.10 

.08 

'New  Orleant  Dailjr  Statet  . . . 

....(8) 

37.563  ( 

*New  Orleans  Item  . 

...(E) 

74.541 

.12 

.18 

*New  Orleans  Item  . 

,...(S) 

90,488 

.15 

.15 

NORTH  CAROLINA 

*AsheviIle  Citisen  . 

...(M) 

11.985 

.08 

.08 

*Asheville  Citisen  . 

...(3) 

9,704 

.03 

.03 

'Atheville  Timet  . 

...(E) 

7.936 

.025 

.09 

Charlotte  Newt  . 

.  (EAS) 

10.849 

.03 

.03 

'Charlotte  Obterver  . 

...(M) 

18.360 

.055 

.08 

'Charlotte  Obterver . 

...(S) 

18.557 

.065 

.04 

Durham  Bun  . 

...(E) 

5.395 

.08 

.08 

*6reensboro  Daily  News  . 

...(M) 

15.975 

.05 

.04 

'Oreentboro  Daily  Newt  . 

...(8) 

91.117 

.06 

.04 

Greensboro  Record  . 

...(E) 

8.000 

.095 

.095 

Raleigh  News  and  Observer... 

...(M) 

99,973 

.05 

.04 

Raleigh  News  and  Observer.... 

...(8) 

99.910 

.05 

.04 

*Wilmington  Dispatch  . 

...(E) 

4.498 

.02 

.09 

Wilmington  Ditpatch  . 

...(8) 

3.840 

.09 

.08 

'Wintton-Balem  Journal  . 

(MAS) 

5.358 

.025 

.08 

'Winaton-Salem  Sentinel  . 

...(E) 

6.956 

.03 

.03 

SOUTH 

CAROLINA 

Anderson  Mail  . 

...(E) 

4.431 

.09 

.02 

Charleston  American  . 

..  .(M)  1 

7.603 

.03 

.03 

Charleston  American  . 

,...(8)  f 

*Columbia  Record  . 

...(E) 

19.991 

.08 

.08 

*Columbla  Record  . 

....(8) 

19,007 

.08 

.08 

...(M)  ) 

91.091 

.05 

.05 

Columbia  State  . 

,...(8)  ( 

Greenville  News  . 

(MAS) 

8.485 

.085 

.08 

Greenwood  Index  Journal  . 

Spartanburg  Journal  A  Carolins 

...(E) 

4.785 

.09 

.08 

Spartan  . 

...(E) 

9.958  1 

Spartanburg  Herald  . 

...(M) 

4.416  ) 

.04 

.04 

Spartanburg  Herald  . 

....(8) 

5.969  J 

TENNESSEE 

*Chattanooga  News  . 

.  ..(E) 

14.349 

.05 

.05 

Chattanooga  Times  . 

...(M) 

96.988 

.07 

.07 

Chattanooga  Times  . 

....(8) 

93.466 

.07 

.07 

Knoxville  Sentinel  . 

...(E) 

91,990 

.C6 

.05 

‘Knoxville  Journal-Tribune  . . . 

. . .  (M)  1 

19.174 

.06 

.05 

‘Knoxville  Journal-Tribune  .... 

....(8)  f 

Memphit  Commercial  Appeal.. 

...(M) 

78.914 

.14 

.18 

Memphit  Commercial  Appeal. . . 

....(8) 

109,031 

.17 

.15 

'Nathville  Banner  . 

....(E)  \ 

49.984 

(  .07 

.07 

'Nath ville  Banner  . 

....(8)  J 

\  .08 

.08 

'Naahville  Tennettean . 

...(M) 

96.047  ) 

‘Nashville  Tennessean  . 

...(E) 

16,110  1 

.08 

.08 

'Naahville  Tennettean  . 

....(8) 

29.570  J 

VIRGINIA 

tBrittol  Herald  Courier . 

(MAS) 

8.750 

.04 

.04 

Danville  Register  and  Bee.... 

(MAE) 

9.451 

.085 

.085 

Newport  Mews  Times-Herald.. . 

...(E) 

10.354  ) 

.04 

.04 

Newport  News  Daily  Press . 

.(8AM) 

6.476  ( 

Norfolk  Ledger  Ditpatch . 

...(E) 

38.494 

.08 

.08 

Roanoke  Times  . 

.(MAS) 

9.570  ) 

.06 

.05 

Roanoke  World-Newt  . 

....(E) 

10,315  f 

Government  Statement,  October  1st,  1919, 
*A,  B,  C.  Beport,  October  1st,  1919, 
^Includes  Bristol,  Tenn. 


“To  Have  and  to  Hold” 

They’ll  buy  farm  implements,  machin¬ 
ery,  tools,  office  and  factory  equip¬ 
ment,  safety  and  labor-saving  devices, 
clothes,  musical  instruments,  food  spe¬ 
cialties,  books,  games,  investment 
securities,  etc.  The  automobile  field, 
too,  has  expanded  here  tremendously! 
They  have  much  money  to  spend,  work 
for  everybody,  at  good  wages!  The 
South  is  making  its  field,  forest  and 
mine  products  into  home-made  mer¬ 
chandise  and  selling  to  the  world! 
That  is  why  Birmingham,  for  in¬ 
stance,  is  so  busy. 

The  State  of  Alabama,  is  now  third  in 
blast  furnaces.  The  very  steel  SHIPS 
Mobile  is  building  are  absolutely 
**  Alabama-made  ships.  ” 

Meanwhile  the  estimated  farm  value  of 
Alabama  crops  exceeds  $400,000,000. 
Watch  the  manufacturing  South 
GROW  in  textiles,  furniture,  paper, 
steel,  ships,  etc.,  etc. 

AND  do  you  get  a  foothold  on  the 
trade  in  your  line  by  newspaper  adver¬ 
tising  before  the  field  becomes  over¬ 
crowded  !  Remember  that  once  in¬ 
trenched  with  the  good  will  secured  by 
advertising  and  keeping  your  printed 
word  with  your  goods,  you  will  ^^have 
and  hold!” 


Editor  &  Publisher  for  April  3,  1920 


MERE  QUANTITY 
OF  CIRCULATION 
IS  A  HANDICAP 


Both  to  the  maker  of  the  medium 
and  the  advertiser  buying  space  in  it 

It  can  be  demonstrated  by  a  vast  fund  of  experience  along 
many  lines  of  business  that  there  comes  a  point  in  de¬ 
velopment  where  further  increase  is  not  profitable  in 
results  to  manufacturer  or  customer. 

In  nearly  every  case  the  newspapers  with  very  large  cir¬ 
culations  represent  a  spreading  out  for  circulation  that 
is  not  fully  as  profitable  to  the  user  of  space  as  is  intensive 
local  cover,  which  costs  much  less  to  carry. 

Newspaper  advertising  is  most  effective  as  it  represents 
localized  effort  over  the  signature  of  a  local  dealer. 

Newspaper  circulation  beyond  the  usual  retail  shopping 
district  surrounding  a  city  grows  less  valuable  to  the 
advertiser  the  further  away  you  go,  and  adds  heavier 
overhead  to  the  cost  of  maintaining  the  service  the  adver¬ 
tisers  must  pay  for. 


THE  NEW  YORK  GLOBE 


MEMBER 
A.  B.  C. 


JASON  ROGERS,  Publisher 


94  PER  CENT 
WITHIN  15  MILES 
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